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The  Chicago  Tribune 
Rotogravure 

is  increasing  rapidly  in  favor  with  shrewd 
advertisers  because: 

— it  reaches  one  family  in  five  in  The  Chicago 
Territory  (Illinois,  Indiana,  Iowa,  Michigan 
and  Wisconsin). 

— its  pictorial  presentation  of  current  events 
commands  1007o  reader-attention. 

— its  tabloid  form  encourages  preservation. 

—  its  perfection,  from  a  printing  standpoint, 
permits  copy  of  extreme  excellence. 

— cost  per  line  per  thousand  is  far  below  that 
of  any  other  medium  of  similar  merit. 

For  further  information  concerning  rotogravure, 
The  Chicago  Tribune  and  The  Chicago  Territory, 
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NEWSPAPERS  "ARE  KEEPING  THE  FAITH”  IN 
SUPREME  CRISIS,  SAYS  SECRETARY  RAKER 

"They  Have  Fanned  the  Spark  of  Service  Into  a  Flame  That  Will  Consume  Autocracy 
and  Its  Pretensions  in  the  White  Heat  of  Its  Intensity”— Head  of  War  Depart¬ 
ment  Sends  Eloquent  Message  of  Appreciation  to  Newspaper  Makers 
and  Advertisers  Through  The  EDITOR  AND  PUBLISHER 


n/mfroM  tnv  Tinr  WniTno  AMn  Pith.  [EDITOR’S  NOTE  I  NewtOfl  Diehl 

Baker,  who  has  created  the  fjreatest 
war  machine  ever  evolved  in  a  simi¬ 
lar  space  of  time  by  any  democratic 
yiation  in  the  v:orld,  and  who  has 
won  a  place  for  himself  among  the 
dominant  personalities  of  this 
world-crisis,  accepted  the  post  of 
Secretary  of  War  on  March  7,  1916. 

It  has  ahvays  been  a  tradition 
that  the  Secretary  of  War  should 
he  a  civilian.  That  President  Wil¬ 
son  should  have  found  a  man  ca¬ 
pable  of  measuring  up  to  the  great¬ 
est  task  ever  confronting  the  Gov¬ 
ernment — a  ioi^k  of  organization, 
under  stress,  of  unpa,ralleled  mag¬ 
nitude  and  difficulties — was  for¬ 
tunate  for  the  nation  and  for  the 
world. 

Secretary  Baker  is  a  West  Vir¬ 
ginian,  born  at  Martinsburg,  De¬ 
cember  3,  1871.  He  won  the  B.A. 
degree  at  Johns  Hopkins  Univer¬ 
sity  in  1892,  omd  Washington  and 

They  have  illuminated  the  way  for  GENERAL  JOHN  J.  PERSHING  and  HON.  NEWTON  D.  BAKER,  University  conferred  on  him 

the  people  and  have  shown  them  Photographed  “Somewhere  in  France.”  LL.B.  degree  in  1894.  He  was 

what  they  must  do  and  what  they  pv  ronrtesy  rictnro  Division,  rommiiKH!  on  I’niiiic  infonnation.  private  secretary  to  Postmaster- 

mast  sacrifice  to  win  the  war.  They  ~  General  Wilson  in  1896-7 ;  city 

have  fanned  the  spark  of  service  into  a  fiame  that  will  consume  autoc-  solicitor  for  Cleveland,  1902-12;  Mayor  of  Cleveland  four  years,  1912- 
racy  and  its  pretensions  in  the  white  heat  of  its  intensity.  Through  16. 

their  constant  efforts  the  heterogeneous  elements  that  hitherto  consti-  He  has  brought  to  the  solution  of  the  great  problems  of  the  War 
tuted  our  citizenship  have  been  fused  into  one  homogeneous,  liberty  Department  the  tireless  application  of  patriotic  common-sense.  He  un¬ 
loving  people,  ready  to  fight  for  that  liberty.  de'^stands  the  temper  and  habits  of  thought  of  the  American  people. 

To  the  newspapers  and  to  the  newspaper  men  of  America,  who  have  He  has  never  surrendered  to  the  bureaucratic  ideals  of  the  professional 
dedicated  themselves  and  their  high  ideals  to  the  prosecution  and  con*  soldier,  nor  has  he  been  sivayed  by  political  or  partisan  criticism. 
summation  of  this  battle  for  civilization  and  democracy,  the  people  and  In  his  message  to  the  readers  of  The  Editor  and  Publisher  he 
their  servants  in  office  owe  a  great  debt  of  gratitude.  In  this  supreme  shows  an  appreciation  and  understanding  of  the  part  played  by  the 
crisis  in  human  affairs  the  newspapers  have  been  charged  with  grave  newspapers  in  the  great  enterprise  which  is  gratifying  and  inspiriting. 
responsibilites  and  they  are  keeping  the  faith.  It  is  a  document  of  timely  interest  and  of  convincing  force.] 


Written  for  The  Editor  and  Pub¬ 
lisher  by  Hon.  Newton  D.  Baker. 

TO  the  newspapers  of  America, 
the  articulate  voices  of  the  peo¬ 
ple,  defenders  of  their  rights  and 
liberties,  servants  of  their  collective 
desires,  guardians  of  their  hopes 
and  aspirations: 

This  Day  of  Independence  marks 
the  close  of  a  year  of  active  partici¬ 
pation  in  the  war  for  the  perpetua¬ 
tion  of  the  ideals  and  principles  for 
which  the  founders  of  our  nation 
gave  their  lives. 

We  have  been  plunged  into  this 
bloody  contest,  not  only  to  protect 
our  own  liberty,  but  also  to  assure 
the  freedom  and  security  of  all  na¬ 
tions,  great  or  small.  It  was  the 
will  of  the  people  of  the  United 
States  that  we  engage  in  the  strug¬ 
gle,  and  it  is  this  same  will,  backed 
by  the  might  and  the  wealth  of  the 
entire  nation,  that  will  bring  the 
war  to  a  victorious  conclusion. 

The  newspapers  have  served  as 
beacon  lights  during  the  past  year. 

They  have  illuminated  the  way  for  GENERAL  JOHN  J.  PERSHING  and  HON.  NEWTON  D.  BAKER, 
the  people  and  have  shown  them  Photographed  “Somewhere  in  France.” 

what  they  mu.st  do  and  what  they  ronrtesy  rictnro  Division,  rommltU'c  on  I'nlillc  Infonnation. 

must  sacrifice  to  win  the  war.  They 
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The  Editor  ^  Publisher  for  June  29,  1918 


ADVERTISING  TO  SOLVE  ECONOMIC 
PROBLEMS  OF  NEAR  FUTURE 


Conditions  jiVfter  War  Will  Depend  Upon  Courage  and  Vision 
of  Business  Men  Now — Manufacturers  Must  Hold  Their 
Markets  Through  Aggressive  Advertising 

By  James  O'SHAfCHNES-sT,  Executive  Secretary  A.  A.  A.  A. 

BUSINh:SS  promises  enormously.  Every  business  man  with  a  clear  eye  can 
sec  it.  The  vi.sion  thnt  perceives  other  than  continuously  increasing  per¬ 
manent  prosperity  for  the  United  States  is  distorted. 

Business  i.s  going  through  try'.ng  times.  So  is  the  world.  It  has  always  been 
trying  time  for  business.  It  will  always  be  so.  That  is  why  only  the  capable  have 
ever  succ<!e!led  in  busine.ss. 

Business  l.abors  with  new  conditions.  There  is  nothing  di.scouraging  about 
that.  Business  always  has  had  new  conditions  to  face.  Every  day  since  business 
began  to  l>c  it  has  had  its  new  probiems  of  that  day  to  meet  and  to  .solve.  The 
fundamentals  of  business  have  always  been  the  same.  They  are  unchanged  now 
because  'hey  are  unchangeable.  Problems  of  business  have  the  same  mental  ma¬ 
terial  and  the  .same  logic  for  their  .‘•olution. 

United  States  Holds  World  Leadership 

The  new  conditions  are  due  to  chang-  ■ 

ed  relations  which  fortunately  for  us. 
have  changed  to  our  commercial  ad¬ 
vantage.  All  the  conditions  are  com- 
IK'liing  prosperity  greater  than  ever  bc?- 
fore  enjoyed  by  the  business  of  this 
country. 

The  United  States  has  more  gold  than 
any  other  country  in  the  world.  It  has 
more  money  in  circulation  ix'r  capita 
than  any  other  country.  It  has  more 
natural  wealth  in  its  raw  materials  than 
any  other  country.  It  has  more  manu¬ 
facturing  capacity  than  any  other  coun¬ 
try.  It  has  the  largest  home  markec 
of  any  nationality.  Measured  b> 
its  buying  power  this  market 
has  no  equal.  This  buying  power 
has  not  been  diminished  by  the  calling 
of  men  to  service.  The  value  to  the  mar¬ 
ket  of  the  average  man  in  service  has 
been  enhanced  by  his  going  Into  uni¬ 
form.  The  men  In  .service  are  still  con¬ 
sumers  in  this  market,  whether  they 
are  fighting  in  France  or  are  on  our 
ships  at  sea.  All  that  they  eat  and  wear 
end  use  is  produced  here. 

Thus,  when  w'e  consider  every  phase 
of  the  situation,  we  find  ourselves  in 
the  enjoyment  of  greater  advantages 
for  business  prosperity  than  we  would 
ever  have  dared  to  hope  for  in  a  time  of 
peaxie. 

Conunerce  Is  Motion. 

It  should  be  kept  in  mind  that  com¬ 
merce  Is  not  a  thing  of  itself.  It  is 
mostly  motion  in  things.  It  is  trade. 

Commerce  is  action  with  regard  to  com¬ 
modities. 

Since  we  have  the  raw  material  and 
the  manufacturing  capacity  and  the 
gold  and  the  people,  we  have  every 
tangible  factor  for  the  making  of  trade 
and  the  prosperity  which  attends  it.  The 
only  other  thing  to  be  added  to  the  tan¬ 
gibles  is  a  purely  mental  thing. 

This  mental  thing  is  composed  of  in¬ 
telligence,  diligence,  and  courage.  No 
one  doubts  that  we  have  the  necessary 
intelligence.  The  whole  world  knows 
that  we  are  a  diligent  people.  Are  we  a 
courageous  people?  Those  of  us  in 
France  and  those  who  are  In  our  ships 
at  sea  are  certainly  courageous.  Those 
who  are  going  forward  In  uniform  in¬ 
spire  us  with  faith  In  their  illimitable 
courage. 

Are  we  who  are  staying  at  home  en¬ 
dowed  with  the  moral  courage  that  will 
move  us  to  put  these  tangibles  of  com¬ 
merce  into  activity?  No  one  has  ever 
.said  that  we  lacked  that  courage.  No 
one  in  his  heart  doubts  that  we  have  the 
necessary  courage,  and  having  it  we 
have  all  things  that  make  for  the  vol¬ 
ume  of  commerce  that  will  give  us  a 
prosperity  exceeding  every  year  that  has 
gone  before. 


abroad  without  any  constructive  effort 
on  his  part  is  one  of  the  dangers  to  our 
welfare.  Such  a  manufacturer  is  a  false 
friend  to  himself  and  a  menace  to  his 
country. 

If  he  is  depending  upon  sentiment  or 
emotion  to  hold  his  trade  without  de¬ 
serving  it  by  his  own  prompt  action  he 
is  cheating  himself  and  endangering  the 
pro.sperity  of  his  country. 

The  manufacturer  who  is  depending 
upon  national  .sentiment  to  continue  to 
give  him  an  undeserved  patronage  af¬ 
ter  the  war  is  as  false  to  his  fellow- 
countrj’men  as  he  is  to  himself. 

The  manufacturer  who  falls  into  cith¬ 
er  class  .should  be  searched  out  in  ad¬ 
vance  and  con.scripted  into  a  school  for 
commercial  preparedness. 

Want  No  Exploitation. 

The  world  has  moved  over  into  the 
light  of  democracy  since  this  war  be¬ 
gan.  The  exploitation  of  peoples  and  of 
governments  has  had  its  day. 

The  manufacturer  who  is  depending 


J.\MES  O’SHAUGHNESSY. 


The  man  in  bu.siness  in  this  country 
has  a  clean-cut  course  laid  out  before 
him.  That  course  is  to  hold  the  home 
market  which  is  now  supplied  with  some 
products,  and  to  hold  it  so  firmly  that 
no  commercial  assault  succeeding  peace 
can  disturb  it.  The  other  course  is  to 
hold  the  volume  of  over-sea  trade  now 
enjoyed  by  American  manufacturers.  • 
The  dangers  to  the  successful  accomp- 
li.shment  of  these  tasks  is  very  grave 
indeed.  Over-confidence  is  one  of  these 
grave  dangers.  The  manufacturer  who 
feels  confident  that  he  is  going  to  hold 
his  volume  of  trade  either  at  home  or 


entirely  upon  the  Government  to  give 
him  continued  profits  is  hoping  to  ex¬ 
ploit  his  Government.  The  manufac¬ 
turer  who  a.sks  for  a  market  for  ais 
products  without  deserving  it,  is  exploit¬ 
ing  his  people.  To  save  himself  from 
either  of  these  charges  he  must  come 
out  openly  and  honestly  into  the  mar¬ 
ket  and  win  his  fair  share. 

Every  one  who  employs  labor  is  con¬ 
fronted  by  a‘  newly-defined  responsibil¬ 
ity.  He  is  a  custodian  of  a  part  of  the 
nation’s  wealth.  He  Is  responsible  to 
the  nation  for  his  trusteeship. 

The  greatest  element  of  all  wealth  Is 


labor.  The  labor  of  the  people  belongs 
to  the  nation.  The  manufacturer  who 
employs  labor  is  thereby  loaned  a  part 
of  the  nation’s  wealth.  In  return  for 
this  be  supplies  employment. 

While  the  world  Wiis  going  along  in 
peace  and  things  were  in  the  condition 
called  normal,  the  manufacturer  was 
not  called  upon  to  give  an  accounting 
of  his  trusteeship.  He  could  hire  peo¬ 
ple  and  fire  people  at  will,  and  no  one 
asked  any  questions.  Now  and  then  or¬ 
ganized  labor  raised  objection,  but  the 
Government  let  him  have  his  way.  He 
could  open  his  factory  or  close  his  fac¬ 
tory,  and  it  was  nobody’s  business  ex¬ 
cepting  those  immediately  concerned. 

What  is  the  national  status  of  the 
employer  to-day?  Is  he  using  labor  and 
furnishing  employment  and  insuring  his 
employing  capacity  after  the  war? 

When  the  war  comes  to  an  end  and 
the  grand  army  returns  from  Europe, 
and  that  part  of  the  grand  army  in  this 
country  comes  out  of  its  uniform,  these 
men  will  a-sk  for  employment.  At  the 
same  moment  the  manufacturers  of  Eu¬ 
rope  will  come  flooding  this  market  with 
manufactures.  The  American  product 
which  has  not  been  openly  and  firmly 
established  in  the  home  market  will  be 
swept  aside  by  the  foreign  competitor. 
The  factory  making  that  article  will 
lose  its  employing  capacity  in  propor¬ 
tion  to  its  loss  of  the  market.  We  would 
be  confronted  then  as  a  nation  by  an 
increa-sed  demand  for  employment  and 
a  reduce, d  capacity  to  supply  it. 

Then  will  the  responsibility  of  the 
delinquent  manufacturer  become  out¬ 
lined  again.st  the  darkening  sky. 

A  Trustee  of  National  Wealth. 
While  he  was  conducting  his  factory 
under  easy  conditions  and  with  war 
proflt.s,  he  was  occupying  a  place  which 
.should  have  been  taken  by  a  man  with 
patriotism  and  courage.  He  was  ex- 
erci.slng  a  trusteeship  over  parts  of  the 
nation’s  wealth-making  power.  Ho 
should  have  provided  against  the  com¬ 
mercial  inva.sion  of  peace,  and  failing 
to  do  that  he  betrayed  his  trust. 

What  then  is  the  duty  of  the  manu¬ 
facturer  in  these  premises?  It  is  to 
make  provision  against  the  loss  of  the 
markets  he  now  enjoys.  It  is  to  insure 
the  consumption  of  his  output  again.st 
foreign  competition  after  the  war.  This 
he  can  do  by  the  simple  process  of  gain¬ 
ing  the  good  will  of  the  consumer.  That 
good  will  cannot  be  gained  by  idleness. 
It  cannot  be  gained  by  greediness.  It 
can  be  got  only  by  the  proper  measure 
of  promotion  which  will  earn  it  for  him 
and  deserve  it  to  him. 

People  are  buying  things  to-day,  in 
many  in.stances  manufactured  products?, 
without  knowing  a  reason  why  they 
should  buy  that  particular  make.  The 
condition  of  the  market  has  made  peo¬ 
ple  feel  that  they  should  take  what  they 
can  get.  Some  manufacturers  are  pre- 
.suming  upon  this  temporary  condition. 
They  are  taking  the  patronage  of  the 
market  without  having  earned  and  de¬ 
served  the  confidence  and  good  will  of 
the  market  for  their  particular  prod¬ 
ucts. 

It  is  clear  and  plain  what  the  manu¬ 
facturer  to-day  should  do.  He  should  go 
to  the  consumer  and  create  an  open, 
honest,  and  full  understanding  of  his 
product.  He  should  follow  this  visit 
with  one  that  shall  establish  the  confi¬ 
dence  of  the  consumer  In  his  product 
He  should  go  to  the  way  stations  and  to 
the  centres  of  distribution  and  earn  and 
deserve  the  understanding  and  the  con¬ 
fidence  he  acquires  there.  He  should 
anchor  the  demand  for  his  product  in 
the  preference  of  the  consumer  and  pre¬ 
serve  his  volume. 


{Continued  on  page  48) 


The  Editor  ^  Publisher  for  June  29,  1918 


PRIVILEGE  OF  THE  PRESS  TO  POINT  WAY  TO 
NATIONAL  UNITY,”  SAYS  JOSEPHUS  DANIELS 


Secretary  of  the  Navy,  in  Patriotic  Message  to  American  Newspaper  Makers,  Hails  the 

Printed  Word  as  the  Mightiest  Factor  in  Creating  Sound  Public  Sentiment _ 

Nation  Is  'Tutting  Forth  Its  Strength  to  Save  World  from  the  Ideal 
of  Force  by  Victorious  Force  of  Ideals” 

Written  for  The  Editor  and  Pub¬ 
lisher  b%j  Hon.  Josephus  Daniels. 

After  all  that  may  be  said 
about  the  stimulation  of  patri- 
otism  by  orators  and  speakers,  the 
constructive  influence  that  is  most 
effective  in  creating  a  sound  public 
sentiment  and  influencing  public 
opinion  is  the  printed  word. 

The  Fourth  of  July,  1918,  has 
greater  significance  for  Americans 
than  any  previous  time  since  Jef- 
ferson  penned  the  immortal  docu- 
ment  that  pledged  our  lives  and 
sacred  honor  to  secure  our  indepen- 
dence. 

Now  that  that  independence  is 
assailed,  it  is  the  privilege  of  the  H 
Press  to  point  the  way  to  that  na- 
tional  unity  which  shall  guarantee 
victory  in  the  war  for  world  inde- 
pendence. 

One  of  the  greatest  lessons  we 
have  learned  from  this  war  is  that 
no  nation  can  live  unto  itself. 

Countries  and  peoples  are  so  [H| 
interdependent  that  what  affects 
one,  in  greater  or  less  degree  af¬ 
fects  all.  - 

This  is  a  world-wide  war  for  freedom. 

America  is  fighting  unselfishly  for  the  nations  which  have  been  the 
prey  of  conquest. 

At  the  same  time  it  is  fighting  for  its  own  supremest  interests,  to  of  his  hands  and  heart  and  mind. 

uphold  the  ideals  .that  have  made  this  country  the  refuge  of  men  looking  When  the  storm  broke,  and  the 

for  the  largest  liberty  and  equal  opportunity.  ®  •“  "" 

plunged,  the  Navy  was  READY! 

The  day  of  American  isolation  is  past.  North  Sea  without  ceremony  o 

We  are  a  part  of  the  world,  a  leader  of  the  nations,  a  mighty  power  to  the  roll-caU  of  the  embattled  n 

putting  forth  its  strength  to  save  the  world  from  the  Ideal  of  Force  (doming. 

And,  in  the  intervening  months, 

by  the  victorious  Force  of  Ideals.  have  been  wisely  and  effectively 

We  cannot  remain  free  and  live  in  the  assurance  of  firm  and  last-  travel  and  aiding  to  rid  the  world’. 

ing  peace  until  militarism  and  conquest  are  made  relics  of  the  Dark  America  now  has  a  real 

American  Navy  has  at  its  head  c 

itlonla  hnat.ila  nji  ‘infill  na  nllifid  tnni 


[Editor’s  Note:  Josephus  Dan¬ 
iels,  who  has  been  Secretary  of  the 
Navy  in  President  Wilson’s  Cabi¬ 
net  since  March  5,  1913,  was  an  edi¬ 
tor  at  the  age  of  eighteen.  He  was 
bom  at  Washington,  N.  C.,  May  18, 
1862,  and  in  1880  became  editor  of 
the  Wilson  (N.  C.)  "Advance.” 

In  1885  he 


was  made  editor  of 
the  Raleigh  "State  Chronicle,”  and 
in  1894  he  consolidated  that  news¬ 
paper  with  the  “News  and  Obser¬ 
ver,  of  which  he  has  been  editor 
ever  since.  He  is  an  ex-president 
of  the  North  Carolina  Editorial  As- 
sociation.  Has  been  a  member  of 
the  Democratic  National  Committee 
since  1895. 

The  constructive  work  of  Jose¬ 
phus  Daniels  as  head  of  the  naval 
establishment  has  challenged  the 
admiration  of  the  Admiralties  of 
the  world.  During  the  first  Admirs- 
istration  of  President  Wilson  it  was 
the  habit  of  many  editors  and  para- 
graphers  to  vMte  of  ths  Secretary 
of  the  Navy  in  a  rather  satirical 
vein.  He  was  just  an  editor.  He 
was  not  even  an  editor  of  a  metro¬ 
politan  newspaper.  How  could  it 
happen  that  he  should  be  fitted  for 
a  Cabinet  position? 

The  quips  and  jibes  passed  harm¬ 
less  over  the  head  of  Josephus  Darv- 
iels,  who  was  too  busy  to  worry 
about  them.  He  never  lost  his  good-nature,  his  poise,  his  intimate  in¬ 
terest  in  the  details  of  the  big  job  he  had  undertaken. 

He  kept  his  head  and  he  kept  busy,  giving  to  the  tasks  of  naval  or¬ 
ganization  and  development  the  sum  total  of  his  energy  and  the  service 


HON.  JOSEPHUS  DANIELS, 
Secretary  of  the  Navy. 
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HURLEY  SAYS  ‘^NEWSPAPER  CABINET”  HELPS 
SOLVE  PROBLEMS  OF  SHIP  BUILDING 

Chairman  of  the  United  States  Shipping  Board,  Tells  How  Advertising  and 
Publicity  Have  Aided  Him  in  Accomplishing  His 
Stupendous  Task. 

Written  for  Tub  Editor  and  Pi’busher  by  Hon.  Edward  N.  Hurley,  Chairman 
United  States  Shipping  Board. 

WHILE  adverti.sing  is  always  of  immense  value  in  getting  public  atten¬ 
tion,  Its  va’ue  fo.*  that  purpo.se  never  had  such  demon.st ration  as  it  has 
bad  since  the  war  began.  Not  the  least  of  the  war’s  productions  have 
been  tbe  many  masterpie.-es  of  the  advertiser’s  art. 

This  Is  a  government  of  the  peo¬ 
ple,  .and  we  speak  direct  to  the  peo¬ 
ple,  of  whom  we  are  all  a  part.  You 
advertising  men  are  among  the 
greatest  and  mo.st  effective*  spokes¬ 
men  that  can  deliver  a  me.ssage  and 
get  people  to  read  it  and  respond 
to  it. 

I  appreciate  the  value  of  advertis¬ 
ing.  If  I  had  not  recognized  its 
value  long'  before  taking  over  the 
chairman.ship  of  the  United  States 
Shipping  Board,  the  appreciation  of 
it  would  have  been  forced  upon  me 
since  then. 

I  realized  how  stupendous  was  the 
building  programme  we  had  under¬ 
taken — a  programme  who.se  fulfill¬ 
ment  is  to  make  us  the  leading  mari¬ 
time  nation  of  the  world.  I  realized 
that  Americans  (with  their  initiative, 
energy,  and  intelligence)  would  lx; 
only  too  anxious  to  do  all  they 
could  to  help,  once  they  understood 
the  vital  need  of  speeding  \ip  pro¬ 
duction  in  order  that  our  armies  and 
their  .supplies  could  be  hurried  to  the  battle  lines.  So  the  thing  to  do>  was  to 
inform  them,  to  let  them  know  how  critical  was  the  ship  shortage  and  bow 
urgently  their  help  was  needed,  particularly  in  the  matter  of  intere.sting  ship¬ 
yard  workers.  Through  advertising  and  publicity  that  me.ssage  has  been 
brought  to  every  community,  and  the  response  has  been  splendid. 

Aehieving  World  Leadership  in  Shipbuilding 
Beginning  our  task  with  only  a  few  shipways,  we  now  have  819.  wh'ch 
is  twice  as  m.any  as  thoi*c  are  in  all  shipyards  of  the  rest  of  the  world.  One 
year  .rgo  there  were  less  than  45.000  men  at  work  In  American  .shipyards.  To¬ 
day  we  have  an  army  of  300,000  men  and  in  addition  250,000  more  engaged  in 
fuml.shing  material  for  ship  construction.  'Within  a  few  years  we  expect  to 
have  close  to  a  million  men  engaged  in  shipbuilding,  and  a  merchant  fleet  ag- 
gregatlnj^  25,000,000  tons,  which  is  more  than  half  the  total  amount  of  world 
tonnage  that  was  afloat  at  the  beginning  of  the  war. 

So  we  made  our  appeal  di’^cct  to  the  public,  sought  to  Inform  it  of  every 
phase  of  this  pressing  need  for  ships  and  more  ships,  to  make  all  Americans 
under.stand  the  necessity,  the  .scope  and  purpose,  to  a-sk  them  to  do  every¬ 
thing  they  could  to  help  us  push  our  gigantic  plans  to  success.  We  needed 
these  .ships  to  convey  our  armies  and  to  supply  them.  The  world  also  needed 
them  to  .serve  the  urgent  comuierclal  wants  of  humanity. 

To  get  sustained  popular  support  for  our  programme  and  to  speed  up 
production,  we  have  pu.'sued  a  policy  of  keeping  the  public  thoroughly  inform¬ 
ed  not  only  as  to  our  progress  but  as  to  our  problems. 

As  Chairman  of  the  United  States  Shipping  Board,  I  have  come  in  con¬ 
tact  almost  every  day  with  practically  all  the  representative  correspondents 
in  Wa-shlngton.  T  call  these  men  my  new.spaper  cabinet  and  in  more  ways 
than  I  can  express  they  have  rendered  invaluable  service  to  me,  and  assistance 
in  interesting  the  nation  at  large  in  our  shipbuilding  work. 

At  no  time  has  it  been  necessary  to  hide  anything  from  the.se  represen¬ 
tatives  of  the  press.  In  shaping  the  news  developed  by  the  happenings  of  the 
day  in  stories  that  appear  the  following  mornings,  it  has  often  amazed  me  how 
accurately  they  report  all  matters  I  discuss  with  them. 

The  United  States  believes  in  "business  as  usual,’’  but  right  now  the  busi¬ 
ness  of  tbe  world  is  to  put  the  Kai.ser  out  of  business  so  that  bu.siness  as  usual 
can  be  resumed. 


GOV’T  OFFICIALS  CAN’T 
CRITICIZE  PRESS 


Secretary  of  War  Baker’s  Order  Already 
Causes  One  Resignation  from  Coun¬ 
cil  of  National  Defence—  Personal 
Opinions,  However,  Are  Free. 


Washington,  D.  C.,  June  26. — Follow¬ 
ing  the  resignation  from  the  Council  of 
National  Defence  of  Dr.  James  A.  B. 
Scherer  because  of  an  alleged  ban 
placed  by  Secretary  of  War  Baker,  who 
is  Chairman  of  the  Council,  on  his  criti¬ 
cism  of  William  R.  Hearst’s  newspapers. 
Secretary  Baker  explained  that  he  had 
directed  that  any  person  oflHcially  rep¬ 
resenting  the  Giovernment  should  not 
criticise  any  newspaper  or  group  of 
newspapers. 

In  his  letter  of  resignation.  Dr.  Scher¬ 
er  said:  "I  am  resigning  because  of 
your  policy  In  warning  repre.sentatlves 
of  the  Council,  including  myself,  against 
freedom  of  speech  in  denouncing  cer¬ 
tain  newspapers  as  inimical  to  the  de¬ 
fence.” 

When  Mr.  Baker  was  a.sked  concern¬ 
ing  the  resignation  of  Dr.  Scherer,  he 
said: 

"Some  one,  I  believe  a  representative 
of  one  of  the  Hearst  papers,  had  told 
me  that  a  representative  of  the  Council 
of  National  Defence  was  making  ad¬ 
dresses  and  spending  a  lot  of  his  time 
criticising  in  harsh  terms  the  Hearst 
newspapers.  I  told  Mr.  Gifford  that  I 
thought  nobody  who  was  offlcially  rep- 
re.senting  the  Government  ought  to  be 
criticising  any  newspaper.  I  don’t  care 
whether  it  is  Hear.st’s  paper  or  any¬ 
body  else’.s,  and  that  while  I  hadn’t 
the  slightest  desire  to  prevent  any  man 
expressing  his  individual  opinion  upon 
any  newspaper.  I  didn’t  think  that  any 
man  as  a  representative  of  the  Govern¬ 
ment  ought  to  be  crltlcl.slng  any  news¬ 
paper.” 


OLD  HERALD  MEN  RETURN 


New  Management  Recalls  Former  Em¬ 
ployees — F.  Sommer  in  Important  Post. 

■Whether  or  not  the  old  rule  that  ob¬ 
tained  for  so  long  on  the  New  York  Her¬ 
ald  is  still  in  force,  namely,  that  a  man 
who  resigned  should  never  again  And 
employment  on  the  paper,  the  fact  Is 
that  since  the  change  in  management 
announced  recently  in  The  Editor  and 
PuBijsHER,  a  number  of  former  em¬ 
ployees  of  the  Herald  are  back  again. 

Arthur  W.  Mack  has  returned  from 
the  Real  Estate  Record  and  Guide  to 
take  charge  of  the  real  estate  depart¬ 
ment:  Alexander  H.  Williams  has  left 
the  Evening  World  and  is  back  at  re¬ 
writing;  C.  W.  Carr  and  E.  H.  Sanford 
return  from  the  Tribune  to  the  copy 
desk,  and  J.  C.  Bestor  has  joined  the 
reportorlal  staff.  Henry  Newman,  of 
the  Hotel  Reporter,  is  In  the  syndicate 
department,  and  Prank  E.  Sommec,  for¬ 
merly  correspondent  for  the  Chicago 
Herald,  has  been  made  assistant  to  the 
managing  editor. 


“Nation”  to  Have  Its  Own  Staff 
The  New  York  Nation  will  announce 
in  its  next  week’s  issue  its  complete  edi¬ 
torial  separation  from  the  New  York 
Evening  Post.  The  entire  contents  of 
Its  issues,  editorials,  special  articles, 
book  reviews,  book  notes,  and  other  ar¬ 
ticles  will  hereafter  appear  exclusively 
in  the  Nation  and  will  be  the  products 
of  its  own  staff  and  contributors.  In  re¬ 
cent  years  there  has  been  a  more  or  less 
close  editorial  relationship  between  the 
two  publications. 


Papers  Name  New  Representatives 
Bryant,  Griffith  &  Brunson,  New  York 
and  Chicago,  have  added  the  Raleigh 
(N.  C.)  Times,  the  Washington  (Pa.) 
Observer,  and  the  Beaver  (Pa.)  Times 
to  the  list  of  newspapers  they  represent 
in  the  national  advertising  field. 


To  Represent  Chicago  .\meriran  in  N.  Y. 

Rodney  E.  Boone,  who  formerly  cov¬ 
ered  State  Street  for  the  Chicago  Ameri¬ 
can  and  later  was  In  the  foreign  adver¬ 
tising  department,  will  represent  the 
American  in  the  Eastern  field  after  July 
1,  with  headquarters  In  New  York  city. 


CREEL  LOSES  DRAFT  AGE  MEN 


Carl  Byoir  and  Twenty  Other  Members 
Compelled  to  Resign. 

Washington,  D.  C.,  June  27. — As.socl- 
ate  Chairman  Carl  Byoir,  of  the  Com¬ 
mittee  on  Public  Information,  has  an¬ 
nounced  that  he  and  fifteen  or  twenty 
other  employees  of  draft  age  will  sever 
their  connections  with  the  (Committee 
Saturday  night,  in  compliance  with  the 
provision  of  tbe  Congressional  appro¬ 
priation  for  the  Committee  that  none  of 
the  funds  may  be  used  to  pay  salaries  to 
men  of  draft  age. 


TUSCANIA  VICTIMS’ 
FLAG  TO  WILSON 


Was  Made  in  Scotland  for  Burial  Service 
of  Soldiers  Slain  When  Troop¬ 
ship  was  Torpedoed -Presi¬ 
dent  Gives  It  to  Museum. 


Special  CorrespoDdence  of 
Tns  Editob  and  Pcblisrbb. 

Washington,  June  27. — An  American 
flag,  made  by  four  Scotchwomen  and  a 
Scotchman  and  used  at  the  burial  at 
Islay,  Scotland,  of  American  soldiers 
who  lost  their  lives  in  the  torpedoing  of 
the  troopship  Tuscanio,  has  been  sent  to 
Pre.sident  Wilson,  and  by  him  deposited 
in  the  National  Museum  in  this  city. 
The  flag  was  made  in  order  that  the 
Stars  and  Stripes  might  wave  over  thi- 
graves  of  the  men. 

“Mr.  Frank  M.  America,  of  the  lAin- 
don  staff  of  the  Associated  Pres.s,  who 
was  the  first  American  to  arrive  at  Islay 
after  the  disaster  to  the  Tuscania,”  said 
an  announcement  by  the  Smithsonian 
Institution,  “was  asked  by  Mr.  Hugh 
Morrison,  the  Scotch  landowner,  at 
whose  residence,  Isla/  House,  the  flag 
was  made,  to  send  this  interesUng  relic 
to  President  Wilson,  with  the  request 
that  it  be  placed  in  some  museum  or 
institution  to  be  selected  by  him.  Mr. 
Morri.son  too'a  a  prominent  part  in  the 
Tuscania  relief  work  and  donated  the 
land  for  two  cemeteries,  in  which  Amer¬ 
ican  soldiers  now  lie.  Tbe  flag,  37  by  67 
inches,  shows  plainly  by  its  workman¬ 
ship  that  it  is  handmade.  It  was  trans¬ 
mitted  to  the  President  by  Mr.  Melville 
E.  Stone,  general  manager  of  the  Asso¬ 
ciated  Press,  and  has  been  placed  on  ex¬ 
hibition  in  the  entrance  hall  of  the  older 
museum  building.” 


Daughter  to  Mr.  and  Mrs.  Friendly 
Edwin  S.  Friendly,  assistant  business 
manager  of  the  New  York  Times,  be¬ 
came  the  father  of  a  baby  daughter 
this  week.  She  will  be  named  Helen. 


Bell  Back  in  Washington 
Washington,  June  28. — L.  M.  Bell 
has  returned  to  the  Washington  Herald 
as  general  manager,  succeeding  A.  T. 
Macdonald,  who  has  become  business 
manager  of  the  Chicago  Herald  and  Ex¬ 
aminer.  Lately  Mr.  Bell  has  been  edi¬ 
tor  of  the  Wheeler  Syndicate  in  New 
York. 


Buffalo  Publisher  Dead 
Buffalo,  N.  Y.,  June  28. — William  H. 
Ellis,  secretary  and  treasurer  of  James 
D.  Warren’s  Sons  Company,  publishers 
of  the  Commercial,  died  Wednesday, 
aged  sixty-one  years.  Mr.  EJlls  was 
grand  marshal  of  the  State  Lodge  of 
Masons,  lieutenant-commander  of  the 
Buffalo  Consistory,  treasurer  of  the  Pa¬ 
triotic  Masonic  Association,  and  past 
grand  master  of  Masonic  Council  of 
the  State  of  New  York. 


Bolger  Back  in  the  Army 
William  M.  Bolger,  night  city  editor 
of  the  New  York  Sun,  left  with  a  draft 
quota  on  Thursday  for  Spartanburg. 
He  was  formerly  a  member  of  the  old 
Sixty-ninth,  now  in  France,  but  was 
discharged  because  three  other  mem¬ 
bers  of  his  family  were  in  service.  Bol¬ 
ger  started  on  the  Sun  as  copy  boy, 
went  to  sea,  returned,  and  became  a  re¬ 
porter  and  later  night  city  editor.  He 
is  the  second  cousin  of  the  late  William 
Laffan,  proprietor  of  the  Sun.  Hi* 
wife  W81S  formerly  Miss  Agnes  Barbara 
I<affan. 
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AD  CLUBS  CONVENTION  PROGRAM  CONSTRUCTED 
ON  WAR  TIME  NEEDS  OF  NATION  AND  BUSINESS 

Deparlmental  Conferences  to  Be  an  Important  Factor— Officials  of  Nation  Will  Deliver 
Inspiring  Messages  on  What  Advertising  Can  Do  to  Help  Win  the  War  Quickly 
— Co-operation  With  the  Goveinment  and  Advertisers  Is  Big 
Theme  for  Newspaper  Section — Program  Up-to-Date 


(Special  to  The  Buitok  and  Fublisheb.) 

JNDIANA^>OL,IS.  June  28.— Condi¬ 
tions  and  circumstances  combine  to 
make  the  fourteenth  annual  conven¬ 
tion  of  the  Associated  Advertising  Clubs 
of  the  World,  July  7  to  11  at  San 
Francisco,  one  of  the  historic  and  na¬ 
tionally  important  war  conferences  of 
an  epochal  year. 

The  session  of  advertising  men  comes 
at  a  time  when  advertising  has  demon- 
.strated  its  inestimable  value  as  a  fac¬ 
tor  in  victory  for  worid  democracy. 
The  convention  wiil  be  made  up  of 
war  workers  from  the  various  adver- 
ti.sing  clubs  of  this  and  other  countries 
who  have  been  instrumentEil  in  making 
war  advertising  a  force.  The  advertis¬ 
ing  clubs  and  the  Association  have 
been  officially  recognized  ‘because  of 
their  patriotic  service,  and  their  po¬ 
tential  as  well  as  active  usefulness  in 
war  crisis. 

President  Wilson  has  written  to  ex¬ 
press  his  wish  for  the  "best  of  success” 
for  the  convention,  and  has  hailed  as 
"loyal  allies”  of  the  Government  the  ad¬ 
vertising  men  of  the  country  who  have 
helped  so  effectively  in  various  adver¬ 
tising  drives  for  war  projects. 

All  through  the  convention  ’the  pro¬ 
gramme  is  to  be  tinged  with  the  war 
.spirit  and  the  patriotic  motive. 

Through  Government  cooperation  it 
has  been  possible  to  arrange  the  "Voice 
of  Victory”  session  to  be  held  Mon¬ 
day  night,  July  8,  in  the  Civic  Audi¬ 
torium,  a  patriotic  rally  probably  not 
surpassed  for  significance  and  thrilling 
effect  by  any  meeting  of  the  war  thus 
far.  This  meeting  will  be  addressed  by 
high  representatives  of  the  Washing¬ 
ton  embassies  of  the  Allied  Nations.  A 
service  flag  will  be  presented  to  the 
clubs  by  the  San  Francisco  Advertis¬ 
ing  Club  in  honor  of  more  than  2,000 
advertising  club  members  now  in  the 
navy  and  army. 

Advertising  to  Stabilize. 
Business  is  to  be  considered  and  dis¬ 
cussed  from  the  standpoint  of  victory 
and  after-the-war  reconstruction  sta¬ 
bilized  by  advertising.  In  this  connec¬ 
tion  the  programme  is  peculiarly  strong. 

War  advertising  and  war  posters  of 
various  nations  will  be  featured  in  the 
advertising  exposition,  or  national  ex¬ 
hibit,  to  be  offered  as  an  adjunct  to 
the  convention  of  the  Associated  Ad¬ 
vertising  Clubs.  The  exhibits  now  be¬ 
ing  placed  assure  one  of  the  most 
profitably  and  educationally  helpful 
advertising  demonstrations  ever  pre¬ 
sented  to  the  Associated  Advertising 
t;iubs.  Included  will  be  a  comprehen¬ 
sive  collection  of  advertisements  used 
in  war  service,  and  war  posters  of  many 
nations.  The  United  States  Division  of 
Advertising  will  have  an  exhibit. 

At  the  time  of  the  convention  of  the 
Associated  Advertising  Clubs  a  |50,000 
war  exposition  will  be  opened  to  con¬ 
tinue  two  weeks,  directed  by  the  Unit¬ 
ed  States  Committee  on  Public  Infor¬ 


mation  as  a  part  of  the  Government’s 
plan  to  advertise  the  war  to  Ameri¬ 
ca. 

Summer  tourist  rates  have  been 
granted  by  the  Nationed  Railroad  Ad¬ 
ministration  to  travellers  going  to  the 
Pacific  Coast.  This  is  good  news  for 
delegates  to  the  convention  of  the  As¬ 
sociated  Advertising  Cluba  Under  the 
ruling  the  tourist  may  go  west  by  one 
route  and  return  homeward  by  another 
line,  and  stop  over  privileges  enable 
him  to  visit  National  Parks,  which  are 
to  be  open  as  usual. 

The  convention  will  be  addressed  by 
such  prominent  men  as  Secretary  of 
the  Interior  Franklin  K.  Lane,  Lord 
Heading,  Major-Gen.  Bridges  of  the 
British  army;  Gerrit  Fort,  of  the 
United  States  Railroad  Administra¬ 
tion;  Charles  M.  Schwab,  General 
Manager  of  the  Shipping  Board; 
Earl  D.  Babst,  of  the  American  Sugar 
Refining  Company;  Truman  A  de 
Weese,  of  the  Shredded  Wheat  Com¬ 
pany;  Herbert  S.  Houston,  of  New 
York;  Perclval  S.  Hill,  of  the  Ameri¬ 
can  Tobacco  Company,  and  others. 

The  programme,  in  detail,  follows; 


Sunday,  July  7,  3:30  P.  M. — Inspira¬ 
tional  meeting  in  the  great  Civic  Audi¬ 
torium.  Addresses  of  welcome  by  Gov. 
William  D.  Stephens  of  California,  May¬ 
or  James  Rolph,  jr.,  of  San  Francisco, 
and  others.  Address  by  the  Hon.  Frank¬ 
lin  K.  Lane,  Secretary  of  the  Interior. 

Monday,  July  8,  10  A.  M. — General 
session  in  Civic  Auditorium.  Conven¬ 
tion  opened  with  annual  address,  Wil¬ 
liam  C.  D’Arcy,  president,  Associated 
Advertising  dubs  of  the  World.  Entire 
meeting  in  charge  of  Division  of  Adver¬ 
tising  of  the  United  States  Committee 
on  Public  Information.  Programme 
arranged  by  William  H.  Johns,-  chair¬ 
man  of  the  Divl^on  of  Advertising.  Ad¬ 
dress  by  Charles  R.  Macauley,  noted 
cartoonist;  subject,  “The  War  and  the 
Motion  Picture.” 

Monday,  July  8,  3  to  6  P.  M. — De¬ 
partment  sessions  and  conferences  in 
the  Civic  Auditorium. 

Monday,  July  8,  8  P.  M. — Great  pa* 
trlotic  meeting  In  the  Civic  Auditorium; 
subject,  ‘The  Voice  of  Victory.”  The 
Hon.  Gavin  McNab,  San  Francisco,  per¬ 
manent  chairman.  Addresses  by  official 
representatives  from  England,  Canada, 


France,  Belgium,  Italy,  China,  and 
Japan. 

Tuesday,  July  9,  10  A.  M. — General 
session  in  the  Civic  Auditorium;  sub¬ 
ject,  "War  Fundamentals — Fund.s,  Fuel, 
and  Food.”  Interpretative  messages 
from  the  United  States  Treasury  De¬ 
partment,  United  States  Fuel  Adminis¬ 
tration,  and  United  States  Food  Admin¬ 
istration.  Address  by  Dr.  Ray  Lyman 
Wilbur,  president,  Leland  Stanford  Uni¬ 
versity,  representative  of  the  Federal 
Food  Administration. 

Tuesday,  July  9,  2  to  6  P.  M. — De¬ 
partment  sessions  and  conferences  in 
the  Civic  Auditorium. 

Tuesday,  July  9,  8  P.  M. — Complimen¬ 
tary  dinner  tendered  by  the  San  Fran¬ 
cisco  Advertising  Club  to  advertising 
club  presidents,  sitting  as  the  nomina¬ 
ting  board. 

Wednesday,  July  10,  10  A.  M. — Gen¬ 
eral  session  in  the  Civic  Auditorium; 
subject,  "Saving  the  Nation  and  Busi¬ 
ness.”  Address  by  Gerrit  Fort,  of  the 
United  States  Railway  Administration. 

Address  by  Balnbridge  Colby,  member 
United  States  Shipping  Board.  Address 
by  Merle  Sidener,  chairman.  National 
Vigilance  Committee  of  the  Assooiated 
Advertising  Clubs  of  the  World.  Ad¬ 
dress  by  Charles  F.  Berg,  Portland,  Ore., 
president  Pacific  Coast  Advertising 
Men’s  Association.  Subject:  “How  Ore¬ 
gon  Spruce  Lumber  Saved  the  Aircraft 
Situation.” 

Wednesday,  July  10,  2  to  6  P.  M. — 
General  Session  in  the  Civic  Auditorium. 
Subject:  "Business  Back  of  the 

Trenches.”  Address  by  Charles  M. 
Schwab,  president  Bethlehem  Steel  Co., 
and  president  United  States  Emergency 
Fleet  Corporation,  United  States  Ship¬ 
ping  Board.  Address  by  Truman  A.  De 
Weese,  advertising  manager,  the  Shred¬ 
ded  Wheat  Co.,  Niagara  Falls,  N.  Y.,  and 
Oakland,  Cal.  Subject:  "Changes  in  the 
Buying  Habits  of  the  Consumer  Due 
to  the  War.”  Address  by  Herbert  8. 
Houston,  former  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
member  executive  committee  of  the 
League  to  Enforce  Peace.  Subject: 
“Economic  Pressure  to  Prevent  Future 
Wars.”  Address  by  Dr.  W.  E.  Aughln- 
baugh,  export  editor  New  York  Com¬ 
mercial.  Address  by  E.  C.  Tibbetta  ad¬ 
vertising  manager  B.  F.  Goodrich  Rub¬ 
ber  Co.  Addresses  by  other  big  busi¬ 
ness  executives. 

Thursday,  July  11,  10:00  A.  M. — Gen¬ 
eral  session  devoted  to  Association  mat¬ 
ters — Educational  work,  club  extension, 
eta 

Thursday,  July  11,  2  P.  M. — Election 
of  officers  and  adjournment 

Official  Military  and  Naval  Exposition. 
— On  July  7,  the  first  day  of  the  Conven¬ 
tion  a  War  Exposition,  to  continue  two 
weeks,  will  open  in  the  Clvlo  Centre  of 
San  Francisco.  This  exposition  will  be 
staged  by  the  United  States  Committee 
on  Public  Information  at  an  expense 
of  over  $60,000.  It  will  be  opened  by  a 
monster  military  and  naval  parade,  par- 
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CONVENTION  WILL  CONSOLIDATE  PATRIOTIC 
DETERMINATION  TO  WIN  WAR 

By  WiiiiAM  C.  D'Arcy,  President  A.  A.  C.  of  \V. 

Advertising  has  enlisted  for  the  period  of  the  war.  No  one  will  deny 
that  every  publisher  of  efery  newspaper  justly  believes  that  advertising 
creates  and  maintains  public  opinion.  If  this  Influence  we.x  properly  co¬ 
ordinated,  there  would  be  no  question  as  to  what  the  mind  of  America  could 
be  influenced  to  do  for  the  Government  and  for  business  in  all  matters  relat¬ 
ing  to  the  speedy  winning  of  the  war. 

Our  fourteenth  annual  convention  at  San  Francisco,  July  7  to  11,  will 
be  for  the  purpose  of  taking  advantage  of  our  past  experiences  and  crystalliz¬ 
ing  them  into  suggestions  and  work  that  will  enable  us  next  year  to  do  more 
than  we  have  ever  befo^’e  done  for  advertising  and,  through  advertising,  for 
business. 

President  Wilson  stated  in  January,  when  some  weakling  suggested  that 
we  postpone  our  convention,  that  it  was  not  his  desire,  nor  was  it  desirable, 
that  we  change  our  dates,  and  be  repeated  the  confidence  thus  expressed  when 
he  received  the  San  Francisco  delegation  recently  in  Washington.  '  He  has 
helped  us  with  his  influence  in  no  uncertain  way. 

Business  is  just  as  necessary  as  the  army  in  this  war.  It  is  impossible 
for  everybody  to  be  on  the  fror-.t  line.  Somebody  must  be  in  the  second 
trenches;  somebody  at  rfce  seacoast;  and  somebody  must  be  in  the  heart  of 
the  commercial  world,  .nganiz’ng  and  cooperating,  so  that  our  forces  on  the 
front  may  be,  effective. 

Advertising  looks  into  the  future  in  order  to  chart  the  ways  of  coming 
business,  and  with  this  idea  behind  our  work  we  may  be  bold  enough  to  peep 
into  the  future  and  get  a  better  organization  for  the  period  that  is  to  come, 
which  President  Wilson  calls  the  “reconstruction  era.” 

Advertising  is  the  foiethought  of  business,  and  the  convention  of  the  As¬ 
sociated  Advertising  Clubs  in  San  Francisco  will  be  the  place  where  experi¬ 
ence  will  be  visualized  and  where,  by  contact  with  our  neighbors,  we  will  be¬ 
come  better  men  in  the  business  of  advertising. 

We  are  going  to  meet  for  p.^triotic  reasons — to  help  our  nation  in  the  war, 
and  to  help  business  do  it.<!  sbii’.e  toward  winning  the  war. 


ticipated  in  by  several  thousand  men 
from  all  branches  of  the  service.  This 
exposition  will  comprise:  Demonstra¬ 
tions  of  activities  of  all  departments  of 
the  army  and  navy.  Trench  fighting; 
trenches  on  extended  scale  built  by 
Ueut.  Shaw,  of  the  Canadian  Expedi¬ 
tionary  Forces,  just  returned  from 
France.  Sham  battle  spectacles.  Exhibit 
of  captured  German  trophies,  including 
1,400  exhibits,  4,000  war  i>osters,  a  Ger¬ 
man  submarine  and  six  airplanes.  Re¬ 
view  of  the  survivors  of  the  famous 
Princess  Pat  regiment  of  Canada.  Con¬ 
certs  of  massed  bands  led  by  Lieut.  John 
Philip  Sousa,  U.  S.  Navy,  and  Victor 
Herbert.  Demonstration  of  rehabilita¬ 
tion  of  wounded  soldiers  through  voca¬ 
tional  training  to  restore  them  as  wage 
earners.  Every  phase  of  war  activity 
will  be  demonstrated  by  the  employment 
of  every  type  of  war  machine  and  equip¬ 
ment — from  trench  mortars  to  air¬ 
planes. 

Business  Conference  Programs 
Provide  Splendid  Array  of  Advice 
on  All  Phases  of  Advertising 

Business,  its  problems  in  abnormal 
times,  the  Importance  of  stability 
through  advertising  and  the  helpful¬ 
ness  of  strong  and  virile  business  in 
financing  the  war,  will  occupy  the  at¬ 
tention  of  department  sessions  at  the 
San  Francisco  convention. 

Department  meetings  and  confer¬ 
ences,  as  indicated  by  programmes  now 
in  process  of  completion,  show  a  spien- 
did  array  of  addresses  on  ali  phases  of 
advertising  applied  to  modem  business 
and  to  patriotic  service. 

The  programmes  are  not  yet  com¬ 
pleted  for  the  Advertising  women’s  con¬ 
ference,  Junior  Advertising  Associa¬ 
tion's  conference,  and  Retail  Adver¬ 
tisers’  conference. 

All  three  conferences  will  be  held, 
making  a  total  of  nine  departments 
holding  two  sessions  each  (except  the 
Outdoor  Advertising  Association  and 
the  Poster  Advertising  Association, 
which  hold  one  session  each)  and  four 
conferences,  also  of  two  sessions  each. 

In  addition  to  these  meetings,  there 
vill  be  two  afternoon  sessions  (Monday 
and  Tuesday)  of  better  business  bureau 
secretaries  and  local  club  vigilance  com¬ 
mittee  secretaries,  under  the  direction 
of  the  National  Vigilance  Committee  of 
the  Associated  Advertising  (Hubs.  These 
will  be  round  table  conferencea  taking 
up  every  phase  of  organizing,  financing, 
and  maintaining  better  business  bureaus 
and  vigiiance  committeea 

Session  for  Newspaper  Men. 

Cooperation  with  advertisera  elimina¬ 
tion  of  deceptive  adverti^ng,  and  how 
newspapers  can  further  advance  the  in¬ 
terests  of  the  Government  are  among 
the  topics  which  will  be  fully  discussed 
at  the  two  sessions  of  the  daily  news¬ 
paper  department. 

Rowe  Stewart,  advertising  manager, 
Philadelphia  Record,  Philadelphia  press- 
dent  of  the  department,  will  preside  at 
the  Monday  afternoon  session.  Among 
the  speakers  will  be  W.  F.  Therkildson, 
advertising  manager,  W.  Atlee  Burpee 
Co.,  Buri>ee’s  seeds,  Philadelphia;  Rob¬ 
ert  M.  Nelson,  advertising  manager,  tha 
C;ertain-teed  Products  O>ri>oratioa  St. 
Loula  and  Merle  Sidener,  chairman, 
national  vigilance  committea  Associ¬ 
ated  Advertising  Cluba 

Following  the  speakers  Monday  after¬ 
noon  there  will  be  discussions  on  what 
the  newspapers  have  done  to  cooperate 
with  the  United  States  Division  of  Ad¬ 
vertising  and  the  local  advertising 
clubs  in  war  advertising  and  what  can 
be  done  by  the  newspapers  to  extend 
that  work  materially.  At  the  Tuesday 


afternoon  session  the  speakers  wrill  be 
foliowed  by  discussions  upon  the  sub¬ 
jects  of  cooperation  between  news¬ 
papers  and  general  advertisers;  what 
steps  newspapers  should  take  to  keep 
their  advertising  columns  free  from 
fraudulent  advertising,  particularly  with 
reference  to  mining  and  oil  stock  ad¬ 
vertising;  the  importance  of  an  adver¬ 
tising  club  to  the  local  newsi>aper  and 
the  particular  value  to  the  newspapers 
of  having  their  leading  men  active  in 
the  affairs  of  the  local  advertising 
cluba 

On  Monday  afternoon  will  be  named  a 
successor  to  W.  G.  Woodward,  whose 
one-year  terra  of  oflice  as  the  represen¬ 
tative  of  the  department  on  the  Na¬ 
tional  Advertising  Commission,  expires 
with  the  San  Francisco  convention. 

Conference  Programmes. 

The  departmental  conference  pro¬ 
grammes  as  far  as  complete  follow: 

Financial  Advertisers. 

First  session,  Monday  afternoon, 
July  8: 

Guy  W.  Cooke,  First  National  Bank, 
Chicago,  president.  Financial  Advertis¬ 
ers’  Association,  presiding. 

1:00 — Address  of  welcome,  the  Hon. 
James  J.  Lynch,  Governor  of  Federal 
Reserve  Bank,  Twelfth  District. 

1:20 — ^President’s  address,  Guy  W. 
Cooke,  Chicago,  president.  Financial 
Advertisers’  Association. 

1::60 — Treasurer’s  report,  secretary’s 
report,  reports  of  committees. 

2:20 — “The  F.  A.  A.’s  Part  in  the  Sale 
of  the  Fiiture  Issues  of  Liberty  Bonds,” 
John  Ring,  jr.,  advertising  manager. 
Mercantile  Trust  Company,  St.  Louis. 

2:60 — “The  Relation  of  Bank  Adver¬ 
tising  to  War  Finance,”  Edwin  Bird 
Wilson,  president,  Edwin  Bird  Wilson, 
Inc.,  New  York. 

3:25 — “How  You  (^an  Increase  the 
Sale  of  War  Savings  Stamps,”  Paul 
Pflueger,  assistant  cashier,  Humboldt 
Savings  Bank,  San  Francisco. 

4:00 — “Business  Building  for  Banks,” 
Francis  R,  Morison,  Financial  Adver¬ 
tising  Service,  Cleveland. 

4:30 — "The  Making  of  a  Trust  Book¬ 
let,”  Claude  M.  Davenport,  Western 
representative,  the  Financier,  New 
York. 


6:00 — “Building  and  Loan  Associa¬ 
tions,”  Lloyd  H.  Mattson,  advertising 
manager,  the  Conservative  Savings  & 
Loan  Association,  Omaha 

6:30 — “The  School  Savings  System,” 
Philip  J.  Lawler,  manager,  school  sav¬ 
ings  department.  Bank  of  Italy,  head 
office,  San  Francisco. 

Second  session,  Tuesday  afternoon, 
July  9: 

W,  R.  Morehouse,  Guaranty  Trust 
and  Savings  Bank,  Los  Angeles,  first 
vice-president,  F^'inancial  Advertisers’ 
Association,  presiding. 

1:00 — “When  the  Banker  Discovers 
America”  Harvey  A.  Blodgett,  presi¬ 
dent,  Harvey  Blodgett  Co.,  St.  Paul. 

1:30 — “Trust  Company  Success  in 
Canada”  T.  H.  Yuli,  advertising  con¬ 
sultant,  Canada  Trust  Co.,  London, 
Canada 

2:00 — “Campalgjning  for  Trust  Busi¬ 
ness,”  Carl  W.  Art,  manager,  publicity 
department,  the  Old  National  &  Union 
Trust  Co.,  Spokane. 

2:30 — “The  Evolution  of  Financial 
Advertising,”  W.  S.  Kirkpatrick,  Fin¬ 
ancial  Advertising  Service,  Portland. 

3:15 — “How  We  Ad\  ertise  Our  Bank,” 
Dave  S.  Mathews,  advertising  manager. 
Farmers  &  Merchants  Bank,  Stockton. 

3:46 — “Layouts  and  Type  Faces,”  A. 
B.  MciJallister,  vice-president.  Young  & 
McCallister,  Los  Angeles. 

4:15 — “Putting  the  Tunch’  in  News¬ 
paper  Advertising,”  C.  R.  Stuart,  ad¬ 
vertising  department.  Bank  of  Italy. 

4:45 — “A  Survey  of  the  F.  A.  A.  (a 
mes.sage  to  take  home  with  you),”  M.  E. 
Holdemess,  assistant  cashier.  Third  Na¬ 
tional  Bank,  St.  Louis. 

5:15 — Announcements  of  awards  of 
exhibits,  election  of  officers,  and  other 
business. 

Advertising  Agencies  Session. 

First  session,  Monday  afternoon, 
July  8: 

William  H.  Johns,  president,  Ameri- 
‘  can  Association  of  Advertising  Agen¬ 
cies,  chairman.  United  States  Division 
of  Advertising,  Committee  on  Public  In¬ 
formation,  presiding. 

2:00 — Business  session,  to  be  followed 
by  addresses  to  be  annovmced  prior  to 
the  beginning  of  the  session. 


Second  session,  Tuesday  afternoon, 
July  9: 

Paul  E.  Faust,  vice-president,  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies,  presiding. 

2:00 — General  meeting  of  advertising 
agencies. 

Ad  Club  Secretaries  Will 
Exchange  Ideas  on  Monday 
and  Tuesday — Their  Program 

First  session,  Monday  afternoon, 
July  8: 

C.  M.  C.  Raymond,  secretary.  Ad¬ 
vertising  Club,  of  Los  Angeles,  Cal., 
presiding. 

1 : 30 — General  introduction — Each  sec¬ 
retary  to  give  name;  whether  a  paid 
or  voluntary  worker;  number  of  mem¬ 
bers;  clubrooms  or  not. 

2 : 00 — “Building  and  Maintaining  a  Suc¬ 
cessful  Club,”  C.  M.  C.  Raymond,  secre¬ 
tary,  Advertising  Club,  of  Los  Angele.s, 
Cal.  Discussion  led  by  Fred  L.  Kelley, 
secretary,  Portland  (Ore.)  Ad  Club;  T. 
H.  Yuli,  secretary.  Advertising  Club,  of 
London,  C^anada. 

3:30 — “By  All  Means  a  Club  Organ,” 
Arthur  Halleim,  editor,  the  Forumite, 
Minneapolis.  Discussion  led  by  W.  F. 
Therkildson,  Poor  Richard  dub,  Phil- 
adelphia. 

4:00 — “How  We  Made  Our  Club  an 
Educational  Institution,”  L.  E.  McGee, 
secretary-treasurer,  Dallas  (Tex.)  Ad¬ 
vertising  League.  Discussion  led  by 
Phil  Norton,  Publicity  Bureau  of  the 
Chamber  of  Commerce,  Seattle,  Wash., 
secretary,  Seattle  Advertising  dub. 

Second  session,  Tuesday  afternoon, 
July  9: 

Chairman,  Earle  Pearson,  secretary. 
Advertising  Club,  of  New  York. 

The  Well-Rounded  Advertising  dub. 

2:00 — “What  We  Want  to  Do  for  the 
Local  Clubs,”  P.  S.  Florea,  secretary- 
treasurer,  Associated  Advertising  Clubs 
of  the  World. 

2:16 — “The  Advantages  of  Doing  Big 
Brother  Work,”  Carl  Hunt,  director,  ex¬ 
tension  division.  Discussion. 

3:00 — “Better  Business  Bureaus  and 
Volunteer  Vigilance  Committees," 
George  M.  Husser,  secretary.  National 
Vigilance  Committee,  Associated  Adver¬ 
tising  Clubs  of  the  World.  Discussion. 

4:00 — “Seven  Points  of  Club  Service.” 
Noble  T.  Praigg,  secretary,  national 
educational  committee.  Associated  Adver¬ 
tising  dubs  of  the  World.  Discussion. 
5:00 — Adjournment 

Community  Programme. 

An  excellent  programme  for  its  meet¬ 
ings  Monday  and  Tue.sday  afternoon  of 
convention  week  is  being  arranged  by 
the  Community  Advertising  Depart¬ 
ment.  R.  L.  Webb,  Exposition  Audi¬ 
torium,  San  Francisco,  is  secretary. 

Charles  E'.  Hatfield,  secretary  of  the 
St.  Louis  Convention  Bureau,  and  presi¬ 
dent  of  the  Department,  will  preside 
Monday.  After  President  Hatfield’s  re¬ 
port  for  the  year,  Harry  F.  Burhans, 
executive  secretary  of  the  Denver  Tour¬ 
ist  and  Publicity  Bureau,  Denver,  Col., 
will  speak  on  “The  Tourist  Industry  of 
the  West  as  It  Relates  to  the  Rail¬ 
road.” 

C.  M.  Johnson,  Rush  City,  Minn.,  will 
speak  on  “Cooperation  in  Building  Small 
Towns.”  E.  M.  McMahon,  general  sec¬ 
retary,  St.  Paul  Association  of  Ihiblic 
and  Business  Affairs,  St.  Paul,  Minn., 
will  deliver  an  address  at  one  of  the  two 
sessions.  Other  speakers  will  be  Her¬ 
bert  Cuthbert,  executive  secretary.  Pa¬ 
cific  Northwest  Tourist  Association, 
San  Francisco:  Charles  C.  Moore,  of 
San  Framcisco;  Walter  Parker,  of  New 
Orleans,  La.,  and  prominent  community 
advertising  experts  from  the  New  York 
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Chamber  of  Commerce  and  Los  An¬ 
geles. 

There  will  be  other  conferences  de¬ 
voted  to  outdoor  advertising  topics,  the¬ 
atre  programmes,  posters,  moving  pic¬ 
tures  In  war  work,  mail-order  advertis¬ 
ing,  house  organs,  etc. 

Special  Exhibits  and  Meetings 
of  Departmenlals;  War 

Exhibits  by  the  Government 

In  addition  to  the  regular  programme 
there  will  also  be  meetings  and  exhibits 
by  various  departments  of  the  National 
Advertising  Commission.  The  following 
departments  have  announced  that  they 
will  hold  exhibits: 

American  Association  of  Advertising 
Agencies. 

Associated  Business  Papers,  Inc. 

Community  Advertising  Department. 

Graphic  Arts  Association. 

National  Association  of  Employing 
Lithographers. 

Outdoor  Advertising  Association. 

Poster  Advertising  Association. 

National  Association  of  Theatre  Pro¬ 
gramme  Publishers. 

Financial  Advertisers’  Association. 

National  Association  of  Advertising 
Specialty  Manufacturers.  , 

Screen  Advertisers’  Department. 

The  Portland,  Ore.,  Ad  Club  is  also 
planning  an  exhibit. 

The  Bank  of  Italy,  San  Franicsco,  a 
member  of  the  Financial  Advertisers’ 
Association,  will  also  have  an  excellent 
exhibit. 

In  addition  to  the  exhibits  named 
above,  a  large  exhibit  of  war  and  pa¬ 
triotic  advertising  is  being  arranged 
for  with  the  cooperation  of  the  United 
States  Committee  on  Public  Informa¬ 
tion,  the  Division  of  Advertising,  and 
the  San  Francisco  Convention  Board  of 
the  Associated  Advertising  Clubs,  the 
details  of  which  are  being  arranged  by 
Llewellyn  D.  Pratt,  general  ’convention 
secretary. 


GO  ONE  WAY,  RETURN  ANOTHER 


Tickets  Give  Stop-over  Privileges  and 
Choice  of  Routes. 

Indianapolis.  June  28. — Instead  of  go¬ 
ing  to  the  San  Francisco  convention 
of  the  Associated  Advertising  Clubs, 
July  7  to  11,  and  returning  by  the  same 
route,  delegates  will  have  the  option  of 
different  routes,  according  to  informa¬ 
tion  from  Washington  just  received  at 
the  headquarters  of  the  Association  at 
Indianapolis.  Many  delegates  will  make 
of  the  trip  a  market  investigation  tour 
and  the  new  announcement  will  pro¬ 
vide  special  facilities  for  furthering  that 
purpose. 

The  interpretation  of  ticket  privileges 
as  announced  In  a  telegram  from  the 
United  States  Railroad  Administration, 
is  to  the  effect  that  "summer  tourist 
tickets  to  California  and  national  parks 
will  permit  going  one  way  and  return¬ 
ing  another.’’ 

P.  S.  Florea,  executive  manager  of  the 
A.s.soclated  Advertising  Clubs  of  the 
World,  at  Indianapolis,  has  prepared  a 
list  of  fares  from  some  of  the  more  Im¬ 
portant  cities  in  the  country,  based  on 
the  best  possible  information  obtainable 
up  to  this  time,  and  based  also,  on  word 
from  Gerrit  F\)rt,  assistant  director  of 
the  Division  of  Traffic  of  the  Railroad 
Administration.  The  tentative  round- 
trip  fares,  as  listed  by  Mr.  Florea,  are 


as  follows: 
Jfew  York  . 

Bo*fon  . 

Philadelphia 
Waahlnftoii 
Balttmore  . . 
Buffalo  . , , , 
PittabuTfh  . 


$138.24 

143.04 

133.44 

180.74 

130.74 
119.04 
118.68 


WOULD  MAKE  ADVERTISIISG  DOMINANT  IN  WAR 
AND  IN  BUSINESS  BUILDING 

By  P.  S.  Florea, 

Executive  Manager  A.  .V.  C.  of  W. 

DVEKTISING  influences  both  the  high  and  the  low  in  this  country  and 
it  is  only  fitting  thar  the  convention  of  this  .\ssociation  should  aspire  to 
make  the  advertising  a  force  as  dominant  in  war- winning  as  in  business¬ 
building.  Here  is  a  great  organization  enlisted  for  the  war,  representative  of 
all  sections  and  focusing  some  of  the 
most  alert  brains  in  the  nation  on 
the  various  problems  that  unprece¬ 
dented  conditions  have  developed. 

Consider,  for  example,  the  effective 
effort  that  can  be  exerted  by  more 
than  15,000  advertising  men,  geo¬ 
graphically  divided  into  153  organi¬ 
zations,  each  distinctive,  yet  all  co¬ 
ordinated  for  such  work  as  needs  to 
be  well  done.  Beside.s,  the  Associa¬ 
tion  Includes  twenty-one  allied 
groups,  represented  by  the  National 
Advertising  Commission,  and  these 
in  turn  represent  every  medium 
known  to  modern  advertising,  in¬ 
cluding  producers  whose  annual  in¬ 
vestment  in  advertising  amounts  to 
millions  of  dollars. 

Through  the  Associated  Advertis¬ 
ing  Clubs  the  advertisers  and  the 
mediums  they  use  are  brought  into  a 
deeper  sympathy,  a  more  complete 
understanding  and  a  thorough 
harmony.  Our  San  Francisco  con¬ 
vention,  July  7  to  11,  will  be  the 
forum  in  which  advertising  and  the 
nation’s  business  will  centre  theii  resources  and  their  energies  on  winning  the 
war. 

We  are  constantly  liearing  in  mind  that  while  we  are  winning  one  war 
we  must  prepare  for  another  -  now  it  is  a  battle  between  fighting  men;  soon 
it  will  be  a  battle  among  business  men,  with  world  trade  as  the  stake.  This 
places  a  three-fold  obligation  on  advertising — to  enlist  the  whole  nation  In 
interest  and  activity,  towrrd  winning  the  war;  to  stabilize  our  home  markets 
and  prepare  American  business  to  enter  the  readjustment  period  after  the  war 
without  dislocation  of  trade,  and  to  lay  a  foundation  for  that  structure  of  over¬ 
seas  trade  which  is  ours  now  and  which  we  must  retain  and  build  more  se¬ 
curely  In  the  future. 

Our  San  Francisco  convention  will  become  a  national  conference,  centering 
its  deliberations  on  these  three  things. 

For  some  months  now  the  Associated  Advertising  Clubs  have  done  ef¬ 
fective  work  in  backing  up  the  initiative  of  the  United  States  Division  of  Ad- 
vertisi.ig,  and  this  patriotic  effort  will  be  accelerated  by  the  greater  unity  gain¬ 
ed  from  the  convention  With  the  tremendous  business  and  publishing  ele¬ 
ments  a  part  of  the  As-iociatlon,  commerce  also  will  gain  much  by  the  inter¬ 
change  of  thought  at  the  San  Francisco  meeting. 

A.ssurances  have  reached  the  headquarters  that  representative  delega¬ 
tions  from  every  part  of  ihe  United  States  and  Canada  will  attend.  Favorable 
railroad  rates,  stop-over  privileges  and  differing  going  and  coming  routes  to 
the  West,  all  have  helped  to  build  delegations,  and  we  anticipate  that  it  will  be 
an  annual  gathering  secend  to  none  in  our  history,  in  interest,  in  purpose  and 
in  accomplishment. 

resented  at  the  international  conven¬ 
tion  of  advertising  men,  and  it  is  pro¬ 
posed  that  the  writer,  together  with 
Hugh  D.  McIntosh,  ML.  C.  managing 
director  of  the  Sunday  times  and  As¬ 
sociated  Newspapers,  both  anticipate 
leaving  Sydney  by  the  steamer  which 
will  arrive  in  San  Francisco  just  pri¬ 
or  to  the  convention.  We  look  forward 
to  association  with  the  delegates  from 
other  parts  of  the  world  with  the  liveli¬ 
est  of  intere.st.” 

Their  trip  to  San  Francisco  and  re¬ 
turn  will  occasion  traveling  16,774  miles, 
and  will  occupy  about  two  months  on 
shipboard. 


Detroit  .  103.92 

OlevrUnd  . 108.12 

Ciaclnnatl  .  101.21 

et.  Louli  .  84.60 

Ohlcefo  . 87.60 

8t.  Paul,  UJDiietpolU  .  92.94 

Umalw  .  72.60 

Kaneas  Oity  .  72.60 

Memphis  . 90.20 

Atlanta  .  104.88 

Birmlncham  .  94.80 

New  Orloaiia  .  84.60 


WILL  TRAVEL  16,774  MILES 


Delegates  Coming  from  Australia  to 
San  Francisco  Convention. 


P.  S.  Florea. 


Indian ATOLis,  June  26. — Even  far-away 
Australia  has  felt  the  interest  among 
advertising  men  in  the  national  con¬ 
vention  of  the  Associated  Advertising 
Clubs,  at  San  Francisco,  July  7  to  11. 
Its  war-service  value  and  its  benefit 
from  a  business  viewpoint  has  caused 
two  members  of  the  New  South  Wales 
Advertising  Men’s  Institute,  Sydney, 
Australia,  to  make  the  trip. 

In  a  letter  to  the  headquarters  offices 
of  the  Associatel  Clubs,  Norman  S.  H. 
Catts,  Honorary,  Secretary-treasurer  of 
the  Institute,  wrote: 

"The  Institute  has  decided  to  be  rep- 


THREE  CITIES  AFTER  1919  MEETING 
Three  cities  are  contesting  for  the 
honor  of  winning  the  1919  convention 
of  the  Associated  Advertising  Clubs — 
New  York,  New  Orleans,  and  St.  Paul, 
'Minn.  The  real  fight  seems  to  be  be¬ 
tween  New  York  and  New  Orleans.  The 
latter  city  by  far  has  been  the  more 
active  in  its  efforts  to  win  the  most 
votes  in  San  Francisco,  but  possibly  this 
point  may  be  overcome  by  the  many  In¬ 
ducements  New  York  city  has  to  offer 
the  ad  men  visitors. 


AD  AGENTS  OFF  FOR 
THE  CONVFN'IION 


Will  Make  Use  of  Transconti-ieitcl 

Trip  to  Do  Some  .4dvertising  Pro¬ 
motion  Work  —  O’Shauihnessy 
to  Speak  in  San  Francisco. 

I.eading  advertising  agents  of  the 
United  States  will  make  use  of  the  na¬ 
tional  intere.st  in  adverti.sing  created  by 
the  annual  convention  of  the  .\.  .\.  C. 
W.  to  do  some  advertising  pro-i’o'ion 
work  and  to  meet  with  natio''a'  adver¬ 
tisers  in  the  biggest  cities  a’ross  the 
continent. 

James  O’Shaiighnes.sy,  executive  .sec¬ 
retary  of  the  American  A.ssoc’'a‘ion  of 
Advertising  Agencie.s.  will  start  for  S  m 
Francisco  to-day  and  will  make  stops, 
en  route,  in  Chicago,  Milwaukee,  and  St. 
I..ouis.  On  Sunday  and  Monday  delega¬ 
tions  of  New  York,  St.  Ix)uis,  and  Chi¬ 
cago  ad  agents  will  leave  their  respec¬ 
tive  cities  and  meet  on  the  way  to  the 
Pacific.  Coa.st.  The.se  will  include  Wil¬ 
liam  H.  Johns,  prc.sident  of  the  \  A. 
C.  W.  and  chairman  of  the  division  of 
advertising  of  the  Committee  on  Pub¬ 
lic  Information:  William  T.  Mifi'afiy  of 
New  York ;  I’anl  Faust  and  William  H. 
Rankin,  of  Chicago,  and  William  C. 
D’Arcy,  who  is  president  of  the  A.  A. 
C.  W. 

The  agents  will  pick  up  other  mem¬ 
bers  of  their  party  at  various  train 
points  and  will  stop  over  in  St.  Louis, 
Kansas  City,  and  Denver  before  they 
get  to  San  Francisco.  At  those  places 
they  will  attend  advertising  club  meet¬ 
ings  and  meet  with  national  advertisers 
in  an  effort  to  spread  the  doetrlne  of 
honest  advertising  and  explain  results 
that  can  be  produced  by  Its  proper  use. 

In  connection  with  the  A.  A.  C.  A. 
meeting  in  San  Francisco,  the  adver¬ 
tising  agents  will  hold  general  business 
session.s.  Secretary  O’Shaughnessy  is 
programmed  to  give  a  talk  on  "Mall  Ad¬ 
vertising.” 


NEWS  OF  THE  TRADE 
&  CLASS  PUBLICATIONS 


Tractor,  a  new  publication  by  the 
Tractor  Publishing  Company,  Cincin¬ 
nati  has  made  its  initial  bow. 
The  magazine  is  devoted  to  the 
manufacture  and  sale  of  farm  tractors. 
The  editor  is  Webb  G.  Welborn,  for¬ 
mer  financial  and  business  editor  of 
Cincinnati  newspapera 

The  American  Milliner  is  a  newly 
established  trade  journal,  with  head¬ 
quarters  at  15  West  38th  stret.  New 
York  city. 

Bristow  Adams,  of  Cornell  University, 
was  elected  president  of  the  Ameri¬ 
can  Association  of  Agricultural  Editors 
at  the  organization’s  fifth  annual  con¬ 
vention  in  Knoxville,  Tenn.,  on  June 
22.  Frank  D.  Dean,  of  Ohio  State  Uni¬ 
versity  was  elected  secretary-treasur¬ 
er. 

The  Chilton  Tractor  Index,  of  Phila¬ 
delphia,  has  appointed  Merle  Cox  to  be 
its  Chicago  representative. 

The  McGraw-Hill  Publishing  Com¬ 
pany  has  merged  two  of  its  trade  papers 
— the  Contractor  and  the  Engineering 
News-Record. 


Wants  More  Action 
J.  W.  Pegler,  who  has  been  covering 
the  American  forces  in  France  for  the 
United  Press,  has  joined  the  navy  after 
three  years’  service  as  a  correspondent 
He  Is  a  son  of  Arthur  James  Pegler, 
a  Chicago  newspaper  feature  writer. 
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CONVENTION  AN  AID  TO  NATION  IN 
BUSINESS  AND  THE  WAR 

Great- Men  in  Government  Service  Endorse  It — Will  Give  New 
Strength  to  Meet  Country’s  Call — Help 
to  Business  as  Usual 


L(X)KIX(;  forward  to  ♦l  e  Corvontion  of  the  A.  A.  C.  of  W.,  advertising  men 
see  special  advantages  to  Ite  gained  hy  the  meml)ers  of  their  profession,  and 
hy  the  advertising  iiusiness  generally,  in  the  meeting  of  leaders  in  the  held 
and  the  valuable  interchange  of  exiK-rience,  as  well  as  in  the  discussion  of  the 
questions  that  will  come  before  the  convention. 

It  is  conceded — in  fact,  rre.«e.nted — by  business  men  on  the  Pacific  Coast  that 
that  section  of  the  country  needs  education  in  advertising  and  its  value  to  pro¬ 
ducers  of  commcKlitie.s,  and  that  the  advertl.sing  men  there  themselves  need  the  aid 
that  the  convention  will  give.  The  preparation  they  have  made  for  the  reception  of 
their  visitors,  all  in  the  lafrge  way  characteristic  of  the  west,  indicates  the  warmth 
of  the  welcome  with  c<-»iich  the  delegates  will  be  received. 

At  Crucial  Period  of  Nation’s  History 


Probably  none  better  than  men  of 
the  Hast,  more  esiK-cially  tho.se  whose 
Held  of  endeavor  lies  in  the  great  city 
of  New  York,  can  appreciate  in  its 
breadth  what  such  a  convention,  held 
at  this  crucial  period  in  the  nation's 
business  and  political  history,  means  to 
advertising  and  to  the  nation.  A  few 
such  men,  working  daily  in  the  heart  of 
things,  have  expressed  them.sc-lves  on 
this  point  for  The  Kuitor  and  Peblish- 
uit.  Their  ojilnions  follow: 

William  H.  Johns,  Chairman  of  the  Di¬ 
vision  of  Advertising,  Committee  on 
Public  Information: 

The  convention  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  to  be  held 
at  San  Francisco  early  in  July,  de¬ 
serves  the  hearty  support  of  all  men  in¬ 
terested  in  adverti.sing  no  matter  to 
what  branch  of  the  industry  they  owe 
their  allegiance. 

On  May  8  Pre.sidcnt  Wilson  wrote  to 
the  directors  of  the  Division  of  Adver- 
Using  regarding  the  service  rendered  by 
that  organization  to  the  Government, 
and  ended  his  letter  with  this  phra.se; 
“It  is  my  hope  that  the  advertising  pro- 
fe.ssion  will  perfect  still  further  the 
splendid  machinery  of  service.” 

This  recognition  by  the  highest  au¬ 
thority,  of  advertising  as  a  profession, 
is  most  important  at  this  time. 

That  advertising  is  represented  by 
this  convention  means  something  to  the 
nation,  and  which  is  confirmed  by  the 
appearance  of  Secretary  Lane,  Charles 
Schwab,  and  others  high  in  the  Govern¬ 
mental  confidence  and  authority  on  the 
list  of  si)€akers. 

O.  C.  Ham,  of  the  Division  of  Advertis¬ 
ing,  Committee  on  Public  Informa¬ 
tion: 

The  1918  convention  of  the  Associat¬ 
ed  Advertising  Clubs  of  the  World  is  of 
more  than  usual  importance,  both  to 
advertising  as  an  organized  .sy.stem  of 
selling  merchandise  and  to  the  nation 
engaged  in  war. 

It  is  of  Importance  to  the  nation  in 
the  first  place,  because  the  country  is 
drawing  upon  the  advertising  mediums 
and  upon  the  specialized  training  of  the 
advertising  men  of  the  country  as  it  has 
never  done  before,  and  it  is  at  this  con¬ 
vention  that  new  .strength  and  new  in¬ 
spiration  will  be  furnl.shed  to  the  ad¬ 
vertising  men  with  which  to  meet  the 
country's  call. 

At  the  San  Francisco  convention  also 
will  be  present  prominent  men  actively 
engaged  in  promoting  the  various  ac¬ 
tivities  of  the  Government,  as  well  as 
representatives  of  our  Allies,  to  give 
first  hand  information  to  the  adverti.s¬ 
ing  men  and  to  receive  in  return  first 
hand  impressions  of  the  great  force, 
which  is  being  used  to  enlist  the  whole- 


nearted  support  of  the  people  for  the 
war. 

Now,  as  to  the  Importance  of  the  con¬ 
vention  to  advertising  as  a  busine.ss  and 
sales  force.  It  seems  to  me  that  it  is 
evident  from  what  I  have  said  about  its 
Importance  to  the  nation  that  to  what¬ 
ever  degree  we  make  adverti.sing  of  real 
and  obvious  value  to  the  country  in  its 
unu.sual  need,  to  that  degree  advertis¬ 
ing  will  have  demon.strated  its  value  in 
Influencing  the  acts  of  the  people  in 
their  normal,  every-day  life. 

James  G'Shaughnessy,  Executive  Secre¬ 
tary,  American  Association  of  Ad¬ 
vertising  Agencies. 

It  is  important  to  advertising  that 
those  who  practice  it  should  bring  to¬ 
gether  its  knowledge  so  that  the  wis¬ 
dom  of  the  profes.slon  may  be  cry.stal- 
ized.  When  all  who  are  engaged  in  ad¬ 
verti.sing,  or  concerned  with  it,  bring  the 
contributions  of  their  experience  to  a 
convention,  the  wisdom  of  advertising  is 
enhanced  as  it  can  be  in  no  other  way. 

What  is  important  to  advertising  is 
al.so  important  to  the  Government  and 
to  the  people. 

.Advertising  is  the  .spread  of  knowl¬ 
edge,  and  knowledge  is  the  power  of  the 
nation. 

Adverti.sing  is  the  force  that  brings 
the  nation  into  common  thought  and  ac¬ 
tion. 

It  is  the  news  that  everyone  reads  and 
is  influenced  by  in  a  guiding  degree. 

It  influences  the  management  of  every 
home.  It  brings  all  homes  to  a  higher 
plane  of  comfort  and  happiness.  It 
draws  the  people  into  a  harmony  of 
thought  and  action  which  makes  for  the 
effect  of  a  united  national  family  circle. 

Over  all  things  advertising  makes  for 
confidence  and  cheerfulness. 

To  say  that  adverti.sing  makes  for 
economic  pro.sperity  evs  nothing  else  in 
modem  life  can,  is  to  state  a  known  fact, 
but  not  the  most  important. 

The  greater  thing  of  advertising  is 
that  it  has  made  America  the  greatest 
nation  in  the  world,  and  is  now  charged 
with  the  duty  of  making  it  the  irresis¬ 
tible,  dominating  power  for  good  to 
which  the  whole  world  is  already  learn¬ 
ing  to  pay  homage. 

G.  B.  Sharpe,  President  New  York  Ad¬ 
vertising  Club: 

In  years  gone  by  the  A.  A.  C.  of  W. 
conventions  have  dealt  largely  with  the 
problems  of  the  men  who  had  goods  to 
.sell  and  the  men  whose  business  it  was 
to  assl.st  the  manufacturer  and  distrib¬ 
utor  in  securing  larger  and  wider  dis¬ 
tribution  through  advertising. 

During  the  past  year,  adverti.sing  has 
had  to  .solve  a  different  and  larger  prob¬ 
lem. 


Adverti.sing  men  have  demonstrated  to 
our  legislators  and  to  the  Government 
th^t  in  solving  the  larger  problems  our 
nation  has  had  to  face — problems  of  la¬ 
bor  and  food  and  financing,  brought 
about  by  war  conditions — the  printed 
word  and  the  pictured  idea  could  be 
instrumental  in  .securing  the  whole¬ 
hearted  and  united  support  of  a  country 
of  over  one  hundred  million  people.  And 
there  is  no  que.stlon  but  that  to-day,  as 
never  before,  the  men  who  direct  our 
national  aff.'ilrs  have  a  better  apprecia¬ 
tion  of  the  power  of  advertising  and 
the  service  it  can  render  than  ever 
lx“fore. 

It  is  my  understanding  that  the  cen¬ 
tral  theme  of  the  convention  at  F'risco 
in  July  is  to  throw  a  bright-  light  not 
only  on  what  adverti.sing  has  done  to 
win  the  war,  but  what  it  can  do,  and 
how  it  can  be  letter  and  further  utilized. 

That  is  our  big  job  now — to  win  the 
war;  and  every  loyal  advertising  man 
who  can  do  so  .should  attend  the  San 
Francisco  convention,  with  the  idea  that 
he  will  there  get  a  clearer  and  broader 
viewpoint  of  what  he  can  do  sind  how 
he  can  u.se  his  adverti.sing  .ability  to  the 
end  that  the  war  .shall  be  brought  to 
an  early  and  victorious  close. 

George  P.  Metzger,  of  HanfT-Metzger, 
^  Madison  Avenue: 

In  view  of  the  effective  part  that 
straight  paid  advertising  played  in  the 
election  of  the  present  Administration, 
it  has  not  been  surprising  to  see  ad¬ 
vertising  accorded  the  responsibility  of 
securing  enlistments  in  army  and  navy, 
and  of  promoting  and  insuring  public 
support  of  the  Liberty  I.A3ans,  the  Ked 
Cross,  the  conservation  of  food,  and  the 
elimination  of  waste.  The  significance 
of  the  convention  at  San  Franci.sco  to 
advertising  .should  lie  in  the  recognition 
of  the  fact  that  the  nation  has  confi¬ 
dence  in  advertising.  Its  significance  to 
the  nation  may  be  that  adverti.sing  has 
confidence  in  the  nation — ad  that  this 
great  force  will  be  undivided  in  its  sup¬ 
port  of  America's  every  effort  toward 
the  inevitable  completion  of  the  biggest 
job  she  ever  undertook. 

Walter  R.  Hines,  of  Frank  Seaman.  Inr., 
461  Eighth  Avenue: 

The  convention  will  give  the  country 
an  idea  of  the  value  of  advertising  which 
it  could  not  obtain  in  any  other  way. 
The  people  of  the  United  States  do  not 
now  fully  appreciate  the  Importance  of 
advertising,  nor  the  part  that  advertis¬ 
ing  nece.ssarily  takes  in  the  successful 
exploitation  of  the  nation’s  indu.stries. 
It  seems  to  me  that  the  sooner  its  im¬ 
portance  is  appreciated  the  .sooner  ad¬ 
vertising  will  take  its  proper  place.  In 
other  word.s,  without  the  proper  kind  of 
advertising  industries  cannot  succeed  to 
their  fulle.st  extent.  Advertising  con¬ 
ventions  should  be  encouraged  to  carry 
this  mes.sage:  Advertising  during  the 
war  is  just  as  neces.sary  to  help  manu¬ 
facturers  to  dispo.se  of  their  product  to 
make  money  that  they  can  devote  to 
war  purposes,  as  it  is  to  pave  the  way 
for  after-the-war  conditions. 

H.  B.  Le  Quatte,  of  Street  &  Finney,  171 
Madison  Avenue: 

The  highest  individual  in  this  country 
recognizes  the  convention  as  a  necessity 
because  of  the  economic  and  social  need 
for  adverti.sing.  As  we  understand  his 
attitude,  the  President  of  the  United 
States  does  not  want  to  disturb  the  ad¬ 
verti.sing  busine.ss  any  more  than  any 
other  line  of  bu.sines.s.  He  goes  even 
further  than  that,  to  my  idea,  in  that 
he  practically  i>laces  it  in  the  .same  cata- 
gory  as  married  men  are  in  the  draft, 
looking  at  it  as  something  essential  to 
the  Liberty  Loans  and  other  movements 


of  the  Government  in  the  war.  This 
convention  must  react  for  the  benefit 
for  all  busines.s,  c.specially  advertising, 
in  that  it  will  encourage  advertl.sers,  as 
well  as  advertising  men,  and  will  drive 
from  the  minds  of  those  who  may  pos¬ 
sibly  be  di.saffected  by  any  notion  that 
bu.siness  should  not  go  on  as  usual. 

C.  Ironmonger,  of  the  C.  Ironmonger 
Advertising  Agency,  95  Madison 
Avenue : 

The  San  Francisco  convention  of  the 
A.s.sociated  Advertising  Clubs  of  the 
World  will  typify  the  united  sentiments 
of  the  adverti.sing  profession  behind  the 
Government  of  the  United  States,  and 
the  determination  of  this  powerful  or¬ 
ganization  to  devote  every  ounce  of  its 
energies  to  the  winning  of  the  war  for 
humanity.  No  other  consideration  could 
justify  .so  long  a  trip  by  .so  many  busi- 
ne.ss  men  upon  whom  so  much  depends 
at  this  time. 

It  is  my  opinion  that  a  more  central 
location  for  the  1918  convention  would 
have  been  much  wiser,  but  I  neverthe¬ 
less  look  for  a  successful  convention, 
under  the  guidance  of  the  able  and  pa- 
triotic  men  who  are  doing  so  much  for 
the  advertising  prDfes.sion  and  therefore 
for  the  bu.sine.ss  interests  of  this  coun¬ 
try. 

S.  Wilbur  Gorman,  of  the  Gorman  Ghel- 
tenham  Go.  Inc.,  19  West  44th  Street: 

The  great  convention  of  the  A.s.sociated 
Advertl.sing  Clubs  of  the  World  in  San 
Francisco  can  be  and  should  be  the  in- 
.strument  of  great  good,  not  only  to  the 
advertising  business,  but  to  our  coun¬ 
try  at  large. 

The  world  war  has  done  much  to 
break  down  our  provincltil  and  local 
method  of  thinking,  to  provide  us  with 
a  national  con.sciousness  and  help  us 
think  with  a  national  mind. 

When  thou.sands  of  serious-minded  ad¬ 
verti.sing  people  congregate  at  a  city 
hundreds  and  thousands  of  miles  away 
from  the  homes  of  the  vast  majority  of 
those  engaged  in  advertising  and  pub¬ 
lishing  activities,  it  should  indicate  to 
our  national  law-makers  that  the  day 
of  nationalistic  distribution  and  selling 
of  merchandise  is  at  hand,  and  that  ad¬ 
verti.sing  has  an  important  place  as  an 
aid  in  the  programme. 


No  More  Bread  Ads  in  Galifomia 
SAfUAMENTO,  Cal.,  June  26. — A  ruling 
is.sued  by  the  United  States  Food  Admln- 
i.stration  for  California  prohiVMts  the  ad¬ 
vertising  of  bread  in  any  form  whatso¬ 
ever,  including  special  brands,  for  the 
purpose  of  increasing  bread  sales.  The 
Food  Administration  said  that  in  view  of 
the  urgent  need  for  the  strictest  wheat- 
.siiving,  it  was  against  the  welfare  of 
the  public  for  any  person,  firm,  or  cor¬ 
poration  to  seek  to  increase  sales  of 
wheat  or  wheat  produces  through  adver¬ 
tising  or  by  other  means. 


Prices  Go  Up  in  Texas  Gities 
Dali-as,  Tex.,  June  28.— A.  H.  Belo  & 
Co.,  publishers  of  the  Morning  News, 
Galveston  Daily  News,  Ilallas  Evening 
Journal,  and  Semi-Weekly  Farm  News, 
of  Galveston  and  Dallas,  has  given  no¬ 
tice  to  its  subscribers  that  subscription 
prices  would  be  advanced  when  the  new 
zone  post  rates  go  into  effect. 


Gleveland  Man  a  Visitor 
H.  H.  Hoffman,  manager  of  foreign 
advertising  of  the  Scripps  newspapers, 
with  headquarters  in  Cleveland,  wa.s  a 
vl.sitor  in  New  York  this  week,  where 
his  .son,  H.  O.  Hoffman,  is  an  ensign  in 
the  naval  auxiliary  reservea 


The  Editor  Publisher  for  June  29,  1918 


11 


HISTORIC  WAR  EDITORIALS  WHICH  WON  FOR 
HENRY  WATTERSON  THE  PULITZER  PRIZE 

Trustees  of  Columbia  University,  in  Approving  Award  to  America’s  Most  Brilliant  Editor, 
Have  Served  to  Recall  Attention  to  His  Leadership  in  His  Profession — Rarely  Have 
American  Ideals  and  Purposes  in  the  Great  War  Been  Stated  With  Such  Power 
and  Clarity  as  in  These  Ringing  Calls  to  Duty  and  Sacrifice 


HENRY  WATTERSON. 


(The  utmrd  of  the  Pulitzer  Prize  of 
$500  for  "the  bent  editorial  article  writ¬ 
ten  during  the  year  1911”  to  Marse  Hen¬ 
ry  Watterson,  Dean  of  American  Jour¬ 
nalists,  was  a  fitting  recognition  of  the 
genius  of  the  brilliant  American. 

The  prize  uxis  awarded,  as  a  matter 
of  fact,  for  tuH)  editorials,  one  published 
on  April  7,  1917,  and  the  other  on  April 
10.  In  both  the  spirit  of  virile,  uncom¬ 
promising  .imerieanism  is  resplendent, 
and  in  the  Wattersonian  phrases  the 
(luickening  notes  of  the  bugle  are 
heard.  Every  man  who  writes — every 
man  who  holds  in  high  appreciation  the 
beauties  of  English  speech — every  man 
who  values  a  ringing  presentation  of 
the  national  ideals  will  wish  to  preserve 
these  historic  editorials. 

La.st  of  the  long  line  of  Great  Editors, 
many  of  his  confreres  of  this  generation 
will  gladly  concede  to  Henry  Watterson 
first  place  among  them  all.  In  these 
editorials,  as  in  his  daily  routine  of 
writing,  he  combines  the  authority  and 
solemnity  of  the  Prophets  of  old  with 
the  clarity  and  polish  of  a  modern  of 
moderns.  In  his  seventy-ninth  year,  re¬ 
turning  but  lately  from  a  seven  weeks’ 
.sojourn  in  a  hospital,  where  he  had,  to 
use  the  phrase  of  Arthur  'B.  Krock, 
managing  editor  of  the  iMuisville  Cou¬ 
rier-Journal,  “hovered  under  the  lintel 
of  the  House  of  Death,"  he  has  been 
elected  president  of  the  great  newspa¬ 
per  to  which  he  has  given  his  whole  life. 

The  editorials  which  won  the  Pulitzer 
Price  are  printed  herewith  in  full,  that 
they  may  be  studied  by  all  newspaper 
men  and  preserved  in  all  newspaper 
archi  ves. — Editor.  ) 

(JidUorial  by  Henry  Watterxm  In  the  Louisville 
Courier-Journal,  April  7,  1»17.) 

"VAE  VICTIS” 

“Rally  rodnci  the  flag,  boys” — Uncle  Sam's  battle 
song ; 

“Sound  the  bold  anthem!  War  dogs  are  howling; 
Proud  bird  of  Lil)crty  acreams  through  the  air!” 

— [The  Hunters  of  Kentucky. 

It  la  with  solemnity,  and  a  touch  of 
sadness,  that  we  write  the  familiar 
words  of  the  old  refrain  beneath  the 
Invocation  to  the  starry  banner,  the 
breezy  call  of  hero-breeding  bombast 
quite  gone  out  of  them;  the  glad  shout 
of  battle:  the  clarion  note  of  defiance; 
becau.se  to  u.s,  not  as  to  Nick  of  the 
Woods,  and  his  homely  co-mates  of 
the  forest,  the  rather  as  to  the  men  of 
'61,  comes  this  pre.sent  call  to  arms. 

We  may  feel  with  the  woman’s  heart 
of  Rankin,  of  Montana,  yet  repudiate 
with  manly  di.sdain  the  sentimental  scru¬ 
ples  of  Kitchin,  of  North  Carolina. 

There  are  times  when  feeling  must  be 
sent  to  the  rear;  when  duty  mu.st  toe 
the  line;  when  the  aversion  brave  men 
have  for  fighting  must  yield  to  the  ad¬ 
juration,  “Give  me  liberty,  or  give  me 
death!”  That  time  is  now  upon  us. 

Unless  Patrick  Henry  was  wrong — 
unless  Washington  and  the  men  of  the 
Revolution  were  wrong,  that  time  Is 
upon  u.s.  It  is  a  lie  to  pretend  that  the 
world  Is  better  than  It  was;  that  men 


lire  truer,  wLser;  that  war  is  escapable; 
that  peace  may  1)C  had  for  the  plan¬ 
ning  and  the  asking.  The  situation 
which  without  any  act  of  ours  rises  be¬ 
fore  us  is  as  exigent  as  that  which  rose 
Ijcfore  the  Colonists  In  America  when  a 
mad  English  King,  claiming  to  rule 
without  accountability,  asserted  the 
right  divine  of  Kings  and  sent  an  army 
to  enforce  it.  A  mad  German  Emperor, 
claiming  partnership  with  God,  again 
elevates  the  standard  of  right  divine  and 
bids  the  world  to  worship,  or  die. 

From  the  beginning  the  issue  was  not 
,le.sa  ours  than  of  the  countries  first  en¬ 
gaged.  Each  may  have  had  ends  of  its 
own  to  .serve.  Nor  were  these  ends  pre- 
ciiR'Iy  alike.  At  least  Fr.ance — to  whom 
we  owe  ail  that  wo  have  of  sovereignty 
and  freedom — and  Belgium,  the  little 
David  of  Nationa— fought  to  resist  In- 


va.sion; wanton,  cruel  Invasion;  to  avert 
slavery,  .savagery,  pitiless  slavery.  Yet, 
whatever  the  animating  purpose — what¬ 
ever  the  .selfish  interests  of  England  and 
Ru.ssia  and  Italy — the  Kaiser  scheme  of 
world  conque.st  justified  it. 

“Mailed  Figure  of  Absolutism." 

In  us  it  sanctifies  it.  Why  should  any 
American  .split  hairs  over  the  European 
rights  and  wrongs  involved  when  he 
sees  l)efore  him  grim  and  gha.stly  the 
mailed  figure  of  Absolutism  with  hand 
uplifted  to  strike  Columbia  where  three 
years  she  has  stood  pleading  for  justice, 
peace,  and  mercy?  God  of  the  free 
heart's  hope  and  home  forbid! 

Each  of  the.se  three  years  the  Ger¬ 
man  Kai.ser  was  making  w.ar  upon  u.s. 
He  was  making  war  secretly,  through 
his  emissaries  in  destruction  of  our  In- 


dustrle.s,  secretly  through  his  diplomats 
plotting  not  merely  foreign  but  civil 
war  again.st  us,  and,  as  we  now  know, 
.seeking  to  foment  servile  and  racial  in- 
.surrection;  then  openly  upon  the  high 
.seas  levying  murder  upon  our  people 
and  vLslting  all  our  rights  and  claims 
with  .scorn  and  Insult — with  scorn  and 
insult  un.speakablc — at  this  moment  pre¬ 
tending  to  flout  us  with  Ignominy  and 
contempt.  Where  would  the  honest  pas- 
si  vlst  draw  the  line? 

Surely  the  time  has  arrived — many  of 
u.s  think  it  was  long  since  overdue — for 
calling  the  braves  to  the  colors.  Na¬ 
tions  must  e’en  take  stock  on  occasion 
and  manhood  come  to  a  showdown.  It 
is  but  a  truism  to  say  so. 

Fifty  years  the  country  has  enjoyed 
surpassing  prosperity.  This  has  over- 
commercialized  the  character  and  habits 
of  the  people.  Twenty-five  years  the 
gospel  of  passivism,  with  “business  Is 
bu.siness”  for  its  text,  has  not  only  been 
preached  —  Inrilscriminately — oracularly 
— without  let  or  hindrance,  but  has  been 
richly  financed  and  potentially  organ¬ 
ized.  It  has  established  a  party.  It  has 
made  a  cult,  justifying  Itself  In  a  fad  It 
has  called  Humanity — In  many  ways  a 
most  .spurious  humanity — and  has  set 
this  above  and  against  patriotic  inclina¬ 
tion  and  duty. 

‘  The  Assassin  Sea  Monsters.” 

lAke  a  bolt  out  of  the  blue  fiashed  the 
war  .signal  from  the  very  heart  of  Eu¬ 
rope.  Across  the  Atlantic  its  reverbera¬ 
tions  rolled  to  find  us  divided,  neutral, 
and  unprepared.  For  fifteen  years  a 
body  of  German  reservists  disguised  as 
citizens  have  been  marching  and  coun¬ 
ter-marching.  They  grew  at  length 
bold  enough  to  rally  to  the  support  of 
a  pan-German  scheme  of  conquest  and 
a  pro-German  propaganda  of  “kultur,” 
ba.sing  its  effrontery  in  the  German- 
American  vote,  which  began  its  agita¬ 
tion  by  threatening  us  with  civil  war 
if  we  dared  to  go  to  war  with  Germany. 
There  followed  the  assassin  sea  mon- 
.sters  and  the  airship  campaign  of  mur¬ 
der. 

All  the  while  we  looked  on  with  either 
simpering  Idiocy,  or  dazed  apathy  Ser- 
via?  It  was  no  affair  of  ours.  Belgium? 
Why  should  we  worry?  Foodstuffs 
soaring — war  stuffs  roaring — everybody 
making  money — the  mercenary,  the  poor 
of  heart,  the  mean  of  spirit,  the  bleak 
and  barren  of  soul,  could  still  plead  the 
Hypocrisy  of  Uplift  and  chortle:  “I 
did  not  raise  my  boy  to  be  a  boldier.” 
Even  the  “Lusitania”  did  not  awaken 
us  to  a  sense  of  danger  and  arouse  us 
from  the  stupefaction  of  ignorant  and 
ignoble  self-complacency. 

“To  the  Flag  and  the  Fray.” 

FTrst  of  all  on  bended  knee  we  should 
pray  God  to  forgive  us.  Then  erect  as 
men,  Christian  men,  soldierly  men,  to 
the  flag  and  the  fray — wherever  they 
lead  us — over  the  ocean — through 
France  to  Flanders — across  tho  Low 
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Countries  to  Koln,  Bonn,  and  Knblens — 
tumbling-  the  fortress  of  Khrenbreitsteln 
into  the  Rhine  as  we  pass  and  damming 
the  mouth  of  the  Mozelle  with  the  debris 
of  the  ruin  we  make  of  it — then  on,  on 
to  Berlin,  the  Black  Horse  Cavalry 
sweeping  the  Wilhelmstrasse  like  lava 
down  the  mountain  side,  the  Junker 
and  the  .sabre  rattler  flying  before  us, 
the  tunes  being  “Dixie”  and  “Yankee 
Dooflle,”  the  cry  being,  “Hail  the  French 
Itepublic — Hail  the  Republic  of  Ru.s.sia 
— welcome  the  Commonwealth  of  the 
Vaterland — no  peace  with  the  Kai.ser — 
no  parley  with  Autocracy,  Absolutl.sm, 
and  the  divine  right  of  Kings — to  Hell 
with  the  Hapsburg  and  the  Hohenzol- 
lern !  ” 

( bu  Ur.  '  Wntirrimn  fn  the  Cimricr- 
Joumat,  April  10,  1!>17.) 

WAR  HAS  ITS  COMPENSATIONS. 

The  man  who  is  for  peace  at  any  price 
— who  will  fight  on  no  provocation — for 
no  cause — is  apt  to  be  either  -what  men 
call  “a  poor  creature,”  or  an  Impostor 
set  on  by  ulterior  considerations.  He 
may  have  an  unworthy  motive,  or  a 
.s»‘lfish  intere.st,  or  he  may  lie  a  victim 
of  the  coward’s  fear  of  battle,  or  be 
ob.ses.sed  by  the  doctrinaire's  theory  of 
universal  brotherhood.  But,  craven  or 
crank,  or  .scheming  rogue,  he  dishonors 
the  noble  heritage  of  manhood  which, 
being  common  to  us  all,  is  only  prized 
and  extolled  in  conspicuous  ca.ses  of 
sacrifice,  or  prowess. 

Paflcl.sm.  as  it  has  .shown  itself  in 
these  times  of  emergency,  has  been 
compounded  of  each  of  the.se  ingre- 
dient.s.  But  it  would  not  have  shown 
it.self  so  strong  if  it  had  not  been 
definitely  organized,  nor  definibdy  or¬ 
ganized  if  it  had  not  been  sufficiently 
financed.  The  Haprue  Arbitration  move¬ 
ment,  backed  in  this  country  by  the 
f^rnegie  Foundation — actually  started 
by  the  dethroned  Czar  of  Russia — pro¬ 
posed  a  benefaction  to  humankind  which 
few  if  any  were  disposed  to  question.  It 
built  Itself  upon  a  generally  accepted 
truth.  The  gospel  of  “peace  on  earth, 
good-will  to  men,”  was  preached  as  nev¬ 
er  }>efore.  Professional  warriors  arrayed 
themselves  in  its  behalf.  Civilized  na¬ 
tions  flocked  to  the  new  religion  and 
raised  the  benign  .standard.  Many 
treaties  embodying  its  aims  were  nego¬ 
tiated.  One,  and  one  alone,  of  tho  great 
Powers  held  out.  That  was  Germany. 
Why,  we  now  see  clearly  what  we  then 
did  not  see  at  all. 

“A  Propaganda  to  Divide  Our  People.” 

How  much,  if  any,  of  the  Carnegie 
Foundation  money  has  been  applied  to 
the  recent  agitations  against  war  with 
Germany,  we  know  not.  The  activities 
of  Mr.  Bryan  and  of  Dr.  Jordan  would 
lead  to  the  conclusion  that  it  has  not 
l)een  idle,  or  grudging,  since  neither  of 
them  works  for  nothing.  But  it  is 
quite  certain  that  it  has  been  cunning¬ 
ly  supplemented  and  enormously  in¬ 
creased  by  money  sent  from  Berlin  to 
maintain  a  propaganda  to  divide  our 
p<'ople  and  paralyze  our  Government. 
The  pro.secution  of  this  now  becomes 
tr»“ason  and  the  pacifist  who  adheres  to 
it  is  a  traitor. 

The  conspirator  who,  claiming  to  be 
a  pacifist,  engaged  in  the  nefarious 
bu.sine.ss  will  be  at  no  loss  to  save  his 
skin.  If  he  be  a  German  emi.ssary  sent 
over  for  the  purpose  he  has  only  to  slip 
away.  If  he  be  a  Kaiser  reservist  mas¬ 
querading  as  an  American  citizen^  he 
can  shift  his  foot  and  change  his  coat. 
If  he  be  a  selfi.sh  politician  of  the  Stone- 
JjA  Follette  variety,  with  an  eye  on  the 
Hyphenated  Vote,  he  can  wink  his  oth¬ 
er  ej'C,  hoist  the  flag,  and  sing  “The 


Star-Spangled  Banner”  as  lustily  as  the 
rest. 

“They  Will  Not  Stop  Until  They  Land 
in  Jail.” 

Those  who  are  most  in  danger  and 
only  in  danger  are  the  honest  .simple¬ 
tons  who  stick  to  it  that  war  is  crime; 
that  we  have  no  case  against  Germany, 
but,  if  we  have,  that  it  will  keep;  who  go 
around  mouthing  .sovlalistic  and  infidel- 
i.stic  platitudes  al)out  a  paradisaic 
dreamland  which  exists  nowhere  out- 
.side  their  muddled  brains.  They  can¬ 
not  .see  that  we  have  pur.sued  peace  to 
the  limit  and  that  peace  longer  pursued 
will  prove  more  costly  than  war.  Per- 
ver.se  and  egotistical,  prompted  by  the 
half  truths  of  defective  e<lucation,  unin¬ 
spired  by  ideals  having  any  relation  to 
the  .state  of  the  country,  or  the  spir¬ 
itual  needs  of  exi.stence,  they  will  not 
.stop  their  vain  chatter  until,  obstruct¬ 
ing  enlistments,  or  menacing  public 
work.s,  they  land  in  jail. 

It  is  grievous  that  this  should  be  so. 
Yet  it  were  not  occasion  for  serlou.s 
comment  except  that  there  is  a  middle 
cla.ss  of  nondescripts  who  are  more  nu¬ 
merous  than  an  earnest  and  luminous 
patriotism  would  have  them;  men,  who 
•were  born  without  enthu.sia.sm  and  have 
lived  to  make  money;  men,  with  whom 
“busine.ss  is  busine.ss”*  men  who  are 
indifferent  to  what  happens  so  it  does 
not  happen  to  them;  in  short,  men  who 
recall  the  citation  from  “The  Cricket  on 
the  Hearth,”  put  into  the  mouth  of 
Caleb  Plummer: 

“There  was  a  jolly  miller  and  he  lived 
upon  the  Dee. 

He  .sang  to  himself,  *1  care  for  nobody 
and  nol)ody  cares  for  me,’  ” 

“a  most  equivocal  jollity,"  as  Dickens 
does  not  fail  to  remark. 

“Thev  Need  a  Lesson.” 

These  people  have  sprung  from  the 
over-commercialism  of  fifty  years  of  a 
kind  of  uncanny  prosperity.  Their  ex¬ 
ample  has  affected  injuriously  the  na¬ 
tion’s  reputation  and  has  trenched  per¬ 
ilously  upon  the  character  and  habits 
of  the  people.  It  needs  to  be  checked. 
They  need  a  lesson.  Nothing  short  of 
the  dire  exigencies  -which  have  come 
upon  us  would  reach  a  ma.ss  so  dense 
and  stoic,  so  paltry  and  sordid,  so  un- 
worthv  of  the  blessings  which  the  hero¬ 
ism  of  the  fathers  has  sectired  them. 
Tliaf  check  and  les.son  thev  are  abo\it  to 
receive.  War  is  not  wholly  without  its 
compensations. 

The  woman  who  is  for  peace  at  anv 
pnjoo — whos?e  Imagination  Is  filled  with 
the  horror  of  war — who.  true  to  her  na¬ 
ture.  shrinks  from  bloodshed — Is  not  as 
the  man  who  skulks  from  the  line  and 
lowers  alike  the  flag  of  his  country 
and  his  manhood.  Ah  no!  Peace  la 
the  glory  of  woman.  Not  upon  the  soul- 
stirring  field  of  battle — the  rather  in 
the  dread  field  hospital  after  the  battle 
— are  her  trophies  to  be  found. 

Well  mav  she  stand  out  against  the 
strife  of  nations — yet  equally  with  brave 
men  .she  has  her  place  in  the  orHt  of 
diitv  .and  valor — and.  -when  there  is  no 
peace,  when  -war  has  come,  the  woman 
who  whines.  “I  did  not  raise  mv  l>oy  to 
be  a  soldier”  forfeiits  her  richt  and 
claim  to  lie  considered  only  a  little  low¬ 
er  than  the  angels,  dishonors  the  genius 
of  Womanhood,  and  remov'es  herself 
from  the  company  and  category  of  the 
heroic  mothers  of  the  world. 

“War  Throws  a  New  Lifcht  Upon  Life.” 

War.  horrible  as  -war  ifi — “Hell,”  as  a 
great  warrior  said  it  was — is  not  with¬ 
out  its  compensation.s.  No  man  has 
more  than  one  time  to  die.  In  bringing 
the  realization  of  death  nearer  to  us. 
yar  throws  a  new  light  upon  life.  The 


soldier  is  a  picked  man.  Whether  he  be 
a  .soldier  in  arm.s,  or  a  soldier  of  the 
cro.s.s,  his  courage,  his  loyalty,  his  love 
and  faith  challenge  the  confidence  of 
men  and  the  adoration  of  women.  If  he 
falls  he  has  paid  his  mortal  debt  with 
honor.  If  he  survives,  though  crippled, 
he  is  not  dl.sabled.  His  crutch  tells  its 
own  story  and  carries  its  mute  appeal, 
and  there  Is  an  eloquence,  though  si¬ 
lent,  resistless.  In  the  empty  sleeve. 

Christendom  stands  face  to  face  with 
the  dispersion  of  some  of  its  cherished 
ideal.s.  There  is  much  in  its  Bible  that 
must  needs  be  retranslated  and  rcad- 
ju.sted.  Although  this  will  arouse  tne 
theologians,  they  will  have  to  meet  it. 

“Has  Come  to  Cleanse  the  Earth.” 

Where  this  present  cataclysm  will 
leave  us,  no  man  can  foresee.  Our  world 
is,  and  will  remain,  a  world  of  sin,  dis- 
ea.se,  and  death.  This  no  man  can  deny. 
Science  is  minimizing  disease.  Death 
being  certain,  can  creeds  or  statutes  ex¬ 
tirpate  sin?  Can  they  change  the  na¬ 
ture  of  man? 

Before  all  else  they  mu.st  cha.sten  It. 
For  two  thousand  years  theologic  con¬ 
troversy  has  not  only  kept  the  world  at 
war,  but  has  driven  its  inhabitants  fur¬ 
ther  apart.  It  may  be  that  this  world 
war  has  come  to  clean.se  the  earth  and 
to  bring  all  tril)es  and  races  to  a  better 
under.standing  of  what  ChrivStendom  is, 
since  there  is  no  reason  to  doubt  that 
the  essential  principles  of  Christianity 
will  continue  to  dominate  the  universe. 

’Tis  a  long  way,  we  are  told,  to  the 
Tipperary  of  Hibernia,  but  yet  a  longer 
to  the  Millennial  Tipperary  of  Scriptural 
mythology.  The  Christ-child  must  be 
born  again  in  the  heart  of  man.  At  this 
moment  it  is  not  the  star  of  Bethlehem 
that  shines.  It  is  the  luminary  of  the 
war  god.  The  drums  l)eat  as  for  the 
men  of  old.  “To  your  tents.  O  Israel,” 
comes  the  word  out  of  the  deeps  of  the 
far  away,  and  from  highway  and  by¬ 
way,  as  if  in  answer,  the  refrain, 
“Tramp,  tramp,  tramp,  the  boys  are 
marching.” 


Billboaril  Magazine  Sued 
Rttland,  Vt.,  June  24. — Thomas  A. 
Boyle,  a  Vermont  theatrical  manager, 
has  brought  suit  for  $100,000  for  alleg¬ 
ed  lit)el  against  the  Billboard  Publishing 
Company,  of  Cinejnnati,  O.,  because  of 
the  publication  of  an  article  In  the  per¬ 
iodical  on  March  30,  which  Boyle  claims 
reflects  on  the  business  methods  of  him¬ 
self. 


East  St.  Louis  Daily  Sold 
East  St.  Louis,  III.,  June  28. — James 
W.  Kirk  has  .sold  the  Dally  Journal  to 
E.  T.  Spivey,  who  will  act  as  editor.  Mr, 
Kirk  retire.s  from  the  new.spaper  busi¬ 
ne.ss  after  fifty-four  years  of  service. 
It  is  t)elieved  that  he  is  the  dean  of 
Illinois  editors. 


May  Reduce  Aero  Mail  Rate 
Wasiiincjton,  I).  C.,  June  22. — Because 
of  the  .small  amount  of  miul  offered  for 
the  aerial  service  at  New  York,  Phila¬ 
delphia,  and  Washington,  the  Post  Of¬ 
fice  Department  has  announced  that  a 
reduction  in  the  24-cents-an-ouncc  post- 
iige  rate  is  under  consideration. 


“Treat-Em-Rough”  New  Camp  Paper 
Camp  Colt,  Pa.,  June  26. — The  United 
States  Tank  Corp.s,  with  headquarters 
here,  now  has  its  own  weekly  news¬ 
paper,  appropriately  named  Treat  ’Em 
Rough.  Lieut.  W.  H.  Tucker,  of  New 
York,  is  the  editor. 


NORTHWEST  ALREADY 
PREPARING 


Next  Year’s  Convention  of  National  Edi¬ 
torial  Association  Will  Be  for  Edu¬ 
cation  Rather  Than  Pleasure — 

A  Meeting  on  Wheels. 


P0RTI.AND,  Ore.,  June  28. — When  the 
National  Editorial  As.sociation  holds  its 
meeting  next  year  in  the  Pacific  North¬ 
west  it  will  participate  in  the  most  novel 
convention  programme  the  Association 
has  known,  according  to  Oregon  and 
Washington  delegates  who  have  return¬ 
ed  to  their  homes  from  the  recent  meet¬ 
ing  in  Idttle  Rock,  Ark.  For  the  most 
part  it  will  be  a  convention  on  wheels, 
but  not  so  much  a  plea-sure  trip  as  one 
of  Information  and  education. 

At  least  three  days  each  will  be  .spent 
by  the  convention  in  Oregon,  Washing¬ 
ton,  and  British  Columbia,  according  to 
Herbert  Cuthbert,  of  Seattle,  executive 
.secretary  of  the  Pacific  Northwest  Tour¬ 
ist  Association  and  one  of  the  commit¬ 
tee  that  Invited  the  organization  to  vi.sit 
the  Pacific  Northwest.  The  details  are 
yet  to  be  forked  out,  but  it  is  known 
that  the  delegates  will  visit  some  of  the 
chief  scenic  attractions,  including  Cra¬ 
ter  Lake,  the  Columbia  River  Highway, 
and  Mount  Rainier  National  Park.  It  is 
expected  that  a  train  will  be  chartered 
to  make  the  trip  and  that  busine.ss  ses¬ 
sions  will  be  held  in  the  larger  cities. 
In  addition  to  the  .scenic  attractions  the 
delegates  will  be  shown  the  .shipyards, 
lumber  manufacturing,  salmon  fl.sheries 
and  other  characteristic  Industries  of 
the  North  Pacific  Coast. 

The  Pacific  Northwest  Tourist  A.sso- 
ciation,  which  has  a  large  advertising 
fund  at  its  disposal,  will  a.ssi.st  in  giving 
advance  publicity  to  the  convention. 
The  object  will  be  to  attract  at  least 
1,000  newspaper  men  to  the  convention. 


AD.  MEN  ARE  SOLOMONS 


Cincinnati  Cluh  Finds  Way  Out  of  Dif¬ 
ficulties  at  Election. 

The  Cincinnati  (O.)  Ad.  Club  has 
elected  two  men  as  president  for  the 
ensuing  year,  and  in  order  to  arrange 
things  amicably,  one  will  .serve  for  the 
first  six  months  and  the  other  for  the 
second  six  months.  The  situation  was 
brought  about  by  a  tie  vote,  Ned  Hast¬ 
ings  and  C.  W.  Loughead  each  receiv¬ 
ing  the  same  number  of  votes  for  the 
office.  It  was  then  decided  to  retain 
both  men,  and  a  toss  of  a  coin  gave 
Hastings  the  first  six  months  to  serve, 
and  Loughead  the  second  six. 

There  were  two  nominations  for  every 
office  to  be  elected  to,  and  as  a  com¬ 
promise  had  been  affected  in  the  case 
of  the  president,  it  was  decided  to  do 
something  for  the  others.  Hence,  all  of 
the  defeated  candidates  for  the  other 
offices  were  made  the  delegates  of  the 
(Tub  to  the  A.  A.  C.  W.  Convention  In 
San  Francisco  in  July. 


FOURTH  LIBERTY  LOAN  PUBLICITY 


No  Chanftes  in  Methods  Are  Con- 
leniplated  by  Director  Wilson. 

Washincston",  D.  C.,  June  26. — No  ma¬ 
terial  changes  in  the  publicity  methods 
are  contemplated  for  the  fourth  Liberty 
I^oan,  according  to  a  statement  by  Frank 
R.  Wil.son,  Director-General  of  Public¬ 
ity  to  The  Editor  and  Pitblisher  here 
to-day.  The  directors  of  the  twelve 
Federal  Reserve  IMstricts  will  hold  a 
conference  here  on  July  15  to  di.scus.^ 
the  plans  for  the  fourth  campaign. 
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ADVERTISING  AND  VICTORY  SLOGAN 
AT  SAN  FRANCISCO  CONVENTION 

"It  Will  Be  a  Militant  Gathering,”  Says  Herbert  S.  Houston — 
Should  Aid  Pacific  Coast  to  Market 
Its  Products 


*  1)VKUTISIN<.J  ard  victory  will  l)e  the  twin  watch-words  of  the  War 
Convention  of  the  Associaled  AdvertisinM’  Clubs  in  San  Francisco.” 

Herbert  S.  Hou.ston,  vice-president  of  Doubleday-  Page  &  Company, 
and  former  pre.sident  of  the  Associated  Advertising  Clubs,  made  this  statement 
to  The  Kditoh  .\ni)  PcHusnti:  in  niviiiR  a  brief  foreca.st  of  the  aim  and  purpose 
and  probable  result  of  the  yatherioK  wliich  assemldes  July  7. 

Will  Be  a  Militant  Gathering 


“Fi-om  the  opening  inspirational  ad¬ 
dress  by  Secretary  I.,ane,”  Mr.  Houston 
continued,  "which  will  be  at  the  Greek 
Theatre  at  the  Pniversity  of  Califor¬ 
nia,  in  Berkeley,  to  the  clo.sing  platform 
that  will  be  adopted  before  adjourn¬ 
ment  on  the  last  day,  the  Convention 
will  .sound  the.se  two  notes.  It  will  I)e  a 
militant  gathering.  Kvery  man  and  wo¬ 
man  in  attendance  will  be  for  the  war 
and  behind  the  war.  Ho  in  every  ad¬ 
dress  and  paper  there  will  sound  the 
ringing  call  to  victory.  But  in  the  ad¬ 
dresses  and  papers  there  will  ahso  run 
as  a  thread,  l)inding  together  their 
warp  and  woof,  the  place  and  power  of 
adverti.sing  in  acliieving  victory. 

“t^halrman  Johns,  of  the  Division  of 
.Vdvertising,  is  making  the  long  trip 
especially  to  tell  what  has  been  done 
by  adverti.sing  in  furthering  the  Liber¬ 
ty  Loan.s,  the  Ked  ('ro.ss  and  all  the 
other  Government  activities  which  have 
been  served  by  the  Division  of  Adver¬ 
tising  of  the  Committee  on  Public  In¬ 
formation. 

F.  W.  Stewart,  who  occupies  a  .sim¬ 
ilar  po.sition  in  Canada,  will  tell  of  the 
great  work  that  advertising  has  done 
in  the  dominion  to  the  north.  C.  It. 
Macauley,  the  famous  cartoonist,  will 
tell  of  the  part  which  the  moving  pic¬ 
ture  has  borne  in  the  war  and  toward 
gaining  victory.  Of  cour.se.  President 
D’Arcy’s  annual  address  will  naturally 
and  properly  de.scTibe  the  large  W'ork 
which  the  As.sociated  Clubs  have  borne 
from  the  day  war  broke. 

Messages  from  Allies. 

"There  will  be  a  great  dinner  during 
the  Convention  which  will  bear  the  title 
of  the  "The  Voice  of  Victory,”  and  a 
distingui.shcd  representative  of  each  of 
our  Allies,  now  fighting  to  win  the 
war  will  bring  a  strong  mesw?age  as 
to  the  part  his  country  is  taking  to¬ 
ward  hastening  the  day  of  victory. 

"But  the  Convention,  while  devoted 
to  the  war  primarily,  is  to  have  another 
purpose  besides  that  of  stirring  up  pa¬ 
triotism.  It  will  seek  to  stabilize  busi¬ 
ness  in  this  time  of  war.  Not  only 
that,  it  will  also  seek  to  give  some  fo¬ 
cus  to  the  dii-ection  which  American 
bu.siness  .should  take  when  the  war 
is  won.  That  will  be  one  of  the  pur- 
po.ses  of  the  platform  the  Convention 
will  adopt.  In  this  declaration  of  prin¬ 
ciples  th(\  Asswiated  Clubs  will  un¬ 
dertake  to  point  the  way  which  the 
bnsine.ss  of  the  country  should  take  in 
order  to  accomplish  three  definite 
things:  Fir.st,  to  help  win  the  war; 
•second,  to  go  forward  as  vigorou.sly  as 
pos.sible  while  the  war  is  on;  and  third, 
to  d«'velop  wi.selj'  and  couragt'ously 
when  the  war  is  over, 

"Of  course,  one  of  the  great  addresses 
of  the  Convention  is  to  be  made  by  that 
organizing  genius  of  American  busine.ss, 
Charles  M.  Schwab.  His  general  theme 
is  to  be  ships  In  the  war  and  after  the 
war.  While  I  have  not  .seen  Mr. 
Schwab’s  addres.s,  it  Is  my  understand¬ 
ing  that  he  is  to  describe  the  wonderful 


work  that  is  being  done,  under  his  own 
immediate  direction,  tow'ard  building  up 
a  great  mercliant  marine  to  bear  troops 


HEPHEI!T  H.  HorsTON. 
and  munitions  and  food  to  the  fighting 
armies  and  peoples  abroad,  and  he  will 
also  describe  how  tills  great  merchant 
fleet  will  serve  American  commerce 
when  the  day  of  victory  comes.  Bain- 
bridge  Colby,  also  of  the  Shipping  Board, 
will  speak  along  kindred  lines. 

Will  Rroaden  Views. 

"It  seems  to  me  especially  fortunate 
that  these  two  distinguished  members  of 
tlie  Shipping  Board  are  to  address  the 
Convention.  They  will  lift  the  vision  of 
the  men  who  attend,  and  of  those  who 
read  of  the  proceedings,  to  the  far  com¬ 
mercial  horizons  America  must  .see,  both 
now  and  after  the  war.  We  are  begin¬ 
ning  to  think  in  terms  of  world  trade 
as  never  before. 

"The  subject  of  export  advertising  will 
receive  a  good  deal  of  attention  at  San 
Franci.sco,  thus  giving  a  practical  drift 
to  the  .stimulating  addre.sses  of  Mr. 
Schwab  and  Mr.  Colby. 

"The  Government  has  .shown  the  llve- 
lie.st  interest  in  the  Convention  from  the 
.start.  liuUs'd,  if  it  had  not  lieen  for 
the  definite  expre.s.sion  of  the  Govern¬ 
ment’s  desire  to  have  the  Convention 
carried  forward,  I  think  it  might  have 
been  postponed,  liccausii  of  the  war.  But 
the  Government,  which  has  followed  our 
I'onventlons  and  their  effect  for  a  num- 
lM>r  of  year.s,  saw  clearly  and  stated  with 
nnmi.stakabl(>  po.sitiveness  that  our  Con¬ 
vention  couid  do  a  great  dejd  toward 
mobilizing  ]>atriotic  sentiment  behind 
the  war  and  toward  .stabilizing  business 
sentiment  both  in  the  war  and  after  the 
war — so,  of  cour.se,  we  went  ahead  with 
it. 

"The  Government  has  been  .standing 
by  in  the  most  effective  fa.shion.  It  has 
.sent  to  San  Francisco  a  great  war  ex- 
po.sition  which,  I  understand,  will  be  the 
mo.st  complete  war  spectacle  of  the  sort 


that  has  been  shown  In  this  country. 
There  arc  to  be  soldiers  and  trenches 
and  all  the  implements  of  war  that  are 
in  use  in  France.  In  a  word,  it  is  to 
be  a  great  moving  panoramic  advertise¬ 
ment  of  what  the  war  actually  is. 
Among  other  things,  there  will  be  a 
number  of  trophies  that  have  been  cap¬ 
tured  by  our  own  troops  on  the  other 
side. 

"While  war  is  to  be  the  central  note 
of  the  Convention,  the  Association  itself 
will  make  an  excellent  report  of  an  un¬ 
usually  healthy  condition.  The  truth  is 
that  the  way  the  clubs  have  steadily 
gone  forward  under  the  wise  leadership 
of  President  D’Arcy  is  cause  for  the 
keenest  sati.sfaction  and  congratulation. 
While  many  other  organizations  have 
been  forced  to  greatly  restrict  their  ac¬ 
tivities  becau.se  of  the  war,  we  imme¬ 
diately  incrca-sed  our  activities;  .and  the 
war  was  the  definite  occasion  of  that 
Increase.  Along  with  taking  care  of  our 
own  advertising  and  business  Interests, 
we  took  over  the  adverti.sing  interests  of 
the  Government.  This  has  given  a  great 
stimulus  to  the  clubs  because  it  sup- 
I)lies  them  with  a  war  motive  in  a  time 
of  war.  The  result  has  been  that  the 
clubs  have  come  through  the  year,  in 
the  main,  in  a  strong  and  healthy  con¬ 
dition.  Tlie  national  organization  ha.s 
carried  on  its  vigilance  work  and  its 
other  activities,  and  has  passed  a  pe¬ 
culiarly  difficult  year  without  debt;  in¬ 
deed,  with  something  of  a  surplus.  I'nder 
the  circumstances  this  is  certainly  a 
record  to  l)e  proud  of.” 

Mr.  Houston  expressed  himself  very 
definitely  on  the  point  that  the  conven¬ 
tion  would  be  of  great  service  to  the 
Pacific  Coa.st.  He  said  that  the  manu¬ 
facturers  and  merchants  and  fruit-rais¬ 
ers  of  the  Coast  would  have  their  com¬ 
mercial  knowledge  broadened,  and  that 
the  results  of  the  convention  should  be 
extremely  beneficial  in  the  development 
of  Pacific  Coast  advertising. 


of  season  to  make  It  a  great  success.  Of 
course,  I  refer  to  the  chairman  of  the 
National  Programme  Committee,  Lew- 
ellyn  E.  Pratt.  Even  in  the  standards 
of  service  which  the  Associated  Clubs 
have  set  up,  Mr.  Pratt  set  a  new  mark 
when  he  virtually  gave  up  his  business 
in  New  York  and  went  out  to  San  Fran¬ 
cisco  to  stand  by  and  see  the  conven¬ 
tion  through.  It  was  one  of  the  finest 
and  most  self-sacrificing  things  that  any 
man  has  done  ih  the  Club  work.  But 
it  was  a  thoroughly  characteristic  thing 
for  Mr.  Pratt  to  do." 


NEW  YORK  OFFERS 
EVERY  ADVANTAGE 
FOR  CONVENTION 


Coast  Needs  Markets. 

“What  the  Coa.st  needs  is  market.s,” 
he  said.  "I  recall  that  two  years  ago 
I  was  talking  with  Stoddard  Je.ss,  presi¬ 
dent  of  the  First  National  Bank,  of  Los 
Angeles.  In  the  interview  I  asked  him 
what  was  the  most  pressing  need  of  the 
Pacific  C?oa.st  at  this  time.  His  instant 
reply  was  markets,  markets.  That  Is, 
unque.stlonably,  the  view  of  every  clear¬ 
headed  business  man  in  all  the  long 
.stretch  from  Vancouver  to  San  Diego. 
The  Associated  Advertising  Clubs  are 
devoted  to  the  great  problem  of  effec¬ 
tively  and  economically  developing  mar¬ 
kets.  So  it  will  be  of  far-reaching  ser¬ 
vice  to  the  Coast  to  have  the  conven¬ 
tion  concentrate.  In  a  great  degree,  on 
questions  that  affect  the  Coast’s  great¬ 
est  need. 

"The  Pacific  Coast  appreciates  the 
groat  service  which  can  be  rendered  its 
bu.siness  interests.  The  San  Francisco 
Club  has  been  alert  in  pointing  out  the 
tremendous  advantages  and  .service 
whlcli  the  convention  will  render.  F. 
W.  Kellogg,  the  able  publi.sher  of  the 
San  Franci.sco  ('all,  and  the  vice-presi¬ 
dent  of  the  clubs  on  the  Pacific  Coast, 
hfis  iK-en  an  Jirmy  with  banners  In  fur¬ 
thering  this  work,  and  all  the  members 
of  the  San  Franci.sco  Club  have  l)een 
units  in  an  effective  army  marching  in 
the  same  direction.  Of  cour.se,  all  the 
club.s,  from  one  ocean  to  the  other,  have 
been  quickened  by  the  trip  that  was 
made  by  Celostin  Sullivan.  That  was 
an  admirable  .stroke  In  convention  pro¬ 
motion,  and  proved  to  be  a  very  remark¬ 
able  success. 

‘In  saying  anything  about  the  con¬ 
vention,  I  must  not  omit,  nor  must  any 
one  else  who  refers  to  It,  mention  of  the 
man  who  has  worked  In  season  and  out 


By  G.  B.  Sharpe, 

President  New  York  Advertising  Club. 

While  it  is  Important  that  the  A.  A. 

C.  of  W.  convention  .should  continue 
to  be,  as  heretofore,  a  gathering  together 
of  the  members  of  local  adverti.sing 
ciubs  ail  over  the  country,  it  is  al.so 
desirable  that  there  should  be  repre- 
.sented  at  this  convention  a  maximum 
attendance  of  the  biggest  men  in  the 
publishing  business,  the  biggest  men  in 
the  agency  business,  the  large.st  adver- 
'l.sers,  and  the  be.st  known  and  strong¬ 
est  men  in  ail  the  other  departments  of 
advertising  activity. 

In  the  city  of  New  York  and  in  near¬ 
by  cities  are  located  the  largest  per¬ 
centage  of  such  men  in  the  United 
States,  and  it  is  highly  desirable  for 
the  be.st  Interests  of  the  organization 
that  as  large  a  number  of  such  men  as 
po.s.sible  .attend  the  convention  and  take 
l)art  in  its  activities. 

New  A'ork  is  unquestionably  the  ad¬ 
vertising  headquarters  of  the  United 
States,  and  for  that  matter,  of  the 
world;  and  there  ate  more  men  in  New 
York  engaged  in  the  business  of  adver¬ 
ti.sing,  publishing,  printing,  and  associ¬ 
ated  activities  than  in  any  other  centre 
in  the  country. 

New  York  can  and  will  undoubtedly 
show  a  larger  number  of  loced  registra¬ 
tions  at  such  a  convention  than  any 
other  city  in  the  country. 

The  hotel  facilities  of  New  York  are 
unequalled  elsewhere  In  the  United 
State.s.  We  have  ample  facilities  for 
t.aklng  care  of  an  attendance  two  or 
three  times  as  large  as  has  ever  been 
registered  at  any  A.  A.  C.  of  W.  con¬ 
vention,  and  our  hotels  have  guaranteed 
that  in  case  New  York  gets  the  con¬ 
vention  there  will  be  no  Increase  In 
hotel  rates. 

We  have  ample  facilities  for  gen¬ 
eral  and  departmental  .sessions,  and  can 
make  splendid  arrangements  for  adver¬ 
tising  exhibits. 

New  York  has  the  largest  advertising 
club  in  the  country,  and  should  we  get 
the  convention  next  year  our  members 
will  do  everything  in  their  power  to 
make  It  a  real  business  convention,  and 
will  give  the  convention  their  enthusi¬ 
astic  and  whole-hearted  support. 

The  Merchants  As.sociatlon  of  New 
York,  with  .some  5,000  members,  com¬ 
prising  most  of  the  important  mer¬ 
chandising,  adverti.sing,  industrial,  and 
fin.ancial  institutions  In  the  city.  Is  very 
anxious  to  have  the  convention  come  to 
New  York  In  1919. 

We  believe  It  will  he  a  good  thing  for 
New  York  to  have  the  convention  come 
here,  and  th<at  it  will  be  equally  ad¬ 
vantageous  for  the  A.  A.  C.  of  W.  to 
hold  their  convention  here. 


For  other  A.  A,  C.  IF.  details  see  page  40. 
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PHILADELPHIA  BULLETIN’S  GREAT 
RECORD  OF  PATRIOTIC  EFFORT 

Service  Flag  Carries  100  Stars,  One  in  Gold  Commemorating 
Death  on  Duty  of  Lieut.  Warden  McLean,  Eldest  Son  of 
Publisher — All  Departments  Represented  on  Honor  Roll 


THKKK  are  now  one  hunitred  stars,  one  of  them  in  koW,  on  the  service  Hag 
of  the  Philadelphia  Hulietin,  and  the  tale  is  not  yet  told.  Other  employees 
are  striving  to  overcome  obstacles  to  their  cnli.stment  and  .still  others  are 
calmly,  patriotically,  and  even  impatiently  awaiting  the  operation  of  the  Selec¬ 
tive  Servic-e  law. 

Those  who  remain  is-hind  to  kwp  the  wheels  going  have  re.sponde<l  to  their 
irtmost  to  every  deman<l,  in  l.ilK'rty  Itonds,  War  Savings  Stamps,  for  the  U<‘d 
t'ro.ss,  the  Young  Men's  Christian  .\s.s(M-iatior,  and  all  th»'  manifold  activities 
connected  with  the  war. 

Follows  Best  Traditions  of  Newspaper  Service 


The  newspaper,  as  an  institution,  has 
lieen  conducted  in  accordance  with  the 
l»e8t  traditions  of  an  organ  of  unim¬ 
peachable  patriotism  and  sterling 
Americanhsm.  Although  consi.stently 
independently  Kepublican  in  politics, 
it  has  refrained  from  partisan  criticism, 
of  the  Democratic  Administration. 
When  critici.sm  has  been  voiced,  it  has 
uniformly  been  of  a  con.structive,  help¬ 
ful  type,  with  but  one  object  and  effect 
— the  speeding  of  the  war. 

The  conflict  came  home  more  qui<-kly 
to  the  Bulletin  than  to  any  other  pais  r 
in  the  country,  pos.sibly,  for  on  June  29, 
1917,  Lieut.  Warden  Mcl^ean,  U.  S.  B.. 
clde.st  son  of  William  L.  McLean,  pub¬ 
lisher  of  the  paper,  was  killed  while 
training  men  at  P'ort  Oglethorpe,  Ga. 
He  had  attended  the  Plattsburgh  camps 
and  won  a  commission  before  the  United 
States  entered  the  war.  When  the  war 
opened  he  was  .so  far  advanced  that  he 
was  .sent  to  the  Fort  Oglethorpe  officers’ 
training  camp  to  a.s.si.st  in  the  instruc¬ 
tion  of  student  officers.  He  was  thrown 
from  a  raw  and  fractious  horse  and 
hurled  violently  against  a  tree  while 
drilling  a  l»attery  of  artillery  in  Chicka- 
mauga  Park.  It  is  for  him  that  the  gold 
star  appears  on  the  Bulletin’s  service 
flag,  for  he  was  in  the  business  depart¬ 
ment  of  the  paper  when  he  entered  the 
service. 

Memory  Honored  by  War  Department. 

His  associates  on  the  Bulletin  plan  to 
erect  a  bronze  taltlet  to  Warden  Mc¬ 
Lean’s  memory.  He  was  a  giant  in 
stature,  twenty-seven  years  old  and  one 
of  the  most  popular  men  in  the  Bulletin 
cstabli.shment.  While  at  Princeton 
University  he  played  for  three  years  on 
the  Tiger  football  team.  He  was  an 
oarsman  and  an  all-around  athlete.  He 
carried  his  aggres.sive  character  of  the 
gridiron  into  bu.siness  life  and  every¬ 
thing  he  undertook.  His  military  ca¬ 
reer  became  a  great  ambition.  He  want¬ 
ed  to  serve  and  do  the  job  thoroughly. 
So  he  w'orked  without  a  let-up  to  earn 
a  commi.ssion  and  won  it  before  any 
of  the  officers’  training  camps  were 
opened.  What  the  regular  army  offi¬ 
cers  thought  of  him  is  shown  in  the 
fine  compliment  paid  his  memory  by  the 
War  Department,  when  the  order  came 
to  call  the  Fort  Oglethorpe  training  sta¬ 
tion  "Camp  Warden  Mcl..ean.’’  The 
City  of  Philadelphia  paid  the  young  ofli- 
cer  a  fitting  tribute  by  naming  a  splen¬ 
did  new  recreation  centre  and  chil- 
dren’s  playground  “Warden  McLean 
Park”  In  his  honor.  Army  officers  said 
he  had  "made  good”  in  the  .service  and 
would  have  received  promotion  to  much 
higher  rank  had  not  his  promising  ca¬ 
reer  been  cut  off  in  such  tragic  fashion. 

At  the  time  of  his  death.  Warden  Mc- 
I^ean's  brothers,  Robert  and  William  I.. 
McLean,  jr.,  also  members  of  the  Bulle¬ 
tin’s  working  force,  were  students  at  the 


Fort  Niagara  camp.  Subsequenily  they 
were  graduated  and  commi.ssioncd,  Rob- 


Liki't.  Wakden  McI.ean. 

ert  as  captain,  and  William  as  .second 
lieutenant,  both  in  the  Field  Artillery. 

Capt.  ftoliert  McI.A‘an  was  business 
manager  of  fhe  Hill  School  News,  and 
on  his  graduation  from  there  al.so  en¬ 
tered  Princeton  University  and  t)ecame 
a  member  of  the  busine.ss  .staff  of  the 
Daily  Princetonian,  and  ui)on  his  gradu¬ 
ation  joined  the  Bulletin  forces,  becom¬ 
ing  an  apprentice  in  the  composing- 
room,  where  he  finally  qualified  as  a 
first-class  compositor,  and  then  learn¬ 
ed  the  art  of  matrix-making,  was  trans¬ 
ferred  to  the  news  department,  where 
he  was  actively  engaged  in  reporting 
and  desk  work.  He  afterwards  entered 
the  cla.ssifled  adverti.sing  department  and 
resigned  his  position  there  to  go  to  the 
Fort  Niagara  training  ramp.  He  was 
a  meml>er  of  the  First  City  Troop,  Phil¬ 
adelphia’s  crack  cavalry  company,  and 
saw  active  service  on  the  border  during 
the  Mexican  troubles.  His  military  ex¬ 
periences,  together  with  his  training  at 
the  Fort  Niagara  camp,  qualifie<l  him  as 
a  comniis.sioned  officer,  and  he  was 
i-ecommended  to  l»e  raised  to  the  rank  of 
first  lieutenant,  and  was  graduated  from 
the  Fort  Niagara  camp  with  the  rank  of 
captain,  and  on  receiving  this  commis¬ 
sion  he  was  as.signed  to  Battery  B. 
Three  Hundred  and  Eleventh  Field  Ar¬ 
tillery,  Camp  Meade.  He  was  sent  to 
the  School  of  Fire  at  Fort  fflll  for  a 
cour.se  of  instruction,  and  made  such 
t)rogre.ss  that  at  the  end  of  the  course 
he  was  retained  in  the  School  as  an  In¬ 
structor. 

Lieut.  William  L.  McLean,  jr.,  was 
also  active  at  Hill  School,  and  a  regular 
contributor  to  the  literary  columns  of 
the  Hill  School  News,  and  graduated 


from  there  to  Princeton  University,  and 
continued  writing  there.  He  developed 
a  scholarly  style,  and  is  a  good,  clear, 
and  logical  thinker,  some  of  his  essays 
Ixing  noteworthy  in  diction  and  subjects 
treated.  Like  his  brother.  Warden  Mc- 
Ix>an,  he  took  an  active  Interest  in  ath¬ 
letics,  and  l>ecame  one  of  the  star  play¬ 
ers  of  the  Princeton  football  team, 
achieving  the  distinction  of  being  cho.sen 
as  the  "all-.tmerican”  tackle  while  at 
I'rinceton.  He  had  al.so  received  an  ac¬ 
tive  training  in  the  composing  depart¬ 
ment  of  the  Bulletin,  and  just  previous 
4o  his  graduation  from  Princeton  had 
arranged  to  enter  the  editorial  depart¬ 
ment  of  the  Bulletin,  but  deferred  this 
that  he  might  enter  the  officers’  training 
camp  at  Fort  Niagara,  from  .which  he 
graduated,  and  was  dispatched  to 
France  immediately  after  receiving  his 
commi.ssion,  and  is  there  now  at  an  ar¬ 
tillery  instruction  school,  where  he  is 
at  present  engaged  as  an  in.structor  of 
American  offlcer.s. 

Thus  the  publisher  of  the  Bulletin 
gave  not  only  the  force  of  his  own  ef¬ 
forts  and  the  influence  of  his  great  pa¬ 
per  to  the  cau.se,  but  contributed  his 
three  .sons  as  well.  With  this  inspira¬ 
tion  before  them,  it  is  not  surprising 
that  fellow-employees  of  the  sons  made 
a  remarkable  response  to  the  call  to 
.st'rvlce. 

Two  .SOTS  of  Rolx'rt  L.  McLean,  broth¬ 
er  of  the  jmblisher,  and  treasurer  of  the 
Bulletin,  left  their  desks  in  the  circula¬ 
tion  department,  Robert  L.,  jr.,  to  win 
a  lieutenancy  at  the  Second  Offlcer.s’ 
Training  Camp  at  Fort  Oglethorpe,  and 
his  twin  brother,  James  Cooke,  to  en¬ 
ter  the  National  Army  at  Camp  Meade 
as  a  private.  There  he  attended  the 
Third  Officers’  Training  Camp  and  re¬ 
ceived  a  certificate  of  eligibility  for  a 
.second  lieutenancy,  and  was  transferred 
to  Camp  Ix'c,  where  he  received  his 
commis.sion  in  the  infanti’y  arm. 

Editorial  Staff  Well  Represented. 

John  R.  Covert,  telijgraph  editor,  was 
comniis.sioned  lieutenant  (junior  grade) 
in  the  navy  and  assigned  to  the  Depart¬ 
ment  of  Naval  Communications  at 
Washington.  He  was  joined  not  long 
after  by  George  S.  Seltzer,  an  as.sistant 
I'ity  editor,  with  the  rank  of  ensign,  in 
the  <-able  cen.sor’s  office.  Walter  A.  Craig, 
a  brother  of  Williarp  B.  Craig,  city  edi¬ 
tor,  who  was  in  the  sporting  department, 
won  a  first  lieutenancy  In  the  artillery 
at  the  .second  officers’  camp  at  Fort 
OglethoriK*.  Armand  S.  Miller,  special 
fi'atures  editor,  was  made  captain  of  ar¬ 
tillery  at  the  .same  time.  Karl  Knipe, 
a  retiorter,  is  an  ensign  commanding  a 
coast  patrol  Iwat  at  Cape  May.  Herbert 
C.  Crowhurst,  jr.,  a  reporter,  is  a  second 
lieutenant  In  the  Motor  Truck  Trans¬ 
port  Divi.sion  of  the  army  quartermaster 
corp.s. 

The  bu.siness  office  also  contributed  S. 
S.  Reckefus,  who  is  well-known  to  the 
advertising  fraternity  of  Chicago,  New 
York  and  f’hiladelphla,  and  is  now  a 
lieutenant  in  the  Ordnance  Department 
at  Wa.shington,  and  Every  L.  King,  who 
was  connected  with  the  copy  depart¬ 
ment,  qualified  as  a  H«?cond  lieutenant 
and  Is  now  stationed  at  Camp  Meade. 

George  F.  O’Hea,  of  the  circulation 
department,  is  a  second  lieutenant, 
Lieut.  O’Hea  is  a  veteran  of  the  Span- 
i.sh-American  War,  receiving  his  first 
military  experience  with  the  Third  Reg¬ 
iment  of  the  National  Guard  of  Penn¬ 
sylvania.  He  is  married  and  the  father 
of  two  children.  He  served  on  the  Mex- 
h-an  lK>rder  and  then  went  to  f'amp 
Hancock,  at  Augu.sta,  Ga.,  with  the 
Penn.sylvanla  National  Guard  when  the 
war  with  Germany  broke  out.  Here  the 
Pennsylvanians  became  the  2Sth  p|« 


vi.sion  of  the  United  States  Army  and 
were  sent  "overseas”  after  about  eight 
months  of  further  training  under  regu¬ 
lar  army  officers.  Lieut.  O’Hea  is  now 
in  charge  of  a  supply  train  "somewhere 
in  France.” 

His  Assignment  Led  to  the  Service. 

Take  the  ca.se  of  Edward  B.  Goward, 
a  n'porter,  who  was  assigned  to  "cover” 
the  recruiting  at  one  of  the  National 
Guard  armories  during  the  Mexican 
crisis.  One  day  he  came  in  and  told 
the  city  editor  he  couldn’t  stand  the 
.strain  any  longer  and  had  enlisted,  and 
off  he  went  to  the  border.  He  was  a 
bright  and  alert  young  man  who  had 
won  the  I..atin  prize  for  the  best  e.ssay 
of  the  senior  year  at  the  University  of 
Penn.sylvania  in  1915.  He  was  gradu¬ 
ated  there  with  honors  and  joined  the 
Bulletin’s  staff.  In  the  army  he  received 
rapid  promotion,  first  as  corporal,  then 
sergeant,  and  on  up  to  commissioned 
rank.  He  is  now  a  lieutenant  of  infantry 
with  the  American  Expeditionary  Force 
on  its  way  to  Berlin. 

These  are  the  ones  who  have  attained 
commis.sloned  rank.  The  rest  aie  scat¬ 
tered  through  the  various  branches  of 
the  army,  the  navy,  the  Marine  Corps,  the 
Canadian  army,  and  the  British  army. 
Many  of  them  are  in  France — some  have 
l)een  there  a  year — and  have  played 
men’s  parts  in  the  fighting.  Lieut, 
(^rowhur.st,  for  example,  went  to  France 
"on  his  own,”  as  the  British  say,  before 
America  entered  the  war,  and  drove  for 
the  American  Ambulance.  He  ’was 
wounded  there,  later  entered  the  United 
States  Navy  Aviation  Corps  in  France, 
was  wounded  again,  and  invalided  home. 
Then  he  was  commissioned. 

A.s  an  instance  of  the  cagerne.s.s  of 
Bulletin  men  to  get  into  the  service, 
take  the  case  of  H.  O.  Belville,  a  re- 
I)orter.  He  tried  to  enlist  in  the  army, 
but  was  rejected  because  of  bad  eyes. 
The  navy  and  marine  corps  in  turn  re- 
fust‘d  him,  as  did  the  ambulance  corps, 
the  aviation  corps,  and  the  Canadian 
and  Briti.sh  armies.  He  waited  a  while 
and  tried  the  .same  round  again,  with 
the  .same  result.  Then  he  had  his  eyes 
treated,  got  new  gla.sses,  and  started  all 
over  again.  This  time  the  British  Re¬ 
cruiting  Mi.ssion  agreed  to  accept  him. 
He  chose  the  Canadian  army.  A  re¬ 
cruiting  .sergeant  said  to  him;  "You 
want  to  fight,  don’t  you?  If  you  take 
the  Canadians,  you’ll  have  a  year’s 
training  in  t'anada.  If  you  go  into  the 
Briti.sh  army,  we’ll  send  you  over  rig’nt 
away.”  Ikdville  promptly  chose  the 
British  army,  .sacrificing  the  difference 
in  pay,  which  Is  considerable. 

How  the  Honor  Roll  Is  Made  Up. 

The  full  roster  of  the  honor  roll,  by 
departments,  follows:  Editorial  and 
reportorial,  23;  bu.slness  offlees,  7;  mail 
and  supplle.s,  2;  composing-room,  13; 
circulation,  11;  delivery,  21;  auditing,  2; 
building,  1;  clas.sifled  advertising,  6; 
press-room,  13.  For  all  of  those  men 
the  "latch  string  is  out”  when  they  re¬ 
turn.  They  will  find  places  waiting  for 
them.  At  the  time  of  the  Mexican  Imr- 
der  trouble,  the  Bulletin  announced  that 
it  would  continue  the  salaries  of  such 
cmi>loyees  as  entered  the  service.  In  the 
l)ellef  that  it  was  only  a  temporary  oc¬ 
casion.  Service  in  the  great  war  IxAng 
too  indefinite  of  duration  to  permit  of 
that  arrangement.  It  was  agreed  that 
the  men  should  be  returned  to  their  po¬ 
sitions  when  they  come  back. 

Tho.se  who  remain  and  those  who 
filled  their  places  are  "backing  up  the 
boys”  to  the  best  of  their  ability.  The 
Bulletin’s  employees’  subscription  for  the 
flr.st  Llljerty  Loan  was  $25,500.  This 
was  Increased  in  the  second  Loan  to 
$30,800,  and  the  third  Loan  brought 
(Continued  on  page  42) 
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is  writing  some  remarkable  articles 
about  the  life  of  a  soldier  and  the  reasons 
for  army  customs.  These '  appear  exclu¬ 
sively  in  papers  served  by  The  Newspaper 
Enterprise  Association. 


The  constant  energy,  enthusiasm  and  pep  of 
the  NEA  editorial  staff  always  ends  in  land¬ 
ing  big  stunts  for  the  papers  taking  this 
service. 


Lakeside  and  W.  Third  St 
Cleveland,  O. 

Not  a  Syndicate 
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THREATEN  APPEAL  IN  EFFORT  TO  UPSET  PRICE 
OF  $3.10  FIXED  FOR  NEWS  PRINT 


Manufacturers  Will  Wait  for  Decision  on  Demands  of  Labor  and  Then  Ask  Federal 
Trade  Commission  to  Reconsider  Rate  in  View  of  Higher  Freight  and 
Increased  Labor  Cost — May  Go  to  Circuit  Judges  After  That — 

Publishers  Declare  Price  Is  too  High 


NKWS  print  manufax-turers  who 
were  partie.s  to  the  agreement  that 
sent  to  the  Federal  Trade  Commis¬ 
sion  the  ta.sk  of  fixing  the  maximum 
price  at  which  news  print  could  be  sold, 
express  them.selves  as  dis.satisfied  with 
the  figure  settled  upon  by  the  Commis¬ 
sion.  The  agreement  gives  them  the 
right  to  appeal  to  the  judges  of  the  Cir¬ 
cuit  Court,  and  they  indicate  an  inten¬ 
tion  to  take  the  case  before  that  tribunal 
.  for  arWtration.  So  far.  however,  they 
have  not  given  their  attorney,  Henry  A. 
Wise,  authority  to  proceed. 

The  first  move  of  the  manufacturers 
will  be  back  again  to  the  F'ederal  Trade 
Commission,  and  that  will  not  be  made 
until  the  demands  of  lalx)r  shall  have 
been  passed  upon  by  the  Taft-WaLsh 
board.  The  decision  of  the  board  is 
expected  about  the  first  of  July.  After 
that  the  manufacturers  -will  go  to  the 
P'ederal  Trade  Commission  and  ask  for 
an  increase  in  the  price  set,  basing  their 
request  upon  the  increased  freight  rates 
and  the  added  co.st  of  labor — for  they 
feel  certain  that  the  workmen  will  get 
at  least  a  large  part  of  their  demanda 
Whether  or  not  the  Federal  Trade 
Commission  will  grant  a  larger  price  in 
view  of  these  two  elements  is  problemat¬ 
ical.  Commissioner  Colver  has  said  that 
these  factors  were  not  before  the  Com¬ 
mission,  but  he  did  not  add  that  the  an¬ 
ticipation  of  them  had  not  influenced 
the  Commi.ssioners  in  their  finding.  Attor¬ 
neys  for  the  manufacturers  did  not  fail 
to  speak  of  them,  and  even  made  a  place 
for  them  in  the  testimony.  How  far  the 
knowledge  that  the  increases  were 
l)ound  to  come  affected  the  Commis.sion- 
ers  in  their  delil)erations,  none  but  they 
know. 

May  Go  to  Circuit  Court. 

It  is  fairly  certain  that  if  the  relief 
they  ask  is  not  afforded  by  the  Federal 
Trade  Commission,  and  a  new  price  fix¬ 
ed  that  shall  be  higher,  the  ntanufac- 
turers  will  appeal  to  the  judges  of  the 
Circuit  Court.  It  is  true,  however,  that 
they  realize  that  appealing  to  this  body 
and  getting  a  decision  different  from 
that  of  the  Federal  Trade  Commission, 
though  based  upon  the  same  testimony, 
are  two  different  things,  and  they  ap¬ 
pear  not  at  all  confident  of  the  result. 

There  is  a  mass  of  testimony  concern¬ 
ing  the  methods  of  bookkeeping,  which 
showed  that  the  manufacturers  were  ac¬ 
tually  making  greater  profits  than  the 
Ijooks  indicated.  This  w'as  caused  by 
internal  trading,  which  may  be  defined 
as  selling  goods  to  themselves  and  charg¬ 
ing  the  profit  from  the  transaction  to 
the  seller,  rather  than  to  the  parent 
and  manufacturing  company.  Appar¬ 
ently,  the  Federal  Trade  Commission 
took  no  cognizance  of  this,  but  confined 
itself  exclusively  to  the  testimony  of 
the  experts.  As  an  Instance,  it  was 
l>rought  out  that  when  the  books  of  the 
International  showed  a  profit  of  only 
$7.50  a  ton,  the  fact  was  that  the  profit 
was  about  $16  a  ton.  This  is  all  in  the 
testimony,  and  would  come  before  the 


judges  of  the  Circuit  Court  if  applica¬ 
tion  for  review  should  be  made.  And 
no  new  matter  would  lx-  introduced  into 
the  review  proceedings.  The  judges  of 
the  court  wiil  .sit,  if  the  appeal  be  made, 
not  as  a  court,  but  as  a  tribunal  of  ar¬ 
bitration,  “acting,”  to  quote  Mr.  Wise, 
“in  their  individual  capacities,  just  as 
did  the  members  of  the  Federal  Trade 
Commi.s.sion.”  Their  deci.sion,  however, 
would  be  binding. 

Do«1ge  Says  it  Means  Loss. 

Few  of  the  manufacturers  cared  to 
express  themselves  when  a.sked  to  do  so 
by  The  Kditok  and  Pi'Bi.isher,  prefer¬ 
ring  to  await  developments  and  to  study 
the  situation  further.  Philip  T.  Dodge, 
president  of  the  International  Paper 
Company,  however,  said  this: 

“It  is  too  early  yet  for  me  to  say  what 
the  manufacturers  will  do  in  the  matter 
of  the  new  price  for  news  print.  It  is 
certain,  however,  that  our  mills  cannot 
make  news  print  at  that  figure  and  gain 
a  rea.sonable  profit.  Four  tons  of  freight 
go  into  a  mill  for  every  ton  that  comes 
out  of  it.  Now  that  the  Government  has 
taken  over  practically  all  the  vessels, 
nearly  every  pound  of  this  has  to  be 
brought  in  by  railroad.  You  can  see  that 
the  freight  charges  arc  heavy,  and  since 
there  is  an  increase  in  freight  rates  they 
are  too  much  to  be  Ixjrne  by  the  new 
price.  The  demands  of  labor,  which  will 
add  at  least  $  t  a  ton  tr.  the  co.st  of  pro¬ 
ducing  news  print,  will  also  be  a  factor. 
I  am  aware  that  the.se  matters  were  not 
before  the  Federal  Trade  Commission  in 
fixing  the  price,  but  I  believe  they  will 
have  to  be  taken  account  of  before  the 
price  shall  be  finally  determined.” 

Telegraphing  to  The  Editor  and  Pi:n- 
USHER  from  Lyons  FalLs,  N.  Y.,  G.  H. 
P.  Gould,  pre.sident  of  the  Gould  Paper 
Company,  said: 

“If  the  $3.10  price  is  confirmed  by 
Federal  judges,  there  will  be  con.sider- 
able  less  news  print  made,  as  manufjK’- 
turing  costs  have  increased  so  that  it 
cannot  be  made  at  a  profit  in  many 
mills  at  this  figure.” 

From  the  latter  it  wouid  appear  that 
Mr.  Gould,  at  least,  has  made  up  his 
mind  that  an  appeal  will  be  taken. 

Publishers  Dissatisfied. 

Publishers  generally  are  not  satisfied 
with  the  price,  though  they  believe  the 
Federal  Trade  Commission  performed  its 
work  in  a  con.scientious  manner.  Those 
who  have  followed  the  testimony  close¬ 
ly  point  out  that  the  contention  of  the 
publishers,  through  their  attorneys,  at 
the  hearings,  for  a  price  of  $2.50  per 
hundred,  was  amply  borne  out  by  the 
facts,  and  th:it  fixing  a  price  so  much 
higher  will  yield  the  manufacturers  a 
profit  more  than  is  just  and  equitable. 
It  can  be  shown  clearly,  according  to 
them,  that  not  only  is  there  great  wa.ste 
in  the  methods  of  manufacture,  but  that 
some  of  the  companies  are  over-capital¬ 
ized.  They  do  not  believe  the  publi.shers 
should  be  called  upon  to  bear  the  bur¬ 
den  of  inefficient  management,  excessive 


overhead  charges,  and  interest  upon 
capital  that  is  higher  than  it  should  lie. 

Whether  or  not  the  di.s.sati-sfaction  of 
the  publishers  will  lead  them  to  a.sk  for 
a  review  of  the  case  has  not  yet  been 
determined,  but  that  there  may  be  good 
ground  upon  which  to  base  an  appeal 
was  indicated  by  Guthrie  H.  Plante,  at¬ 
torney  for  the  publi.shers,  in  an  inter¬ 
view  with  The  Eiutor  and  I’cuuisher, 
when  he  said: 

Out  of  Proportion 

“I  have  not  had  an  opportunity  to 
confer  with  my  clients  with  reference 
to  the  decision  of  the  Federal  Trade 
Commission  fixing  $3.10  per  one  hun¬ 
dred  pounds  as  the  price  of  news  print 
paper,  effective  April  1,  1918,  and  I  can¬ 
not,  therefore,  at  this  time  say  whether 
the  publishers  will  seek  to  review  this 
finding  before  the  judges  of  the  Cir¬ 
cuit  Court  of  Appeals. 

“Until  approximately  two  years  ago 
news  print  paper  was  selling  at  about 
$2  per  one  hundred  pounds  delivered  at 
the  publishers’  sidewalk,  and  it  would 
seem  that  the  price  of  $3.10  f.  o.  b.  mill 
represents  an  increa.se  out  of  propor¬ 
tion  to  the  increased  cost  of  manufac¬ 
ture  prevailing  since  that  time. 

“The  report  of  the  accountant  for  the 
Federal  Trade  Commission  as  to  the 
manufacturing  costs  of  the  Interna¬ 
tional  Paper  Company  for  the  year  1917 
shows  that  for  the  twelve  months  end¬ 
ing  December  31,  1917,  the  Interna¬ 
tional  Paper  Company  on  an  average 
selling  price  of  $61.84  per  ton,  or  $3.09 
per  one  hundred  pounds,  realized  a  net 
income  from  news  print  paper  of  $6,- 
616,857.24,  equivalenft  to  $16.52  per  ton. 
The  price  as  fixed  would  therefore  ap¬ 
pear  to  be  very  favorable  to  the  manu¬ 
facturers. 

Will  Become  Minimum 

“Although  the  price  of  $3.10  per  one 
hundred  pounds  is  fixed  as  the  maxi¬ 
mum  selling  price,  it  can  be  expected 
that  this  price  wiil  at  once  become  the 
minimum  selling  price  for  all  manu¬ 
facturers  who  were  parties  to  the  pro- 
ceeding.s,  for  the  reason  that  under 
present  conditions  it  is  not  to  be  ex¬ 
pected  that  there  will  be  any  serious 
competition  in  the  matter  of  prices. 

“The  decision  also  provides  for  the 
use  of  the  so-called  standard  form  of 
contract  modified  to  provide  for  a  defi¬ 
nite  tonnage  specification  and  passage 
of  full  and  unrestricted  title  to  the 
customer  upon  delivery,  and  that  the 
manufacturers  shall  credit  customers 
for  overweight  above  the  ba.si.s  of  thirty- 
two  pounds  for  500  sheets  of  a  .size  24x 
36  inches,  computed  by  taking  the  an¬ 
nual  average  of  the  total  tonnage  de¬ 
livered  on  the  contract. 

“This  provisions  as  to  weight  requires 
a  settlement  by  the  manufacturer  at 
the  end  of  the  contract  period  in  every 
case  where  the  average  weight  of  the 
entire  quantity  of  paper  delivered  over 
the  contract  period  exceeds  the  thirty- 


two  pound  ba.sis.  Undoubtedly  many  pub¬ 
lishers  will  accomplish  a  very  substan¬ 
tial  .saving  by  an  enforcement  of  this 
provi-sion.  It  is  to  be  regretted  that 
the  Commission  did  not  see  fit  to  order 
the  further  changes  in  terms  of  con¬ 
tract  suggested  by  the  publishers,  which 
the  Commis-sion’s  decision  indicates 
were  meritorious. 

Wise  Would  Close  Mills 

Judging  from  the  attitude  of  Henry 
A-  Wise,  attorney  for  the  manufacturers, 
no  time  will  be  lost  in  appealing  from 
the  decision  of  the  Federal  Trade  Com¬ 
mission.  Mr.  Wise  not  only  believes  a 
higher  price  should  have  been  fixed,  but 
says  broadly  that  mills  cannot  be  run 
at  a  profit  at  the  $3.10  per  hundred 
figure.  It  would  be  more  profitable,  he 
declares,  for  the  mills  to  shut  down 
and  the  companies  devote  their  energies 
to  selling  wood,  since,  as  he  figures  it, 
they  will  lose  by  manufacturing  paper 
and  would  gain  by  going  into  the  wood 
business.  Mr.  Wise  said  to  The  Editor 
and  Publisher: 

“The  price  of  $3.10  per  hundred 
pounds  for  news  print  is  absurd.  The 
mills  cannot  run  on  that  basis,  and  any 
business  that  cannot  be  run  at  a  profit 
should  be  closed  out.  I  know  that  if  I 
owned  the  paper  mills  of  this  country 
and  were  forced  to  sell  news  print  at 
the  rate  set  by  the  Federal  Trade  Com¬ 
mission,  they  w’ould  not  run  any 
longer. 

“The  Commission  evidently  paid  no 
attention  to  the  25  per  cent,  increase  in 
freight  rates  that  will  go  into  effect 
July  1.  Nor  did  it  take  into  con.sidera- 
tion  the  demands  of  labor,  which  will 
have  to  be  satisfied.  They  simply  went 
ahead  and  fixed  a  price  that  any  man 
who  knows  anything  about  the  manu¬ 
facture  of  paper  knows  al.so  is  unrea¬ 
sonable  and  too  low^  to  permit  a  profit. 

Won’t  Sell  at  $3.10 

“What  the  Commission  fixed  is  not  a 
maximum  price — it  is  an  absolute  price. 
It  leaves  not  the  slightest  room  for  com¬ 
petition.  Nobody  will  sell  at  any  lower 
figure,  and  50  per  cent,  of  the  paper 
manufacturers  of  the  paper  consumed 
in  this  country  are  allowed  to  sell  at  a 
higher  figure.  You  may  be  sure  that 
the  mills  that  are  not  parties  to  the 
agreement  that  placed  this  matter  in 
the  hands  of  the  Federal  Trade  Com- 
mis.sion  will  not  sell  at  $3.10  a  hundred. 
Some  of  them  are  getting  as  high  as 
$3.75  a  hundred  now.  It  means  simply 
that  the  parties  to  the  agreement,  if 
they  run  at  all  and  cannot  get  a  higher 
price  than  that  allowed  by  the  Commis¬ 
sion,  will  1x5  hindered  from  selling  their 
goods  at  the  market  price. 

“What  will  happen  is  this:  The  mills 
that  are  parties  to  the  agreement  will 
make  contracts  with  their  cu.stomers  for 
some  price  to  bo  fixed  in  the  future. 
They  will  accept  $3.10  on  account  and 
provide  for  the  balance  to  1x5  paid  on 
adjustment,  with  intcre.st. 

(Continued  on  page  36) 
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“Concentration  Is  the  Nation’s  Watchword” 


Dominate  Philadelphia 

You  can  dominate  Philadelphia 
at  one  cost  by  concentrating  in 

The  Bulletin 

The  newspaper  “nearly  everybody”  reads 


The  net  paid  daily  average  circulation  of  “The  Bulletin”  for  May 
v\  as  409,888  copies. 

“The  Bulletin”  is. the  only  Philadelphia  i  ewspaper  that  prints  its 
circulation  figures  regularly  every  day. 


Naw  York  Offic* 
Dan  A.  Carroll 
Tribu  .ia  BnildinK 


Chicago  Office 
J.  E.  Verroa 
Stagar  Building 


Detroit  Office 
C.  L.  Wearer 
1 1  Lafayette  Bird. 
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WIRE  HOME  NEWS  TO 
OUR  SOLDIERS  ABROAD 


DEVELOPMENT  OF  THE 
PACIFIC  COAST 


NATIONAL  EDITORIAI 
ASSOCIATION’S  NEW 
PRESIDENT 


CHARLES  W.  MITCIlELl 
JOINS  THE  BRANHAM 
STAFF 


Offirials  of  (Committee  on  Public  Infor¬ 
mation  and  Y.  M.  C.  A.  Making 
Special  Efforts  to  Inform  Boys 
on  Baseball  and  Current  Topics. 


Chicago  Tribune  See  Big  Advertising 
Future  There  for  Newspapers  and 
Appoints  Permanent  Representa¬ 
tive  to  Pave  the  Road. 


Ix>s  .Vnoki.k«,  Cal.,  June  26. — N.  L. 
Lucius,  who  has  ju.st  been  appointed 
permanent  Pacific  Coa.st  repre.sentative 
of  the  Chicag-o  Tribune,  on  opening  his 
office  in  the  Haas  Building  here,  gave 
the  following  reasons  why  his  paper 
has  decided  to  give  special  attention  to 
developing  newspaper  advertl.sing  on 
the  Coa.st: 

“The  world  war  has  opened-  up  many 
new  ideas  in  the  business  world,”  said 
Mr.  I..ucius,  “and  the  Chicago  Tribune 
recognizes  the  important  part  Califor¬ 
nia  is  playing  in  the  great  struggle.  In 
these  times  of  meatless  and  wheatless 
days,  the  Middle  West  must  look  to  us 
here  in  California  for  our  products. 

“Through  Chicago  and  the  Tribune, 
the  State  of  California  is  offered  one  of 
the  biggest  and  richest  markets  in  the 
world.  One-sixth  of  the  country’s  pop¬ 
ulation  and  one-fifth  of  the  total  wealth 
of  the  nation  is  housed  within  the  bor¬ 
ders  of  what  we  call  the  Tribune  terri¬ 
tory,  namely,  Illinois,  Iowa,  Indiana, 
Wiscon.sin,  and  Michigan.  Through  its 
California  office  the  Tribune  now  is  in 
a  po.sition  to  analyze  and  solve  .some  of 
our  merchandising  problems.  In  this 
way  our  California  merchants  and 
growers  may  offer  their  wares  for  sale 
to  the  16.000,000  people  within  500  miles 
of  Chicago  and  capture  this  rich  mar¬ 
ket  w’ith  the  lea.st  amount  of  resi.stance.” 


Washincton,  D.  C.,  June  26. — Kepre- 
.sentatives  in  Paris  of  the  American 
C^ommittee  on  Public  Information  have 
requested  that  500  words  of  American 
news  be  cabled  daily  from  Washington 
for  distribution  to  the  American  army. 
The  news  will  be  received  in  Paris  and 
then  bulletined  to  the  various  units  of 
the  American  Expeditionary  Forces  for 
the  purpose  of  keeping  the  troops  in 
touch  with  happenings  at  home.  All 
arrangements  have  been  completed 
here  for  quick  transmis.sion  throughout 
the  American  army. 

American  soldiers,  sailors,  and  labor¬ 
ers  in  isolated  points  of  England  and 
Scotland  now  have  daily  news  bulletins 
leading  off  with  the  box  scores  of  the 
two  big  baseball  leagues  and  contain¬ 
ing  brief  resumes  of  the  day’s  happen¬ 
ings,  as  a  re.sult  of  a  happy  arrange¬ 
ment  between  the  United  Press  and  the 
Y.  M.  C.  A.  The  boys,  far  from  home 
among  people  who  speak  their  language 
but  have  different  ideas  of  news,  now 
do  not  have  to  wait  for  weeks  to  read 
the  home  news  In  the  American  news- 
paprers. 

The  United  Press  is  giving  the  Y.  M. 
C.  A.  a  news  service  by  sending  a  tele¬ 
graphic  conden.sed  news  service  each 
day  to  some  of  the  isolated  “Y”  centres 
where  the  men  otherwise  would  be 
without  word  of  American  news  for  long 
r»eriods.  The  Y.  M.  C.  A.’s  pre.ss  bu¬ 
reau  in  Ivondon  has  arranged  with  the 
United  Press  to  extend  this  service  to 
a  great  many  more  points. 


Chaules  W.  Mitchell. 

The  John  M.  Branham  Company, 
newspaper  representative,  has  added 
Charles  W.  Mitchell  to  its  New  York 
.staff.  Mr.  Mitchell  is  thoroughly  ex¬ 
perienced  in  very  line  of  the  work  he 
is  undertaking.  His  previous  connec¬ 
tion  has  been  with  the  Munsey  group 
of  newspapers,  where  he  has  been  for 
the  pa.st  four  years.  Previous  to  that 
time  he  has  been  connected  with  the 
New  York  Tribune  and  Hampton’s 
Magazine.  He  is  e.specially  familiar  with 
the  Ea.stern  field  in  which  he  will  work. 


Guy  Hardy,  the  new  pre.sident  of  the 
National  Editorial  As.sociation,  is  best 
known  in  the  newspaper  world  as  the 
owner  and  publisher  of  the  Canon  City 
(Colo.)  Uecord  and  of  a  little  pet  trade 
paper  called  the  Colorado  Pres.s,  which 
he  is.jucs  for  the  uplift  of  fellow-crafts¬ 
men  of  his  State.  But,  while  Mr.  Hardy 
has  enough  publi.shing  business  to  keep 
an  ordinary  man  bu.sy,  he  is  devoting 
most  of  his  daylight  hours  thest*  long 
days  to  war-time  endeavors.  He  is  1‘  ed- 
eral  Food  .Administrator  for  his  county, 
and  he  says  it  is  some  job  to  regulate 
the  diet  of  20,000  people. 

H-j  is  director  in  the  i»  re.niont  County 
Chapter  of  the  Bed  Cross  and  al.so  of 
the  Y.  M.  C.  -A.,  and  has  taken  the  lead 
in  setting  up  the  financial  campaigns 
which  have  rai.sed  a  great  deal  of  money 
for  war  work — always  much  more  than 
has  Ixen  asked.  As  president  of  the 
Chamljer  of  Commerce  of  Canon  (dty, 
his  spare  time  is  occupied  in  promoting 
all  .sorts  of  patriotic  endeavors  and  In 
fostering  every  enterprise  that  jirornlsi's 
to  prove  of  Ixmefit  to  his  home  com¬ 
munity. 

Mr.  Hardy  has  lived  in  Canon  City  for 
twenty-four  years,  having  bought  the 
Kecord,  then  a  weekly,  in  1893.  While 
he  has  owned  a  lumber  yard  and  is 
president  and  treasurer  of  a  building  and 
loan  association  and  is  intcre.sted  in 
other  enterprlso.s,  his  heait  has  always 
l)een  in  newspapers.  On  the  fir.st  of  May 
every  year  Mr.  Hardy  has  a  habit  of 
wandering  off  to  that  part  of  the  U.  S, 
A.  where  something  of  interest  is  go¬ 
ing  on,  and  where  something  of  im¬ 
portance  may  be  found  to  write  aliout. 


Tageblatt  Editor’s  Trial  Postponed 
Phiimdelphia,  June  22. — Because  of 
the  physical  breakdown  of  Attorney 
AVilliam  .A.  Gray,  counsr-l  for  the  accu.sed 
editors  of  the  Tageblatt,  the  trial,  which 
was  to  have  lieen  begun  before  Judge 
Dickin.son  in  the  I’^nited  States  District 
Court,  has  been  postponed  until  the  Sep- 
temlier  term. 


St.  Thomas  Papers  to  Merge? 

Toronto,  Ont.,  June  22. — It  is  reported 
that  the  St.  Thomas  (Ont.)  Journal  will 
merge  with  the  St.  Thomas  Time.s.  The 
joint  publication,  it  is  said,  would  be 
called  the  Times-Journal.  The  publisher 
of  the  Times  is  L.  H.  Dingman,  and  of 
the  Journal,  Fred  W.  Sutherland. 


PRINTERS  BACK  PRESIDENT 


Their  Union  Pledges  Co-operation  with 
National  War  Labor  Board. 

To  render  all  po.s.slble  patriotic  ser¬ 
vice  during  the  war  the  officers  of  the 
International  Typographical  Union  have 
pledged  them.selves  to  support  to  the 
fulle.st  extent  the  recommendations  made 
by  President  Wilson  In  his  proclamation 
creating  the  National  War  Labor  Board. 

Marsden  G.  Scott,  president  of  the 
union,  in  recounting  its  extensive  war 
work,  points  out  that  the  strike  ex¬ 
penses  in  the  last  twelve  months  were 
but  11,237,  while  the  union  has  paid 
mortuary  benefits  of  122,350  to  widows, 
orphans,  fathers,  mothers,  or  other  rela¬ 
tives  of  its  members  who  have  fallen  in 
battle.  There  are  4.081  journeymen 
members  of  the  organization,  and  656 
apprentices  serving  in  the  army  and 
navy.  Of  these,  seventy-five  have  fallen 
in  battle  or  died  in  camp. 

As  an  organization,  the  union  has  in¬ 
vested  130,000  in  each  of  the  three  Lib¬ 
erty  Ixian.s,  while  it  is  known  that  the 
subsidiary  organizations  and  individual 
members  have  invested  more  than  $3,- 
OOO.OOO  in  Liberty  Bond.s. 


mnJ  fltwipaptr  Industrial  AdvarHstng  Agmo' 


Permanent  weekly  induatrial  pagea 
among  non-regular  advertiaera. 


SolicHora  of  Induatrial  Advertiaing 
for  Rotograoure  Sectiona  and  Sun¬ 
day  Magaaine  Sectiona. 


High  Claaa  Special  Editiona  handled 
for  leading  newapapera  in  the  larger 
cities  only  when  there  it  a  apecial 
reaaon  for  their  publication  and 
where  the  Publiaher  is  willing  to 
make  the  Edition  thoroughly  repre- 
aentative  from  a  newa  afandpoint. 
— Entire  auperviaion  of  newa  and 
mechanical  enda  given  when 
requeated. 


Consolidation  in  Ontario 
WALLACEBrno,  Ont.,  June  28. — The 
Wallaceburg  Herald-Record  has  been 
purchased  from  Rev.  Earl  Waghorne  by 
the  Colwell  brothers,  proprietors  of  the 
Wallaceburg  New.s.  For  the  pn!.sent  one 
paper  will  be  issued  on  Wedne.sday  and 
l.xipsir,  Ohio,  June  26. — G.  F.  Smith,  the  other  on  Friday.  Rev.  Mr.  Wag- 
editor  of  a  Ix!ipsic  paper,  has  been  home  is  now  pa.stor  of  the  Presbyterian 
found  guilty  of  contempt  of  Court  and  Church  at  Bothwell.  W.  Scurr,  who  has 
sentenced  to  jail  imprisonment  for  ten  lieen  managing  the  Record  for  more  than 
days  and  as.sessed  a  fine  of  JIOO.  The  a  year,  has  joined  the  .stuff  of  the  ('ha- 
sentence  was  suspended  during  good  tham  Dally  News. 

Ix-.hsivior.  Smith  has  been  running  a  • 

serious  of  articles  In  his  paper  alleging  MrHugh  Going  Into  Army 

a  great  amount  of  crookedness  in  Put-  Boston,  June  28. — John  McHugh,  of 
num  county  affairs,  making  a  public  the  advertising  department  of  the  Bos- 
expo.se  of  the  alleged  wrong-doings  of  ton  Post,  will  sever  his  connection  with 
certain  officials.  that  paper  this  week  to  enlist. 


All  Induatrial  advertiaing  aolicited 
on  an  indirect  reault  general  pub¬ 
licity  baaia  aomewhat along  the  aame 
linea  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertiaing  ia  aecured. 
No  campaigna  conducted  in  citiea 
having  a  population  of  leaa  than 
200,000. 


Found  Guilty  of  Court  Contempt 


Main  Ofllee,  Ninth  Floor.  Dexter  Bnllillng,  Boston,  Mass. 

Branch  Offlcca — Room  4  03.  United  Rtatra  Bzpreat  Bnlldlng,  2  Rector  St., 
New  York; — North  Ameitcan  Bulldins,  Philadelphia; — Plain  Dealer  Bntld- 
inc,  Cleveland  ; — Conatitiitlon  Bulldlnir.  Atlanta  ; — Herald  and  Traveler 
Bulldlns.  Bnaton  ; — Uaaette  Bulldlnt,  Worceater,  Maia; — ^Tribune  Building, 
Providence,  R.  I. 
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T/tati  fhe  PoshDisp^ch 

THE  SECOND  PAPER 


Daily  Average  Circulation  for  Month  of  Ma 


1^1  QP  A  T*^l-I  /i’ost-Dispatch  figures  are  taken  from  the  circulation  state-> 
f  A  yment  issued  by  the  Post-Dispatch,  dated  June  1,  1918j 

Globe- Democrat^ s  Excess  Over  Post-Dispatch 

(I’he  above  figures  show  the  daily  average  circulation  after  deducting 
all  unsold  papers  spoiled  in  the  Press  Room,  left  over,  unaccounted, 
registered  on  the  presses  but  not  delivered  to  the  Mail  Room. 


NOTE:  No  comparison  need  be  made  with  the  circulations  of  the 
three  other  St.  Louis  daily  papers  all  of  which  are  relatively  small. 


Largest  Daily  Circulation  of  Any 
St.  Louis  Newspaper 

NATIONAL  RKPRKSENTATIVKS : 

V.  St.  J.  RICHARDS,  GUY  S.  OSRORN,  J.  R.  SCOLARO,  R.  J.  HIDWKI.L, 

302  Tribune  lildK-,  New  York.  1202  Tribune  Bldg.,  t!hicago.  40.1  Ford  Bldg.,  Detroit.  742  Market  St..  San  P'rancisco. 

Member  of  the  Audit  Bureau  of  Circulations 


\ 
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GREAT  OPPORTUNITY  FOR  THE 
SOUTH  TO  ADVERTISE  ITSELF 

A.  N.  P.  A.  Ad  Bureau  Investigator  Went  Through  Entire 
Seetion  Without  Meeting  a  Single  Pessimist — -Big 
Prospects  for  Rice  and  Citrus 

Thomas  H.  MOO.'iK,  jisso<-iat<?  dirPctor  of  the  Bureau  of  Advertising  of  the 
AnivTican  Newspaper  ’’nidishers  Association,  has  just  returned  to  New  York 
from  a  three  weeks'  soiicitinR  trip  through  the  South  and  Southwest.  He 
was  in  touch  with  leading  adverti.sers  and  prospects  as  weli  as  newspaper  pub- 
li.shers  and  advertising  ag  iit.s. 

“I  am  inclined  to  look  lo  th-"  South  as  one  of  the  best  fleids  for  the  develop¬ 
ment  of  new  advertisers  in  <l.i‘  iinmodiate  futur*,"  said  Mr.  Moore  to  The  Kditor 
ANr>  Pi  BUSHBR.  “The  SoTitli  is  pr  >.s|M-rous  as  never  before  and  is  reaching  out  in 
an  indus^Hal  way  in  every  directs  n.  The  only  complaint  anywhere  is  over  the 
shortage  ol  labor. 

Communities  PlanJTheir  Own  Advertising 


“In  Florida,  I  spent  .several  days  with 
the  officers  of  the  Morida  Citrus  Ex¬ 
change  and  working  with  the  Thomas 
.Vdvertising  Service.  Morida  will  have 
a  fairly  good  citrus  crop  this  year,  and 
will  sjiend  approximately  }80,000  in 
newspap<>iH,  advertising  oranges  and 
grapefruit. 

“I  can  instiince  the  faith  of  the  Flori¬ 
da  fruit  growers  in  newspaper  adver¬ 
tising  by  saying  that,  when  they  decided 
to  make  a  campaign  to  enlarge  the  mem- 
lM  r.shi|)  of  their  organization,  they  in¬ 
stantly  decided  to  make  the  backbone  of 
•hat  campaign  newspaper  advertising 
throughout  Florida,  appropriating  $5,000 
for  that  purpose. 

“In  norida.  in  New  Orleans,  and  in 
other  points  known  as  tourist  centres, 
I  noted  much  concern  over  the  loss  of 
railroad  advertising.  Movements  to  off¬ 
set  this  are  on  foot  in  many  of  the 
Southern  communities  which  arc  under¬ 
taking  to  raise  funds  to  advertise  them- 
selve.s.  Some  parts  of  the  South  ex¬ 
press  more  concern  over  the  loss  of  the 
industrial  advertising  of  railroads  than 
the  absence  of  advertising  for  tourist 
bu.slness. 

“Two  of  the  industries  in  the  South 
that  have  expanded  perhaps  many  hun¬ 
dred  per  cent,  are  peanut  and  rice  grow¬ 
ing  and  the  manufacture  of  p-oducts 
from  these  commodities.  Several  move¬ 
ments  have  been  started  to  organize  the 
rice  growers  in  Ijouisiana  and  Texas  for 
an  advertising  campaign,  but  T  do  not 
look  for  any  final  development  until  after 
the  war. 

“I  was  in  touch  with  all  the  leading 
factors  in  the  rice-growing  and  l•ice-mill- 
ing  interests  in  both  States  and  I  fo\md 
many  individual  millers  who  are  plan¬ 
ning  to  go  into  the  trade-marked  pack¬ 
age  mode  of  merchandi.sing  rice  prod¬ 
ucts  when  the  war  demand  slackens. 

“.Mmost  every  brewer  in  the  South  is 
now  in  the  soft -drink  busines.s,  .and  com- 
iwtition  in  this  market  is  very  keen.  IjO- 
cal  drinks  are  cutting  into  the  markets 
for  several  .soft  drinks  of  hitherto  na¬ 
tional  reputation. 

“Sub.stitution  for  well-known  soft 
drinks  is  very  prevalent. 

“My  trip  took  me  through  New  Or¬ 
leans,  Ea.;  Beaumont  and  Suvarland, 
Tex.;  Forth  Worth  and  Dallas,  Tex.,  and 
at  every  one  of  these  places  T  was  in 
touch  with  new  and  live  advertising 
prospect.s.  An  Immense  amount  of  sec¬ 
tional  advertising  is  running  in  the 
the  Southern  newspapers,  and  the 
Southern  manufacturer  .seems  very  well 
sold  f>n  the  idea  that  there  is  more  profit 
at  home  than  in  shfKding  at  th-?  map. 

“New  Orleans  is  very  keen  to  secure 
the  A.  A.  C.  of  W.  Convention,  .nd  be¬ 
lieves  its  coming  to  that  city  will  stimu¬ 
late  much  advertising. 


“I  .sfx;nt  several  days  among  the  lead¬ 
ing  advertisers  and  agents  of  St.  Louis, 
where  I  found  several  new  accounts  in 
proce.ss  of  development.  St.  Louis  is  en¬ 
joying  good  times  and  is  less  bothered 
with  railroad  embargoes  than  some 
other  cities?. 

“Fublishers  everywhere  report  busi- 
ne.ss  as  running  well,  and,  if  anything, 
the  volume  of  national  business  was 
showing  a  Ix^tter  ratio  than  local  busl- 
ne.s.s. 

“I  did  not  meet  a  pessimi.st  on  the 
entire  trip — either  in  the  newspaper 
hu.siness  or  out  of  it — but  I  found  most 
publi.shers  planning  to  increase  adver- 
ti.sing  rates.” 


TWO-CENT  MAIL  FOR  NEW  YORK 

Inju^fi^■e  of  the  Law  .Arfcued  Before 
the  House  Committee. 

WAsitiNGTON,  June  26. — The  Hou.se 
Ways  and  Means  Committee  heard  ar¬ 
guments  in  favor  of  an  amen  lmenr  to 
the  Revenue  law  which  would  permi'  all 
boroughs  in  New'  York  to  have  the  two- 
cent  drop  po.stage  rates  enjoyed  by  otiier 
cities.  Representative  Swift  said  that 
the  in<-quality  in  the  present  law  was 
discriminating  again.st  the  busine.ss  men 
and  people  in  New  York  city,  and  that 
the  toll  exacted,  becau.se  of  the  techni¬ 
cality  in  the  law',  amounted  to  $3,000,000 
a  year. 

A  .section  in  the  last  Revenue  act  in¬ 
creasing  from  one  to  tw'o  cents  the  po.st¬ 
age  in  cities  and  provides  that  this  rate 
.shall  prevail  between  postal  districts  and 
New'  York  is  the  only  city  in  the  country 
which  has  .several  postal  districts  with¬ 
in  its  territory.  There  are  .six  in  the 
greater  city.  In  consequence,  people 
Ih'ing  In  Brooklyn  must  pay  three  cents 
to  have  a  letter  delivered  in  Manhattan 
or  another  borough  constituting  a  dif¬ 
ferent  postal  division. 


Bridgeport  Has  Two  Clubs 
Bitux;hax)RT,  Conn.,  June  28. — News- 
paiKjr  men  of  Bridgeport  are  making 
preparations  for  the  formation  of  two 
new  clubs.  One  is  to  be  a  press  club, 
and  the  other  a  "Yellow'  Dog  Club.”  The 
first  is  to  be  confined  to  newspaper  men 
of  Bridgeport  and  neighboring  towns. 
The  other  has  a  broader  significance 
for  it  means  that  with  a  membership  of 
every  loyal  citizen  in  the  community, 
attempts  at  disseminating  German 
propaganda  will  be  reduced  to  almost  a 
pullity.  Both  clubs  have  started  with 
a  w'hirl  and  it  seems  that  their  success 
i.s  a.s.sured. 


Tenacity  of  purpose — that’s  what 
makes  a  career.  If  you  don’t  believe 
it,  study  the  lives  of  successful  men. 


New  N.  Y.  State  Corporation 

Ai-bany,  June  28. — .\.mong  recent  in¬ 
corporations  announced  by  the  Sec¬ 
retary  of  State’s  office  are: 

Henry  Carey  Baird  and  company, 
magazine  and  newspaper  proprietor j; 
capital  $20,000;  Ancorporators,  Charles 
F.  Lurcott,  233  Broadway,  New  York 
City;  Norman  W.  Henley,  2  West  45th 
Street,  New  York  city;  Charles  E.  Hen¬ 
ley,  2  West  45th  Street,  New  York  city. 
Attorneys,  Rosedale  and  Dodd,  62 
Broadway,  New  York  city. 

Washington  Index  Company,  general 
advertising  and  printing  bu3ine.ss;  capi¬ 
tal,  $10,000;  incorporators,  Robert  F. 
Rapes,  17  Battery  Place,  New  York  city; 
Albert  Glickley,  4241  Broadway,  New 
York  city;  Tucker  K.  Sanoa,  Washing¬ 
ton. 

I.A'W'orth  and  Culbert.son,  paper  manu¬ 
facturers;  capital,  $50,000;  incorpora¬ 
tors,  Daniel  Leworth  and  Anna  H. 
Leworth,  Forest  Hills,  L.  I.;  Dwight 
C.  Culbertson,  1  West  85th  Street,  New 
York  city. 

Weill-Biow'-Weil  Company,  general 
advertising:  capital  $10,000;  incorpora¬ 
tors,  Sophie  Blow,  New  York  city;  Les¬ 
ter  Douglas.s,  New  York  city;  Samuel 
I.  Hartman,  Edgemere,  L.  I. 


Special  Section  Aids  Marine  Enlistments 

New  Orleans,  La.,  June  28. — The 
Item  recently  issued  a  “United  Staten 
Marine  Enlistment”  section,  which  local 
recruiting  officers  say  is  the  most  elab¬ 
orate  publicity  their  branch  of  the  ser¬ 
vice  has  ever  received. 

The  paid  publicity  of  public  spirited 
firms  and  individuals  urging  men  to 
enlist  in  the  marines  was  balanced  by 
a  very  libera*  news  schedule,  the  Item 
thereby  contributing  more  to  the  cause 
than  it  asked  of  the  advertisers.  The 
section  was  particularly  opportune,  fol¬ 
lowing  the  spectacular  advance  of  the 
U.  S.  Marines  in  BYance. 


Newspaper  Woman  with  Red  Cross 
Philadelphia,  June  26. — Edith  M. 
Marble,  a  Philadelphia  newspaper  wo¬ 
man  has  been  selected  as  publicity 
agent  for  the  American  Red  Cross  in 
Paris.  Miss  Marble,  who  started  her 
newspaper  career  on  the  old  Worcester 
Spy,'  and  for  twelve  years  has  been  en¬ 
gaged  in  newspaper  work  in  Philadel¬ 
phia,  will  for  F'rance  in  a  few  days. 
Her  duty  will  be  to  keep  the  people  at 
home,  the  contributors  to  War  Chest 
fund:i  and  the  Red  Crosii  bazaar.s,  in¬ 
formed  about  what  their  money  is  do¬ 
ing  abroad  in  the  matter  of  caring  for 
the  wounded  of  General  Pershing’s  army 
and  suffering  humanity  in  general. 
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O TRADE 


LINOTYPE 


MARKG 


THE  MACHINE  THAT  LASTS 


Why  You  Should  Own 

LINOTYPES 

T  N  BUYING  a  composing  machine  the  experience,  the 
^  stability,  and  the  resources  which  have  accumulated 
for  thirty  successful  years  in  building  Mergenthaler 
Linotypes  should  mean  a  great  deal  to  you.  Simplicity 
of  operation,  versatility  in  production,  speed  and  life¬ 
long  durability  are  qualities  built  into  every  Linotype. 
These  advantages  have  earned  for  the  Linotype  its 
world-wide  success.  They  insure  complete  satisfaction 
to  every  linotype  user. 

Buy  the  LINOTYPE — The  Machine  That  Lasts. 


MERGENTHALER  LINOTYPE  COMPANY 


CHICAGO:  1100  So.  Wabash  Ave. 


NEW  YORK,  U.  S.  A. 

.SAN  FRANCISCO :  646  Sacramento  .St. 
Canadian  Linotype  Ltd.,  TORONTO 


NEW  ORLEANS :  549  Baronne  St. 
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CONGRESS  COMMITTEE  REFUSES  TO 
ACT  ON  ZONE  POSTAL  LAW 

Testimony  of  Publishers  Before  Ways  and  Means  Members  Fails 
to  Move  Law  Makers  From  Determination  to  Stand  Pat 
on  Measure,  Whieh  Becomes  Effective  July  1 

MKMHKKS  of  the  Postal  ^'ornniittee  of  the  A.  N.  P  A.  appeared  before  the 
Ways  .md  Means  (.’oinmittee  of  the  House  last  Friday  and  Saturday  to 
urse  the  susiK-nsion  of  the  operation  of  the  new  second-class  postage 
rate  law. 

After  two  days  of  testimony,  cross-examination,  and  discussion  It  was  made 
plain  to  the  publishers  present  that  the  Ways  and  Means  Committee  contem¬ 
plated  no  legislation  at  present  looking  to  either  a  suspension  of  the  new  law 
or  to  any  amendment  of  it.  The  law  will  thus  Is'comc  oi>erative  on  July  1. 

Those  IVho  Presented  the  Case  of  the  Publishers 


tjeorge  McAneny,  executive  manager 
of  the.  New  York  Times,  vi<-e-i>resident 
of  the  A.  N.  P.  A.,  and  chairman  of  the 
postal  committee,  was  the  chief  spokes¬ 
man  for  the  publishers.  Other  members 
of  the  postal  committee  who  were  pres¬ 
ent,  and  who  took  part  in  the  discus- 
•sion,  were:  Charles  H.  Taylor,  jr.,  Bo.s- 
ton  Olobe;  I.,.  13.  Palmer,  manager  of  the 
A.  N.  P.  A.;  Thomas  It.  Williams.  Pitts¬ 
burgh  Press,  Fleming  Newbold.  Wa.sh- 
Ington  Star;  John  Stewart  Hryan,  Rich¬ 
mond  News-I>‘iider ;  W.  S.  Jones,  Min¬ 
neapolis  .Tournal;  (lardner  Cowles,  IFs 
Moines  Hegi.ster-Ijeader ;  C.  P.  J.  Moo¬ 
ney,  Memphis  Commercial  -  Appeal; 
Frank  P.  Ma'’T>ennan.  Topeka  Journal; 
ffopewell  Koger.s,  Chicago  Daily  News; 
W.  K.  McFarland.  Chicago  Tribune; 
Prey  Woodson,  Owenst>oro  Mes.senger; 
E.  I^ansing  Ray,  St.  Rouls  Olobe-Demo- 
erat,  and  L.  T.  Wortham.  Fort  Worth 
Star-Telegram. 

Mr.  McAneny,  in  his  ot>ening  state¬ 
ment.  covered  the  ground  taken  by  the 
publishers  in  their  opposition  to  the  new 
law,  making  It  plain  that  the  news- 
papc'rs  were  not  seeking  to  shirk  their 
.share  of  taxation,  but  objected  to  this 
measure  on  principle  and  hecau.se  of  the 
certainty  that  its  operation  would 
amount  to  .a  disturbance  of  the  industry 
at  a  time  when  the  Government  stood 
in  .special  need  of  the  utmost  service 
that  the  press  could  render. 

He  described  at  length  the  attitude  of 
the  publishers  toward  the  zone  sy.stom, 
the  effect  the  new  regulations  would 
have  upon  administration  expenses  and 
in  the  curtailment  of  mail  circulations, 
and  predicted  that  the  Government 
would  profit  hut  little  in  the  way  of  in¬ 
creased  revenues.  He  showed  the  fallacy 
of  the  contention  that  the  los.ses  in  car¬ 
rying  second-class  mall  were  made  up 
to  the  Government  through  the  higher 
imposts  on  other  cla.ssiflcatlons,  point¬ 
ing  out  that  the  four  classes  of  mall 
matter  were  interdependent,  and  that 
the  volume  of  first -cla.ss  mall  was  close¬ 
ly  related  to  the  volume  of  second-class. 
It  was  unfair,  he  claimed,  to  figrurc  a 
profit  on  letter  mall  and  a  loss  on  news¬ 
paper  mail,  for  the  postal  .service  .should 
be  considered  as  a  whole,  and  on  that 
ba.<ds  a  profit  of  about  nine  millions  a 
year  was  earned. 

Case  of  New  York  Times  not  Typical. 

In  the  course  of  extended  cross-exami¬ 
nation  by  Mr.  Kltchin  and  other  mem¬ 
bers  of  the  committee,  Mr.  McAneny 
threw  some  light  on  about  every  imagi¬ 
nable  phase  of  the  publishing  busine.ss. 
He  was  questioned  repeatedly  about  tbe 
profits  of  the  New  York  Times,  but  ad¬ 
hered  to  his  contention  that  he  was 
speaking  for  500  new.spapers,  and  that 
the  ca.se  of  the  Times  was  exceptional 
In  many  respects,  and  bad  no  particular 
bearing  upon  the  present  controver.sy. 

Mr.  Kitchin  drew  the  admission  from 
Mr.  McAneny  that  the  Timesi  while  hav¬ 


ing  a  mail  circulation  of  fifty-six  thou- 
.sand.  would  lo.se  very  little  through  the 
operation  of  the  new  rate  law,  as  the 
lncrea.sed  cost  would  be  covered  in  re¬ 
vised  .subscription  rates.  But  Mr.  Mc- 
.\neny  .said,  many  newspapers  would  be 
unaltle  to  advance  their  prices  to  a  point 
which  would  recompense  them  without 
serious  lo.ss  of  circulation.  He  believed 
that  all  newsj>aper.s,  in  raising  the  rates, 
would  lose  .sub.scrltx'rs,  and  that  the  to¬ 
tal  lo.sses  would  go  far  toward  defeat¬ 
ing  the  object  of  increased  revenues  to 
the  Post  Office  Department. 

Mr.  Kitchin,  who  admitted  that  he 
was  the  father,  by  adoption  at  least,  of 
the  new  law,  tried  to  demonstrate  that 
the  increa.sed  postage  expen.se  to  news¬ 
papers  could  ea.sily  be  met  through  a 
.slight  advance  in  adv-'^rtising  rates,  so 
that  not  more  than  a  third  of  the  in- 
crea.se  should  properly  be  passed  on  to 
reader.s.  Mr.  McAneny  assured  him 
that  adverfi.sing  had  already  fallen  off, 
and  that  the  advertisers  felt  that  they 
could  not  stand  additional  burdens  at 
this  time.  The  readers  would  have  to 
pay  the  Increase. 

Mr.  McAneny’s  argument  was  con¬ 
cluded  with  this  statement: 

“I  have  not  anything  furt.her  to  pre¬ 
sent  In  the  way  of  argument,  except 
this  final  appeal  to  your  judgment:  That 
at  this  particular  time,  when  the  Gov¬ 
ernment  of  the  ITnlted  States  and  its 
people  need  the  service  of  the  news¬ 
papers  for  all  their  normal  purpo.ses 
more  than  they  ever  have  needed  that 
.service  before;  at  a  time  when  the  Pres¬ 
ident  of  the  United  States  and  the  beads 
of  the  various  departments  have  writ¬ 
ten  public  letters  expressing  tbelr  ap¬ 
preciation  of  the  service  that  the  news¬ 
papers  are  doing  and  calling  on  them 
cheerfully  for  more — is  such  a  time  op¬ 
portune  for  making  a  change  of  this 
character  the  effect  of  which  la  scarce¬ 
ly  financial  from  any  point  of  view  in  a 
serious  way,  but  which,  in  the  disloca¬ 
tion  of  a  system  and  the  complete  dis¬ 
organization  of  the  publi.shlng  bu.slne.ss, 
so  far  as  Its  mall  side  goes,  la  bound  to 
be  hurtful  and  harmful  to  the  hlghe.st 
degree  ? 

Why  Sufipension  Was  Asked. 

"Gentlemen,  is  It  worth  while  when 
as  an  alternative  the  daily  newspapers 
of  the  country,  not  pre.ssing  their  plea 
upon  the  ground  of  service  immodestly, 
I  tru.st,  or  too  far,  neverthelo.ss  ask 
you  merely  that  this  matter  shall  be 
held  in  abeyance  for  another  year  until 
they  have  had  an  opportunity  to  study 
with  you  or  with  the  Post  Office  Depart¬ 
ment,  the  underlying  facts;  the  two 
Houses  through  resolution  might  re¬ 
quire  an  official  inquiry  that  would  yield 
more  dependable  results;  and  until  the 
new.spapers  along  with  the  rest  of  the 
country  are  in  clearer  watera 

"That,  gentlemen.  Is  our  plea.  We 
a.sk,  on  the  one  hand,  what  is  gained 
during  the  next  year  by  pressing  this 


matter?  And  the  answer  must  be  a 
doubtful  million  or  two  of  dollars.  On 
the  other  hand,  you  have  a  solution  that 
has  been  offered  for  the  second-cla-ss 
problem  that  necessarily  is  faulty  from 
one  end  to  the  other;  that  ought  to  be 
revised;  that  is  bound  to  breed  trouble 
for  us  and  for  the  bu.slne.ss  and  reading 
interests  of  the  country,  and  that  can  be 
made  right  very  much  more  readily 
when  another  year  has  passed  that  that 
would  seem  to  be  almost  the  natural 
course  to  take." 

Might  Have  Prevented  Civil  War. 

Mr.  Wortham  and  Mr.  Mooney,  at  the 
Saturday  ses.sion,  testified  as  to  condi¬ 
tions  of  publi.shlng  in  their  fields,  and 
the  difficulties  Imposed  by  the  new  zone 
law.  Mr.  Wortham  affirmed'  his  iK'lief 
In  the  zone  principle,  bul  emphasized  the 
inequalities  of  the  pre.sent  .so-called  zone 
law.  Mr.  Mooney,  while  not  approving 
of  the  zone  idea  so  far  ns  his  own  news¬ 
paper  was  concerned,  did  feel  that  the 
sy.stem,  when  applied  on  the  lines  sub¬ 
mitted  by  the  Southern  Publishers’  As¬ 
sociation,  was  fair  and.  equitable.  He 
made  the  ,striking  statement  tihat,  in  his 
opinion.  If  we  had  had,  in  the  period  of 
185fi  to  ISfiO,  the  gener.al  distribution  of 
dall.v  newspapers  that  we  now  have  we 
would  not  have  had  the  ffivil  War.  The 
penalties  carried  in  an  ill-advised  zone 
s>'stem  would  so  re.strlct  the  distribu¬ 
tion  of  the  larger  papers  that  the  coun¬ 
try  would  again  tend  toward  sectional¬ 
ism  of  thought. 

Gardner  Cowles,  of  the  Des  Moines 
Register-IiCader,  explained  how  seri¬ 
ously  his  newspaper  would  be  affected  by 
the  increa.sed  rates  and  the  Indirect  tax 
on  advertising.  He  .shewed  that  it  was 
a  mistaken  notion  that  the  new  law 
would  hurt  only  the  metropolitan  dall¬ 
ies.  but  that  it  would  Injure  the  smaller 
newspapers  as  well. 


Thomas  R.  Williams,  of  the  Pitts¬ 
burgh  Pre.s.s,  explained  that  he  appeared 
as  a  substitute  for  George  S.  Oliver,  pub¬ 
lisher  of  the  Gazette-Times,  who  was 
detained  at  home  by  special  work  that 
he  was  doing  for  the  Government  in 
the  way  of  developing  a  ix)wer  proposi¬ 
tion  Intended  to  greatly  Increase  the  out¬ 
put  of  war  materials  in  Pitt.sburgh.  Mr. 
Williams  assured  the  Committee  that 
Mr.  Oliver  was  in  complete  accord  with 
the  po.sition  of  the  A.  N.  P.  A.  as  to 
postal  matters. 

'Throughout  the  hearings  Mr.  Kitchin 
and  other  members  of  the  Ways  and 
Means  Committee  fenced  with  the  pub¬ 
lishers,  que.stloning  them  as  to  the  le¬ 
gality  of  agreements  by  groups  of  pub¬ 
lishers  in  various  cities  to  increase  sub- 
.scription  or  selling  prices,  inquiring  as 
to  the  expenses  of  members  of  tbe  Pa¬ 
per,  Tyegl.slative,  and  Po.stal  Committees 
who  had  spent  some  time  in  Wa-shlng- 
ton  in  the  interests  of  newspaper  legis¬ 
lation,  and  .seeking  to  convince  the  pub¬ 
lishers  that  the  Congress  bad  shown  to 
their  Industry  every  possible  ewnsidera- 
ation. 

In  the  course  of  the  hearings  Mr. 
Kitchin.  when  asked  to  name  any  news¬ 
paper  which,  as  had  been  alleged,  bad 
attempted  to  bring  pressure  upon  Con- 
greas  for  the  repeal  of  the  postal  law, 
.stated  that  he  could  not  do  so,  thereby 
retreating  from  his  recent  charge  that 
there  existed  in  Washington  a  vicious 
newspaper  lobby. 

At  the  end  of  the  bearings  It  was  In¬ 
timated  by  Mr.  Kitchin  that  the  Com¬ 
mittee  could  not  seo  the  propriety  of 
urging  a  su.spenslon  of  the  new  law. 


■Wisconsin  Editor  Joins  the  Navy. 
Rhinbi.anpbr,  Wis.,  June  25. — H.  A. 
I^Hwis,  editor  and  manager  of  the  Dally 
News,  has  enll.sted  in  the  navy. 


A  STEADY 

NOT  A  SPASMODIC  GAIN 

The  Philadelphia  Press  shows  a  gain  of 

727  Columns 

for  the  first  five  months  of  1918 

The  May  Gain  was 
2S6  Columns  More 
than  May,  1917 

This  was  a  gain  greater  than  made  by  any 
other  Philadelphia  morning  newspaper. 

The  wise  advertiser  should  keep  his  eye  on 

^^^1^  Press 
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SPbe  Kietar  Igork  ^0^ 

begs  to  announce  that  the 
Daily  Telegraphic  article  by 

DAVID  LAWRENCE 

now  appears  in 


THE  CHICAGO  DAILY  NEWS 

and 

Sllje  liasiiiington  i’tar 

in  addition  to  15  other  daily  papers  as  follows: 

Baltimore  News  Harrisburg  Patriot 

Birmingham  News  Milwaukee  Journal 

Boston  Traveler  Norfolk  Ledger  Dispatch 

Buffalo  Evening  News  Philadelphia  Bulletin 

Chattanooga  News  Richmond  News  Ledger 

Greensboro  Daily  News  Sioux  City  Journal 

Hartford  Times  St.  Louis  Star 

St.  Paul  Dispatch 

David  Lawrence  is  probably  the  most  widely  read 
Washington  newspaper  correspondent. 

Follow  him  daily  in  The  Evening  Post  when  you  are  In 
New  York  or  in  the  papers  in  the  cities  named. 
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DISAGREES  WITH  JASON  ROGERS’ 
CIRULATION  ARGUMENTS 


Circulation  Manager  of  Providence  Journal  and  Evening 
Bulletin,  Does  Not  Believe  Store  or  Express 
Delivery  Experts  Would  Answer 


By  J.  P.  Barrt. 

JASON  HOGEHS  supplied  a  long  felt  want  when  he  published  his  book  on 
“Newspaper  Building.”  There  have  been  numerous  books  published  which 
dealt  with  one  phase  or  another  of  newspaper  making,  but  they  are  ali  eclipsed 
by  Mr.  Kogers’s  effort,  which  deals  with  every  angle  of  publishing  in  a  most  com¬ 
prehensive  manner.  Furthermore,  his  conclusions  are  not  based  on  theories,  but 
on  facts. 

It  is  extremely  interesting  and  instructive  to  know  the  policies  that  enabled 
such  conspicuously  successful  newspapers  as  the  New  York  Times  and  the  Chi¬ 
cago  Daliy  News  to  climb  so  rapidiy  to  the  "summit  of  the  hill." 


Much  Circulation  Money  Wasted 


Mr.  Kogers'  chapter  on  circulation  is 
of  absorbing  interest,  and  he  certainly 
“hits  the  nail  on  the  head’’  when  he 
says  “More  money  has  been  wasted  in 
ihildi.-ih  efforts  to  bolster  up  circulation 
for  inferior  newspapers  than  would  be 
needed,  if  properly  invested,  to  secure 
for  worthy  enterprise.s,  circulaUons  and 
prestige  far  beyond  their  fondest  ambi- 
tion.s,” 

The  only  circulation  worth  having  is 
that  obtained  by  selling  the  paper  on  its 
merits.  No  publisher  is  looking  for  men 
to  read  his  paper  for  a  day  or  a  week 
or  a  month.  What  he  wants  Is  people 
to  read  his  paper  all  the  time,  year  in 
and  year  out,  and  the  only  way  to  hold 
such  readers  is  by  giving  them  a  paper 
which  appeals  to  their  intellect — not  to 
their  senses — and  by  giving  them  the 
best  of  service. 

Mr.  Kogers  says;  “I  am  firmly  con¬ 
vinced  that  if  our  newspapers  could  be 
brought  to  look  upon  their  product  as  a 
commodity,  and  would  substitute  deliv¬ 
ery  experts  from  the  department  stores 
or  express  companies  for  our  circulation 
managers,  they  could  save  fortunes." 

From  this  and  other  statements  that 
the  publisher  of  the  New  York  Globe 
makes,  it  is  apparent  that  he  is  a  disci¬ 
ple  of  that  school  of  newspaper  makers 
who  believe  that  a  paper  will  sell  itself, 
provided  It  is  meritorious  and  is  deliv¬ 
ered  promptly.  The  writer  does  not 
know  of  a  manufacturer  in  any  other 
line  of  business  who  does  not  need  a 
sales  manager,  no  matter  how  meritori¬ 
ous  the  article  manufactured  may  be. 

A  Man's  Job. 

If  the  circulation  manager  of  to-day 
is  merely  a  delivery  expert,  who  keeps 
the  army  of  news  eigents  in  line  and  ar¬ 
ranges  their  credit?  Who  keeps  the 
office  and  mailing  room  employees  of 
the  circulation  department  contented 
and  sees  that  their  work  is  carried  out 
efficiently?  Who  appoints  and  directs 
the  force  of  roadmen  and  in  frequent 
cases,  canvassers,  which  are  an  In- 
di.<ri>ensable  adjunct  of  every  circulation 
department?  The  Sales  or  Circulation 
Manager  should  handle  these  details, 
and  the  circulation  management  of  a 
large  newspaper  to-day  is  truly  a  man's 
job.  ' 

Mr.  Rogers  strikes  a  vibrant  note 
when  he  states  that  he  is  an  advo<-ate  of 
joint,  or  cooperative,  delivery  of  all 
newspapers  in  a  given  city.  There  are 
many  circulation  men  who  will  agree 
with  him  on  this  point  entirely,  but  the 
majority  of  the  experts  are  opposf'd  to 
such  an  arrangement. 

If  cooperative  deliveries  became  the 
vogue,  the  writer  believes  that  the  pub¬ 
lic  would  be  the  first  to  suffer  by  receiv¬ 
ing  much  poorer  service,  and  the  publi¬ 
cations  would  suffer  a  considerable  loss 


in  efficiency.  As  long  as  we  are  as  far  re¬ 
moved  from  the  millennium  as  the  war 
indicates  we  are  to-day  competition  will 
be  essential  in  keeping  individuals  and 
corporations  keyed  up  to  the  maximum 
degree  of  effort-  Competition  is  as  the 
breath  of  life  to  every  live  circulation, 
advertising,  or  editorial  dejiartment. 

No  Two  Are  Equal. 

If  all  newspapers  were  exactly  equal 
in  circulation,  carried  the  same  volume 
of  advertising  and  enjoyed  the  same 
measure  of  reader-confidence,  then,  pro¬ 
vided  the  employees  were  all  equally 
efficient,  joint  deliveries  would  be  fea¬ 
sible.  But  who  has  ever  heard  of  two 
newspapers  which  were  exactly  equal  in 
all  these  points? 

If  one  newspaper  in  a  given  city,  at 
great  expense,  and,  by  dint  of  years  of 
hard  work  and  enterpri.se  builds  up  a 
delivery  system  such  as  that  of  the 
Philadelphia  Bulletin,  it  hardly  seems 
just  or  reasonable  that  it  should  invite 
a  competitor,  w'bo  perhaps  entered  the 
field  years  later,  to  participate  in  the 
delivery  organization  already  estab- 
li.shed. 

Mr.  Kogers  very  reasonably  criticises 
the  conditions  in  New  York  which  com¬ 
pel  six  or  a  dozen  competing  publishers 
to  race  frantically  in  an  endeavor  to 
beat  each  other  to  5.500  newsstands, 
five  times  each  day.  Of  course,  this  is 
an  exceptional  condition,  as  in  mo.st 
other  cities  the  trancient  or  street  .sales, 
represent  only  a  small  percentage  of 
the  circulation. 

The  trend  of  the  times  in  mo.st  of  the 
other  large  and  small  cities  Is  towards 
exclusive  carrier  organizations  controll¬ 
ed  by  the  circulation  departments.  The 
organization  is  composed  of  units  or 
districts,  each  of  which  is  controlled  by 
a  manager  who  is  an  employee  of  the 
circulation  department. 

Needle.ss  to  say  it  is  a  tremendous 
ta-sk  to  build  up  such  a  delivery  organ¬ 
ization  as  this,  and  having  once  bullded 
it.  it  is  hardly  reasonable  for  rival 
papers  to  expect  that  they  should  be 
permitted  to  avail  themselves  of  it. 

Would  Come  In. 

Mr.  Kogers  believes  that  the  smaller 
papers  would  be  opposed  to  a  Joint  de¬ 
livery  Iiecau.se  it  would  keep  them  from 
being  delivered  ahead  of  their  more 
cumbersome  competitors.  The  writer's 
experience  has  been  that  the  smaller 
papers  are  as  a  rule  very  eager  to  “come 
in”  on  the  delivery  of  their  larger  rivals, 
because  the  formers’  circulation  at 
many  points  is  so  small  that  it  does 
not  warrant  their  putting  on  a  special 
truck  to  cover  them,  and  in  consequence 
while  they  may  get  a  few  points  first, 
there  are  a  far  greater  numt>er  tha* 
they  do  not  cover  at  all. 


If  the  New  York  Globe  had  a  circula¬ 
tion  of  200  in  Newport,  it  would  bene¬ 
fit  greatly  by  having  a  cooperative  de¬ 
livery,  as  with  such  a  circulation  it 
could  nut  support  an  exclusive  agent 
at  that  point.  On  the  other  hand,  if  it 
had  a  circulation  of  2,000  there  it  could 
maintain  its  own  exclusive  agent  who 
would  look  after  its  interests  only  and 
control  a  large  force  of  carrier  boys,  all 
of  whom,  would  be  Globe  boosters.  But 
if  it  permitted  its  agents  to  handle  all 
its  competitors’  papers,  it  would  cer¬ 
tainly  deprive  itself  of  a  lot  of  circula¬ 
tion. 

There  are  so  many  first-class  news¬ 
papers  available  in  every  city  to-day 
that  the  largest  circulation  will  un¬ 
doubtedly  go  to  the  one  using  the  best 
.selling  methods  and  giving  the  best  ser¬ 
vice.  In  New  York  city,  for  example, 
there  are  thousands  of  prospective 
newspaper  readers  who  enter  the  field 
each  year.  Any  one  of  the  several 
papers  available  W'ould  entirely  satisfy 
the  requirements  of  the  majority  of 
the.se  pro.spects,  who,  once  they  start 
reading  a  particular  paper,  get  into  the 
habit  of  doing  so  and  follow  its  poli¬ 
cies  from  day  to  day. 

It  is  up  to  the  circulation  departments 
t('  capture  as  many  of  the.se  prospective 
rf’aders  as  possible,  and  it  is  up  to  the 
editorial  departments  to  hold  them.  The 
paper  which  relies  solely  on  its  merit  to 


get  circulation  without  going  out  and 
pushing  the  sale,  will  be,  in  most  cases, 
but  a  milestone  in  the  race. 

Circulation  Grew. 

The  writer  has  organized  exclu.slvc 
deliveries  at  all  points  where  the  circu¬ 
lation  was  large  enough  to  Justify  do¬ 
ing  so,  and  in  every  case  the  growth 
in  circulation  far  exceeded  expectations, 
showing  an  increase  of  from  50  per  cent, 
to  500  per  cent 

The  Curtis  Publishing  Company  have 
spent  millions  of  dollars  in  building  up 
their  carrier  organization,  which  is  un¬ 
doubtedly  the  finest  in  the  world.  They 
pick  out  promising  boys  in  each  com¬ 
munity  and  educate  them  by  mail  until 
they  become  competent  salesmen;  they 
are  then  placed  in  charge  of  districts. 
After  going  to  all  this  expense  and 
trouble,  it  is  easy  to  see  why  the  Curtis 
Company  object  to  having  their  deliv¬ 
ery  organization  used  by  rival  publi¬ 
cations. 

Department  stores  in  many  cities  have 
been  talking  cooperative  deliveries  for 
years,  but  they  have  never  yet  arrived 
at  a  .satisfactory  agreement  in  the  mat¬ 
ter.  Yet  it  would  be  a  far  more  feasible 
.scheme  for  them  than  for  newspapers, 
because  the  department  store  sells  its 
goods  before  the  delivery  takes  place, 
while  the  newspaper  is  not  sold  until 
after  it  is  delivered. 


citv  l  I  mi  TS 


1,000,C 
Population 
Baltimore 


Baltimore  ns  bursting  her  bounds  with  industrial  and  residential 
growth.  Out  of  the  twenty  largest  American  cities,  Baltimore,  with  19,2;;  per 
square  mile,  is  the  most  densely  populated  city  in  the  United  States. 

January  i,  1919,  additional  territory  amounting  to  49!*  square  miles 
will  be  added,  giving  Baltimore  6;,ooo  additional  population,  or  a  total  estimated 
at  697,^28,  and  making  her  sixth  in  the  roster  of  American  cities. 

Of  the  1 13,^6  daily  average  and  1 19,483  Sunday  average  net  paid 
circulation  or  The  Baltimore  NEWS  for  April,  approximately  85 
percent,  daily  and  87  per  cent.  Sunday  were  fold  itrictly  within  the  old  and 
new  limits  of  Baltimore  Gty.  No  other  Baltimore  paper  has  ever  had  a  circu¬ 
lation  such  as  The  NEWS  has  to-day. 

For  More  MARTTL/iND  BUSINESS  Concentrate  in 

The  Baltimore  News 

Largest  and  Fastest  Growing  Baltimore  Paper 

Average  Net  Paid  Circulation  May  lac  to  ISth,  Inclusive: 

Daily  .  . 114,431  Sunday . 116,26) 

Daily  gain  over  1917,  .  22,431  Sunday  gain  over  1917  .  38,226 


DAN  A.  CARROLL 
Eastern  Representative 
Tribgiae  Building 
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A  BOOK 

For  Every  Advertising  Man 

“One  brimful  of  big  inspirational  ideas  back  great, 

most  Joonderful  success  in  modern  independent  journalism.  ** 

“NEWSPAPER  BUILDING” 

By  JASON  ROGERS,  Publisher,  The  New  York  Globe 

To  learn  briefly  how  The  Chicago  Daily  News,  The  Kansas  City  Star,  The  New  York  World,  The  Philadelphia  -Bulletin,  The 
New  York  Times,  etc.,  scored  their  hig  successes  is  more  essential  than  to  acquire  routine  ideas. 

This  book  presents  an  array  of  underlying  fact  and  fundamental  policies  together  with  useful  information  which  will  stimu¬ 
late  and  inspire  those  who  are  interested  in  advertising  and  publishing. 

A  Volume  of  300  Pages 

Printed  by  Harper  &  Bros. 


Partial  Contents 


Part  I 

The  Background  of  Experience 

Stone,  Lawson  and  The  Daily  News 
Mr.  Lawson  as  a  Builder 
Colonel  Nelson  and  The  Star 
Pulitzer  and  McLean 
Ochs  and  The  Times 
The  Montreal  Star’s  Great  Success 
Story  of  The  New  York  Globe 

Part  4 

The  Plant 

Location  and  Layout 
Press  and  Stereotyping  Equipment 
Composing  Machinery 
Space-Saving  Economies 
Mechanical  Problems  on  The  Globe 
The  Newspaper  and  Labor 


Part  2 

Beginning  a  Newspaper  Career 

E.xperience  from  Unsuccess 
h'irst  Count  the  Losses 
“Make  Your  Own  New.spaper” 

What  Does  It  Cost? 

Finances  and  Capitalization 
Features  For  and  of  Your  Field 
Evening  vs.  Morning  Papers 

Part  5 

Advertising 

The  Rate  Card 
Discounts  and  Rates 
Use  of  Graphic  Charts  for  Visualizing 

Comparative  Records 
Take  Your  Own  Medicine 
Visualizing  Your  City. 


Part  3 

Building  Up  the  Property 

The  Pure-Food  Campaign  ' 

I'ashions  and  Intensive  Work 
The  School  Page  and  Home  Features 
Special  News  Service 
Know  Your  Readers 
Ratio  of  Reading  to  .Advertising 

Part  6 

Circulation 

Promotion  and  Delivery 
Premiums  and  (Contests 


Part  7 

Modem  Efficiency 

The  Budget  System 
The  Dead  ine  Theory  of  Expense 
Meeting  Increasing  Costs 


Part  7 
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The  Editor  <|  Puhluier 


The  Kaiser  As  1  Knew  1 

By  ARTHUR  N.  : 

WHO  FROM  1904  TO  1918  WAS  AME 

The  Kaiser  visited  Dr.  Davis  about  one  hundred  and  fifty  times,  invariably 
staying  anywhere  from  ten  minutes  to  an  hour  and  a  half  after  the  professional 
work  was  completed  to  discuss  the  topics  of  the  hour— particularly  during  the  war  * 
years— when  the  Kaiser  asked  many  questions  as  to  the  likely  attitude  of  America  ' 
under  certain  possible  conditions  and  provocation. 

NO  PART  OF  THIS  STORY  HAS  EVl 

We  Can  Therefore  Give  the  Newspapei 

of  a  story  that,  apart  from  its  sensationalism,  is  invaluable  as  an  intim 

Military  Personages  and  t 


THE  CHAPTER  TITLES 

1  I.  “America  Must  Be  Pun- 

X.  The  Kaiser’s  Bitterness 

f  ished!” 

Toward  America  and  the 

L 

II,  '^rhe  Kaiser  at  Potsdam. 

Allies. 

XI,  I'he  Kaiser’s  Views  on  World 

111.  How  1  Became  the  Kaiser’s 

Dominion. 

Dentist. 

XII.  Prince  von  Pless. 

IV.  The  Kaiser’s  Dual  Person- 

XIII.  The  Kaiser’s  Kin. 

ality. 

XI\C  The  Psychology  of  the  Ger- 

\'.  The  Kaiser’s  Diplomacy. 

'  man  People. 

\  I.  d'he  Kaiser’s  Defense  of  the 

XVV  The  Kaiser  and  the  German 

\\  ar  and  Its  Conduct. 

J  eople. 

XVI.  The  Kaiser’s  Appraisal  of 

\11,  Democracy’s  Worst  Knemy 

Public  Men. 

— the  Kaiser’s  Views  on 

XVII.  The  Kaiser  at  Army  Head- 

Socialism  and  Republics. 

quarters. 

VIII.  the  Kaiser  and  the  Yellow 

XVI 1 1.  The  Economic  Situation  in 

Peril. 

Germany. 

IX.  The  Kaiser’s  Confidence  of 

XIX.  Will  There  Be  a  German 

1  Victory. 

Revolution  ^ 

RELEASED  FOR  DAILYS 

APPROXIMATELY  8 
WIRES  FOR  OPTION  FROM  OPEN  TERRITORY  fIL 


THE  McCLURE  NEWSPAPER  SYNDICATE 
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Him  For  Fourteen  Years 

N.  DAVIS,  D.D.S. 

AMERICAN  DENTIST  TO  THE  KAISER 
^  DR.  DAVIS  RETURNED  FROM  GERMANY  LAST  FEBRUARY 

^  With  the  exception  of  a  speech  made  in  Carnegie  Hall,  on  behalf  of  the 

r  '  Liberty  Loan,  he  has,  for  excellent  reasons,  refused  to  be  interviewed  or  to  tell  his 
a  '  experiences,  except  to  certain  men  in  high  diplomatic  positions  who  sent  for  him, 
and  whose  names  cannot  be  given. 

EVER  BEEN  TOLD  TO  THE  PUBLIC 

papers  Absolutely  First  Serial  Publication 

in  intimate  revelation  of  the  character  of  the  Kaiser,  the  Royal  Family, 

;es  and  the  German  People. 


V  SERIAL  USE  JULV  2  2nd 

TEli  80,000  WORDS 

RYWLL  BE  ACCEPTED  IN  THE  ORDER  RECEIVED 


Every  chapter  of  ^'The  Kaiser  as  I  Knew  Him  for  Fourteen  Years'*  is  a  revela¬ 
tion  of  the  character  of  the  man  who  has  steeped  the  civilized  world  in  blood  and 
disaster. 

The  Kaiser  talked  freely  of  prominent  persons,  expressing  his  opinions  of 

President  Wilson,  the  Czar  of  Russia,  King  George,  Colonel 
Roosevelt,  Mr.  Hughes,  Mr.  Hearst,  Lord  Northcliffe,  Lloyd 
George,  Mr.  J.  Pierpont  Morgan,  Mr.  Schwab,  Senator  Stone 

and  others,  who,  from  time  to  time,  aroused  his  indignation  or  approval.  His  esti¬ 
mates  of  these  leading  men  form  a  most  entertaining  and  inf orming  part  of  the  fas¬ 
cinating  story  Dr.  Davis  tells. 

Since  the  war  began  there  have  been  various  revelations  of  German  purposes  and 
intents,  mainly  of  a  documentary  sort.  But  no  document  was  ever  w/itten  in  the 
world's  history  without  the  thought  that  some  day  it  would  or  might  be  printed. 
These  conversations  of  the  Kaiser  have  been  absolutely  without  fear  of  publicity, 
as  is  evident  by  some  of  the  statements  made  and  questions  asked — such,  for  ex¬ 
ample,  as  the  enquiring  of  Dr.  Davis  by  the  Kaiser  himself  as  to  what  he  thought 
would  be  the  attitude  of  America  if  one  of  her  big  liners  were  sunk?  This  was 
shortly  before  the  Lusitania  was  torpedoed. 

Dr.  Davis  has  made  no  reservations.  In  the  interests  of  his  country 
he  tells  completely  his  remarkable  and  dramatic  story. 
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NEW  YORK  WORLD  GETS 
$2,000  FROM  DYLAN 


Court  Derides  Mayor  Must  I’ay  That 
Amount  to  Reimburse  Newspaper 
for  Preparation  for  Withdrawn 
Libel  Suits. 


The  Supreme  Court  in  Brooklyn  has 
allowed  the  New  York  World  $2,000  ex¬ 
tra  allowance  to  reimburse  it  for  ex- 
t>enses  incurred  in  preparing  to  defend 
two  lil>el  actions  amounting  to  $325,000 
that  Mayor  Hylan,  the  plaintiff,  chose  to 
have  discontinued. 

Papers  in  both  suits  against  the  World 
were  Hied  during  the  last  municipal  cam¬ 
paign,  and  the  Mayor  said  in  his  com- 
idalnt  that  his  personal  character  had 
l»een  injured  to  the  extent  of  $525,000  by 
charges  made  against  him  by  the  World. 

In  his  opinion  allowing  the  Press  Pub¬ 
lishing  Co.,  which  publishes  the  World, 
$2,000  extra  allowance,  or  one-half  of  the 
amount  it  had  asked  under  the  maxi¬ 
mum  set  by  law  governing  extra  allow¬ 
ances.  Ju.stice  Cropsey  said  that  the 
Mayor's  reason  for  asking  delay,  that 
official  duties  had  prevented  him  from 
preparing  his  case,  was  “palpably  In¬ 
sufficient." 

“The  charges  made  in  various  articles 
which  are  claimed  to  be  libelous  are  most 
serious  in  character,”  Justice  Crop- 
sey's  opinion  .said.  “If  untrue,  the 
plaintiff  unquestionably  would  have  been 
entitled  to  large  damage.s.  The  actions 
were  commenced  during  the  last  munlci- 
l>al  campaign  prior  to  election  day.  The 
reason  advanced  by  the  plaintiff  for  ask¬ 
ing  delay  was  so  palpably  insufficient 
that  there  was  nothing  to  do  but  mark 
the  case  as  ready. 

“The  plaintiff  had  had  more  than  sev¬ 
en  months  since  the  actions  were 
brought  in  which  to  prepare  for  trial. 
Besides,  a  i>erson  who  claims  that  his 
character  has  been  a-ssailed  should  be 
"prepared  to  meet  the  charges  in  much 
less  time  than  that. 

"After  the  cases  had  been  marked 
ready  the  plaintiff  announced  that  he 
wished  to  discontinue.  This  was  his 
right.  But  had  he  ever  Intended  to  try 
the  cases  it  is  not  apparent  why  he 
should  elect  to  discontinue.” 

Counsel  for  the  World  asked  Justice 
Cropsey  to  direct  the  plaintiff  to  pay 
$4,000  as  special  costs  In  the  two  libel 
suits. 

Justice  Cropsey  considered  the  two 
actions  as  one,  on  the  ground  that  the 
Mayor  could  have  waited  awhile  before 
serving  the  libel  summons  and  get  all 
the  damage  claims  into  one  action.  He 
held  that  the  same  amount  of  prepara¬ 
tion  by  the  World  would  have  been  nec¬ 
essary  for  one  such  action.  On  that 
basis  Justice  Cropsey  assessed  the  Mayor 
the  limit  allowed  for  one  action,  and 
directed  that  an  order  might  be  entered 
making  the  Mayor’s  discontinuance  of 
the  actions  effective  upon  the  payment 
by  him  of  $2,000,  and  the  taxable  court 
co.sta  about  $200. 


Newspapers  Accept  Stamps 
Portland,  Ore.,  June  28. — F.  C.  Har¬ 
ley,  candidfite  for  the  RepuUican  nom¬ 
ination  as  Governor  in  the  recent  pri¬ 
mary  nominating  election  in  Oregon,  es¬ 
tablished  a  new  method  in  settling  his 
obligations  with  Oregon  newspapers. 
Mr.  Harley,  who  is  Mayor  of  the  city 
of  Astoria,  used  a  great  deal  of  display 
advertising  space  in  forwarding  his  can¬ 
didacy.  After  the  election,  when  the 
bills  came  in,  Mr.  Harley  settled  all  his 
newspaper  accounts  with  War  Savings 
Stampa 


Roy  G.  W.VTSOX,  pii-sidcnt  and  general  manager  of  the  Houston  (Tox.) 
Post,  who  has  l>een  in  full  control  of  that  important  newspaper  for  a  little 
more  than  a  year,  has  already  e.stablished  a  fine  record  of  achievement  as 
a  new.spaper  maker  of  the  far-seeing  type. 

The  Po.st  was  founded  in  1885  by  his  father,  J.  L.  Watson,  who  was  a  pion¬ 
eer  in  introducing  progres-sive  newspaper  methods  in  the  Lone  Star  State.  Under 
his  able  direction  the  Post  In'came  one  of  the  leading  newspapers  of  Texas,  and 
it  has  always  held  that  rank.  J.  L.  Watson  died  twenty-one  years  ago,  and 
left  the  Post  in  charge  of  a  board  of  three  trustees,  in  trust  for  his  son,  Koy 
G.  Watson,  then  a  little  more  than  six  years  old.  These  trustees.  Col.  It,  M. 
Johnston,  G.  J.  Palmer,  and  H.  K.  Mac  Gregor,  a.ssociates  and  intimate  friends 
of  Mr.  Watson,  were  directed  to  administer  the  affairs  of  *the  paper  until  the 
son  should  have  reached  his  twenty-fifth  birthday,  when  control  should  pass 
to  him. 

Roy  G.  Watson  is  a  graduate  of  Princeton.  He  has  studied  and  travelled 
abroad.  He  has  lived  in  California  and  Chicago.  When  the  time  drew  near 
for  him  to  take  up  the  responsibilities  connected  with  the  direction  of  his  groat 
newsjmper  he  returned  to  Houston,  but  did  not  at  once  assume  full  charge.  He 
studied  the  city  anew — the  city  which  his  father  had  helped  to  make  great  and 
progressive ;  he  renewed  old  acquaintances,  formed  new  friendships,  got  into 
touch  with  local  affair.s,  and  the  dominant  men  of  the  community. 

Finally,  on  May  28,  1917,  he  was  made  president  and  general  manager  of 
the  Post.  He  did  not  enter  upon  his  new  work  with  any  illusions  concerning 
it.  He  showed  his  understanding  and  appreciation  of  the  efforts  and  of  the  worth 
of  the  men  who  had  carried  the  burden  of  responsibility  in  the  years  that  had 
intervened  since  his  father’s  death.  He  brought  with  him  qualities  of  manliness, 
tolerance,  and  vision.  And  he  brought,  also,  definite  plans  for  a  greater  Houston 
Post — for  the  steady  development  of  a  fine  newspaper  into  a  still  finer  one — 
for  a  newspaper  which  should  stand  for  all  that  is  be.st  in  the  life  of  the  people 
and  the  conduct  of  their  public  affairs. 

After  a  year  of  arduous  work  he  has  travelled  far  toward  his  goal.  It  Is 
whispered,  that  plans  are  nearing  completion  for  a  model  newspaper  home — 
not  located  in  the  heart  of  the  city,  but  out  on  the  city’s  edge.  It  is  to  be  a 
two-story  structure,  covering  perhaps  half  a  block,  with  liberal  space  devoted 
to  lawns,  tennis  courts,  etc. 

Roy  G.  Watson  is  five  feet,  ten  and  a  half  inches  tall — and,  as  expressed 
by  his  associates,  “ever  inch  a  man.”  He  accomplishes  results  by  setting  an 
example  of  courage,  of  tirelessness,  of  faith  in  the  purpose  in  view.  He  is 
a  natural  leader,  and  every  one  who  works  for  him  feels  a  sense  of  loyalty 
which  goes  deeper  than  the  mere  letter — which  is  based  on  admiration  for  the 
man  and  for  his  aims,  and  a  pride  in  the  opportunity  to  cooperate  with  such  a 
chief. 

The  business  men  of  Houston  have  learned  to  hold  Hoy  G.  Watson  in  the 
some  high  esteem  which  his  father  had  enjoyed — which  is  all  that  need  be  said, 
for  the  father  piayed  a  big  part  in  the  history  of  the  city. 


CANADA  TO  ADVERTISE 
ITS  NEW  LOAN 


Asbuciatioii  of  Advertising  Agents  and 
the  Canadian  Press  Association  Are 
to  Be  Employed  Again-  Publicity 
Figures  of  Last  Loan. 


Toronto.  June  26. — Sir  Thomas  White, 
the  Finance  Minister  of  the  Dominion, 
is  holding  an  important  conference  at 
Ottawa  this  week  in  connection  with 
preliminary  plans  for  the  second  Victory 
Ix>an  which  will  probably  be  floated  in 
October.  The  various  organizations 
which  shared  in  the  work  of  floating  the 
first  Victory  Loan  are  all  represented, 
including  the  Association  of  Advertising 
Agents  and  the  Canadian  Press  Associa¬ 
tion.  John  M.  Imrie,  manager  and 
members  of  the  special  committee  in 
charge  of  the  publicity  work  last  fall 
will  attend. 

The  amount  received  by  the  press  of 
Canada  in  connection  with  the  publicity 
of  the  Victory  Loan  last  November  was 
■set  forth  in  the  accounts  of  the  Cana¬ 
dian  Press  Association,  which  were  sub¬ 
mitted  to  the  annual  meeting  two  weeks 
ago.  These  statements  showed  that  the 
sum  of  $165,4'' 9.81  was  paid  for  adver- 
ti.sing  space  in  1,400  newspapers  and 
other  publications.  Approximately  $5,- 
000  was  spent  in  the  preparation  and 
ui.stribution  to  the  press  of  a  large  num¬ 
ber  of  .special  articles,  illustrations,  car¬ 
toons,  etc.,  which  were  Inserted  in  the 
press  without  charge. 

The  setting  of  type  and  making  of 
duplicate  plates  of  the  advertisements 
for  the  various  publications  used  and 
the  fees  paid  to  the  five  advertising 
agencies  which  handled  the  business 
cost  In  the  neighborhood  of  $37,000, 
making  the  total  expenditure  of  $208,- 
166.  As  the  total  cost  of  floating  the 
loan  was  $5,000,000,  the  publicity 
charges  were  less  than  5  per  cent,  of  the 
total  expenditure,  while  they  repre¬ 
sented  one-twentieth  of  1  per  cent  of 
the  total  amount  subscribed  to  the  loan. 


Agence  Radio  Arrangements  With  I.  N.  S. 

The  International  News  Service  will 
have  the  exclusive  rights  in  North 
America  to  the  use  of  the  Agence  Radio 
News  Service  of  Europe,  under  a  con¬ 
tract  made  by  Fred  J.  'Wilson,  general 
manager  of  the  I.  N.  S.,  during  his  re¬ 
cent  trip  to  France.  The  I.  N.  S.  also 
will  have  rights  to  the  Agence  Radio 
.service  in  South  America,  but  they  will 
not  be  exclusive  there,  as  The  Editor 
>ND  PuBusHER  last  Week  stated  they 
would  be. 


New  Ohio  Corporation 
Greenville,  Ohio,  June  22. — The  Tri¬ 
bune  Printing  Company  has  been  in¬ 
corporated  with  $15,000  capital  by  E. 
E.  Vance,  E.  D.  Shields,  C.  F.  Williams, 
Charles  Hawes  and  William  H.  Altic. 


The  newspaper  men  of  Texas  have 
been  greatly  interested  in  him — In  what 
he  would  do  with  the  great  newspaper 
his  father  had  founded.  They  ha/e 
witnessed  the  modest  way  in  which  he 
has  set  about  his  task,  the  manner  in 
which  he  has  won  the  confidence  and 
good  will  of  his  associates  and  of  the 
people  of  Houston,  the  steady  progress 
which  the  Post  has  made  and  is  making 
— and  the  general  verdict  is  that  Roy 
G.  Watson,  while  but  twenty-eight  years 
old,  has  already  taken  his  place  among 
the  leaders  of  journalism  In  Texas  and 
in  the  great  Southwest. 


The  Editor  Puhlisher  for  June  29,  1918 
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IN  any  National 
Advertising 
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1  Advertising 
campaign,  whether  of 
)r  or  major  importance, 

e  OHIO  NEWSPAPERS, 

>  a  circulation  of  over  A 
AND  A  HALF  a  day  are 
ig  results. 

>w  from  day  to  day.  Their  cumu- 
end  of  a  year’s  productive  copy, 
illy,  beyond  expectations. 

The  COPY,  it  should  always  be  remembered,  plays  an 
extremely  important  role;  too  much  attention  can  not  be 


^^bestowed  upon  it. 


It  has  been  proved  time  and  time  again  that  the  OHIO  NEWS¬ 
PAPERS  do  their  part.  _ 


They  take  rank  with  the  foremost  news¬ 
papers  of  the  nation  in  their  individual 
quality  and  in  their  class  of  circulation. 

The  owners  spend  vast  sums  of  money  an¬ 
nually  to  keep  them  up  to  the  mark. 

Over  $7,000,000  yearly  is  spent  for  paper 
alone,  to  say  nothing  of  ink,  presses,  wages, 
news  and  special  features. 

The  accompanying  list  practically  covers  the 
WHOLE  STATE  and  appeals  directly  to 
those  who  have  money  to  spend — there  may 
be  exceptions  but  they  are  infinitesimal. 

To  get  such  business  in  OHIO  as  is  worth 
while,  this  combined  list  is  absolutely  indis¬ 
pensable. 


Circnlation. 

Akron  Beacon-Jonrnal  ....  (E)  32,80T 

Akron  Tinira .  22,810 

Athena  Daily  MeaaenKer .  7,000 

Canton  Dally  Nrrra .  13,027 

Cliilllrothe  Newa-Advertlaer ,  .  .  3,OS5 

Cincinnati  Enquirer,  Sc.  (MAS)  54,154 

Cleveland  Ne.va  . (E)  148,665 

Cleveland  licader  . (8)  160,108 

Cleveland  Plain  Dealer M  )  175,253 

Cleveland  Plain  Dealer . (8)  200,540 

Colnnihna  Diapatch  . (E)  81,666 

Colninbna  Diapatch  . (8)  71,164 

Colnnihna  (O.)  8tate  Joar..(AI)  64,744 
Colnmhna  (O.)  State  Joar..(S)  28,038 

Dayton  Newa . (E)  35,554 

Dayton  Newa . (8)  25,051 

l.lnia  Repahlican-Gaaette .  8,707 

Marion  Daily  Star . <E)  0,400 

Newark  American-Trlbnne. .  (  E)  6,410 

Plqna  Dally  Call . (E)  4,013 

Portamonth  Daily  Tlnira. .  .  .  (  E)  11,437 

SprinKOeld  Newa . (Ed:8>  13,118 

Toledo  Blade  . (E)  57,876 

TonnKMtown  Telearani . (E)  20,000 

Y’ouiiK.town  Vindicator  ....(E)  22,744 

VounK.town  Vindicator . (8)  18,013 

Zaneavllle  Slxnal . (E)  10,604 

Government  atatementa  April  lat.  1018. 


2,500  10,000 
llnea.  llnea. 
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A  PATRIOTIC  PILGRIMAGE 
HK  advortisinK  men  of  the  nation  are  hitting 
the  long  trail  that  leads  to  the  Golden  Gate. 

It  is  trite  to  observe  that,  for  those  who  go 
from  the  Atlantic  .seaboard,  the  time  and  expense 
invrived  are  real  items.  Only  a  compelling  consid¬ 
eration.  based  upon  stronger  grounds  than  the  lure 
of  a  delightful  journey,  Influences  those  who  travel 
far  to  attend  the  fourteenth  annual  convention  of 
the  Associated  Advertising  Clubs  of  the  World. 

The  impulse  that  leads  to  San  Francisco  just  now 
is  not  one  of  personal  intere.st.  It  is  something 
bigger — something  that  touches  in  men  and  women 
the  j  as.sion  for  service  that  is  the  keynote  of  the 
American  character. 

P’csident  Wilson  has  hailed  the  advertising  men 
of  the  country  as  “loyal  allies  of  the  Government." 
He  has  urged  that  no  considerations  should  prevent 
the  holding  of  this  great  congress,  out  of  which 
should  come  a  finer  .solidarity  and  a  higher  zeal  for 
the  ta.sks  of  the  war. 

1’iiat  the  advertising  men  of  the  nation  may  pledge 
anew  their  devotion  to  the  Great  Enterprise — that 
they  may  give  and  And  new  inspiration — that  they 
may  realize  more  fully  the  sense  of  national  unity 
of  i)urpose  in  these  crucial  days — these  are  the  es¬ 
sential  objects  of  the  great  convention. 

Those  who  are  going  are  fortunate — even  if  their 
bit  of  good  fortune  has  been  purchased  under  diffl- 
cultics.  Those  who  must  remain  at  home  must  feel 
a  keen  regret.  To  them  the  long  trail  and  the  as¬ 
sembly  by  the  sunset  sea  must  be  Interpreted  in 
after  days  by  the  friends  who  have  made  the  journey 
and  participated  in  the  councils — and  by  the  print¬ 
ed  word! 


THE  TACOMA  MERGER 
N  the  news  dispatch  announcing  the  purchase  of 
the  Tacoma  Ledger  and  News  by  the  owners  of 
the  Tribune  it  was  stated:  "Frank  S.  Baker  has 
published  the  Cleveland  Plain  Dealer  type  of  news¬ 
paper  for  five  years  in  a  field  that  had  become  accus¬ 
tomed  to  a  different  type,  and  the  people  of  Tacoma 
seetr.  to  like  the  Baker  style.” 

What  is  the  Cleveland  Plain  Dealer  type  of  news¬ 
paper?  Elbert  H.  Baker,  its  publisher,  once  said: 
“In  its  treatment  of  the  news  and  of  all  que.stions 
of  public  interest  the  Plain  Dealer  does  not  recog¬ 
nize  either  a  friend  or  an  enemy  in  the  world.” 

From  this  it  wci.ld  appear  that  -M'.  Baker  ack¬ 
nowledges  for  his  newspaper  but  one  allegience — the 
obligation  to  serve  the  public  intere.st,  without  com¬ 
promise  and  without  bias. 

That  sort  of  newspaper  should  prosper  in  any  city 
where  American  ideals  thrive — and  if  would  appear 
that  it  has  won  in  Tacoma.  That  city  will  be  bet¬ 
ter  served  by  the  new  Ledger  and  News-Tribune 
than  by  the  same  newspapers  conducted  in  compe- 
titior.  as  heretofore.  Mention  has  lieen  made  of 
the  fact  that  the  owners  of  the  Tribune,  through 
this  purchase,  now  acquire  the  A.s.sociated  Pre.ss 
servi.-e  in  Tacoma.  In  this  direction  the  amalga¬ 
mation  means  added  .strength  and  increased  re¬ 
sources  in  news  gathering,  for  the  Tribune  was  and 
is  a  United  Press  paper,  and  the  News-Tribune  con¬ 
tinues  to  feature  the  news  of  that  service,  while 
having  available  in  addition  the  service  of  the  A.  P. 

Messrs.  Elbert  H.  and  Frank  S.  Baker  are  to  be 
heartily  congratulated  on  their  virtual  conquest  of 
the  Tacoma  field. 


POSTAL  RATE  LAW  STANDS 
HE  members  of  the  postal  committee  of  the  A. 
N.  P.  A.  who  testified  before  the  Ways  and 
Means  Committee  of  the  House  a  week  ago 
failed  to  turn  Chairman  Kitchin  and  his  associates 
from  their  determination  to  stand  pat  for  the  pres¬ 
ent  on  the  new  postal  law. 

Mr.  McAneny,  and  his  fellow  members  of  the 
committee  representing  the  newspapers  of  the  coun¬ 
try,  pre.sented  arguments  which,  to  the  minds  of 
publishers  and  all  who  are  familiar  with 
publishing  conditions,  appear  to  be  incontestable. 
That  these  arguments  have  not  availed  at  this  time 
to  change  the  attitude  of  the  Ways  and  Means 
mem'uers  is  unfortunate — but  it  is  certain  that  Mr. 
Kitchin  and  his  fellow  committeemen  have  received 
new  c>nd  valuable  light  on  the  whole  problem  and 


America!  half-brother  of  the 
world! 

With  something  good  and  bad  of 
every  land. — Bailey. 


its  lK-aring.s  on  the  common  interests  of  citizens. 
The  light  was  needed,  and  it  will  clear  the  atmos¬ 
phere  for  future  hearings. 

Mi.  Kitchin  confessed  that  he  was  the  father  of 
the  new  law,  by  adoption,  and  in  the  course  of  the 
hcarirgs  he  demonstrated  a  zealous  affection  for  his 
fo.ster-child  which  was  admirable,  even  if  mistaken. 
He  contended  that  the  new  law  would  ju.stify  itself 
in  every  way;  that  it  was  a  .step  in  the  direction  of 
equ.alizing  postal  expen.ses,  and  that  the  publishers 
coul.t  cover  the  increased  costs  to  them  through  di¬ 
viding  the  added  expense  lietween  adverti.sers  and 
readers,  with  but  slight  hardshij)  for  any  one. 

The  fight  for  a  reconsideration  of  the  whole  sub¬ 
ject  of  second-class  mail  rates,  ba.sed  upon  a.scer- 
tained  facts  as  to  actual  co.sts  to  the  Government  for 
carrying  newspaper  mail,  is  not  lost.  In  America  a 
gri  at  issue  is  never  settled  until  it  is  settled  right. 
This  issue  will  not  prove  an  exception  to  that  rule. 

Meantime,  adjustment  to  the  new  law  is  the  pro¬ 
gramme  for  every  publisher.  Mail  subscription  rates 
must  be  revi.sed.  The  reader  must  pay,  for  the 
reader  pays  the  postage  always,  no  matter  what  the 
rate.  Publishers  should  make  it  clear  to  their  sub- 
.scribers  that  the  additional  charge  is  one  imposed 
by  m.andate  of  the  Congress — that  it  is  a  tax  from 
which  there  is  no  present  escape.  When  the  matter 
is  thus  brought  home  to  the  people  there  will  be 
a  public  sentiment  developed  which  will  make  Itself 
felt  in  Washington. 


THE  GOLDEN  EGG  SCHOOL  OF  ECONOMY 

SINCLAIH  KENNEDY,  of  Brookline,  Mass.,  pre¬ 
pared  a  display  advertisement  for  the  Boston 
newspapers,  to  be  published  at  his  own  expense, 
in  which  the  Pre.sident,  Secretary  McAdoo,  and  oth¬ 
ers  were  quoted  on  the  subject  of  thrift  in  buying. 

Th-j  Boston  Herald,  after  having  published  the  ad 
in  two  edition.s,  decided  that  it  was  not  in  the  public 
interest  and  declined  to  give  it  the  further  pub¬ 
lication  contracted  for,  returning  to  Mr.  Kennedy 
$.")00  of  the  sum  he  had  paid  for  three  in.sertions. 
The  Boston  Post  refused  to  accept  the  ad  on  the 
grouna  that  the  extracts  from  the  utterances  of  the 
President  and  the  Secretary  of  the  Trea-sury,  used 
without  their  context,  gave  a  color  to  their  argu¬ 
ments  for  thrift  not  contemplated. 

Mr.  Sinclair  has  been  sending  copies  of  this  ad, 
together  with  a  lengthy  brief  on  the  subject  of  the 
eliniination  of  the  manufacture,  the  advertising  and 
the  telling  of  non-essential  things,  to  editors  and 
publishers  throughout  the  country.  He  contends 
that  no  labor,  materials,  power,  or  transportation 
which  could  be  utilized  for  the  production  of  war 
munitions  and  equipment  should  be  used  for  the 
production  of  any  of  the  usual  things  needed  in  civil 
life.  In  sum  his  argument  leads  to  this  conclusion: 
If  a  suit  of  clothes  is  made  for  a  civilian,  that  civil¬ 
ian  nas  placed  his  need  or  his  whim  in  competiton 
with  the  need  of  the  soldier  for  clothing.  If  the 
citizen  .sriends  money  for  clothes  he  not  only  com¬ 
mandeers  the  labor  and  materials  required  for  mak¬ 
ing  the  clothes,  but  he  makes  it  more  difficult  to 
supply  the  man  in  the  trenches  with  the  clothing 
he  needs. 

The  essence  of  the  argument  is  that  we  must  buy 
only  those  things  actually  essential  to  sustain  life — • 
that  not  a  penny  should  be  sjient  for  pleasures,  or 
for  commodities  other  than  primal  essentials. 

An  editor  in  an  inland  city  has  taken  the  trouble 
to  write  to  Mr.  Sinclair.  He  tells  him  that  this  in¬ 
land  city  has  a  population  of  20,000;  that  its  people 
have  purchased  three  million  dollars'  worth  of 
Liberty  Bonds,  and  contributed  more  than  a  hun¬ 
dred  thousand  dollars  to  the  Bed  Cross  and  other 
war  activities.  It  is  an  industrial  city — yet  only 
about  one  hundred  workmen  there  are  employed  in 
work  for  the  Government  t 
Ho  asks  what  would  happen  if  all  of  that  city’s 
indu.«trie.s,  except  those  engaged  in  war  work, 
should  be  shut  down?  And  he  points  out  that  the 


first  result  would  be  to  render  the  people  unable  to 
buy  Liberty  Bonds  or  to  contribute  in  any  other 
way  to  the  war  funds.  He  believes  that  there  are 
enough  factories  and  enough  workmen  to  furnish 
the  Government  with  all  that  it  needs  without  seri¬ 
ously  diminishing  ordinary  output  along  other  lines. 

The  city  in  question  is  typical.  What  the  new 
and  extreme  doctrine  of  conservation  and  elmina- 
tion  would  do  for  it  would  apply  with  equal  force  to 
a  majority  of  American  communities.  All  concede 
that  the  demands  of  the  war  must  have  precedence 
over  fcll  other  thing.s — that  useless  luxuries  must  be 
tabooed — that  wise  economy  in  buying  must  rule. 
But  a  policy  which  would  lead  to  the  destruction 
of  the  nation’s  useful  industries  is  a  policy  of  mad- 
nc.s.s — and  it  will  not  prevail. 

THE  VERDICT  OF  THE  COMMISSION 
HEBE  Is  no  occasion  for  alarm  because  of  the 
inclination  of  the  news  print  manufacturers  to 
ask  for  a  review  by  the  United  States  Circuit 
Court  of  the  price  findings  of  the  Federal  Trade 
Commission. 

The  agreement  on  which  the  price  arbitration  was 
based  provided  for  such  a  review.  The  manufactur¬ 
ers  cxpie.ss  great  disappointment  at  the  findings. 
So  do  a  majority  of  publishers.  The  publishers, 
however,  while  believing  that  the  rates  as  establish¬ 
ed  are  too  high,  feel  that  they  are  bound  by  the 
Commission’s  rulings,  and  of  course,  will  seek  no 
revisw. 

The  publishers,  too,  concede  that  the  Commission¬ 
ers  are  the  best  judges  of  the  evidence  submitted 
by  the  two  parties  to  the  hearings;  and  that  they 
were  in  a  position  to  check  all  cost  figures  with 
the  facts  obtained  by  their  own  investigators. 

Thai  the  pommissioners  have  discharged  their  ob¬ 
ligations  to  the  public,  to  the  publishers  and  to  the 
manufacturers  with  absolute  impartiality  is  admit¬ 
ted  by  all  who  have  followed  the  course  of  the  con¬ 
troversy.  If  individuals  were  to  be  singled  out  for 
appreciation  for  the  patient,  intelligent  and  tireless 
work  they  have  done,  to  the  end  that  an  equitable 
adjustment  should  be  effected.  Chairman  William 
B.  Culver’s  name  would  lead  the  rest.  Commissioners 
Murdock  and  Fort,  and  Dr.  E.  O.  Merchant,  the 
economist  of  the  Commission,  have  all  cooperated 
in  the  investigations  and  hearings  and  have  rendered 
real  public  service. 

In  spite  of  prospective  increases  in  labor  costs 
in  the  mills  and  the  advanced  freight  rates,  the  mar¬ 
ket  si.ould  quickly  stabilize.  The  manufacturers 
should  now  adopt  the  course  which  the  publishers 
are  following  in  the  matter  of  economies.  They 
.should  eliminate  wa.ste  at  the  mills.  The  expert  ac¬ 
countant  for  the  Commission,  Perley  Morse,  sug¬ 
gests  that  such  a  policy  would  increase  production 
and  lower  costs  very  materially.  A  policy  which  Is 
good  for  the  consumer  is  good  for  the  manufacturer. 

CHICAGO  TRIBUNE’S  CO-OPERATION 
HE  nianagement  of  the  Chicago  Tribune,  hold¬ 
ing  under  contract  the  right  to  use  the  first 
cover  page  of  this  issue  of  The  Editor  and  Pub- 
Lisiii-rt  for  the  Tribune’s  advertisement,  generous¬ 
ly  concedes  that  space  in  the  interests  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World,  making  It 
possib’f-  for  us  to  present  the  handsome* cover  de¬ 
sign  in  colors,  typifying  the  spirit  of  the  San  Fran¬ 
cisco  convention.  Our  thanks  are  tendered  to  W.  H. 
Field,  vice-president  of  the  Chicago  Tribune  for 
this  courtesy. 

The  Chicago  Staats-Zeitung  and  Presse  have 
suspended  publication.  The  mills  of  American¬ 
ism  grind  surely,  and  they  will  finish  their  work  on 
the  grist  of  Germanism  in  due  time. 


NEWSPAPER  making  is  a  war  industry — ^In  time 
of  war.  The  newspapers  will  bear  their  share 
of  the  war  burdens  in  the  same  spirit  in  which  they 
perform  their  share  of  war  service.  The  Govern¬ 
ment  and  the  Congress  must  see  to  It  that  these 
burdens  are  not  inequitable — that  is  all  that  pub¬ 
lishers  demand. 


'^HE  man  who  accepts  difficulties  at  their  ap- 
parent  face  value  will  never  succeed  as  a  news* 
pajier  maker. 


The  Editor  Publisher  for  June  29,  1918 
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A  LL  government — indeed,  every  human  benefit 
^*and  enjoyment,  every  virtue  and  every  prudent 
act — is  founded  on  compromise  and  barter. — Burke. 


PERSONALS 

CURTIS  B.  JOHNSON,  publisher  of 
the  Knoxville  (Tenn.)  Sentinel  and 
Charlotte  (N.  C.)  Observer,  has  been 
enjoying  a  month’s  vacation  In  Califor¬ 
nia,  in  company  with  a  party  of  friends. 

George  Seibel,  editor  of  the  Pittsburgh 
Volksblatt  and  Freiheits  Freund,  is  also 
secretary  of  the  Patriotic  League  of 
Americans  of  German  Origin,  which 
furnished  5,171  individual  subscriptions, 
totalling  11,691,400,  to  the  third  Liberty 
Loan. 

Victor  A.  Hooke,  adverti.sing  man¬ 
ager  of  the  Financial  Age,  and  busine.ss 
manager  of  the  Seventh  Regiment  Ga¬ 
zette,  is  convalescing  at  the  Hahnemann 
Hospital,  New'  York,  after  a  very  suc¬ 
cessful  operation. 

John  W.  Clayton,  managing  editor 
of  the  Corpus  Christ!  (Tex.)  Caller, 
has  announced  his  candidacy  for  the 
Texas  Legislature. 

W.  F.  Kelli.s,  editor  and  publisher  of 
the  Sterling  City  (Tex.)  News-Record, 
has  announced  as  a  candidate  for  the 
Texas  Legislature  from  the  One  Hun¬ 
dred  and  Thirteenth  District. 

Glen  Condon,  managing  editor  of  the 
Tul.sa  (Okla.)  World,  will  be  a  candi¬ 
date  for  the  Oklahoma  State  Senate  on 
the  Republican  ticket. 

Douglas  Smith,  son  of  W.  A.  Smith, 
editor  and  publisher  of  the  San  Saba 
(Tex.)  New's,  will  be  acting  editor  dur¬ 
ing  his  father'.s  absence.  The  elder 
Smith  has  been  appointed  a  captain  in 
the  Third  Texas  Cavalry,  and  expects 
soon  to  be  ordered  to  the  Mexican  bor¬ 
der.  The  younger  Smith  is  only  six¬ 
teen  years  old. 

Walter  C.  Esry,  former  assistant  edi¬ 
tor  of  the  Semi-Weekly  Farm  News,  of 
Dallas,  and  field  man  in  the  Southwc.st 
for  the  Progressive  Farmer  Publi.shing 
Company,  has  enlisted  in  the  Third  Tex- 
a.s  Cavalry. 

John  Golobie,  well-known-  newspaper 
man  of  l^aw'ton,  Okla-,  has  announced 
himself  as  a  candidate  for  Governor  of 
Oklahoma. 

Christian  H.  F.  Berkheimor,  a  news¬ 
paper  man  of  C’olumbus,  O.,  has  been 
critically  ill,  following  an  operation. 

Miss  Florentine  Michaud,  society  ed¬ 
itor  of  the  St.  Paul  Daily  News,  is  act¬ 
ing  as  Interpreter  at  the  State  Capitol 
and  other  points  on  occasions  of  official 
and  social  calls  from  representatives  of 
our  French  allies. 

Harry  Davis,  formerly  with  the  Min¬ 
neapolis  Journal  and  old  Inter  Ocean, 
of  Chicago,  and  of  late  agent  for  the 
Barber  Asphalt  Company,  of  the  lat¬ 
ter  city,  is  reading  copy  for  the  St. 
Paul  Pioneer  Press  and  exercising  the 
glad  hand  as  a  candidate  for  the  Min¬ 
nesota  Legislature. 

Larry  Laurence,  of  the  St.  Paul  Di.s- 
patch  rewrite  desk,  is  at  the  lakes 
around  Chi.sago,  Minn.,  fishing,  with 
wondrous  success.  He  returned  to  town 
long  enough  to  distribute  an  enormous 
catch  of  ibass  among  his  conferees,  and 
hied  him  back  to  the  lakes. 

Morris  Selfe,  late  of  the  Minneapolis 
Tribune,  is  doing  assignments  for  the 
St.  Paul  Daily  News,  and  helped  cover 
the  American  Federation  of  Labor  con¬ 
vention. 

Willi.am  Koch,  Jr.,  foreman  of  the  St. 
Paul  Daily  News,  is  writing  daily  fish 
stories  for  his  paper.  His  is  first-hand 
information  gained  at  his  summer  home 
at  White  Bear  Lake. 

Ell  G.  Frankel,  who  has  been  on  the 
St.  Louis  Star  for  the  last  two  months, 
has  returned  to  the  Republic  as  real- 
estate  editor. 

Richard  Gardner,  formerly  of  the  St. 
Louis  Republic  and  the  As.sociated  Press, 
is  now  a  yeoman  in  the  navy,  attached 
to  the  St.  Louis  recruiting  office. 


William  S.  Wood,  telegraph  editor  of 
the  St.  Louis  Republic,  will  go  to  France 
early  in  July  as  a  Y.  M.  C.  A.  secretary. 
He  was  a  teacher  in  the  public  schools 
of  his  home  town,  Springfield,  III.,  and 
later  telegraph  editor  of  the  Illinois 
State  Journal  there. 

Marc  T.  Greene,  formerly  a  reporter 
on  the  Providence  (R.  I.)  .Journal,  has 
notified  his  friends  that  he  has  safely 
arrived  in  English  water.s,  aboard  a 
naval  ves.scl,  of  which  he  was  acting 
quartermaster. 

Frank  Goodall  has  joined  the  staff  of 
the  Providence  (R.  1.)  Journal  from  the 
Worcester  Gazette. 

Lieut.  Kenneth  McKim,  former  San 
Francisco  newspaper  man,  has  arrived 
in  France.  He  is  attached  to  a  signal 
battalion  of  the  National  Army.  He  was 
formerly  a  member  of  the  Examiner 
and  Associated  Press  staffs. 

C.  C.  Brown,  formerly  of  the  Fort 
Worth  (Tex.)  Record  and  now  on  tbe 
staff  of  the  Dallas  News,  spent  his  va¬ 
cation  in  the  harvest  fields  of  Dallas 
helping  to  get  in  the  grain.  He  is  burn¬ 
ed  brown,  but  .said  the  exercise  was 
tine,  and  he  had  enjoyed  the  work. 

W.  W.  Chapin,  publisher  of  the  Oak¬ 
land  (f'al.)  Enquirer,  was  in  New  Y'ork 
and  Wa.shington  this  week.  ^ 

Harry  McEnerny,  of  the  New  Orleans 
Timcs-IMcayune,  was  one  of  the  week’s 
visitors  in  New  York  city. 

N.  Garneau,  president  of  the  Chicou¬ 
timi  Pulp  Company,  has  been  elected 
a  director  of  the  Provincial  Bank  of 
Canada. 

James  C.  DcBall  is  the  new  city  editor 
of  the  .Vlbany  (Ore.)  Democrat. 

M.  A.  Hamilton,  of  Aberdeen,  Wash., 
has  become  as.sociatc  editor  of  the  Bend 
(Ore.)  Bulletin. 

H.  E.  Hendryx,  for  .several  years  edi¬ 
tor  of  a  weekly  paper  at  Sumpter,  Ore., 
has  become  city  editor  of  the  Pendleton 
East  Oregonian. 

George  Rouse,  formerly  on  Minneapo¬ 
lis  paper.s,  has  joined  the  rcpoi-torlal 
staff  of  the  Portland  Oregonian. 

W.  F.  Stevens?,  who  has  been  for  sev¬ 
en  years  the  Hud.son  (N.  Y.)  correspon¬ 
dent  of  the  Albany  Knickerbocker  Press 
as  well  as  city  editor  of  the  Hudson 
Register,  has  gone  with  the  Mount  Ver¬ 
non  (N.  Y.)  Daily  Argus. 

Ini  Redllnger,  publisher  of  the  Con¬ 
voy  (Ohio)  New.s,  is  another  of  the  Van 
Wert  county  men  to  answer  the  draft. 
The  paper  has  .suspended  publication  on 
this  account  and  the  subscription  list 
consolidated  with  the  Convoy  Signal. 

Harold  .1.  Orr,  formerly  of  the  Tulsa 
(Okla.)  World,  has  been  honored  with 
the  election  of  editor  in  chief  of  the 
lllio,  official  publication  of  the  Unlver- 
.sity  of  Illinois.  He  is  now  a  .sophomore. 

Arthur  John.son,  managing  editor  of 
tbe  Columbus  (Ohio)  Dispatch,  has  been 
spending  his  vacation  at  Atlantic  City, 
N.  .1. 

Andrew  J.  Eldred,  recently  with  the 
International  News  Service  in  Wa.sh- 
ingtorf,  has  enlisted  In  the  naval  avia¬ 
tion  corps  and  Is  now  in  training  at  the 
Massachusetts  In.stitutc  of  Technology 
at  Boston. 

W.  T.  Ander.son,  publisher  of  the  Ma¬ 
con  (Ga.)  Telegraph,  and  former  pre.sl- 
dent  of  the  S.  N.  P.  A.  is  the  father  of 
a  new  baby  girl.  Mr.  Ander.son  .says 
the  baby  resembles  her  father  and  is 
a  very  handsome  child. 

Ijcster  Thomp.son,  of  Chicago,  who 
has  been  a  press  representative  for 
Rlngling  Brothers’  circus  the  last  four 


years,  has  enli.sted  in  the  Naval  Re¬ 
serve. 

P.  Whitwell  Wilson,  an  editor  of  the 
London  Daily  News,  is  visiting  the 
I’nited  States. 

Robert  Sykes,  formerly  of  the  Brook¬ 
lyn  (N.  Y.)  Eagle,  is  now  in  charge  of 
automobile  advertising  for  Diuguid 
Brother.s,  Liberty  di.stributers  at  Brook¬ 
lyn. 

Miss  I-eonarda  Goss,  who  for  several 
years  was  editor  of  the  Fanners  Wife  In 
St.  Paul  and  an  active  member  of  the 
town  and  country  committee  of  the 
north  central  field  of  the  Y.  W.  C  A., 
has  gone  to  Washington  to  take  charge 
of  magazine  publicity  for  the  Fuel  Ad- 
mini.st  ration. 

(’laude  O.  Bower.s,  editor  of  the  Port 
Wayne  (Ind.)  Journal-Gazette,  was 
chairman  of  the  resolutions  committee 
of  the  Indiana  State  Democratic  con¬ 
vention  which  wrote  the  platform.  Mr. 
Bowers,  formerly  of  Indianapolis  and 
Terre  Haute,  was  for  six  years  private 
secretary  to  the  late  John  W.  Kern, 
United  States  Senator. 

A.  C.  Lemon,  formerly  a  newspaper 
man  in  Helena  and  Sioux  City,  Iowa, 
but  more  recently  instructor  at  the 
Montana  Wesleyan  University,  has  been 
appointed  acting  chief  clerk  in  the  Bu¬ 
reau  of  Agriculture  and  Publicity  at 
Helena.  Mont.  Mr.  Lemon  has  lived  in 
various  parts  of  the  State  and  is  familar 
with  its  varied  resources. 

E.  F.  Lougee,  late  of  the  Dry  Goods 
Economi.st,  h.as  joined  the  staff  of  the 
Bu.sh  Terminal  Company,  New  York. 

L.  Lowe  Simmons  has  resigned  from 
the  editorial  department  of  the  Galves¬ 
ton  (Tex.)  News  to  become  assistant 
secretary  of  the  Galveston  Commercial 
As.sociation. 

Dan  Kelliber,  formerly  city  editor  of 
the  Moberly  (Mo.)  Monitor,  and  re¬ 
cently  with  the  Kan.sas  City  Post,  is 
now  managing  editor  of  the  Parsons 
(Kan.)  Sun. 

Anna  Carlson,  formerly  of  the  Lind.s- 
borg  (Kan.)  News-Record,  is  now  city 
editor  of  the  Newton  Republican. 

William  S.  Bower.s,  supervising  city 
editor  of  the  St.  Paul  Dispatch-Pioneer 


Press,  has  motored  to  Lake  Chetek, 
Wis.,  for  his  annual  vacation.  He  is 
accompanied  by  Mrs.  Bowers  and  his 
father,  George  E.  Bowers,  of  the  Alton 
(Iowa)  Democrat,  which  paper  is  owned 
by  father  and  son.  Ben  Ferris  is  taking 
care  of  W.  S.  Bowers’s  work. 

George  B.  Caldwell,  formerly  commer¬ 
cial  reporter  for  the  Duluth  Herald  and 
later  city  editor  of  the  Mankato  (Minn.) 
Daily  Free  Press,  has  joined  the  city 
staff  of  the  St.  Paul  Daily  News. 

Prank  Holmes,  just  out  of  Macalester 
College,  where  he  edited  the  Mac  Week¬ 
ly,  the  college  paper,  is  doing  local  as¬ 
signments  for  the  St.  Paul  Daily  News. 

Edward  Percy  Howard,  editor  of  the 
.\merican  Press  and  president  of  the 
New  York  Press  Club,  addrcs.scd  the 
University  Forum  of  America  on  “The 
American  Newspaper.’’ 

F.  A.  Hazeltine,  editor  and  published 
of  the  South  Bend  (Wash.)  Journal,  Mas 
been  accepted  for  overseas  service  by 
the  Y.  M.  C.  A. 

Colin  V.  Dymcnt,  until  recently  direc¬ 
tor  of  the  journali.sm  course  at  Wash¬ 
ington  State  University,  has  gone  to 
France  with  a  Red  Cross  unit. 

H.  R.  McBride,  the  cartoonist,  who.se 
work  has  frequently  appeared  in  the 
columns  of  Thb  Epitor  and  Publisher, 
and  who  is  now  a  private  in  the  avia¬ 
tion  section  of  the  S’ignal  Corps,  is  the 
•staff  arti.st  of  the  Air  Scout,  the  official 
organ  of  the  Aeronautical  Camp  at 
Garden  City.  McBride’s  pen  has  lo.st 
none  of  its  power,  and  the  pages  of  the 
Air  Scout  are  enlivened  by  many  ex¬ 
amples  of  his  distinctive  work. 

Carrol  H.  Beers,  of  the  automobile 
department  of  the  Boston  Po.st,  has  en¬ 
listed  as  first-class  yoeman  in  the  Naval 
Re.scrvo.  He  is  a  former  member  of  the 
staffs  of  the  Boston  Advertiser,  Hart¬ 
ford  Time.s,  and  Hartford  Courant. 

Jack  S.  Connelly,  one  of  the  best- 
known  new.spaper  men  in  New  England, 
has  resigned  as  private  secretary  to 
(’ongre.ssman  Carter,  Massachusetts,  to 
enter  the  Field  Artillery  as  a  private. 
He  was  for  si'veral  years  day  city  edi¬ 
tor  of  the  Bo.ston  Herald,  and  is  a  past 
president  of  the  Boston  Press  Club.  Mr. 
Connelly  has  been  engaged  by  Congress¬ 
man  Jeanette  Rankin  to  conduct  her 
campaign  for  rciilection  in  North  Da¬ 
kota. 

Thomas  J.  McManus,  of  the  Boston 
Traveler,  sports  department,  has  enlist¬ 
ed  in  the  Naval  Reserve  Corps. 


The  Harrisburg  Patriot 
H  as  Renewed  Its  Con¬ 
tract  for  the  Haskin 
Service  for  One  Year 
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CANADIAN  PRESS,  LIMITED,  AGAIN  RE-ELECTS 
E.  F.  SLACK  TO  THE  PRESIDENCY 


E.  P.  SLACK. 


EF.  slack,  who  ha.s  ju.st  bt'en  reelected  president  of  the  Canadian  Press, 
Inc  ,  is  niana^int;  director  of  the  Montreal  Gazette  and  one  of  the  best 
*  known  journali.sts  in  the  JX  minion  of  Canada.  He  'fi&A  lH»»ii  about  half  a 
century  ago  in  the  Eeatern  Townships,  and  as  a  lad  in  his  early  teens  went  to 
Montreal  and  joined  the  staff  of  tiie  Montreal  Gazette  as  a  printer's  apprentice. 
He  learned  the  printing  trade  and  then  decided  that  he  would  be  a  first-class  re¬ 
porter  and  was  so  successful  that  ho  eventually  l>ecame  managing  editor.  Finally 
the  Scotch  blood  in  his  makeup  led  him  to  l)elieve  that  there  was  more  money  in 
the  business  side,  of  a  newspaper,  so  he  became  bu.siness  manager.  To-day  Mr. 
Slack  is  managing  director  of  the  Gazette  and  has  made  the  paper  one  of  the  best 
paying  a?  well  as  one  of  the  mo.st  influential  newspapers  in  the  Dominion. 

Directors  of  the  Canadian  Pnss,  Ltd.,  were  elected  as  follows:  Nova  Scotia — 
G.  Fred  Par.son,  Halifax  ijhronicle.  New  Krunswick — John  T.  Hawk,  Moncton 
Transcript.  Quebec — J.  N.  Chevrier.  Montreal  Le  Devoir;  C.  F.  Brandall,  Mon¬ 
treal  Star;  E.  F.  Slack,  Montreal  <>azette.  Ontario — John  R.  Bone,  Toronto  Star; 
J.  F.  Mackay,  Toronto  Globe;  E.  Norn.an  Smith,  Ottawa  Journal  Pre.ss;  Irving  E. 
KolH'rtson,  Toronto  Telegram;  W.  J.  Southam,  Hamilton  Spectator.  Manitoba — 
E  H.  Micklin,  Manitoba  Fiee  Press;  K.  L.  Richardson,  Winnipeg  Tribune.  Sas¬ 
katchewan — W.  F.  Herman,  Saskatoon  Star.  Alberta — M.  R.  Jennings,  Edmon¬ 
ton  Journal.  British  Columbia — F.  J.  Burd,  Vancouver  Province. 

The  newly  elected  directors  chose  officers  for  the  ensuing  year  as  follows; 
President,  E.  F.  Slack;  first  vice-president,  E.  H.  Maeklin;  second  vice-president, 
G.  Fred  Person;  secretary,  C.  O.  Knowles;  assi.stant  secretary,  J.  F.  B.  Livesay. 


CITY  EDITORS  START 
NATIONALIZING 


First  Organization  Meeting  Will  Be  for 
Penn»ylvaniang,  in  Pittsburgh,  July  6 
and  7— Programme  Covers  the  En¬ 
tire  Country  —  The  Dates. 


The  National  Association  of  City  Edi¬ 
tors  is  starting  the  national  organiza¬ 
tion  campaigrn,  decided  upon  at  its  re¬ 
cent  annual  convention  in  Indianapolis, 
with  a  convention  of  Pennsylvania  city 
editors  in  Pittsburgh,  on  Saturday  and 
Sunday,  July  6  and  7,  at  the  Hotel 
Chatham. 

City  editors,  telegraph  editors,  copy- 
readers,  and  desk  men,  all  of  whom  are 
eligible  to  membership,  are  expected  to 
attend  from  all  parts  of  Pennsylvania. 
The  oldest  organization  of  city  editors 
in  the  world,  the  City  Editors’  Associa¬ 
tion,  of  Philadelphia,  will  be  represented. 

The  Pittsbugh  Press  Club  will  main¬ 
tain  open  house  and  give  the  visitors  a 
'smoker.  The  Pittsburgh  Chamber  of 
Commerce  will  provide  a  banquet  and 
.other  entertainment.  The  principal 
si)eaker  of  the  convention  will  be  Unit¬ 
ed  States  Senator  Warren  G.  Harding, 
publisher  of  the  Marion,  O.,  Star. 

Other  speakers  will  include:  Rex 
Beach,  author;  William  G.  Shepherd, 
war  correspondent;  Governor  M.  G. 
Brumbaugh;  Mcdill  McCormick,  Con¬ 
gressman  from  Illinois;  Clyde  P.  Steen, 
president  National  City  Editors’  As¬ 
sociation,  of  Lima,  O.;  Duke  Wellington, 
.secretary  N.itional  Association,  of  De¬ 
troit,  Mich.,  and  Col.  Charles  A.  Rook, 
of  the  Pittsburgh  Dispatch. 

Shop  talk  and  exchange  of  ideas  wili 
feature  the  programme. 

Other  State  associations  are  to  be 
formed  immediately,  and  the  following 
convention  dates  have  been  definitely 
set: 

Pennsylvania,  July  6  and  7,  at  Pitts¬ 
burgh. 

New  York,  August  24  and  25,  at  New 
York  city. 

Vermont,  September  21  and  22,  at 
Burlington. 

New  Hampshire,  September  23,  at 
Manchester. 

Maine,  September  25  and  26,  at  Port¬ 
land. 

Michigan,  October  12  and  13,  at  De¬ 
troit. 

Ma.ssachu.setts,  October  26  and  27,  at 
Boston. 

New  Jersey,  October  29  and  30,  at 
Newark. 

Kentucky,  November  9  and  10,  at 
Louisville. 

West  Virgini.i,  November  12,  at 
Wheeling. 

North  Carolina,  November  23  and  24, 
at  Charlotte. 

South  Carolina,  November  26,  at 
Charleston. 

Virginia,  November  27,  at  Richmond. 


MANY  ASK  EDITOR’S  RELEASE 


Signed  Petition  Asks  Leniency  for  Isaac 
Bainbridge  of  Canada. 

Tohonto,  June  22. — Petitions  asking 
for  the  release  of  Isaac  Bainbridge,  edi¬ 
tor  of  the  Canadian  Forward,  official  or¬ 
gan  of  the  Local  Democratic  party  and 
largely  signed  by  citizens  of  Toronto  and 
other  towns  and  cities  of  Canada,  have 
been  presented  to  the  Hon.  Hugh  Guth- 
He,  Solicitor-General.  It  is  contended 
in  the  interests  of  Mr.  Bainbridge  that 
he  had  served  over  three  month.s’  im¬ 
prisonment  of  a  sentence  subsequently 
quashed,  and  that  this  punishment  was 
adequate  to  cancel  the  later  penalty  of 


three  months’  impri.sonment,  which  he  is 
now  serving.  It  is  'liso  claimed  in  Mr. 
Bainbridge’s  Ijchalf  that  the  articles 
printed  in  the  C'anadian  Forward  were 
merely  reprints  of  articles  appearing  in 
British  and  United  States  papers,  and 
for  which  none  of  the  editors  of  the.se 
palters  had  l>een  imprisoned. 

It  is  understood  that  very  careful  con¬ 
sideration  will  be  given  to  the  rej  re- 
.sentations  matle  by  Mr.  Buinbridge’s  so¬ 
licitor. 


Chicago's  Mayor  Sues  for  Libel 
Chicago,  June  28. — Mayor  William 
Hale  Thompson  of  Chicago  has  filed 
suit  against  the  (Chicago  Tribune,  the 
Champaign  (Ill.)  Gazette,  and  five  mem- 
liers  of  the  Champaign  Rotary  Club,  al¬ 
leging  that  he  had  been  libeled  by  a 
publication  of  a  resolution  adopted  by 
the  Rotarian.s,  expre.s.sing  disapitroval 
of  a  contemplated  visit  by  the  mayor  to 
i.’hampaign 


RICHARDSON  AGAIN 
PRESIDENT 


Periodical  Publishers  Association  Re¬ 
elects  All  Old  Officers — Recognition 
of  Advertising  Agents  Receiving 
Special  Attention. 

"  k 

At  the  annual  meeting  of  the  Peri¬ 
odical  Publishers’  Association  held  In 
New  York  city,  the  following  officers 
were  reelected  for  the  ensuing  year: 
Allan  H.  Richardson,  president;  A.  C. 

G.  Hammesfahr,  vice-president  and 
chairman  of  publishing  division;  E.  A. 
Scholz,  vice-president  and  chairman  of 
the  circulation  division;  J.  Mltchei 
Thorson,  vice-president  and  chairman 
of  the  "ad vert; sing  division;  George  E. 
Cook,  secretary;  Thomas  A.  Barrett, 
treasurer. 

It  was  the  most  enthusiastic  meeting 
the  Association  has  held  for  many  years, 
and  many  important  matters  pertain¬ 
ing  to  the  publishing  business  were 
discussed  and  acted  upon. 

The  report  of  the  president,  Allan 

H.  Richardson,  outlined  briefly  the  pro¬ 
gressive  work  done  by  the  Association 
during  the  past  year. 

A.  C.  G.  Hammesfahr,  chairman  of 
the  postal  committee,  sketched  the  de¬ 
velopment  of  the  campaign  of  educa¬ 
tion  on  the  postal  situation,  and  the 
results  given  by  him  of  the  work  of  his 
committee  in  conjunction  with  the  en¬ 
ergizing  forces  of  the  publishers’  ad¬ 
visory  board,  plainly  showed  that  the 
American  people  have  been  aroused  to 
the  menace  of  the  new  Zone  Postal  law. 

While  Congress  has  done  nothing 
toward  the  repeal  of  the  bill,  or  its  sus¬ 
pension  until  after  the  war,  it  was  the 
feeling  that  some  relief  would  come  at 
an  early  date,  in  the  meantime,  to  off¬ 
set  the  greatly  Increased  costs  of  paper 
and  manufacturing,  many  publications 
will  increase  their  subscription  price, 
although  no  concerted  action  was 
taken. 

J.  Mitchel  Thorsen,  of  the  advertising 
divi.sion,  outlined  the  great  progress 
made  in  the  work  of  investigating  and 
recommending  agents  to  members  of  the 
Association,  and  made  suggestions  en¬ 
larging  the  scope  of  the  activities  of  this 
department  of  the  Association. 

The  reports  of  E.  A.  Scholz,  of  the 
circulation  division,  showed  that  many 
fraudulent  agents  had  been  arrested 
during  the  pa.st  year  and  this  well- 
organized  department  promised  even 
lietter  re.sults  in  the  future. 


Kall^ast  City  Gave  More  to  Navy 
Kansas  City,  Mo.,  June  26. — Another 
star  has  lieen  added  to  the  Post’s  ser¬ 
vice  flag.  Don  Stewart,  who  has  been 
with  the  advertising  department  for 
more  than  a  year,  has  enlisted  in  the 
hospital  division  of  the  navy  and  left  for 
the  Great  I^akes  Naval  Training  School. 
Stewart  has  been  married  three  years 
and  was  placed  in  class  4  by  his  draft 
board,  but,  after  thinking  it  over,  he 
and  his  wife  decided  he  should  go.  He 
graduated  from  the  Western  Dental  Col¬ 
lege  in  1914  and  practiced  dentistry  for 
three  years,  so  is  well  qualified  to  enter 
the  Medical  Corps. 


New  Yorker  Cited  for  Bravery 
Lieut.  W.  Innes  Brown,  formerly  a 
sports  writer  for  new.spapers  in  New 
York,  has  been  cited  for  extreme  bravery 
by  the  general  commanding  troops  on 
the  French  front.  (3en.  Foch  approves 
of  I,ieut.  Brown’s  "efficiency  and  cool¬ 
ness  in  the  evacuation  of  wounded  at 
personal  risk  under  trying  conditions." 
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We  Are  At  Your  Service  Mr. 
Manufacturer  To  Give  You  The 
Most  Effective  Kind  of  Service 

ililllilililllillilillllllllllllll!lilllllllllllllllll|lllll!llllllllllllllllllllllllllllillllllll!llllll!lli 

Here  is  a  wonderfully  rich  field — Pennsylvania.  You  know  that  in 
this  territory  there  are  more  than  eight  million  contented,  happy 
and  prosperous  people. 

You  have  long  ago  realized  that  the  cheapest  form  of  salesmanship  is  advertising,  and 
that  without  it  you  can  make  little  or  no  headway.  So  it  is  not  our  purpose  here  to  tell 
you  about  the  value  of  advertising,  or  how  it  will  aid  you  in  increasing  your  sales. 

We  do  desire,  however,  to  give  you  a  new  angle  on  the  great  aid  the  local  newspaper 
can  give  you.  And,  in  advancing  this  thought,  we  do  not  consider  for  a  moment  whether 
you  are  a  newspaper  advertiser  today,  or  even  a  prospective  advertiser. 

But  we  have  something  more  to  offer  the  manufacturer  than  mere  advertising  space, 
and  that  “something  more”  is  something  that  money,  in  itself,  cannot  buy  from  any  of  us. 
It  is  interested,  personal  service. 

In  a  nut-shell  the  story  is  this:— 

The  manufacturer  who  is  anxious  to  extend  his  market,  or  even  to  uncover  a  larger 
market  in  the  same  locality;  or  the  manufacturer  who  is  contemplating  the  use  of  news¬ 
papers  to  reduce  his  selling  costs,  has,  in  the  person  of  the  Publisher,  or  the  Business 
Manager,  or  the  Advertising  Manager  of  each  newspaper  mentioned  in  the  adjoining  list, 
a  well-informed  advisor  relative  to  conditions  in  his  immediate  territory.  Recommenda¬ 
tions  from  these  men  who  know  are  well  worth  considering. 

The  local  newspaper  publisher  and  his  assistants  are  today  experts  in  local  trade  con¬ 
ditions.  They  know  the  dealers  personally  and  intimately.  They  know  the  needs  of  their 
community.  As  a  result,  nearly  every  worth-while  newspaper  maintains — at  considerable 
expense — its  own  Merchandising  Service  Department,  equipped  to  secure,  for  any  Manu¬ 
facturer,  Advertiser  or  Prospective  Advertiser,  accurate  and  reliable  first-hand  information. 

With  this  kind  of  service  at  his  command,  the  Manufacturer — whether  an  Advertiser 
or  prospective  Advertiser — has  within  his  own  grasp  a  Power  which,  if  properly  handled, 
will  invariably  lead  to  success. 
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called  to  the  colors.  His  brother,  Harry 
G.  Atkinson,  has  left  the  New  York 
Globe  to  return  to  the  Hanff-Metzger 
Agency  as  contract  ^nd  business  man¬ 
ager, 

Frank  Rascovar,  of  Albert  Frank  & 
Co.,  New  York,  has  received  a  commis¬ 
sion  as  lieutenant  in  the  Signal  Corps, 
aviation  section,  and  has  gone  to  Wash¬ 
ington  on  duty.  He  had  a  thorough 
training  at  Camp  Upton. 

J.  A.  Snyder,  recently  chief  of  the 
copy  staff  of  Henri,  Hurst  &  McDon- 
aid,  has  launched  his  own  advertising 
agency  in  Chicago.  He  was  formerly 
with  Lord  &  Thomas  and  the  Taylor- 
Critchfleld  Company. 

A.  McKim,  Limited,  the  Montreal  and 
Toronto  Advertising  Agency,  has  ju.st 
compieted  a  big  coa.st-to-coast  ad¬ 
vertising  campaign  in  connection 
with  registration  of  the  coun¬ 
try’s  manhood  and  womanhood.  The 
firm  is  aiso  running  two  other  cam¬ 
paigns  in  connection  with  Government 
advertising — one  has  to  do  with  the  or¬ 
ganization  of  a  Navy  Leagrue  in  Can¬ 
ada,  while  the  other  is  appearing  in  all 
the  alien  papers  throughout  the  coun¬ 
try,  informing  the  aliens  that  they  must 
work.  The  rest  of  the  Canadians  have 
either  to  work  or  fight,  but  aliens  are 
not  allowed  to  enlist,  so  the  Government 
is  seeing  to  it  that  they  must  “do  their 
bit”  by  working. 

Quigley,  Wood  &  Rett  have  opened  an 
advertising  copy  and  illustrating  service 
bureau  at  189  West  Madison  Street,  Chi¬ 
cago. 

F.  Bozruda.sl,  an  advertising  agent  of 
1248  Bryn  Mawr,  Chicago,  has  filed  a 
lietition  in  bankruptcy.  He  gives  his 
liabilities  as  $1,178.56  and  assets  $5,075. 

R.  E.  Wood,  who  was  connected  with 
the  advertising  department  of  the  Har- 
ley-David.son  Motor  Company  of  Mil¬ 
waukee,  has  become  connected  with  H. 
R.  Quigley  and  William  A.  Rett,  Chi¬ 
cago,  advertising  experts.  Mr.  Wood 
formerly  was  a  newspaper  man. 

Ij.  T.  Bush  has  resigned  as  space  buy¬ 
er  for  the  John  O.  Powers  Company, 
New  York,  to  become  connected  with  the 
Turner  Construction  Company,  Wash¬ 
ington,  D.  C. 

The  H.  B.  Humphrey  Company  of  Bos¬ 
ton,  and  H.  B.  Humphrey,  the  head  of 
the  company,  were  released  on  .Tune  26 
froih  the  indictment  charging  them,  to¬ 
gether  with  the  Emerson  Motors  Com¬ 
pany  and  others,  with  fraudulent  use  of 
the  mails.  By  order  of  Judge  Manton, 
Mr.  Humphrey  was  cleared  of  all  sus¬ 
picion  of  Irregularity  in  any  connection 
he  might  have  had  with  the  Emerson 
Company, 


TIPS  FOR  THE  AD 
MANAGER 


JOHN  F.  REDMOND  JOINS  EDITORIAL  STAFF 
OF  THE  EDITOR  AND  PUBLISHER 


RrssEL  M.  Seeds  Agenct,  330  Univer¬ 
sity  Square,  Indianapolis,  Ind.,  renew¬ 
ing  newspaper  advertising  contracts  for 
the  Pinex  Company’s  cough  remedy. 

J.  W.  Barber  Agenct,  338  Washing¬ 
ton  Street,  Boston,  is  placing  5-line,  13- 
time  readers  with  Southern  papers  for 
•’.Arnold's  Balsam.” 

H.  \V.  Fairfax,  World  Building,  New 
York,  is  again  placing  orders  with  news- 
jiaiH*i-s  for  the  financial  advertising  of 
A.  B.  lionesch  &  Co.,  74  Broadway,  New 
York. 

Kowler-Simi’son  Company  1900 
Euclid  Avenue,  ('leveland,  O.,  placing  28- 
line,  10-time  orders  with  Texas  news- 
pajicrs  for  the  Corega  Chemical  Com¬ 
pany’s  “Wilson  Corega,”  208  St.  Clair 
Avenue,  Cleveland. 

.\uiERT  Frank  &  Co.,  26  Beaver  Street, 
New  York,  placing  orders  in  New  Jersey 
newspapers  for  the  Jersey  Central  Rail¬ 
road,  143  IJberty  Street,  New  York. 

Hawley  Advertising  Company.  19 
West  44th  Street,  New  York,  is  placing 
orders  with  Pennsyivania  newspapers 
for  the  Saute  Products  Corporation, 
Woolworth  Building,  New  York,  adver- 
ti.sing  “Sawtay  Cooking  Oil.” 

Wylie  B.  Jonfs  Agency,  Binghamton, 
N.  Y.,  is  placing  orders  with  newspapers 
for  the  Mitchell  Chemical  Company. 

Lyddon  &  Hanford,  Cutler  Building, 
Rochester,  N.  Y.,  placing  copy  in  West¬ 
ern  newspapers  on  “Removo.” 

Ritter  Agency,  World  Building,  New 
York,  using  newspapers  to  advertise 
“Ango.stura  Bitters”  for  the  J.  W.  Wup- 
perman  Company,  12  East  42d  Street, 
New'  York.  Also  placing  telegraphic 
readers  with  new.spapers  for  the.  Elec¬ 
trical  Experimenter  Magazine,  223 
Fulton  Street,  New  York. 

Northwestern  Aiuurtisino  Agency, 
Ks.s<‘X  Building,  St.  Paul,  is  preparing 
to  make  up  a  list  of  new.spapers,  maga¬ 
zines.  trade  papers,  and  farm  papers 
for  the  American  Gas  Machine  Com¬ 
pany,  AHjert  Lea,  Minn.,  maker  of  ga.so- 
lene  and  electric-lighting  and  heating 
devices. 

John  J.  Morgan  Agency,  220  Devon¬ 
shire  Street,  Boston,  usually  makes  up 
lists  in  August  for  the  Johnson  "Edu¬ 
cator”  Food  Company’s  crackers  and 
food-s. 

Henri,  Hurst  &  McDonald,  58  East 
Washington  Street,  Chicago,  will  make 
up  list  within  the  next  thirty  days  for 
the  Grace  Mildred  Culture  Course.  624 
South  Michigan  Avenue,  Chicago;  prin¬ 
cipally  magazines. 

H.  Walton  Hbegstra  Agency,  25  East 
Jackson  Boulevard,  Chicago,  will  make 
up  a  li.st  of  new’spapers  and  trade  pa¬ 
pers  within  the  next  .sixty  days  for  the 
Empire  Manufacturing  Company, 
Quincy,  Ill.,  making  .steel  wheels,  farm, 
and  logging  trucks,  ga.solene  engines, 
and  special  mounting.s. 

Guenthbr-Bradpord  Co.,  64  West  Ran. 
dolph  Street,  Chicago,  usually  makes 
up  ll.sts  about  this  time  for  the  Mills 
Chemical  Company,  Girard.  Kan.,  man¬ 
ufacturer  of  “Cranolene”  Toilet  Prep¬ 
arations,  medicines,  etc. 

Caroub  Pure  Food  Co.,  1605  Magnolia 
Avenue,  Los  Angeles,  will  make  up  list 
on  or  about  September  1  to  advertise 
“Black  Mission”  figs,  dried  fruits,  honey, 
olives,  etc.  Newspapers  and  magazines 
wdll  be  used.  The  account  is  placed  di¬ 
rect  and  will  be  in  charge  of  Otto 
Carque. 


JOHN  F.  REDMOND. 


JOHN  FRANCIS  REDMOND,  until  recently  managing  editor  of  the  Fourth 
Estate,  has  joined  the  .staff  of  The  Editor  and  Publisher  as  News  Editor.  Mr. 
Redmond  has  a  wide  acquaintance  among  newspaper  executives  and  adver¬ 
tising  men  of  the  country,  and  has  had  a  thorough  training  in  the  newspaper 
business.  He  has  served  through  fourteen  years  in  every  branch  of  reportorlal 
and  editorial  work,  and  in  every  department  showed  ability  of  a  superior  order. 
In  addition  to  his  work  on  the  Fourth  Estate,  Mr.  Redmond  has  written  for 
the  daily  and  Sunday  press.  The  Editor  and  Publisher  considers  itself  fortunate 
in  being  able  to  avail  itself  of  his  services. 


Bake^i  Advertising  Agency,  Ltd.,  To¬ 
ronto,  has  secured  the  account  of  the 
Smith  Motor  Truck  Corporation,  and  is 
placing  big  space  advertisements  in  a 
selected  list  of  Canadian  publications. 

Cow'AN  Agency,  50  Union  Square,  New 
York  city,  placing  advertising  for  “Nebo 
cigarettes”  in  newspapers  generally. 

Marx  &  Angus,  9  East  40th  Street, 
New  York,  have  secured  the  account  of 
King  &  Applebaum,  New  York,  makers 
of  “Virginia  Dare”  dresses.  Advertising 
will  ge  out  for  a  fall  campaign. 


WITH  THE  AD  AGENCIES 


You  must  earn  before  you  can  save, 
and  save  before  you  can  serve. 


The  W.  Hancock  Payne  Advertising 
Agency,  of  Philadelphia,  has  added  to 
its  staff  of  special  writers  Miss  Helen  R. 
Kepner.  She  was  recently  chief  copy 
writer  of  the  advertising  department  of 
N.  Snellenburg  Company,  and  formerly 
a,ssociated  with  Arthur  J.  Frank,  until 
lately  head  of  the  advertising  depart¬ 
ment  of  the  Blauner  stores.  Mr.  Payne 
says  Miss  Kepner  is  peculiarly  fitted  as 
an  adverti.ser  of  women’s  wear. 

I.A'avitt  Corning,  of  the  Cornlng-Fire- 
stone  Advertising  Agency,  St.  Paul,  was 
renominated  for  the  lower  branch  of  the 
I.A'gi.slature  in  the  primary  election.  He 
never  has  been  defeated  at  the  polls. 

A.  L.  Hamilton,  formerly  in  the  copy 
department  of  N.  W.  Ayer  &  Son,  Phil¬ 
adelphia,  and  the  George  Batten  Com¬ 
pany,  New  York,  is  now  with  the  W.  A. 
Patterson  Company,  New  York. 

C.  J.  Atkinson,  contract  manager  of 
Hanff-Metzger,  Inc.,  New  York,  has  been 


THE 

NEWSBOX 

is  the  name  adopted  by  the 

AMERICAN 

NEWSVENDER 

CORPORATION 

for  its 

Slot  Machine 


J.  A.  Bogart  is  now  associated  with 
advertl.sing  department  of  the  Reming¬ 
ton  Arms  Union  Metallic  Cartridge  Com¬ 
pany,  New  York.  He  was  formerly  ad¬ 
vertising  manager  of  the  Grand  Union 
Tea  Company,  Brooklyn. 

Miss  E.  D.  Brown  has  been  appointed 
advertising  manager  of  the  Northwest¬ 
ern  Expanded  Metal  Company,  CJhlcago, 
succeeding  C.  O.  Powell,  resigned. 


This  name  was  suggested  by : 

W.  I.  Clarke,  Boston  American 
Geo.  Greenfield,  Hudson  Observer 
W.  I.  N.  Cox.  Grit. 


The  “impossible”  is  only  a  figment  of 
the  imagination.  You  can  do  it 
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AD  FIELD  PERSONALS 


Truman  A.  DeWeese,  director  of  pul)- 
liclty  of  the  Shredded  Wheat  Company, 
has  returned  to  his  headquarters  at 
Niagara  Falls,  N.  Y.,  from  a  four  weeks’ 
motoring  trip  through  Maryland,  Penn¬ 
sylvania,  and  New  York.  He  and  Mrs. 
DeWeese  visited  their  son,  Wade,  at  the 
I'nited  States  Naval  Academy  at  An¬ 
napolis.  While  in  Baltimore  Mr.  De- 
Weesc  addressed  the  Baltifnore  Adver¬ 
tising  Club. 

Fred  A.  Dennison,  of  the  Cosmopoli¬ 
tan  Magazine,  New  York,  has  resigned 
to  go  with  the  Kice  Leaders  of  the 
World  Association,  New  York.  He  will 
be  in  Chicago. 

O.  C.  Hardwell,  formerly  assistant  ad¬ 
vertising  manager  of  the  Chalmers 
-Motor  Company,  Detroit,  has  become 
manager  of  the  Overland  Sales  Com¬ 
pany,  Galesburg,  111. 

E.  G.  Hogarth,  formerly  with  the  Mc¬ 
Connell  &  Fergusson  Advertising 
Agency,  London,  Ont.,  has  been  placed  in 
charge  of  the  advertising  department  of 
the  Ford  Motor  Company  of  Canada, 
Ltd.,  Ford,  Ont, 

F'rank  M.  Eldredgc  has  been  placed 
in  charge  of  publicity  for  the  Security 
Auto  Theft  Signal  Sales  Company  in 
Michigan,  Ohio,  and  Indiana. 

Miss  Frances  M.  Ross,  of  Cincinnati, 
has  been  appointed  to  the  advertising 
department  staff  of  the  Boston  Store, 
Wilkes-Barre,  Pa.,  as  assistant  to  Miss 
Katherine  McNelis,  advertising  man¬ 
ager. 

The  San  Francisco  Ad  Club  had  Wil¬ 
liam  Jennings  Bryan  as  guest  and 
speaker  at  luncheon  a  few  days  ago. 
Mr.  Bryan  talked  to  the  ad  men  on 
patriotism,  prohibition.  International  re¬ 
lations,  honesty  in  advertising,  and  now 
and  again  referred  to  his  experiences  in 
politics.  Some  of  his  characteristic  ut¬ 
terances  were:  “Adverti.sing  must  be 
truthful  if  the  advertiser  is  to  reap 
any  permanent  benefit.  The  wi.se  ad¬ 
vertiser  builds  for  to-morrow,  and  not 
merely  for  a  temporary  advantage  to¬ 
day.  Prohibition  is  now  so  near  final 
victory  that  the  advertising  clubs  should 
eliminate  liquor  advertising.  No  liquor 
advertising  is  truthful  that  extols  liquor 
as  a  means  to  renewing  or  assuring 
health.” 

The  Cleveland  Advertising  Club  has 
reidected  S.  S.  Wilson  to  the  presidency. 

H.  Grady  Fentress  has  Ijeen  elected 
president  of  the  Nashville  Advertising 
Club,  succeeding  Zach  D.  Dunlap,  who 
has  entered  Y,  M.  C.  A.  war  work. 

The  Rochester  Ad  Club’s  new  officers 
are:  President,  E.  P.  Crocker,  Monroe 
Adding  Machine  Company;  vice-presi¬ 
dent,  Charles  Gallery,  treasurer,  J,  Law¬ 
rence  Hill;  directors,  Louis  E.  Groh,  M. 
H.  Paddock,  jr.,  F.  H.  McChesney,  and 
L,  P,  Wilsea,  Jack  Knabb  is  retained 
as  .secretary,  with  headquarters  at  the 
Hotel  Rochester.  The  club  has  enjoyed 
one  of  the  mo.st  succe.ssful  years  in  its 
history,  and  now  has  an  active  mem¬ 
bership  of  over  500,  forty  of  whom  are 
in  the  Government  service. 

David  D.  Lee,  the  New  York  publish¬ 
ers’  representative,  is  going  overseas 
next  month  as  a  hut  secretary  for  the 
Y.  M.  C.  A. 

William  D.  Horne,  jr.,  assistant  ad¬ 
vertising  manager  of  the  Locomobile 
Company,  Bridgeport,  Conn.,  has  en¬ 
tered  the  Red  Cross  service  and  will  do 
duty  on  the  Italian  front.  He  was 
,  barred  from  the  army  by  defective  eye¬ 
sight. 

The  golf  match  between  the  Poor 


Richards  of  Phil.adelphia  and  the  Ad¬ 
vertising  Club  of  New  York  has  been 
po.stponed  until  August.  The  date  for 
the  match  wilt  he  announced  later.  It 
will  be  played  on  the  Sleepy  Hollow 
course.  Instead  of  Garden  C'itv. 

A.  Rowden  King,  Francis  I.  Bennett, 
and  Henry  G,  Kappus  have  established 
a  new  advertising  art  service  in  New 
York  under  the  name  of  Bennett,  King 
Company.  Mr.  Bennett  was  for  eight 
years  art  director  of  Colgate  &  Co.,  and 
for  the  past  two  years  has  been  with 
the  M.  P.  Gould  Advertising  Agency. 
Both  Mr.  King  and  Mr.  Kappus  have 
been  with  the  Ethridge  Company,  New 
York. 

A.  B.  Cole  has  been  appointed  as¬ 
sistant  to  the  manager  of  the  depart¬ 
ment  of  "publicity,  Westinghouse  Elec¬ 
tric  and  Manufacturing  Company,  East 
Pittsburgh,  to  succeed  M.  C.  Turpin, 
who  is  in  the  service  with  the  Ord¬ 
nance  Department,  United  States  army, 
at  Washington. 

W.  Frank  McClure,  advertising  di¬ 
rector  of  the  Redpath  Lyceum,  Chi¬ 
cago,  is  making  a  tour  of  the  South 
for  his  bureau. 

Roliert  B.  Davis  has  been  elected 


pi-esident  of  the  Chicago  Junior  Ad- 
v»“rti.sing  .V.sscu-iation,  with  the  follow¬ 
ing  associates:  Henry  .1.  Stephen.s,  W. 
E.  Fleming,  and  R.  M.  I'KqniW,  vice- 
presidents;  R.  Au.spitz,  recording  secre¬ 
tary;  Irving  Cohon,  corresponding  sec¬ 
retary;  E.  G.  Kuhn,  Harold  Peters,  .and 
R.  J.  Carey,  directors.  Mr.  Stephens  is 
chairman  of  the  educational  committee 
and  Henry  F.  B.aker  will  be  director  of 
publicity. 

The  New  York  League  of  Advertising 
Women  has  started  a  movement  to  have 
homes  thrown  open  to  the  fathers  and 
mothers  of  soldiers  and  .sailors  who  come 
to  the  city  to  bid  farewell  to  their  sons, 
but  who  are  not  able  to  pay  the  high 
hotel  room  rates.  Any  member  having 
a  room  in  her  house  or  having  friends 
who  are  willing  to  take  care  of  persons 
in  this  predicament  are  asked  tj  notify 
the  I.,eague’s  secretary,  Mi.ss  E.  A.  Ar¬ 
cher,  of  the  Thread  Agency,  250  We.st 
Broadway,  New  York.  The  annual  out¬ 
ing  of  the  League  has  been  called  off 
for  this  summer,  and  in,stead  the  mem¬ 
bers  will  aid  Y.  M.  C.  A.  entertainments 
furnished  every  FridJiy  at  Camp  Mills. 

James  I.  Haynes,  has  resigned  as  di¬ 
rector  of  advertising  for  Griggs,  Cooper 


it  Co.,  and  the  Sanitary  Food  Manufac¬ 
turing  Company,  St.  I’aul,  Minn.,  to 
enter  the  aviation  school  at  Austin,  'IVx. 
.Mr.  Haynes  was  formerly  a  newspaper 
man  in  .Moline,  .Mbert  l.iea,  and  t)’Kla- 
homa  City. 


Barton  with  Stars  and  Stripe.s 
Poi{Ti..\Ni),  Ore,  June  28. — Frank  Bar¬ 
ton,  up  to  the  time  of  his  enli.stment 
with  the  United  States  engineers,  a 
reporter  on  the  Portland  Oregonian,  has 
just  been  assigned  to  the  .staff  of  the 
Stars  and  Stripe.s,  the  soldiers’  paper 
in  France.  Mr.  Barton  had  been  writ¬ 
ing  a  dei)artment  of  ver.se  and  com¬ 
ment  for  the  engineers’  paper,  the 
Spiker,  that  attracted  attention. 


British  Journalist  in  Boston 
Boston,  Mass.,  June  26. — S.  K.  Rat¬ 
cliff,  a  well-known  English  journali.st, 
was  the  speaker  this  week  at  a  meeting 
held  under  the  auspices  of  the  New 
England  Congre.s.s  of  Forum.s  in  Low¬ 
ell,  Mass. 


To  the  man  with  a  definite  aim  and 
purpose  opportunity  comes  every  hour 
of  the  day. 


You  Can  Successfully  Advertise 
in  the  South  This  Summer 

MOUFL  than  Five  Hundred  Million  Dollars  is  being  spent  in  the  South  just 
now  hy  the  (xovernment  and  priv^ate  concerns  in  constructing  Smokeless 
Powder  and  Chemical  Plants,  Shipyards,  Dry  Docks,  Ilosiiitals,  Steel 
Plants,  and  other  Indu.strial  enterprises  that  are  giving  .steady  emjihwment  to 
hundreds  of  thousands  of  skilled  workers. 

The  farm  crop  of  the  South  was  Six  Pillion  Dollars  last  year — over  two'hillion 
dollars  in  excess  of  1916 — and  the  present  erop  conditions  indicate  even  a  larger 
increase  for  this  year. 

The  great  Army  Camps  and  Aviation  Schools  in  the  South  are  adding  millions 
to  the  current  revenue,  so  it  is  possible  for  you  to  form  some  idea  of  the  wonderful 
])ros])erity  that  covers  the  entire  Southern  States  from  Kentucky  to  the  Gulf  of 
Mexico. 

Now  is  the  time  to  advertise  your  ])ro*position  to  the  Southerner  so  as  to  share 
in  the  big  sales  wiiich  it  is  possible  to  make  “this  very  now.”  Consult  your  ad¬ 
vertising  ageney  or  write  to  any  of  the  leading  Southern  jiapers  direct. 


AliABAMA 

llirmingluim  Agc-Hcrald 
Birmingliuni  Letlgcr 
Itii’mingliani  News 
(iaiLsden  Jniirnal 
Mobile  KegLsIer 
Montgomery  Advertiser 
Montgon^ery  Journal 

AKKANS.XS 

I.itt^;  Itock  Arkan.sas  Democrat 
FLORIDA 

Jaeksonvillc  Tlmt*s-Unlon 
Miami  Herald 
Miami  Metropolis 
Palm  Beaeh  l>aily  Post 
St.  .Angnstinc  Rc>cord 
St.  Petersburg  Inileptmdent 
Tampa  Times 

GFOKGI.A 
.Albany  Herald 
.Atlu'iis  Banner 
.Atlanta  Constitution 
.Atlanta  (RNirgian  and 
Sunday  .American 
Atlanta  journal 


GEORGI.A  (Cont.) 
.Augusta  Herald 
Mac«>n  News 
Macon  Teb'graph 
.Savannah  Morning  News 

KENTUCKY 
l.exington  Herald 
lit'xington  Ix'ader 
IiOuLsville  Courier-Journal 
and  liOiiisville  Times 

LOUISl.AN.A 
N»«w  Orleans  Item 

NORTH  C.AROLIN.A 
.Asheville  Citizen 
Ashevilh^  'Time-s 
Charlotte  News 
Charlotte  Obs<‘rver 
Concord  Tribune 
Greensboro  News 
Raleigh  Times 
IhK’k  Mount  Telegram 
Salisbury  Post 
Wilmington  Dispatch 
AA'ilmIngton  Star 
AA'inston-Saleni  Journal 


SOUTH  C.AROLINA 
.Anderson  Dally  Mail 
( 'harleston  .American 
Columbia  State 
Git'enville  News 
Spartanburg  Herald 
.S|Mirtanburg  Journal 

TENNESSEE 
Chattanooga  News 
Chattanooga  Times 
Knoxville  Journal  &  Tribune 
Knoxville  Sentinel 
MemphLs  Commercial-.Appeal 
Na.shvllle  Banner 
Nashville  Tennesst*aii  and 
.American 

TEXAS 

Beaumont  Enteri)iis<> 
Beaumont  Journal 
Ft.  AVorth  Star-Telegram 
tialveston  News 
Houslon  Post 

VIRGINIA 
Lynchburg  News 
I’etersburg  Daily  Progress 
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The  Editor  Piddishcr  for  June  20,  191ft 


THREATEN  APPEAL  ON 
PAPER  PRICE 

(Continued  from  pnpc  16) 

“I  have  not  received  advices  from  all 
my  clients  on  the  subject  of  appeal  from 
the  finding  of  the  Kederal  Trade  Com¬ 
mission,  but  I  shall  hear  in  ample  time 
from  those  who  have  not  already  com¬ 
municated  with  me.  1  have  every  Ijelief 
that  the  case  will  be  taken  to  the  Circuit 
Court,  which  has  jurisdiction,  and  that 
the  manufacturers  who  are  parlies  to 
the  aBn-ement  will  fiBht  for  their  rights." 

Mr.  Wise  was  reminded  that  he  h:id 
.said  a  short  time  ago  that  he  was  going 
into  the  army,  and  that  for  this  reason 
he  had  declined  some  legal  work  that  had 
iK-en  offered  him. 

“Well,”  he  replied,  "I  am  not  going 
into  the  army  until  this  thing  has  been 
.settled.  I  don’t  believe  in  putting  a 
thing  half  way  through  and  dropping  it. 
I'll  see  this  matter  through  to  a  finish." 

Not  Proheil  Deeply. 

Perley  Morse,  accountant  for  the  Com- 
mi.ssion,  was  very  careful,  in  .an  inter¬ 
view  with  The  Kditor  and  Pubi.isher, 
to  insist  that  he  saw  nothing  in  the  .ac¬ 
tion  of  the  Commi.s.sion,  either  in  its  find¬ 
ings  or  in  its  hearing.s,  to  criticise. 

“It  should  be  no  secret,  however," 
(■ontinued  Mr.  Mor.se,  “that  if  the  mat¬ 
ter  had  Ixien  gone  into  more  deeply  it 
would  have  b<‘en  l)etter  for  both  manu¬ 
facturers  and  publi.shers.  For  instance, 
we  e.stabli.shed,  as  accountants,  a  basis 
which,  if  worked  out  to  a  logical  conclu¬ 
sion  according  to  the  facts,  would  have 
told  the  publishers  and  the  manufactur¬ 
ers  as  well  (1  am  speaking  of  the  Inter¬ 
national  Paper  Company  now)  just  what 
mills  were  running  at  a  profit  and  to 
what  extent,  and  just  what  mills  were 
were  running  at  a  loss,  and  to  what  ex¬ 
tent. 

"As  It  seems  to  me,  there  are  a  great 
many  mills  that  are  now  operating  in 
an  inefficient  manner  and  are,  conse¬ 
quently,  making  big  losses.  The  ques- 
tio  in  my  mind  is  that  if  the  losses  were 
.stopjied  within  a  short  time,  through  the 
.salvage  of  these  los.ses  alone,  other  and 
modern  mills  could  not  be  constructed  in 
convenient  localities  where,  in  the  end, 
they  would  produce  more  profit  for  the 
manufacturers  and  more  paper  at  a  rea¬ 
sonable  price  to  the  publishers.  There 
are  wastes  in  overhead,  in  freight,  and 
in  a  numlx'r  of  manufacturing  points 
that  could  be  eliminated,  thus  lowering 
the  co.st  of  iiroduction. 

“So  far  as  the  $3.10  price  is  concerned, 
it  is  cheap.  I  have  heard  that  the  pub¬ 
lishers  are  satisfied  with  it,  but  I  under- 
.stand  that  some  manufacturers  are  dis- 
■sati.sfied.  Of  course,  it  is  a  matter  of 
co.st  of  production. 

Figures  Differeil. 

“The  te.stimony  .shows  a  decided  dif¬ 
ference,  in  .some  instances,  ix'tween  the 
profits  the  manufacturers  claimed  they 
were  working  under,  and  the  profits 
found  liy  the  accountants  for  the  Com¬ 
mi.s.sion.  I  do  not  mean  that  the  manu¬ 
facturers  intentionally  fiilsificd  tl.eir  ac- 
count.s.  It  is  a  matter  of  bookkeeping 


Spokane  Publisheris  Organize 
Spokane,  Wash.,  June  26.- — Owners 
and  publi.shers  of  newspapers  issued  in 
St*okane  County,  outside  of  the  city  of 
.S|K)kane,  have  formed  an  a.s.sociation 
and  laid  the  foundation  for  the  e.stab- 
lishment  of  uniform  advertising  rates 
as  soon  as  present  contracts  exjiire.  The 
following  otfieers  were  elected:  Presi¬ 
dent,  Carl  S.  Kvan.s  I>‘er  Park  Union; 
vice-president,  W.  J.  Taylor,  Rockford 
Uegi.ster;  secretary,  F.  P.  Monteith, 
Fiiirfield  Standard;  tieasurer,  J.  P. 
Taylor,  M<‘dical  Lake  Mirror. 


.solely.  To  illu.str.'ite,  here  are  the  profits 
as  .shown  by  the  International  for  1917 
and  the  ftr.st  three  months  of  1918,  and 
the  profits  as  actually  found  by  the 
accountants.” 

Mr.  Mor.se  took  from  the  testimony 
figures  that  made  up  the  following  table: 


lias  been  very  liberal  to  the  manufac¬ 
turers. 

George  V.  Rogers,  New  York  Tribune: 

“I  am  well  sati.sfied  with  the  work  of 
the  Federal  Trade  Commis.sion  in  fixing 
the  price  of  news  print.  I  think  it  is 
to  be  commended.  In  view  of  all  the  cir¬ 


of  the  Federal  Board  may  be  accepted 
gratefully  by  all  parties  to  the  issue." 

Lafayette  Young,  publisher  of  the  Des 
Moines  Capital: 

“I  think  the  price  fixed  by  the  Federal 
Trade  Commission  is  fair  alike  to  both 
the  publisher  and  the  manufacturer.  I 


1917.  1918. 

Jan.  Feb.  Mar.  Apr.  May.  June.  July  Aug.  Sept.  Oct.  Nov.  Dec.  Jaiv  Fteb.  Mar. 

Shown  in  Reports  to  Federal  Trade 

Commis.sion  .  14.80  13.66  1.').28  18.53  18.73  16.59  16.68  15  74  14.94  13.32  10.14  5.15  3.45  1.50  4.00 

1  K-termined  by  Accountants  for  x 

Federal  Trade  Coinmi.ssion .  16.06  13.34  12.55  18.19  18.91  18.20  18.06  17.60  17.96  16.73  15.63  13.94  10.06  8.63  9.39 

Difference  .  1.26  *.32  *2.73  *.34  .19  1.61  1.38  1.86  3.02  3.41  5.49  8.79  6.61  7.13  5.39 


*i.es.s  than  manufacturers’  claim. 


Among  publishers  there  is  a  diversity 
of  .sentiment,  though  there  is  also  a  lack 
of  satisfaction  with  the  new  price.  The 
following  are  a  few  comments  made  in 
resjionse  to  the  inquiry  of  The  Editor 
AND  PfHLisHEjj  for  an  expression  of 
opinion: 

Louis  Wiley,  New  York  Times: 

“1  dejirecate  very  much  the  increase  in 
the  pric-e  of  news  print.  The  new.spapers 
of  the  country  are  bearing  a  good  many 
burdens  now,  with  the  high  co.st  of 
paper,  the  new  postal  rates,  the  In- 
creasi-d  freight  rates,  an<l  the  advance 
in  labor.  Added  to  these  is  the  expense 
of  collecting  the  news,  which  is  a  great 
deal  more  than  it  was  formerly.  Taken 
together,  these  make  the  situation 
pretty  serious  for  most  of  the  news- 
paiier.s,  and  difficult  enough  for  all.” 

V.  H.  Polaehek,  of  the  Hears!  News¬ 
papers  : 

“I  think  the  paper  manufacturers  got 
everything  that  was  coming  to  them, 
and  something  more.  So  far  as  the  pub¬ 
li.shers  are  concerned,  the  price  of  $3.10 
per  hundred  is  no  ivlief  ft'om  conditions 
under  which  they  have  been  suffering 
for  the  past  year,  paying  $3  and  $3.15 
for  pajK'r.  The  investigation  showed 
clearly  that  the  publisher.;  were  entitled 
to  relief,  but  the  new  price,  together 
with  the  additional  freight  rates  and 
the  ditficulties  and  expen.se  of  han¬ 
dling  pai)er  at  the  terminals,  is  an 
c'ldded  burden  instead.  The  two-cent 
price  for  newsi)ai)ers  will  not  nearly  dis¬ 
count  the  incivased  costs  to  the  pub¬ 
lisher.  As  to  the  manufacturer.s,  there 
is  no  doubt  that  their  exjK-nses  have  In- 
ci-eased,  but  the  present  price  of  paper 
at  the  mill  is  at  least  60  per  cent, 
higher  than  it  was  Ix-fore  the  war,  and 
their  own  .showing  did  not  indicate 
that  their  expenses  had  increased  that 
much.  The  fact  is  that  they  were  hop¬ 
ing  for  .a  price  of  $3.50  per  hundred, 
but  never  expected  more  than  $3.  They 
ought  to  lie  .satisfied.” 

Herbert  F.  (rUiinison,  of  tbe  Brooklyn 
F,agle: 

“It  strikes  me  that  the  price  of  $3.10 
is  too  high.  We  are  paying  $3  now,  and 
even  that  is  too  much.  The  i»ubli.shers 
conL*n<led  for  a  price  of  $2.50,  and  I 
think  that  would  be  fair.  I  am  not 
criticising  the  Government  officials  who 
fixed  the  price.  The  whole  matter  was 
Ix’fore  them  and  without  doubt  they 
acted  according  to  their  best  judgment. 
It  means  that  the  newspapers  of  the 
country  will  have  to  reduce  their  .sizes 
and  cut  out  all  waste  if  they  expect  to 
live.  Indeed,  I  lielieve  the  (lovernment 
contemplates  comiK-lling  us  to  reduce 
the  number  of  our  pages,  for  some 
edition.s,  anyway.  Rut  the  price  has 
lieen  set,  and  there  is  nothing  for  the 
'jiublishers  to  do  except  abide  by  It.” 
John  Hannon,  Brooklyn  Daily  Times: 

“I  have  felt  tliat,  in  view  of  war  con- 
dition.s,  $3  a  hundred  would  be  a  fair 
I>rice  for  news  print.  It  looks  to  mo  as 
though  the  Federal  Trade  Commi.s.sion 


cumstances  the  jirice  ot  $3.10  is  the  best 
we  could  hope  for.  It  fs  less  than  we 
were  paying  before  the  Federal  Trade 
Commission  took  hold  of  the  matter.” 

A.  C.  Weiss,  Duluth  Herald: 

“My  ojiinion  of  the  news  print  prices 
of  $3.10  i)er  hundred  f.  o.  b.  mill,  finally 
determined  ui)on  by  the  Federal  Trade 
Commi.s.sion,  would,  if  printed,  exclude 
The  Editor  and  Publisher  from  the 
mails. 

“Living  in  the  heart  of  a  vast  pulp- 
wood  region,  with  unlimited  supply,  I 
reluctantly  console  myself  with  the  su¬ 
preme  satisfaction  ot  contemplating 
most  royal  contributions  on  the  part  of 
Northwestern  paper  mills  to  our  Gov¬ 
ernment  in  excess  profits  taxe.s,  de.spite 
the  fact  that  they  were  no  amateurs  in 
capitalizing  their  enterprises.  I  feel  con¬ 
fident — in  fact,  I  speak  advisedly  and 
betray  no  confidences  when  I  say  the 
Northwestern  print  manufacturers  are 
satisfied.  And  the  publi.shers,  confront¬ 
ed  with  the  new  iHJstage  regulations,  ef¬ 
fective  July  1,  are  reconciled,  and  are 
liearing  their  additional  burdens  with 
benign  fortitude  that  augurs  well  for 
their  siiiritual  future,  at  the  same  time 
putting  into  effect  economies  in  the  cur¬ 
tailment  of  the  use  of  print  paper  that 
may  at  least  .save  the  child.” 

John  C.  Robert.s,  of  the  St.  Louis  Star: 

“The  price  of  paper  as  fixed  by  the 
Federal  Trade  Commis.sion  is  too  high, 
unless  the  manufacturers  accept  the 
same  in  good  faith  as  estalilishing  the 
price  for  the  entire  period  of  the  war 
and  tbix-e 'months  thereafter;  but  if  the 
paper  mills  mean  to  take  this  settle¬ 
ment  and  then  come  in  every  few 
months  with  demaads  for  further  in¬ 
creases,  the  adjustment  will,  in  our  opin¬ 
ion,  be  decidedly  unfavorable  to  the  pub¬ 
li.shers.” 

Harry  S.  Scott,  of  the  Detroit  News: 

"Replying  to  your  wire  regarding  the 
application  of  the  price  determined  by 
Federal  Commissioner  on  print  paper, 
the  News  is  obligated  to  accept  this 
price  as  effective  Ajiril  1,  and  will  endea¬ 
vor  to  assume  the  burden  imposed  with 
good  grace.  We  hope  the  manufactur¬ 
er.s  will  accept  the  decision  likewise,  as 
appeals  on  either  .side  can  only  prolong 
litigation,  the  result  of  which  would  only 
cause  further  friction  between  publisher 
and  paper  maker;  and  in  tknes  such  as 
the  present  it  is  wi.se  that  this  decision 


The  Best  Known  Slogan 
in  St.  Louis 

]^6on\  »ay“PaptrA 

Trad*  Mark  Be(lat*r*4 
Foreirn  AdTertiaing  RepreaentatiTea 

Story,  Brooks  &  Finley 

ChioRKo  PhiladelplilR  New  York 


hope  the  price  will  lie  permitted  to  stand 
for  many  months.” 

G.  B.  Dealey,  Dallas  Morning  News: 

“We  had  been  hoping  for  a  price  on 
news  print  running  between  $2.50  and 
$3,  and  are  disappointed  that  it  exceeds 
this;  yet  we  have  no  doubt  the  Federal 
Trade  Commission,  with  the  Information 
liefore  them,  determined  the  matter 
wi.sely  .and  according  to  their  best  judg¬ 
ment.” 

D.  D.  Moore,  publisher  New  Orleans 
Times-Picayune : 

“The  price  for  news  print  fixed  by  the 
Ftnieral  Trade  Commission  is  higher 
than  I  had  expected,  but  I  am  satisfied 
that  the  Commissioners  did  their  utmost 
to  lie  fair  to  manufacturers  and  to  pub¬ 
lishers.” 

Edwin  A.  Grozier,  publisher  Boston 
Post: 

“Under  all  the  circumstances,  we  con¬ 
sider  the  decision  of  the  Federal  Trade 
Commis.sion  as  to  maximum  news  print 
prices  to  be  a  very  reasonable  one.” 
Hilton  U,  Brown,  publisher  of  the  In¬ 
dianapolis  News: 

“I  am  grievously  disappointed  over  the 
Federal  trade  ruling  on  paper  prices. 

(Continued  on  pafje  37) 
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The  Editor  Piihlishcr  for  June  20,  19 IS 


SHOWS  PROFIT  FOR  HIGH  COST 
MILLS,  SAYS  McIntyre 

Declares  Publishers  Would  Appeal  Federal  Trade  Commission’s 
Price  for  News  Print  If  Manufacturers  Did  Not 
— Could  Get  Cheap  Wood 


Ry  A.  G.  McIntyrk, 

Special  Hoprosentative  Paper  Committee,  A.  N.  P.  A. 

THB  price  of  print  paper  at  $3.10  per  hundred  pounds,  fixed  by  the  Federal 
Trade  Commission,  is  vei'y  much  too  high  from  the  publishers’  point  of 
view,  based  on  the  evidence  and  conditions  surrounding  the  decision. 

The  Federal  Trade  Commission,  in  fixing  such  a  price,  that  would  show  a 
good  profit  to  the  highest  cost  mill  on  the  basis  they  figured,  did  great  injus¬ 
tice  to  publishers  buying  from  other  mills  with  lower  costs,  as  this  price  will 
undoubtedly  establish  the  minimum  market  price. 


'Phe  figures  submitted  by  the  manu¬ 
facturers’  auditors  showed  many 
amounts  unjustly  charged  in  the  cost  of 
in  an  u  fact  u  re.  'The  Federal  Tratle  (Com¬ 
mission  has  apparently  allowed  all  these 
cii.sts,  and  in  addition  alloweil  a  fair  re¬ 
turn  on  the  capitalization  of  the  com- 
luinics. 

Since  this  case  was  brought  Ixifore  the 
(’ommis-sion  for  finding,  the  policy  of 
the  Ciovemment  has  changed  in  the 
matter  of  price  fixing,  and  it  now  seems 
to  lie  to  allow  a  lilieral  price  and  take 
away  excess  profits  in  taxes.  Apparent¬ 
ly,  the  Commission  has  been  strongly  in- 
tluenced  by  this  governmental  tendency 
in  allowing  such  a  liberal  price  to  the 
news  print  manufacturers. 

Profit  Was  Higher. 

The  International  Paper  Company  for 
1917  made  a  profit,  according  to  their 
auditors,  of  over  $16  a  ton  on  news  print, 
in  spite  of  the  fact  that  the  president, 
Mr.  Dodge,  claimed  a  profit  of  only 
$7.50  a  ton  on  their  news  print  produc¬ 
tion  in  his  annual  report.  An  indica¬ 
tion  of  how  this  price  of  $3.10  affected 
the  manufacturers  is  shown  by  the  fact 
that  there  is  a  very  large  movement  of 
pulp  and  paper  stocks  on  the  Montreal 
Stock  Exchange,  and  that  the  .stock  of 
the  International  Paper  Company  ad¬ 
vanced  iKitwoen  2*^  and  3  points  on  the 
strength  of  the  announcement.  It  was 
apparently  pu.shed  back  on  account  of 
the  very  l>ad  influence  the  increase  in 
the  price  of  the  stock  would  have  upon 
the  general  opinion  of  the  paper  price. 

Seven  of  the  ten  companies  for  whom 
this  price  was  fixed  by  the  Commission 
are  Canadian  mills,  with  large  supplies 
of  timber  and  power,  and  with  favor¬ 
able  costs.  A  number  of  mills  In  the 
United  States,  particularly  ^so  the  In¬ 
ternational  Paper  Company,  have  insuf¬ 
ficient  timber  supply  here;  their  mills 
are  built  at  locations  which  do  not  pro¬ 
vide  an  adequate  supply,  and  now  they 
arc  depending  on  Canada  for  a  very 
large  part  of  their  wood. 

Could  Export  Wood. 

Canada  docs  not  prohibit  the  export  of 
wood,  as  stated  by  Mr.  Dcxlge,  but  al¬ 
lows  the  export  of  any  wood  from  any 
land  which  any  .\merican  mill  buys. 
The  Government  simply  says  that  any 
wood  which  they  sell  and  which  l>elongs 
to  the  Government  on  ungranted  lands 
on  which  they  have  given  licenses  to 
cut  for  purposes  of  manufacture  to  va¬ 
rious  licensees  in  Canada,  cannot  be  ex¬ 
ported  in  the  raw  state.  It  is  simply  a 
case  of  one  owner  of  a  large  supply  of 
tiTnl)er — the  Government  saying  that 
they  will  not  export  their  wood  to  the 
United  States.  Every  one  else  who  owns 
timl)er  is  allow'ed  to  do  so,  yet  the  pub¬ 
lishers  of  this  country  arc  asked  to  pay 
a  high  price  such  as  has  just  been 
awarded  by  the  Federal  Trade  Commis¬ 
sion  to  support  and  provide  large  prof¬ 
its  for  mills  built  in  this  country  with 


inadequate  supplies  of  raw  material, 
showing  bad  business  judgment,  and 
operating  in  anything  but  a  modern  and 
ctticient  manner. 

Normal  competitive  market  condi¬ 
tions,  when  the  paper  was  sold  around 
$1.85  or  $1.90  at  the  mill,  adjusted 
them.selves.  Manufacturers  forced  the 
price  up  before  costs  started  to  advance. 
They  were  indicted,  hue  the  indictments 
were  withdrawn  by  the  Department  of 
Justice  upon  their  agreeing  to  allow  the 
Federal  Trade  Commission  to  fix  this 
price.  A.  price  has  been  fixed  which 
gives  them  a  better  return  than  under 
normal  competitive  conditions,  because 
it  takes  care  of  and  protects  their  own 
deficiencies,  w'hich  a  competitive  market 
would  not  do. 

Has  Use  of  Boats. 

Mr.  Dodge  is  quoted  in  a  statement  to 
the  press  that  his  wood  is  costing  him 
considei-ably  more  liecausc  it  is  now  de¬ 
livered  by  rail  instead  of  by  boat.  He 
is,  however,  bringing  in  large  quantities 
of  wood  from  Canada  by  boats  aliotted 
to  him  by  the  Shipping  Board  at  a  rate 
of  $7  a  cord,  which  is  about  one-third 
the  chartered  rates  which  the  Shipping 
Board  charges  other  parties.  It  would 
not  appear,  therefore,  that  the  Interna¬ 
tional  Paper  Company  had  any  com¬ 
plaint  to  make  of  its  treatment  by  the 
Government,  either  as  to  price  or  trans¬ 
portation. 

LTnquestionably,  the  opinion  of  the 
publishers  and  those  who  followed  the 
case  clo.seiy  is  that  the  price  fixed  by 
the  Federal  Trade  Commission  was  on 
the  ba.sis  of  the  highe.st  cost  mill,  and 
was  fixed  in  such  a  way  as  to  protect 
the  manufacturers  against  all  contin¬ 
gencies  and  give  them  a  larger  return  In 
profit  than  they  obtained  under  normal 
conditions;  in  other  word.s,  the  publish¬ 
er  pays  for  all  his  own  contingencies 
and  those  of  the  manufacturer  as  well. 

It  is  announced  to-day  by  one  of  the 
counsel  for  the  manufacturers  that  they 
will  appeal  the  case.  Undoubtedly,  the 
publishers  would  appeal  if  the  manu¬ 
facturers  would  not. 


New  Press  Club  for  Evanston 
Evanston,  Ill.,  June  22. — North  Shore 
newspaper  men  and  correspondents 
have  organized  the  Evanston  Press 
Club,  with  rooms  in  the  Boyburn  Build¬ 
ing.  The  following  officers  were  elected: 
Pre.sident,  Samuel  Atkinson;  vice-pres¬ 
idents,  Charles  Ijovelace,  of  the  Evans¬ 
ton  News  Index,  E.  W.  Webef,  of  the 
I.ake  Shore  News,  and  William  Sadler, 
of  the  Herald  and  Examiner;  record¬ 
ing  secrx'tary,  John  B.  Kes^er,  Tribune; 
corresponding  .secretary,  Harry  McClel¬ 
lan,  City  News  Bureau;  treasurer-busl- 
ne.ss  manager,  David  D.  Stilc.s,  City 
News  Bureau. 


The  way  around  may  be  the  .shortest 
way  over. 


THREATEN  APPEAL  ON 
PAPER  PRICE 

(Continued  from  page  36) 
Apparently  the  only  way  for  publishers 
to  retrieve  is  to  cut  deeper  into  waste 
from  returns,  Sunday  supplements,  and 
free  publicity.” 

Jerome  D.  Barnum,  Syracuse  Post- 
Standard: 

“Since  newspapers  in  their  present 
form  have  been  buiit  on  news  print  at 
$40  a  ton  or  les.s,  an  immediate  readjust¬ 
ment  mu.st  be  inevitable  if  the  vast  ma¬ 
jority  of  new'spapers  are  to  withstand 
the  high  price  named  by  the  Federal 
Trade  Commission,  to,gether  with  the 
added  burdens  of  an  increased  freight 
rate  and  increased  charges  for  every¬ 
thing  else  that  goes  into  the  newspaper, 
as  well  as  the  Increased  rates  by  the 
new  postal  act.  The  whole  problem 
should  l)e  gone  over  at  once  by  a  strong 
group  of  newspaper  publishers  who  rep¬ 
resent  all  types  of  newspapers,  to  plan 
such  readjustments  as  will  not  place  all 
the  burden  on  advertisers  or  subscrib¬ 
ers.  Unfortunately,  the  hazards  of  the 
forthcoming  winter  may  present  added 
.complications  in  regard  to  the  produc¬ 
tion  and  shipments  of  news  print;  there¬ 
fore,  new.spaper  publishers  should  plan 
to  conserve  every  inch  of  paper  now  de¬ 
voted  to  unnecessary  features.” 

Robert  Ewing,  publisher  of  the  New 
Orleans  States: 

“As  the  Federal  Trade  Commis.'rion 
had  all  of  the  facts  before  it  on  which 


to  base  a  price  fair  to  both  parties  at 
interest,  I  assume  the  rate  fixed  by  the 
Commis.sion  was  just  to  manufacturers 
and  to  publisher.” 

E.  J.  Starkpole,  Harrisburg  (Pa.)  Tele¬ 
graph: 

“Most  publishers  will  probably  accept 
the  Federal  Trade  Commission’s  ailju.st- 
ment  of  the  news  print  price  .as  equita¬ 
ble  under  the  circumstances,  but  the 
serious  phase  of  the  matter  is  the  failure 
to  bring  into  this  arrangement  all  the 
manufacturers.  Already  those  outside 
the  original  agreement  with  the  Govern¬ 
ment  are  showing  a  disposition  to  refuse 
to  be  guided  by  the  Government  price. 
I’nless  and  until  all  paper  manufactur¬ 
ers  agree  upon  a  maximum  price,  the 
present  deplorable  uncertainty  in  the 
newspaper  industry  is  bound  to  con¬ 
tinue.  If  the  Government  can  compel 
some  of  the  manufacturers  to  accept  the 
prices  fixed,  it  should  be  able  to  bring 
all  into  the  same  agreement.  Otherwise, 
many  publishers  will  suffer  an  unfair 
and  unreasonable  burden  in  competition 
with  tho.se  supplied  at  the  Government 
price.” 

E.  Lansing  Ray,  vire-president  St.  Louis 
Globe-Democrat : 

“While  a  price  of  $3.10  for  news  print 
is  higher  than  was  generally  expected, 
at  the  .same  time  1  do  not  feel  that  it  is 
unreasonable.  The  Federal  Trade  Com- 
mi.ssion  has  evidently  acted  with  great 
care  and  thought,  and  has  found  the  in¬ 
crease  in  the  price  of  paper  justified  and 
necessary.” 


Take  Your  Own  Medicine 

\*ery  few  of  the  men  who  make  ready-to-wear  clothing 
wear  ready-to-wear  clothing. 

Their  products  are  good  enough  to  sell  to  others,  but  not 
good  enough  for  them  to  use. 

Few  patent  medicine  manufacturers  ever  use  any  of  the 
remedies  they  fix  for  other  people  to  take. 

There  are  many  newspaper  publishers  who  sell  adver¬ 
tising  space  who  do  not  use  advertising  space. 

They  seem  to  think  that  it  is  good  enough  for  the  other 
fallow,  but  a  mighty  poor  thing  for  them  to  siKind  real 
money  for. 

They  seemingly  show  a  lack  of  faith  in  their  own 
product. 

What  kinij  of  an  advertising  man  are  you  ?  Do  you  be¬ 
lieve  in  your  own  product?  Do  you  think  that  you  are 
doing  the  right  thing  in  getting  people  to  spend  money  for 
advertising?  Do  you  believe  in  it? 

You  surely  should  have  enough  faith  in  your  own  pre¬ 
scription  to  take  it  yourself. 

You  argue  that  your  publication  reaches  a  certain  class 
of  people,  and  you  show  a  merchant  or  a  manufacturer 
that  it  is  part  of  his  business  programme  to  reach  those 
people  through  the  columns  of  your  newspaper. 

You  have  sjiace  to  sell  to  the  class  of  people  who  read 
THE  EDITOR  AND  PUBLISHER.  You  have  some¬ 
thing  to  place  before  them. 

Do  as  you  urge  others  to  do!  Take  space  in  THE 
ED1T(TR  AND  PUBLISHER  and  show  advertisers  that 
you  believe  in  what  you  preach.  It  is  gcxid  psychology. 

It  is  effective  .solicitation.  It  keeps  your  newspaper  I)e- 
fore  the  people  you  want  to  reach,  and  it  keeps  it  there 
all  the  time.  It  is  good  business. 

The  Editor  and  Publisher 

Suite  1117  'World  Building  New  York  City 
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CANADIAN  PRESS  ASS’N 
OFFICERS  FOR  1918-19 


President  Taylor’s  Committee  Appoint¬ 
ments  Include  the  Most  Able  News-  . 
paper  Men  in  Dominion  and  Promise 
Big  Year  for  Organization. 

Toronto,  June  28. — Since  the  recent 
c'onvention  of  the  Canadian  Pre.ss  Asso¬ 
ciation,  President  Taylor  has  compk  ted 
appointments  of  his  standing  commit¬ 
tees  .so  that  a  complete  li.st  of  the  As.so- 
ciation's  officers  for  the  ensuing  year  is 
at  follows: 

Board  of  Directors. 

President — \V.  J.  Taylor,  VV'ood.stock 
Sentinel-Review. 

Past  President— J.  H.  Wood.s,  Calgary 
Herald. 

Vice-Presidents— Briti.sh  Columbia  and 
Yukon  Division;  K.  J.  Hurd,  V’ancouver 
Province. 

Alberta  Division:  John  Torrance, 
l>ethbrid(,'e  Herald. 

Saskatchewan  Division:  Hon.  S.  J. 
1.4itta,  Govan  Prairie  Xew.s. 

Manitoba  Division:  K.  H.  Mucklin, 
Winnipeg  Free  Pre.ss. 

Ontario  and  Quebec  Division;  J.  N. 
Chevrier,  Montreal  Le  Devoir. 

Maritime  Provinces  Division:  Ralph 

H.  Watts,  St.  John  Telegraph. 
Treasurer— N.  T.  Bowman,  Toronto 

Telegram. 

Chairmen  of  Sections — Daily  Section: 
M.  R.  Jennings,  Edmonton  Journal. 

Weekly  Section:  P.  George  Pearce, 
Waterford  Star. 

Trade  and  Class  Pai)er  Section:  .\c- 
ton  Burrows,  Canadian  Railway  and  Ma¬ 
rine  World,  Toronto. 

Chairman  of  Standing  Committees — 
Paper  Committee:  1'.  D.  Ro.s.s,  Ottawa 
Journal-Press. 

I.abor  Committee:  T.  H.  Pn-.ston, 
Brantford  Expositor. 

Adverti.sing  Committee:  George  E. 
Scroggie,  Toronto  .Mail  and  Empire. 

Po.stal  and  Parliamentary  Committee: 
W.  E.  Smalltlcid,  Renfrew  Mercury. 

Circulation  Committee:  W.  J.  Dai  by, 
Toronto  .Mail  and  Empire. 

Editorial  Committee:  J.  G.  Elliott, 
King.“ton  Whig. 

Other  Members  of  the  Board  of  Direc¬ 
tors — John  T.  Hawke,  Moncton  Tran¬ 
script:  V.  E.  Morrill,  Sherbrooke  Rec¬ 
ord:  Henri  Gagnon,  Quebec  Le  Soleil: 
E.  Roy  Sayles,  Port  Elgin  Times:  W.  G. 
Rook,  Canadian  Home  Journal,  Toron¬ 
to:  F.  B.  Elliott,  Alliston  Herald:  Mrs. 
W.  J.  Itowe,  Manitou  Western  Canadian : 
W.  F.  Herman,  Saskatoon  Star:  S.  R. 
Hodson,  Okotoks  Review:  R.  J.  -Mc- 
Dougall,  Penticton  Herald. 

Standing  Committees. 

Paper  Committee — P.  D.  Ros.s,  Ott.-iwa 
Joumal-Preas  (Chairman) :  J.  F.  Mac- 
Kay,  Toronto  Globe:  P.  George  Pearce, 
Waterford  Star:  J.  A  MacLaren,  Barrie 
Examiner:  James  Dale,  Christian  Guard¬ 
ian,  Toronto. 

Lalxir  Committee — T.  H.  Pre.ston. 
Brantford  Expo.sitor  (Chairman):  J.  E. 
Atkinson,  Toronto  Star:  W.  R.  Givens, 
Kingston  Standard. 

Advertising  Committee — George  E. 
Scroggie,  Toronto  Mail  and  Empire 
(Chairman):  H.  B.  Muir,  London  Free 
Press:  W.  B.  Preston,  Brantford  Exposi¬ 
tor:  James  R.  Allan,  Hamilton  Specta¬ 
tor:  W.  R.  Davies,  Thamesville  Herald: 
Ijorne  Eedy,  Walkerton  Tele.scor»o:  H  V. 
Tyrrell.  Macl>:an  Publishing  Company, 
Ltd.,  Toronto. 

PosU-1  and  Parliamentary  Committee 
— W.  E.  Smalltiold,  Renfrew  Mercui-y 
(Chairman) :  J.  N.  Chevrier,  Montreal 

I. <e  Devoir:  Wilson  Southam,  Ottawa 
C’itizen:  W.  A.  Buchanan,  M.  P.,  Iji*th- 
bridge  Herald:  C.  H.  Hale,  Orillia  Pack¬ 


et:  Rev.  R.  Douglas  Fraser,  D.D.,  I’res- 
byterian  Publications,  Toronto:  T.  S. 
Young,  Hugh  C.  Macl^-an,  Ltd..  To¬ 
ronto. 

Circulation  Committee — W.  J.  Darby, 
Toronto  Mail  and  Empire  (Chairn  an): 
F.  E.  Henderson,  Vancouver  Province: 

A.  Guild,  King.ston  Whig:  A.  R.  Al- 
loway,  Stratford  Herald:  Howard  Flem¬ 
ing,  Owen  Sound  Sun:  Louis  Blake  Duff, 
Welland  Telegraph:  T.  J.  Tobin.  Cana¬ 
dian  Countryman,  Toronto. 

Editorial  C’ommittee — J.  G.  Elliott, 
Kingston  Whig  (('hairman) :  T.  H. 
Preston,  Brantford  Expositor:  J-  W.  Da¬ 
foe,  Winnipeg  Free  Press:  E.  W.  Mc- 
Cready,  St.  John  Telegraph:  H.  P. 
Moore,  Acton  Free  Press:  D.  Williams, 
Collingwood  Bulletin:  F.  M.  Chapman, 
Farmer’s  Magazine,  Toronto. 

Officerii  and  Executive  Committees  of 
Sections. 

Daily  Section — (Jhairman,  M.  R.  Jen- 
ning.s,  Edmonton  Journal:  .secretary- 
treasurer,  A.  R.  Alloway,  Stratford  Her¬ 
ald:  executive  committee,  G.  F.  Pearson, 
Halifax  Chronicle:  H.  Gagnon,  Quebec 
I.ie  Soleil:  N.  T.  Bowman,  Toronto  Tele¬ 
gram:  W.  B.  Preston.  Brantford  Exposi¬ 
tor:  F.  H.  Leslie,  Niagara  Falls  Review. 

Weekly  Section — Chairman,  P.  George 
Pearce,  Waterford  Star:  vice-chairman, 
A.  E.  Calnan,  Picton  Gazette:  secretary, 
Mrs.  W.  J.  Rowe,  Manitou  Western  Ca¬ 
nadian:  executive  committee,  R.  A.  N. 
Jarvi.s  Newcastle  (N.  B.)  Union-Advo¬ 
cate:  J.  A.  MacLaren,  Barrie  (Out.) 
Examiner:  J.  O.  Seguin,  Waterloo 
(Que.)  Journal:  S.  R.  Hodson,  (Jkotoks 
(Alta.)  Review:  J.  G.  Keefer,  Norwood 
(Ont.)  Register:  James  Macdonald, 
Unity  (Sa.sk.)  Courier. 

Trade  and  Cla.ss  Paper  Section — 
Chairman,  .\cton  Burro w.s,  ('anadian 
Railway  and  Marine  World,  Toronto: 
vice-chairman,  John  Weld,  Farmer's 
Advocate,  London:  secretary-treasurer, 
A.  B.  Kerr,  Mac-Lean  Publishing  Com- 
Iiany,  Ltd.,  Ixmdon:  executive  commit¬ 
tee,  George  M.  Bertram,  Canadian  Cou¬ 
rier  and  Canadian  Farm.  Toronto: 
James  Dale,  Christian  Guardian,  Toron¬ 
to:  Hugh  C.  Mac  Lean,  Hugh  C.  Mac- 
I.«an,  Ltd.,  Toronto:  T.  J.  Toliin,  Cana¬ 
dian  Countryman,  Toronto:  H.  V.  Tyr¬ 
rell,  MacLean  Publishing  Co.,  Ltd.,  To¬ 
ronto. 

Advisory  Committee 

Under  the  by-laws,  the  advisory  com¬ 
mittee  is  composed  ot  the  jiresident,  the 
past  president,  and  one  memlier  of  the 
daily  section,  one  membe  r  of  the  weekly 
section,  and  one  member  of  the  trade 
and  cla-ss  paper  section,  selected  from 
the  board  of  directors  by  the  president. 
The  president  has  selected  the  following 
to  act  with  the  pa.st  president  and  him¬ 
self  as  the  advisory  committee:  George 
E.  Scroggie,  Toronto  Mail  and  Empire: 
E.  Roy  Sayles,  Port  Elgin  Time.s,  and 
W.  G.  Rook,  Canadian  Home  Journal, 
Toronto. 


An  Exemplary  Day  of  Rest 
Lynn,  Mass.,  June  26. — Allan  L.  Ad- 
am.s,  a  Worcester  newspaper  man,  was 
detained  by  the  police  of  Lynn,  Ma.ss., 
one  day  this  week  until  the  story  of 
two  unknown  women  to  the  effect  that 
Adams  had  been  taking  pictures  from 
the  car  windows  of  a  train  bound  from 
Boston  to  Lynn,  had  been  thoroughly 
investigated.  The  women  charged  that 
Adams  was  particularly  busy  with  the 
camera  as  the  train  pa.ssed  the  West 
Lynn  plant  of  the  General  Electric  Com¬ 
pany.  The  plates  in  the  camera  were 
developed  by  the  police  and  found  to  be 
blank,  after  which  the  camera  was  re¬ 
turned  to  Adams,  and  he  was  permit¬ 
ted  to  go  his  way.  That  marked  the 
end  of  a  perfectly  good  “day  off”  for  the 
Worcester  newspaper  writer. 


MANY  STAFF  CHANGES 
IN  ALBANY 


(Charles  H.  McTigue  Becomes  Managing 

Editor  of  the  Argus  —  Shifts  on 
Nearly  Every  Daily  in  the  (aty 
.Also  Shortage  of  Men. 

Aijia.nv,  June  28. — .Albany  is  in  the 
midst  of  the  bigge.st  shake-up  of  news- 
I)aper  staffs  in  years.  Changes  made 
by  proprietors  of  the  four  Albany  dailies 
this  week  almost  completely  change  the 
journalistic  outlook  of  the  city — already 
known  to  lie  suffering  from  an  unusual 
shortage  of  newspaper  reporters  and 
copy-readers. 

Beginning  this  week  Charles  H.  Mc- 
Tigue,  for  five  yearir  Sunday  editor  and 
city  editor  of  the  Knickerbocker  Press, 
will  assume  charge  of  the  Albany  Argus, 
the  other  morning  paper,  as  managing 
editor.  McTigue  .severed  connections 
with  the  Knickerbocker  Press  last  week, 
the  change  coming  as  a  surpri.se  when 
announced  by  Judge  I,ynn  J.  Arnold, 
proprietor  of  the  Knickerbocker  Press. 

Joseph  T.  McNally,  managing  editor 
of  the  Argu.s,  will  be  made  editorial 
writer  of  that  paper. 

Neil  McDonald,  for  more  than  twen¬ 
ty  years  city  editor,  has  enlisted  in  the 
army  Medical  Corp.s,  leaving  next  week. 
It  is  said  here  that  his  intention  of  en¬ 
listing  in  the  .service  brought  about  the 
change.  He  is  one  of  the  mo.st  capable 
newspaper  men  in  this  city.  Mr.  Mc¬ 
Tigue  came  to  Albany  five  years  ago 
from  the  Buffalo  Courier. 

Jacob  A.  Golden,  assistant  city  editor 
of  the  Knickerbocker  Press,  has  been 
notified  by  the  owners  of  the  paper  that 
he  will  be  given  a  two  weeks’  trial  on 
the  city  de.sk,  and  that  if  he  .succeed.s, 
the  place  will  lie  hi.s.  Harold  A.  Mc- 
(’oy  is  known  to  be  slated  for  a.s.si.stant 
city  editor  in  the  event  of  Golden’s  suc- 
ces.s.  Other  .shake-ups  in  this  paper’s 
staff  are  expected. 

David  W.  Benjamin,  who  for  five 
years  held  down  the  telegraph  de.sk  of 
the  Evening  Journal,  has  resigned  to 
go  to  the  Schenectady  Gazette,  where 
he  will  be  telegraph  editor.  The  change 
took  effect  at  the  beginning  of  this  week. 

George  A.  IJndsay,  former  city  editor 
of  the  Tirnes-Union  and  the  Knicker- 
liocker  Pre.s.s,  and  who  broke  into  the 
newspaper  game  years  ago  on  the  .staff 
of  the  Evening  Journal,  has  been  ap¬ 
pointed  telegraph  editor. 


FARMERS  MAY  START  DAILY 

Canadian  Organization  Wants  Oppor¬ 
tunity  to  Voire  Its  Opinion. 

TonoNTO,  Ont.,  June  26. — Establish¬ 
ment  of  a  free  and  independent  farmers’ 
daily  is  lieing  considered  by  the  United 
Farmers  of  Ontario.  The  circular  let¬ 
ter,  signed  by  J.  J.  Morrison,  secreiary 
of  the  committee  which  w-as  appointed 
by  the  deputation  to  remain  at  Ottawa 
until  Parliament  closed,  .says  that  the 
following  re.solution  propo.sed  by  the 
committee  has  been  accepted  by  the 
I’nited  F'armers  of  Ontario: 

“Believing  that  the  treatment  accord¬ 
ed  our  industry  by  the  Government  has 
been  largely  influenced  by  our  inability 
to  voice  our  opinion  or  to  influence  pub¬ 
lic  opinion  in  the  pubHc  press,  we  would 
recommend  that  steps  be  taken  to  secure 
the  funds  nece.ssary  to  establish  a  news¬ 
paper  to  be  devoted  to  the  furthering  of 
the  farmers’  interest.s.” 


The  war  mu.st  be  financed  by  the 
earning  power  of  the  people.  To  re¬ 
strict  that  earning  power  is  to  restrict 
the  flow  of  money  to  the  nation’s  strong 
box. 


NO  ACTION  YET  AfJAINST  “W.  K.” 


Government  Undecided  f>n  I'rohenilioii 
in  “Night  Lellers’’  Case. 

VVasmington,  June  26. — The  Federal 
Government,  it  is  understood,  has  aiian- 
doned  its  first  intention  of  .seeking  in¬ 
dictment  of  the  Western  Union  for  its 
alleged  practice  of  forwarding  by  mes¬ 
senger  night  letters  supposed  to  be  sent 
over  the  wire.s,  and  is  making  prepara¬ 
tions  to  start  a  civil  suit  against  the  tele, 
graph  company  to  recover  damages  for 
every  such  mes.sage  forwarded.  The 
Government  may  also  start  proceedings 
against  the  Western  Union  by  the  tiling 
of  a  complaint  of  misdemeanor. 

When  the  civil  action  is  brought  it  will 
be  to  exact  a  penalty  for  every  message 
sent  anywhere  in  the  Western  I’nion 
system  which  can  lie  proved  to  have 
been  transmitted  by  train  messenger. 

The  We.stern  Union  defence  is  that 
its  wires  have  lieen  .so  clogged  with  Gov¬ 
ernment  busine.ss  that  it  was  forced  to 
resort  to  train  me.ssengers  to  keep  up 
its  commercial  service. 

Under  an  opinion  by  the  Attorney- 
General  in  the  Cleveland  Administration 
no  indictments  for  felony  can  lie  found 
except  conspiracy  is  proved,  so  that  in 
this  ca.se  no  indictment  will  be  .sought 
except  for  a  misdemeanor,  which  carries 
a  penalty  of  six  months’  imprisonment 
or  $500  fine,  or  both.  The  Government 
may  sue  for  {lenalties  for  violation  of 
the  postal  laws. 


TROY  MEN  WITH  COLORS. 

Publishers  of  Record  and  Times  Raise 
Service  Flags  in  Honor. 

Troy,  N.  Y.,  June  25. — The  Record  and 
Times  have  raised  service  flags  in  honor 
of  their  employees  with  the  colors. 

Nine  men  from  the  different  depart¬ 
ments  of  the  Record  have  enlisted  in  the 
service  of  the  United  State.s.  Reviewing 
the  work  of  these  men,  since  leaving  the 
Record,  officials  of  the  company  raised 
a  service  flag  la.st  week  with  nine  stars. 
Ijctters  from  many  of  the  men  in  the 
service  were  read.  Writing  letters  by 
members  of  the  different  departments  to 
the  men  at  the  front  and  in  camps  was 
encouraged. 

The  Record  men  in  the  service  are: 
J.  Arthur  Viger,  Signal  Corps:  Lieut. 
Fred  W.  Ca.swell,  infantry:  Gilbert  B. 
Outhwaite,  Base  Hospital  33:  John  Mc¬ 
Grath,  Marines:  Thomas  A.  Donavan, 
Marines:  Patrick  Hartnett,  navy:  Geo. 
H.  Prout,  navy:  Eklward  Hasslinger,  Sig¬ 
nal  Corps:  Thomas  Gregg,  Marines. 

The  Times’s  service  flag  contains  ten 
stars — two  of  gold  to  mark  the  deaths  of 
men  who  died  in  the  service:  Private 
William  Delaney,  infantry,  and  Private 
John  McCarthy,  Marines.  Others  rep- 
re.sented  are:  Lieut.  Raleigh  T.  Chirtis, 
infantry;  Ensign  Pomeroy  T.  Francis, 
navy;  Lieut.  Ogden  J.  Ross,  infantry; 
Private  John  J.  Burke  and  Seamen  Jo¬ 
seph  Reilly,  Bart  McGraw,  and  James 
Hall,  U.  S.  navy. 


Newspaper  Work  No  Exemotion  Ground 
Sacra  .MKNTO,  Cal.,  June  22. — The  ap¬ 
peal  to  the  Third  District  Exemption 
Board  by  Herbert  L.  Moody,  editor  of 
the  Redding  Searchlight,  for  exemption 
from  the  draft  has  been  turned  down. 
Moody’s  appeal  was  made  on  the  ground 
that  his  services  are  necessary  to  the 
publication  of  the  paper,  a  four-page 
daily.  The  editor  will  be  unable  to 
appeal  his  case  to  the  President  for 
the  reason  there  was  no  dissenting 
vote  on  the  board.  Moody  is  unmar¬ 
ried,  and  pa.ssed  the  physical  examin¬ 
ation  successfully. 
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NEW  CENSOR  PLAN  FOR 
ARMY  NEWS 


Matter  Placed  Directly  Under  Military 

Intelligence  Section  of  the  General 
Staff  with  Colonel  Marlborough 
Churchhill  in  Charge. 

VVASHiNOTOy,  D.  C.,  June  25. — Army 
censorship  is  to  be  placed  directly  un- 
d<  r  the  military  intelligence  section  of 
the  General  Staff,  with  Col.  Marlijorough 
Churchill,  head  of  the  section,  as  Chief 
Ccn.sor. 

Major-tJen.  Frank  McIntyre,  who  has 
acted  as  Chief  Cen.sor,  will  be  relieved 
of  that  duty  and  continued  in  his  post 
as  Chief  of  the  Bureau  of  Insular  Af¬ 
fairs. 

The  duties  of  the  Chief  Censor  in¬ 
clude  pa.ssing  judgment  on  questions 
submitted  to  the  Department  in  con¬ 
nection  with  the  voluntary  cen.sorship 
observed  by  the  press. 

The  transfer,  It  was  officially  explain¬ 
ed.  is  one  of  the  coordination  measures 
being  worked  out  under  orders  from 
Gen.  March,  Chief  of  Staff.  It  was  felt 
that  the  functions  of  censorship  have 
been  too  widely  separated  under  vari¬ 
ous  offices,  when  they  might  naturally 
be  centralized  in  the  Bureau  of  Military 
Intelligence. 

Gen.  McIntyre’s  detail  as  press  censor 
was  made  when  Col.  Douglas  McArthur 
was  relieved  to  join  a  division  going 
abroad.  Increased  importance  of  the 
Military  Intelligence  Division  is  indi¬ 
cated  by  the  Information  that  Col. 
Churchill  will  be  included  among  the 
officers  to  be  nominated  soon  for  pro¬ 
motion  to  brigadiers. 


STARTED  RAILROAD  COLUMN 


Originator  of  Popular  Newspaper  Fea¬ 
ture  Dies  in  Cincinnati. 

Cincinnati,  June  15. — Albert  H.  Caf- 
fee,  the  first  railroad  editor  of  the  Cin¬ 
cinnati  Enquirer  and  said  to  have  been 
the  flr.st  new.spaper  man  to  e.stablish  a 
daily  railroad  column  in  any  newspaper 
in  the  country,  is  dead. 

Railroad  officials  say  that  it  was  back 
in  the  80’s  that  the  late  John  R.  Mc¬ 
Lean  conceived  the  idea  of  establishing 
such  a  column  and  selected  for  the  pur¬ 
pose  Mr.  Caffee,  who  at  that  time  was 
a  promi.sing  young  railroad  man  in  Cin¬ 
cinnati.  Mr.  Caftee’s  column  was  an  Im¬ 
mediate  success,  and  was  eagerly  sought 
after  by  railroad  men  all  over  the  coun¬ 
try  and  widely  copied  by  newspapers 


throughout  the  land.  After  establishing 
the  column  as  a  feature  of  the  Enquirer 
and  conducting  it  for  a  long  time,  Mr. 
Caffee  decided  to  return  to  active  rail¬ 
road  work  and  was  succeeded  by  Edward 
Shield,  who  also  made  a  national  repu¬ 
tation  with  his  railroad  column. 


JACOBSEN  GOLF  CONTEST  WINNER 


Results  of  June  Tournament  of  Chicago 
Press  (iolf  Club. 

Chk’aik),  June  22. — R.  J.  Jacobsen, 
with  low  gross  score  of  83,  w’on  the 
Drovers’  Journal  monthly  war  savings 
stamp  prize  at  the  June  tournament  of 
the  Pre.ss  Golf  Club  at  Glen  Oak.  E.  S. 
Sheridan  had  low  net  of  79,  and  with 
Jacobsen  qualified  for  the  Armour  &  Co. 
liberty  liond.  P.  H.  Boone  took  .second 
gross  of  88.  The  prizes  offered  by  Dave 
McIntosh,  professional  at  Glen  Oak, 
were  won  by  Sheridan  and  P'rank  Car- 
son.  Scores; 

E.  S.  Sheridan,  7!) ;  U.  J.  .larobsen,  SO ;  t^arey 
Orr,  8.3 ;  Arthur  Clarke,  83 ;  I*.  II.  IVmiie,  S3 ; 
Paul  Cowles.  84;  Kre<IerlrkI>onHghey,  83;  J.  O. 
Davis,  85;  Karnk  Carson,  83;  1.4-8116  Orenr,  8(1; 
I).  J.  Lavln,  87 ;  E.  B.  Fullerton,  87 ;  (iiiy 
Houseley,  01  ;  K.  \.  Smith,  01  ;  Tom  (loodule, 
03;  J.  C.  Green,  04;  B.  G.  Wyrlek,  04;  O.  G. 
Lundberg,  03;  F.  I).  Pusley,  101;  Irving 
Vaughan,  104;  M.  .Merwllth,  110;  L.  K.  Bell. 
118;  George  Nolan,  134. 


MRS.  PREETORIUS  WINS 


Litigation  Over  St.  Louis  Publisher's  In¬ 
surance  Is  Settled. 

St.  Louis,  Mo.,  June  26. — A  compro¬ 
mise  judgment  for  $3,000  in  favor  of 
Mrs.  Carrie  Preetorlus,  widow  of  Ed¬ 
ward  L.  Preetorlu.s,  publisher  of  the 
Westllche  Post  and  the  Times,  in  her 
suit  for  $6,847.31  against  the  Massachu¬ 
setts  Mutual  Life  Insurance  Company, 
has  Iteen  entered  in  Judge  Klene’s  divi¬ 
sion  of  the  Circuit  Court. 

Mr.  Preetorlus  was  insured  in  the  com¬ 
pany  for  $10,000  in  1914.  November  1, 
1915,  he  killed  himself.  The  company 
refu.sed  to  make  paymient  on  the  policy 
for  other  than  the  surrender  amount  of 
it,  $230.,  Mr.s.  Preetorlus  alleged.  The 
company  said  Mr.  Preetorlus  had  bor¬ 
rowed  on  the  policy  and  payments  of 
premiums  had  not  been  kept  up. 


New  Afternoon  Paper  in  Texas 
Te.mplu,  Tex.,  June  28. — The  Daily 
Telegram,  a  morning  newspaper,  to-day 
began  publi.shing  an  afternoon  paper, 
known  as  the  Evening  Herald.  The  new 
paper  is  Issued  from  the  plant  of  the 
Telegram  in  part  by  the  same  force. 


Birmingham  over-subscribed  her  last  Red  Cross  allotment  more 
than  300%,  collecting  more  than  was  allotted  to  the  whole  state  of 
Alabama.  Some  “town” — Yes. 


**ln  Birmingham  Nearly  Eoeryhody  Reads  The  Ledger” 


There  are  approximately  28,000 
home  in  the  city  of  Birmingham 
having  water  connections  with 
the  Birmingham  Water  Works 
company’s  mains. 

THE  LEDGER  has  more  than 
22,000  subscribers  in  the  terri¬ 


tory  defined  by  the  Audit  Bureau 
of  Circulations  as  city. 

Advertisers  can  reach  nearly  ev¬ 
erybody  in  Birmingham  through 
the  advertising  columns  of  THE 
LEDGER. 


CfMore  than  22.tK)0  chy. 

CMore  than  33,(KIO  city  and  suburban. 

Cl  More  than  40,000  subscribers. 

CMore  than  30,000  read  no  other  Birmingham  daily  paper. 

The  Birmingham  Ledger  Company 

Birmingham,  .Alabama 
JAMES  J.  SMITH,  Publisher 
Foreign  Representatives 
THE  JOHN  BUDD  COMPANY 
New  York  Chicago  St.  Louis 

Member  of  the  Audit  Bureau  of  Circulations 


JURIES  CANNOT  READ 
NEWSPAPER  ARTICLES 


the  bonu.s  is  converted  into  part  of  the 
regu'ar  dividend,  thereby  indicating  that 
the  company  is  in  a  prosperous  condi¬ 
tion. 


United  States  Appeal  Court  Reverses  a 
Verdict  Because  Jury  Men  Consid¬ 
ered  Press  Story  of  the  Case 
Under  Deliberation. 


Pittsburgh,  June  22. — Judge  Joseph 
Buffington,  of  the  United  States  Appel¬ 
late  Court,  has  decided  that  the  reading 
by  a  jury  of  inflammatory  newspaper 
articles  during  the  trial  of  a  ca.se  is 
highly  improper  and  is  sufficient  ground 
to  set  aside  a  verdict.  Therefore  a 
ruling  by  him  rcver.ses  a  verdict  for 
$25,000  obtained  by  Robert  P.  McKibben 
again.st  the  Philadelphia  and  Reading 
Railway  Company,  in  a  suit  to  recover 
damages  for  personal  injuries. 

McKibben  was  a  brakeman  for  the 
railway  company  and  lost  an  arm  and 
a  leg  in  an  accident  near  Port  Reading, 
N.  J.  His  suit  was  tried  several  times 
and  verdicts  obtained,  which  were  later 
reversed  on  technical  grounds.  During 
the  progress  of  the  last  trial  in  the  Dis¬ 
trict  Court  of  New  Jer.sey  there  ap¬ 
peared  in  certain  newspaper  articles 
recounting  the  previous  trials  and  com¬ 
menting  on  the  ea.se. 

One  of  the  jurors  clipped  the  story  and 
read  it  to  his  fellow  jurymen  while  de- 
lllierating  upon  the  case. 


Papermakers  Prosper 

Montreal,  June  28. — Price  Hrothers, 
Ltd.,  pulp  and  papermakers,  have  just 
placed  the  common  stock  of  the  com¬ 
pany  on  an  8  per  cent,  dividend  basis. 
Some  months  ago  they  were  paying  6 
per  cent,  and  giving  a  bonus  of  2.  Now 


Fred  E.  Tarman  in  the  Army 

Norman,  Okla.,  June  28. — The  Uni¬ 
versity  and  Editor,  Univer.sity  of  Okla¬ 
homa  publication,  has  been  suspended 
for  the  summer  on  account  of  the  de¬ 
parture  of  Fred  E.  Tarman,  editor,  for 
Camp  Nichols,  New  Orleans,  to  join  the 
army. 

Steady 
Consistent 
Gro  vth 

flThe  Citizen  to-day,  selling  at  2  cents 
per  copy,  has  a  larger  net  paid  circu¬ 
lation  than  it  had  15  months  ago  when 
it  was  a  One  cent  newspaper. 

t\The  net  paid  daily  average  circula¬ 
tion  of  The  Citizen  for  the  6  months 
endinj : 

March  31st  was  28,506 

(5ae  A.B.C.  Statement) 

April  -  -  *  29,963 
May  -  -  -  30,014 

THE  CITIZEN 

I'vKNiNG  Morning 

Ottawa's  Foremost  Newspaper 

OTTAWA,  ONT. 

Members  A.B.C. 


In  a  paid  adverti-senient  in  Thf.  Editor  and  I^ublisher, 
June  1st,  The  Terre  Haute  Star  makes  the  following  an¬ 
nouncement  : 

“Concession  of  one  cent  a  line  on  The  Terre 
Haute  Star  rate  is  allowed  if  equal  numher  of  lines 
is  used  in  all  three  papers,  Terre  Haute,  Indianapo¬ 
lis  and  Muncie  Star,  within  one  year.” 

The  Tribune,  the  evening  pajier  in  Terre  Haute,  does  not 
make  “concessions”  to  one  advertiser  over  another  one,  nor 
does  it  resort, to  “cut  rate”  tactics  to  coax  husiness. 

However,  against  these  “concessions,”  The  Tribitne  last 
month  carried  628,488  lines,  while  The  Star  carried  556,304 
lines.  A  gain  of  72,184  lines  hy  The  Trilnme  over  d'he  Star. 

.An  advertiser  in  'I'iie  'I'ribcne  knows  he  is  paying  the 
rate  card,  just  as  is  every  other  account  in  the  paper.  Your 
dollar  buys  just  as  much  in  The  Trilnme  as  does  the  other 
fellow’s. 

The  Tribune’  freedom  from  suhterfuge  and  its  w'ell 
know'n  repugnance  for  “concessions,”  or  rebates,  have  made 
Tribune  space  quality  space. 

Neither  does  the  advertiser  have  to  buy  a  lot  of  surplus 
dead-w'eight  and  trimmings  to  get  the  hc.st  rate  in  The  Trib¬ 
une.  What  is  the  best'rate  for  one  advertiser  is  the  best  rate 
for  all.  Your  contract  is  your  guarantee  that  no  favorites 
are  played. 

The  main  point  in  The  Star’s  announcement  of  a  rebate, 
is  their  statement  that  it  applies  only  to  'J'he  Terre  Haute 
Star.  Why? 

The  Terra  Haute  Tribune 

TERRA  HAUTE,  IND. 
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NEW  YORKERS  LEAVE 

TO-DAY  FOR  A.A.C.W.  San  Francisco  10:15  A  M.,  Sunday, 

July  7. 


M.,  Sunday, 


Trip  Will  Be  Made  by  Easy  Stages 

Across  the  Continent  and  Delegation 
Will  Reach  San  Francisco 
Next  Sunday  Morning. 

A  party  of  ciKhtccn,  made  up  of  mcm- 
la-r.s  of  the  Advertising  Club  of  New 
York  and  their  wives,  and  two  members 
of  the  lyf-ague  of  Advertising  Women, 
will  leave  New  York  on  June  29  for  San 
Francisco  to  attend  the  annual  conven¬ 
tion  of  the  A.«fKKiated  Advertising  Clubs 
of  the  World,  which  meets  from  July  7 
to  11,  inclusive. 

The  party  will  stop  a  day  at  Grand 
C^anyon  en  route.  They  will  visit  San 
Hernardino,  from  which  point  they  will 
motor  to  Redlands  and  Riverside,  and 
they  will  spend  a  day  at  I-kjs  Angeles  as 
gue.st  of  the  Ix)s  Angeles  Publishers’  As- 
.soeiation,  and  a  day  at  Santa  Barbara, 
thence  to  San  Francisco. 

Four  other  members  of  the  club  are 
making  the  trip  to  San  Francisco  over 
various  routes,  all  leaving  within  the 
next  three  or  four  days. 

At  Chicago  four  members  of  the  Cleve¬ 
land  Advertising  Club  will  join  the  New 
York  party  and  make  the  journey  to  the 
eoa.st  with  them. 

The  Advertising  Club  of  New  York 
will  extend  an  invitation  to  the  Asso¬ 
ciated  Advertising  Clubs  to  meet  here  in 
1919. 

The.se  will  make  up  the  party  that 
leaves  on  Saturday  afternoon:  * 

Ralph  Trier,  P'rank  V.  Strau.ss  &  Co. 

Mr.  and  Mrs.  Bruce  Bliven,  Printers’ 
Ink. 

Mr.  and  Mrs.  C.  G.  Munro.  Munro  & 
Harford. 

M.  D.  Hunton,  Chicago  Kxaminer. 

Mr.  and  Mrs.  S.  A.  Thompson,  Simplex 
Liitho  Co. 

E.  Katz,  E.  Katz  Special  Adv.  Agency. 

W.  J.  Morton,  W.  J.  Morton  Co. 

Miss  J.  J.  Martin,  Sperry  &  Hutchin¬ 
son. 

Miss  Katherine  Farrell,  Crowell  Pub- 
li.shing  Co. 

J.  Geo.  Frederick,  Bu.siness  Bourse. 

Mr.  and  Mr.s.  Earle  Pe.arson,  executive 
secretary.  Advertising  Club. 

Mr.  and  Mr.s.  George  W.  Hopkins,  Co¬ 
lumbia  Graphophone  Co. 

These  people  are  al.so  going  from  New 
York:  Frank  W.  Harwood.  General 

Cigar  Co.;  W.  H.  Johns,  Geo.  Batten  Co., 
and  chairman  of  the  Division  of  Adver- 
ti.sing;  James  O’Shaughnes.sy,  American 
A.s.sociation  of  Advertising  Agents,  and 
Herliert  S.  Houston,  Doubleday  Page  & 
Co. 

The  New  Y’ork  delegation’s  itinerary 
follows: 

l.ieave  New  York  5:30  P.  M..  Saturday, 
June  29;  arrive  Chicago  4  P.  M.,  Sun¬ 
day,  June  30.  Ijcave  Chicago  (Santa 
Fe.  train  No.  3)  7:35  P.  .M.,  Sunday. 
June  30;  arrive  Grand  Canyon,  8:05  A. 
M.,  Wedne.sday,  July  3.  Ix'ave  Grand 
Canyon  9  P.  M.,  Wedne.stlay,  July  3; 
arrive  San  liernardino  3  P.  M.,  Thurs¬ 
day,  July  4.  Auto  Redlands — including 
Smiley  Height.s,  dinner,  lo<lging,  and 
breakfa.st — Glenwood  Mission  Inn, 
River.side. 

lA>ave  Riverside  8:40  A.  M.,  F’riday, 
July  5;  arrive  Ix)s  Angeles  11  A.  M., 
Friday,  July  5.  Guests  of  Ix)s  Angeles 
Newspaper  As.soclation.  I.«ave  Los 
Angeles  8  A.  M.,  Saturday,  July  6;  ar¬ 
rive  Santa  Barlwra  11:28  A.  M.,  Satur¬ 
day,  July  6.  Luncheon  and  dinner  at 
Hotel  Porter;  auto  drive.  Leave  Santa 


VISION  OF  WAR  IN  BIG 
EXPOSITION 

Exhibit  of  Trophies  Taken  from  Germans 

by  American  Soldiers  Shown  for 
First  Time  in  Entirety  at  A.  A. 

C.  W.  Convention. 

A  bird’s-eye  view  of  the  war — this  will 
l)c  the  effect  of  the  thousands  of  war 
trophies,  including  airplanes,  subma- 
rine.s,  big  gun.s,  small  guns,  tank.s,  ritle.s, 
ammunition,  and  .scores  of  different 
kinds  of  war  materials,  captured  from 
the  Germans  by  the  American,  French, 
British,  Belgian,  and  Italian  troops, 
which  are  to  be  shown  in  the  great  Al¬ 
lied  War  Expo.sition  to  lie  opened  by  the 
P^nited  States  Government  in  San  Fran¬ 
cisco  on  July  7,  1918,  in  connection  with 
the  Convention  of  the  A.s.sociated  Adver¬ 
tising  Clubs  of  the  World. 

The  Allied  War  Exposition,  which  will 
Ije  .shown  in  a  number  of  large  cities  of 
the  I'nited  States  after  leaving  San 
F'ranci.sco,  is  a  part  of  the  educational 
work  of  the  Committee  on  Public  In¬ 
formation.  and  is  under  the  direct  .su- 
pervi.sion  of  Charles  S.  Hart,  Director  of 
the  Division  of  Films.  The  E.xposition 
is  in  charge  of  CTie.ster  I.  Campbell,  Di¬ 
rector  of  the  United  States  War  Ex¬ 
hibits  for  the  Committee  on  Public  In¬ 
formation,  and  Donald  W.  I.aje,  As.so- 
ciate  Director. 

When  the  exhibit  is  set  up  in  San 
Francisco,  under  the  direction  of  Wil¬ 
liam  Gordon  Beecher,  architect,  and  Fid- 
ward  Ik'rge,  .sculptor,  it  will  be  a  vast 
panorama,  not  only  of  American  war 
actlvitie.s,  but  of  that  of  the  Allies  as 
well,  and  will  cover  more  than  200,000 
square  feet  of  floor  space. 

First  Complete  Exposition. 

Parts  of  the  exhibit  have  been  shown 
in  a  few  cities  of  the  country,  but  the 
exposition  at  San  FYancisco  will  be  the 
fir.st  time  the  collection  of  war  trophies 
and  war  materials  has  ever  been  shown 
in  its  entirety.  The  credit  for  securing 
the  exhibit  as  a  part  of  the  1918  Con¬ 
vention  of  the  As.sociated  Advertising 
Clubs  of  the  World  is  due  to  Llewellen 
Pratt,  vice-president  of  the  Associated 
Adverti.sing  Clubs;  F.  W.  Kellogg,  pub¬ 
lisher  of  the  San  Francisco  Call,  and  M. 
H.  DeYoung,  publisher  of  the  San  Fran- 
cLsco  Chronicle,  who  made  a  special  trip 
to  Wa.shington  and  New  York  and  com¬ 
pleted  arrangements  for  the  exposition. 

One  of  the  most  Important  features  of 
the  exhibit  is  the  collection  of  war 
trophies  captured  from  the  Germans  by 
our  American  troop.s.  Part  of  this  col¬ 
lection  has  t>een  on  exhibition  in  Wa.sh¬ 
ington,  D.  C.,  in  connection  with  the 
showing  of  the  official  American  war  pic¬ 
ture,  “Pershing’s  Cru.saders,”  hut  the  en¬ 
tire  collection  will  be  .shown  for  the 
fir.st  time  when  the  expo.sition  oi)en.s  in 
San  F’rancisco. 

Big  gun.s  and  .small  gun.s,  anti-aircraft 
gun.s,  rifles,  and  ammunition  of  all  sorts 
u.s(‘d  by  the  Germans  are  among  the 
trophies;  al.so  the  various  kinds  of  hand 
grenades,  helmets,  and  brea.st-plate.s 
u.sed  by  the  Boches,  as  well  as  a  large 
numlier  of  empty  shell  ca-ses  and  dif¬ 
ferent  articles  of  German  equipment. 
The.se  captured  trophies  are  first-hand 
evidence  of  the  active  part  our  boys  are 
taking  in  the  fighting  in  France. 

Many  War  Posters. 

The  German  exhibit,  including  the 
famous  collection  of  war  posters  gath¬ 
ered  by  Lieut.-Col.  Doughty,  of  the  Ca¬ 


nadian  forces,  will  be  of  special  interest 
to  advertising  men. 

The  tank  “Britannia”  will  be  part  of 
the  British  exhibit.  French,  Italian,  and 
Belgian  collections  will  also  have  a 
prominent  and  interesting  part  in  the 
expo.sition. 

The  War  Department,  the  Navy  De¬ 
partment,  the  Commis.sion  on  Training 
(^amp  Activities,  the  F'ood  Admini.stra- 
tion,  and  the  United  States  Shipping 
Board  will  all  be  represented  by  exhibits 
.showing  the  vast  scale  on  which  our  war 
activities  are  going  forward.  The  Red 
Cross  will  al.so  have  a  very  interesting 
exhibit,  showing  the  work  of  that  indis- 
pcn.sjible  war  organization. 

Music  on  a  scale  commensurate  with 
the  size  of  the  exposition  will  be  fur¬ 
nished  by  a  combined  army  and  navy 
band,  led  by  Lieut.  John  Phillip  Sousa. 
This  will  l>e  one  of  the  largest  bands 
ever  gathered  together. 

The  War  Savings  Stamp  campaign  will 
benefit  directly  from  the  exposition,  as 
half  of  each  admis.sion  fee  will  be  re¬ 
turned  to  the  purcha.ser  in  the  form  of 
a  Thrift  Stamp,  thus  making  it  pos.sible 
to  visualize  our  war  activities  and  “buy 
an  interest”  in  the  Government  at  the 
same  time. 

New  Paper  Pulp  Company  in  (Canada 

Montreai,,  June  28. — The  Quel)ec-  Sa¬ 
guenay  Pulp  Company  has  ju.st  l>een 
formed,  with  a  capitalization  of  $799,- 
000.  The  company’s  limits  are  loc'ated 
on  the  Perilwnka  Itiver  in  the  I>ake  St. 
John  district,  Quet)ec.  There  is  a  ground 
wood  mill  there  capable  of  t)roducing 
thirty  tons  a  day,  but  the  directors  state 
that  this  will  be  increased  to  sixty  tons. 
Water  jiower,  available  and  to  l)e  de¬ 
veloped,  amounts  to  nearly  15,000  horse- 
IK)wer. 


SUTHERLAND  AN  OWNER 

Detroit  Man  Buys  Interest  in  the  Lud- 
ington  Daily  News. 
Ludinoton,  Mich.,  June  28. — G.  H.  D. 
Sutherland  has  purchased  a  half  interest 
in  the  Daily  News  from  C.  G.  Wing. 
The  bu.siness  is  to  be  incorporated,  and 
Mr.  Sutherland  will  be  bu.siness  man¬ 
ager  and  news  editor.  He  held  this  po- 
.sition  for  three  year.s,  prior  to  five  weeks 
ago,  resigning  to  join  the  copy  desk  of 
the  Detroit  F^ree  Pres.s.  Mr.  Wing  will 
continue  in  charge  of  the  editorial.s. 

The  News  is  publi.shed  in  its  own 
building,  devoted  exclusively  to  the 
newspai)er.  The  jdant  is  modern  and 
includes  a  battery  of  three  Linotypes 
and  a  perfecting  press.  The  News  is  an 
evening  paper,  published  five  evenings 
a  week  (no  paper  Sat:irday),  and  has 
a  Sunday  morning  issue. 

Hundred  Per  Cent,  from  Valdez 
Vai.okz.  Ala.ska,  June  26. — Virtualiy 
the  entire  force  of  the  Valdez  Pros¬ 
pector  has  enlisted.  The  la.st  to  go  were 
“Tom”  Selby,  Harlan  Keeslcr,  and  Rob¬ 
ert  Sharts. 


A  REVOLimONARY  FACT.— Fort  .  Stanwix 
never  surrendered.  The  first  United  States 
flag  unfurled  in  battle  before  tbe  enemy  in 
tbc  revolutionary  war  was  raised  on  tins 
fort  .\ugust  3,  1777.  The  city  of  Rome,. 
N.  Y.  is  on  tbe  site  of  old  Fort  Stanwix. 

THE  ROME  SENTI»IEL,  the  first  to  hold  the 
fort,  journalistieally  speaking,  has  never 
surrendered,  but,  with  an  army  of  readers 
that  simply  includes  every  intelligent  per¬ 
son,  it  absolutely  and  alone  covers  the  whole 
field,  and  easily  maintains  its  undisputed 
supremacy.  .May  be  you  would  like  to  ad¬ 
dress  this  army  of  rearlers  through  the  ad¬ 
vertising  columns  of  the  .Sf..ntinel. 

The  Rome  Sentinel 


Rome,  New  York 


The 

House 

of 

Taylor 


j  I  {  Uu!l|| 

mi  MS 


HOTFI 

MARTINIQUE 

Broadway 
^  ^  32d  Street 

^jj  New  York 

'  One  Block  from  Penn¬ 
s'  sylvania  Station  ’ 


600  Rooms  Equally  Convenient  for  Amusements, 

400  Baths  Shopping  or  Business 

157  Pleasant  Rooms,  with  Private 
Bath 

$2.50  PER  DAY 

257  Excellent  Rooms,  with  Private 
Bath,  facing  street,  southern 
exposure 

$3.00  PER  DAY 

Also  Attractive  Rooms  from  $1.50 
The  Restaurant  Prices  Are  Most 
Moderate 
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STAR  COMPANY  MAY  REPRODUCE 
"MUTT  AND  JEFF”  CARTOONS 


Court  Has  Refused  Fisher’s  Plea  for  Alleged  Contempt — 
Allows  Reproduclions  in  Colors  or 
Black  and  White 


PROVIDING  they  adhere  strictly  to  the  style  of  the  oriRinals,  the  Star  Com¬ 
pany  and  the  King:  Feature  Syndicate,  Inc.,  may  reproduce  and  reput)li.sh  in 
pag:e  form  the  comic  strips  of  "Mutt  and  Jeff,”  drawn  by  "Hud"  Fisher  for 
the  Star  Company.  They  may  also  produce  them  in  colors,  acconling  to  the 
decision  of  Mr.  Justice  Greenbaum,  of  the  Supreme  Court,  recently  filed. 

The  decision  is  the  result  of  proceedings  brought  by  "Hud”  Fisher  through 
his  attorney  in  New  York,  to  punish  the  Star  (Company  and  the  King  Feature 
Syndicate,  Inc.,  for  contempt  of  court,  alleging  violations  of  a  judgment  of  the 
court  entered  January  25,  1917. 

Restrained  from  Imitating  Cartoons 


In  April,  1916,  there  was  tried  before 
the  court  cross  actions  in  which  Fisher 
and  the  Wheeler  Syndicate  were  op¬ 
posed  to  the  Star  Company.  It  was  al¬ 
leged  that  the  Star  Company  was  pub¬ 
lishing,  or  was  about  to  publish,  a  series 
of  cartoon.s,  drawn  in  imitation  of  Fish¬ 
er’s  cartoons  of  “Mutt  and  Jeff,”  and 
that  such  imitations  were  a  violation 
of  Fisher's  right  of  owner.shlp  in  the 
characters  and  in  the  titles  of  the  car¬ 
toons.  At  that  time  the  court  issued 
an  injunction  restraining  the  Star  Com¬ 
pany  from  publishing  or  advertising  or 
offering  for  sale  any  cartoons  drawn  in 
imitation  of  Fi.sher’s  “Mutt  and  Jeff” 
cartoons. 

The  Injunction,  however,  expres.sly 
provided  that  nothing  in  the  judgment 
"shall  be  construed  as  enjoining  the 
Star  Company  from  republishing  any  of 
the  cartoons  and  the  title  and  text  ac¬ 
companying  each,  respectively,  which 
have  been  heretofore  drawn  by  Harry 
C.  Fisher  and  published  by  the  Star 
Company  In  the  New  York  American; 
or  as  re.stralning  the  Star  Com'pany  from 
exerci.slng  any  rights  which  it  may 
po.s.sess  by  rea.son  of  its  ownership  of 
the  copyright  of  certain  of  the  ‘Mutt 
and  Jeff’  cartoons  drawn  by  Harry  C. 
Fisher  which  have  been  heretofore  pub- 
li.shed.” 

That  decision  gave  to  FKsher  the  ex¬ 
clusive  owner.shlp  of  the  characters  and 
of  the  title  caption.  An  appeal  from  this 
deci.sion,  filed  by  the  Star  Company, 
has  not  yet  been  heard  by  the  Appellate 
Dlvi.sion. 

Fisher  in  Army 

At  the  time  of  this  decision  the 
Wheeler  Syndicate  was  the  selling 
agent  for  Fisher,  syndicating  his  car¬ 
toons  to  the  trade.  His  contract  with 
that  agency  will  expire  by  limitation  in 
August  of  this  year,  and  in  anticipation 
of  that  time  Fi.sher  prepared  a  series  of 
full  page,  colored  drawings  of  “Mutt  and 
Jeff,”  which  he  Intended  to  put  out 
through  the  Bell  Syndicate.  Meanwhile 
he  had  volunteered  in  the  Amerh'an 
army,  being  commls.sioned  a  lieutenant 
in  the  artillery  branch.  I.,ater  he  trans¬ 
ferred  to  the  Canadian  troops  and  was 
eomml.ssioned  a  captain,  ladiig  sent  im¬ 
mediately  to  France. 

Before  leaving  for  France,  however, 
Fisher  was  informed  that  the  King  Fea¬ 
ture  Syndicate  was  making  preparations 
to  put  out  a  full  page  colored  cartoon, 
using  old  reproductions,  and  the  present 
action  followed.  It  was  In  the  nature 
of  a  motion  to  punish  for  contempt  of 
court  for  the  alleged  violation  of  the  in¬ 
junction  outlined  above. 

The  matter  was  argued  before  .Justice 
Greenbaum  in  Chambers  several  weeks 
ago,  and  the  papers  were  submitted.  It 
was  claimed  in  behalf  of  Fisher  that  the 


alleged  reproductions  were  not  reproduc¬ 
tions  at  all,  l)ut  were  in  reality  drawings 
made  l)y  arti.sts  in  imitation  of  the  old 
drawing!?,  and  that  the  use  of  the  words 
“Mutt  and  Jeff”  for  the  characters  was 
a  direct  violation  of  Justice  Greenbaum’s 
injunction,  and  that  the  headpiece  itself 
was  new  matter  drawn  in  imitation  of 
h'isher’s  original  drawings. 

Argues  Its  Right 

The  Star  Company,  through  its  at¬ 
torney,  admitted  on  the  argument  that 
the  King  Feature  Syndicate,  Inc.,  was  a 
subsidiary  of  the  Star  Company,  and 
that  therefore  the  latter  had  a  right  to 
licen.se  the  King  Syndicate  to  republish 
the  HM.sher  strip.s.  It  .set  up  exclusive 
ownership  of  the  strii)s  th.-it  had  been 
published  in  the  New  York  American, 
(laiming  that  under  the  Copyright  law 
it  had  a  perfect  right  to  reproduce  the 
strips  either  as  .strips  or  as  a  full  page 
cartoon,  and  either  in  black  and  white 
or  In  colons.  It  ba.sed  its  contention  on 
the  last  paragraph  in  the  injunction  or¬ 
der  of  Justice  Greenbaum,  marked  para¬ 
graph  3,  wherein  he  stated  that  nothing 
in  the  order  was  to  be  construed  as  en¬ 
joining  the  Star  Company  from  n'pub- 
li.shing  any  of  the  old  Fisher  cartoon.s, 
as  well  as  on  the  Copyright  law. 

The  decision  of  Justice  Gret'nbaum 
now  filed,  upholds  the  Star  Company  in 
every  way  except  one;  that  It  has  a 
right  to  reproduce  the  old  cartoons 
cither  in  black  and  white  or  in  color.s,  as 
strip.s  or  as  fuli  page  cartoons.  The  top 
caption  on  the  page  is  the  oniy  thing 
the  Ju.stice  finds  fault  with,  and  he  or¬ 
ders  that  changed.  On  that  change  be¬ 
ing  made,  or  on  a  stipulation  to  do  .so, 
the  Ju.stice  di.smi.s.ses  the  motion 
puni.sh  for  contempt. 

Charles  E.  Kelley,  attorney  for  Fisher, 
has  made  a  motion  for  a  reargument  of 
the  motion,  so  that  he  may  submit  ad¬ 
ditional  paper.s,  which  motion  Justice 
Greenbaum  has  under  advisement. 


The  ^^EasiesT'  State 
for  National  Advertisers 
is  JV est  Virginia — 

« 

Easiest  to  Travel^  Easiest  to  Sell^ 
Easiest  to  Advertise, 

The  transportation  facilities  are  splendid: 
five  big  rivers;  over  6,000  miles  of  railroad 
tracks;  eleven  chief  distributing  centers  sup¬ 
plying  nearly  1,500,000  of  which  over  90% 
are  native  born  American  WHITES! 

The  eleven  cities  are  also  daily 
newspaper  headquarters;  and  a 
small  appropriation  makes  a 
BIG  ADVERTISER  in 
West  Virginia. 

Read  the  list  of  newspapers. 

They  stand  for  population  rather  than  cir¬ 
culation. 

The  Advertiser  gets  multiplied  delivery  for 
his  message;  it  boomerangs  his  dollars  spent 
in  the  newspapers  every  time. 


N.  Y.  Wage  Scale  Not  Yet  Settled 
The  difference  lad  ween  the  New 
York  city  new8t<aper  |>ul>li.shei'.s  and  the 
member.s  of  th^  International  Typo- 
grai)hical  Union  will  gc  to  higher  arlti- 
tration  aiithoritie.s.  The  printer.s  want 
$4  a  wwk  increaw!  in  pay  and  the  pub- 
li.shens  will  only  give  tliem  $1.  Hy  thi? 
term.s  of  a  local  agreement,  the  pul>lisb- 
er.s  and  printers  have  been  trying 
.settle  the  matter,  Iiut  liave  failed  to  do 
so.  Their  pre.sent  agreement  ex|)ires  on 
June  30,  but  there  will  be  no  strike  by 
the  men. 


Circu- 

Bluefield  lation. 

Telegraph  ....(M)  4,723 

Charleston 

Leader . (M)  6,819 

Leader . (S)  7,351 

Mail  . (E)  8,361 

Clarksburg 

Exponent  (M&S)  8.035 
Telegram  ....(E)  8,028 
Telegram  - (S)  7,805 


Rate 

for 

5,000 

lines. 

.01428 
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NEW  EVENING  PAPER 
IN  NASHVILLE 


Publis-hers  of  Tennessean-Ameriran  Start 
New  Edition  to  Meet  Growth  of  City 
—  Same  Manafienient  to  ('ontrol 
Both. 


NA8HMLLE,  Tonn.,  June  28. — The  pnl)- 
li.sher.s  of  the  Na.shville  Tennessean  and 
American  have  announced  the  puidica- 
tion  of  the  Xashville  Kvening  Ameri¬ 
can  tjeginnint'  July  1. 

The  I'veninK  Ameri<’an  will  i-eceive 
the  full  I'nited  Press  News  Service. 
Present  plans  only  eontemi)late  distri- 
l.ution  in  Nashville  and  vicinity  in  un- 


COL.  la'KE  IvE.t. 


dertakiiiK  the  jiublication  of  the  after- 
iiooh  edition,  the  publishers  feel  that 
they  are  supplying  a  need  at  this  time, 
as  Nashville  has  undergone  a  remark- 
cble  growth  during  the  pa.st  few  months 
due  to  the  location  near  the  city  of  the 
la''ge.st  .smokele.ss  powder  plant  in  the 
world. 

The  Na.shville  Tennessean,  morning, 
the  Kvening  .American,  and  the  Sun¬ 
day  Tennes.sean  and  American  will  Ik* 
delivered  to  .sub.scri tiers  in  Nashville  for 
15  cents  jicr  week.  Advertising  will  be 
sold  at  a  flat  rate  for  both  editions. 

The  stime  management  will  control 
both  papers.  There  will  be  no  addition 
to  the  adverti.sing  and  accounting  staffs. 
K.  U.  Shaw',  for  many  years  with  the 
Cincinnati  Po.st,  will  be  managing  edi¬ 
tor  of  the  Evening  American. 

Former  Fnited  States  Senator  Cuke 
I/ca  Is  president  of  the  company  pub¬ 
lishing  the  Tenne.ssean-American  and 
the  new  Evening  American.  J.  H.  Al¬ 
lison  is  vice-president  and  general 
manager.  The  papers  are  represented 
in  the  foreign  advertising  field  by  th“ 
John  M.  Branham  Company,  New  York 
and  Chicago. 

The  Banner  is  also  published  evenings 
in  Nashville. 


PHILADELPHIA  LEDGER  TO  BUILD 


\l’ar  IIol(lin)E  Up  Operations  Now  on 
Magnificent  New  Structure. 

Philadeuphu,  Pa.,  June  22. — It  was 
ju.st  fifty-one  years  on  June  20  since  a 
group  of  the  most  distinguished  men  of 
the  country  as.scmbled  in  the  compos¬ 
ing-room  of  the  present  Public  I.rf'dger 
Building  and  as.sisted  in  the  opening 
ceremonies  of  what  was  then  the  great¬ 
est  newspaper  offlee  in  the  United  States. 
Had  not  the  war  intervened  a  new  build¬ 
ing  for  the  two  Ledgers  would  have 
now  been  well  under  vyay  on  Its  1918 
birthday. 


All  the  drawings  for  the  building, 
which,  when  erected,  will  undoubtedly 
lie  the  large.st  and  most  imposing  news¬ 
paper  home  in  the  world,  have  been 
completed.  Indeed,  they  were  completed 
months  ago,  but  the  entrance  of  the 
I’nited  States  into  the  war  has  prevent¬ 
ed  any  practical  work  on  the  construc¬ 
tion  of  the  edifice  itself.  That,  how¬ 
ever,  wilt  follow  soon  after  the  world 
.settles  down  after  the  European  strug¬ 
gle,  or  as  soon  as  materials  are  readily 
obtainalile,  and  the  building  will  bo 
pushed  rapidly  to  completion. 

It  will  lie  located  next  to  IndeiH'nd- 
ence  Hall — and  in  harmony  with  the 
other  great  .structure  on  the  same 
square  with  the  Ledger’s  home — the 
Curtis  Building.  The  building  will  oc¬ 
cupy  the  whole  block  liounded  by  .sixth 
and  S'eventh  and  Chestnut  and  Sansom 
.streets. 


SEES  ONE  FUTURE  LANGUAGE 


German  Printed  Chicago  Paper  Starts  to 
Teach  Readers  English. 

Chicago,  June  24. — The  Echo,  Post, 
and  Bcobachter  ha:i  lieen  renamed  the 
Echo,  Po.st,  and  Oliserver,  and  is  now 
being  printed  with  parallel  columns  in 
Engli.sh  and  Oerman.  The  publishers 
say: 

"Looking  forward  to  a  time  when  it 
will  become  an  order  of  the  tlovernmenl 
when  all  social  and  bu.siness  conversa¬ 
tion  will  have  to  be  carried  on  in  the 
language  of  the  country,  no  matter 
whether  you  be  German,  Polish,  Bohe¬ 
mian,  Swede,  or  Italian,  we  are  endea¬ 
voring  to  give  those  of  our  reader.^  an 
opportunity  for  study  of  the  American 
language. 

“.Abraham  Lincoln  said:  ‘No  country 
could  exist  half  .slave  and  half  free.'  To 
paraphra.se  him,  no  country  can  remain 
great  with  a  score  of  different  tongues 
spoken  in  as  many  communities  and 
each  maintaining  the  cu.stoms  of  the 
fatherland. 

The  Echo-Post  is  taking  its  reaiiers 
along  by  an  easy  course'.  The  Engli.sh 
.selection  to  start  with  is  printed  in  large 
type,  and  it  tells  how  .American  mothers 
can  make  every  dollar  count  in  the  way 
of  buying  and  preserving  food. 


‘•SAVY'S”  RECRUIT  RECORD 


New  York  Newspaper  Man  Doing  Great 
Work  for  the  Nation. 

JoHC'idi  A.  Savadel,  business  manager 
of  the  Fourth  E.state,  but  lietter  known 
to  the  new.spaper  world  as  “Savy,”  l.s 
one  of  the  mo.st  active  war-workers  in 
New  York  city.  In  fact,  he  holds  the 
record  for  the  number  of  navy  recruits 
obtained  from  any  single  meeting  in 
New  York  city — 140  young  men.  This 
high  mark  was  set  in  Wa.shington  Park, 
Stapleton,  Staten  I.sland,  when  Mr.  Sava¬ 
del  stirred  up  patriotism  to  the  highest 
pitch  among  his  town’s  people  with  the 
aid  of  the  L’.  S.  S.  Hecruit  Band,  which 
he  brought  down  from  New  York  city. 

A.sidc  from  such  splendid  work  and 
giving  one  son,  Au.stin,  to  the  navy,  Mr. 
Savadel  engineered  the  raising  of  a  fund 
to  purchase  an  ambulance  for  the  Base 
Hospital  at  Fort  Wadsw'orth.  Through 
the  cooperation  of  the  owners  of  the 
Litierty  Theatre,  in  Stapleton,  the  am¬ 
bulance  is  now'  ordered  w'ith  full  equip¬ 
ment.  and  will  be  ready  in  a  week  or.  so. 


Houk  Gels  Appointment 
I>o;i  .Angki.es,  Ual.,  June  22. — The 
Quality  firoup  of  magazines  has  ap¬ 
pointed  E.  K.  Houk,  of  this  city,  as  Pa¬ 
cific  t^oast  representative. 


NEWSPAPER’S  GREAT 
PATRIOTIC  EFFORT 

(Concluded  from  page  14) 
more  than  double  that  amount,  with 
$77,550.  The  Bulletin  financed  pur- 
chase.s  of  Liberty  Bonds  for  employees, 
who  were  permitted  to  pay  for  them  in 
weekly  allotments. 

When  Philadelphia  and  adjoining 
counties  opened  a  w’ar  chest,  to  take 
care  of  Red  Cross  and  other  needs,  the 
employees  contributed  $17,226,  exclusive 
of  the  donation  of  the  Bulletin’s  man¬ 
agement,  despite  the  fact  that  many  of 
them,  living  outside  the  area  embraced 
in  the  war  chest,  still  are  liable  to  calls 
for  the  war  activitie.s.  A  War  Savings 
Stamp  station  was  established  in  the 
Bulletin  early  in  that  campaign,  and  has 
produced  heavily  toward  the  war  trea¬ 
sury. 

Contributed  Cash,  Not  Advertising 
Spare. 

A  rigidly  observed  rule  of  the  paper 
forbids  the  giving  of  the  advertising 
columns  for  any  purpose.  When  the 
power  of  modern  advertising  was  called 
to  the  aid  of  the  Liberty  Loan.s,  the  war 
chest,  the  Red  Cross,  and  other  war 
needs,  the  publi.sher,  instead  of  revok¬ 
ing  this  rule,  contributed  from  his  own 
pocket  to  the  advertising  fund  of  the 
campaigns,  so  that  the  money  could  be 
used  by  the  committee  in  charge  ac¬ 
cording  to  Its  best  judgment. 

Columns  upon  columns  of  the  news¬ 
paper’s  space  have  been  devoted  to  mak¬ 
ing  plain  and  assisting  in  the  operation 
of  the  selective  service  law;  the  con¬ 


duct  of  recruiting  for  every  branch  of 
the  service:  the  training-camp  activi¬ 
ties,  the  Liberty  Loan,  Red  Cross,  Y.  M. 
C.  A.,  Y.  W.  C.  A.,  Knights  of  Colum¬ 
bus,  war  chest,  and  other  campaigns 
for  funds;  the  Food  and  Fuel  Adminis¬ 
trations,  to  give  their  regulations  and  ac¬ 
tivities  wide  publicity,  make  them  un¬ 
derstandable  to  the  people  and  encour¬ 
age  general  observance  of  them;  to  the 
conservation  of  food  and  coal;  to  the 
shipbuilding  industry  and  its  importance 
and  needs;  to  the  organization  and  fur¬ 
thering  of  the  farm  army,  etc. 

The  rules  of  the  Committee  on  Public 
Information  for  the  voluntary  censor¬ 
ship  have  been  sharply  enforced,  and, 
where  doubt  existed  as  to  the  use  or  dis¬ 
use  of  suspected  news,  it  has  been 
thrown  out  with  ruthless  hand. 

Not  the  least  of  the  helpful  work,  and 
one  which  has  been  appreciated  in  hun¬ 
dreds  of  written  mes.sages  from  soldiers 
and  sailors  in  the  camps  here  and  in 
Franco,  is  the  distribution  by  the  Bulle¬ 
tin  of  a  little  booklet  of  ’‘Patriotic  Songs 
and  Sentiments.”  More  than  100,000 
of  these  have  been  given  to  men  in  the 
service  in  this  country  and  abroad. 

All  told,  it  is  an  inspiring  tale  of  na¬ 
tional  service  to  the  utmost — service  of 
the  kind  that  newspapers  not  only  seek 
to  impress  upon  their  readers  as  neces¬ 
sary  to  the  winning  of  the  war,  but 
which  they  and  their  owners  and  em¬ 
ployees  render,  willingly  and  gladly, 
night  and  day. 


Noise  and  speed  are  not  often  .synony¬ 
mous. 
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value  of  membership 

IN  I.  C.  M.  A. 


Circulation  Managerit  of  Small  City 
Dailies  Find  Annual  Conventions 
Sources  of  Great  Profit — Keep  in 
Touch  with  Modern  Methods. 


Charles  D.  Chaffee,  circulation  man¬ 
ager  of  the  Aurora  (Ill.)  Beacon,  in 
discussing  the  value  to  small  dailies  of 
membership  in  the  I.  C.  M.  A.  before 
iast  week’s  convention  said  in  part: 

It  is  one  thing 
to  state  that  the 
newspaper  with 
small  circulation 
does  derive  great 
benefit  from  mem¬ 
bership  in  the  I. 
C.  M.  A.,  btit  quite 
another  to  lay  a 
finger  on  each 
point  of  advan¬ 
tage  and  profit. 
So  I  am  giving 
figures,  the  most 
convincing  sort  of 

C.  D.  CHArrBE.  evidence,  taking 
as  the  basis  for 
"small  circulation,”  papers  with  20,000 
or  less  di.stribution. 

The  I.  C.  M.  A.,  up  to  the  1917  con¬ 
vention,  had  an  enrolment  of  377  cir¬ 
culation  managers  in  good  standing,  of 
which  number  150  represented  papers 
with  less  than  20,000  circulation.  At 
the  Atlanta  convention,  held  in  October, 
1917,  79  new  members  were  admitted, 
49  of  them  representing  newspapers  of 
less  than  20,000  circulation.  The  mem¬ 
bership  committee  for  the  period  be¬ 
tween  October,  1917,  and  this  conven¬ 
tion  reports  22  new  members,  of  whom 
17  represent  papers  with  small  circu¬ 
lation.  The  figures  themselves  are  con¬ 
vincing  that  the  smaller  daili'es  are  fast 
realizing  the  advantage  of  holding  mem¬ 
bership  in  the  I.  C.  M.  A. 

A  newspaper  derives  the  most  direct 
benefit  from  this  membership  by  hav¬ 
ing  the  circulation  manager  attend  the 
yearly  conventions,  where  he  can  meet 
and  mingle  on  equal  terms  with  expe¬ 
rienced  circulation  managers  of  the 
most  successful  papers,  who  are  always 
willing  to  offer  suggestions  on  his  own 
particular  problems. 

The  newspapers  with  small  circula¬ 
tion  as  a  rule  employ  younger,  less  ex¬ 
perienced  circulation  managers  than  the 
larger  dallies.  By  taking  out  a  mem¬ 
bership  in  the  I.  C.  M.  A.  and  .sending 
the  circulation  manager  to  the  conven¬ 
tion  they  are  bound  to  reap  the  benefits 
of  the  new  ideas  he  picks  up.  Managers 
of  the  smaller  dallies  acknowledge  that 
the  punch  and  pulse  of  a  newspaper  is 
a  live  circulation  department,  end  are 
taking  out  membership  in  the  I.  C.  M. 
A.,  BO  that  pulse  can  keep  up  with 
the  timea 

A  Forum  for  Debate. 

The  convention  is  a  get-together  af¬ 
fair  where  circulation  problems  are  de¬ 
bated,  suggestions  offered,  and  topics 
discussed  from  which  one  cannot  help 
deriving  benefit.  On  file  in  the  conven¬ 
tion  room  are  all  the  latest,  up-to-date 
recorda  and  forms  u.sed  by  wide-awake 
newspapers,  where  valuable  ideas  can 
be  obtained. 

It  the  circulation  manager  cannot  at¬ 
tend  the  convention,  his  new.spaper  is 
not  left  without  the  benefits  of  the  1.  C. 
M.  A.  The  official  Bulletin,  issued  six 
times  a  year,  is  grimful  of  topics  and 
Ideas,  of  circulation  men  throughout  the 
country,  and  the  suggestions  therein 


more  than  pay  for  the  small  member¬ 
ship  fee. 

Suppose  you  are  contemplating  a 
chiinge  in  circulation  methods,  or  car¬ 
riers’  delivery,  and  are  in  doubt  as  to 
its  practicability.  To  assure  its  success 
you  explain  your  situation  to  the  secre¬ 
tary  of  the  I.  C.  M.  A.,  who  puts  you 
in  touch  at  once  with  successful  I.  C. 
M.  A.  men  who  are  glad,  for  the  sake 
of  that  "Fraternally  yours,”  to  tell  you 
of  their  experiences  along  that  particu¬ 
lar  line. 

Volumes  could  be  written  on  the  bene¬ 
fits  derived  by  small  newspapers  from 
member.ship  in  the  I.  C.  M.  A.,  but  I 
think  that  the  statement  made  tc  me  by 
A.  M.  8nook,  president  and  general 
manager  of  the  Aurora  Beacon-News,  is 
convincing  evidence.  Mr.  Snook  says 
that  a  newspaper  not  holding  niember- 
.ship  in  the  I.  C.  M.  A.  js  asleep.  It  will 
never  outgrow  its  country  environment. 
It  Is  about  as  progressive  as  a  clam  that 
closes  its  shell  against  every  new  thing 
that  comes  along. 

Summing  it  all  up,  as  a  member  of 
the  I.  C.  M.  A.,  you  have  backing  your 
smiUl  paper  all  the  benefits  of  circula¬ 
tion  ideas  throughout  the  country,  and 
all  the  prestige  that  the  I.  C.  M.  A. 
commands. 


OF  INTEREST  TO 
CIRCUIATORS 


Mrs.  Shanahan,  one  of  lower  New 
York  city’s  "landmarks  as  the  seller  of 
newspapers  at  the  Hud.son  Terminal 
station,  gave  three  sons  to  Uncle  Sam’s 
service  in  the  draft  quota  from  the  city 
this  week. 

For  “disturbing  the  peace”  in  crying 
"extras”  on  Sunday  afternoon  in  West 
New  York,  N.  J.,  three  New  York  city 
newsboys  this  week  were  arrested,  con¬ 
victed  and  fined  $3  a  piece.  They  went 
over  to  New  Jersey  to  sell  Sunday  Kve- 
nlng  Telegrams,  not  knowing  that  the 
township  across  the  river  had  pa.ssed  an 
ordinance  against  noise  in  the  streets. 

(r.  C.  (Jardner,  formerly  of  the  lies 
Moines  Uapital,  is  now  city  circulation 
manager  of  the  Fort  Worth  (Tex.)  Kec- 
ord. 

The  Albany  (N.  Y.)  Evening  Journal, 
l>eginning  this  week,  will  publish  a  roto¬ 
gravure  section  each  Saturday,  to  con¬ 
sist  of  four  pages  of  local  and  world 
photograph.s.  The  Journal  this  week  be¬ 
gan  the  publication  of  a  “soldiers’  new.s” 
page  each  Saturday,  in  which  the  news 
of  the  week  will  be  summarized  into 
brief  and  interesting  paragraphs  for  the 
•soldiers  at  the  front. 

The  New  York  New.sboy.s’  Home  Club, 
organized  .several  years  ago  to  provide 
wholesome  environment  for  newsboys, 
has  received  sub.stantial  encouragement 
in  a  l)oque.st  of  317,800,  made  by  the  late 
Frederic  Holker,  a  New  York  dealer  In 
raw  silk,  and  on  the  death  of  a  brother 
and  sister  of  Mr.  Rolker,  the  club  will 
receive  $10,000  more.  The  Newsboys’ 
Club  received  its  first  real  impetus  when 
prominent  newspaper  men  lent  their  in¬ 
fluence  to  the  project.  \  numljer  of 
these  are  directors.  More  recently  the 
Newsboys’  Club  had  not  been  active  as  a 
separate  organization,  but  had  cooper¬ 
ated  as  a  temporary  arrangement  with 
the  Boy.s’  Club.  The  bequest  furnishes 
now  Incentive  for  carrying  out  the  origi¬ 
nal  plans. 

More  than  10,000  Chicago  newsboys 
made  their  annual  drive  on  White  City 
la.st  week,  to  be  entertained  by  the  man¬ 
agement  of  the  amusement  park.  In 
preparation  for  the  event,  20,000  “red 
hots”  were  ordered  to  aid  in  satisfying 


the  hunger  of  the  always  hungry  news¬ 
boy.  Circulation  managers  of  the  va¬ 
rious  Loop  papers  had  charge  of  the 
youngsters. 

F.  W.  Johnson,  until  recently  with  the 
Sioux  City  (la.)  Tribune,  has  become 
circulation  manager  of  the  Salem  (Ore.) 
Statesman. 

To  stimulate  the  song  writers  of  the 
country  to  turn  their  talents  to  patriotic 
music,  the  Hear-st  newspapers  are  of¬ 
fering  a  prize  of  $5,000  for  the  best  songs 
submitted  to  them,  the  prize  to  l)e  di¬ 
vided  as  follows.  For  the  best  song,  to 


be  selected  by  popular  vote,  $2,000;  for 
the  popular  song  which  stands  second  in 
the  poll,  $1,000;  for  the  third  on  the  li.st 
when  the  ballots  are  counted,  $500;  for 
the  fourth  on  the  li.st  when  the  ballots 
are  counted,  $250;  for  the  fifth  on  the 
li.st  when  the  'uallots  arc  counted,  $250, 
and  $100  each  for  the  next  ten  in  the 
voting. 

Wiley  B.  Baker,  circulation  manager  of 
the  Charlotte  (N.  C.)  01).server,  has  gone 
to  his  old  home.stead  in  Knoxville,  Tenn., 
for  a  short  rest,  following  his  recent  ill¬ 
ness. 


Newspaper  Publishers 
and  Advertising 

Publishers  of  newspapers  are,  perforce,  sellers,  of  adver¬ 
tising  space. 

The  right  sort  of  newspaper  publishers  have  nothing  else 
to  sell — save  single  copies  and  subscriptions. 

Their  influence,  editorially,  is  not  for  sale.  That  is  given. 

And  their  profit  conies  from  the  space  they  sell. 

They  are,  therefore,  thoroughly  familiar  with  advertising 
values,  advertising  solicitation,  advertising  power  and 
advertising  results. 

Solicitation  that  has  nothing  but  solicitation  hack  of  it 
does  not  get  very  far  with  these  men.  They  know.  They 
can  see  the  matter  from  every  angle. 

Therefore,  when  the  new.spaper  publishers  of  the  country 
finally  decide  and  act  on  that  decision,  it  is  evidence,  per  se, 
of  the  value  of  the  medium  they  select.  In  five  mouths 
in  1918  (January  to  May,  inclusive),  newspajiers  used 
the  trade  paiiers  as  follows; 

THE  EDITOR  AND  PUBLISHER  240,542  agate  lines 
The  Fourth  Estate  109,174  agate  lines 

Printers’  Ink  77,845  agate  lines 

Advertising  News  30,812  agate  lines 

Newspaperdom  (semi-monthly)  29,443  agate  lines 
Advertising  and  Selling  (monthly)  10,472  agate  lines 
Associated  Advertising  (monthly)  9,858  agate  lines 

This  means  that  THE  EDITOR  AND  PUP.LISIIER  led 
the  field  by  a  very  comfortable  margin. 

Figured  by  pages,  by  agate  lines,  by  inches,  any  way  that 
space  can  be  figured,  THE  EDIT(J)R  AND  I’LJPLISI  lER 
is  the  trade  paper  in  the  estimation  of  the  newspaper  pub¬ 
lishers  of  America. 

And  these  men  buy  space  in  THE  EDITOR  AND 
PUBLISHER  because  they  know  that  it  is  the  best  buy 
in  the  market  for  them. 

Newspapers  use  space  in  their  trade  publications  for  the 
purpose  of  advertising  their  advertising  to  the  buyers  of 
space — to  the  men  who  direct  the  newspai)er  advertising 
campaigns  for  the  big  and  little  national  advertisers.  These 
buyers  of  space  are  naturally  most  interested  in  the  trade 
new.spaper  which  gives  them  most  information,  of  an 
authoritative  kind,  about  newspapers.  That  'I'HE 
EDITOR  AND  PUBLISHER  answers  to  that  test  is  no 
longer  a  matter  of  opinion.  That,  through  advertising  in 
its  columns,  newspapers  may  keejj  space  buyers  keenly 
interested  in  them  is  a  matter  of  certainty!  That  the 
publishers  of  new.spapers  realize  this  is  attested  by  the 
aliove  figures. 

The  Editor  and  Publisher 

Suite  1117,  World  Building  63  Park  Row,  New  York 
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VETERAN  CHICAGOAN  DEAD 


John  Ritchie,  Veteran  of  Civil  War  and 
Friend  of  Grant. 

John  Ritchie,  for  many  years  a  Chi¬ 
cago  newspaper  man,  died  last  week, 
aged  77  years.  He  served  as  lieuten¬ 
ant  of  a  New  York  infantry  regiment 
in  the  civil  war  and  was  a  friend  of 
(k'n.  Grant.  '  After  working  several 
years  on  the  Cincinnati  Enquirer,  Mr. 
Ritchie  went  to  Chicago,  working  on 
the  Chicago  Times.  He  established  a 
law  reporting  firm  in  Chicago  and  for 
many  years  he  was  official  stenograph¬ 
ic  reporter  for  national  conventions  of 
l)oth  great  parties.  About  ten  years 
ago  failing  eye.sight  caused  him  to 
cease  active  work  and  he  removed  to 
Oregon.  He  was  a  charter  member  of 
the  Chicago  Press  Club. 


OBITUARY  NOTES 

Mrs.  .\lgu8Tus  C.  Kbssinger,  wife 
of  A.  C.  Ke.ssinger,  publisher  of 
the  Rome  (N.  Y.)  Sentinel  died  sud¬ 
denly  in  Rome  on  June  25,  aged  sev¬ 
enty-two  years. 

John  Sincuaire  Robertson,  son  of  the 
late  John  Ross  Robertson,  proprietor 
of  the  Toronto  Telegram,  died  on  June 
23  at  .\llandale,  Ontario,  Ju.st  three 
weeks  after  the  death  of  his  father. 
He  was  familiarly  known  in  journalis¬ 
tic  circles  as  “Cully”  Robertson  and 
was  a  member  of  the  Telegram  staff, 
being  attached  to  the  sports  depart¬ 
ment,  to  which  he  contributed  a  breezy 
column  called  “Remarks  on  the  Side.” 
He  was  popular  in  sports  circles.  He 
was  born  in  London,  England,  in  1873 
when  his  father  was  living  there  as 
correspondent  of  the  Toronto  Globe. 

Emil  E.  Johnson,  for  many  years  one 
of  the  proprietors  of  the  Review  Pub¬ 
lishing  Company,  of  Minneapolis,  is  dead 
at  Black  Mountain,  N.  C.  He  was  one 
of  the  best-known  men  in  the  publish¬ 
ing  bu.siness  in  that  section  of  the  State. 
His  wife,  one  sister,  and  two  brothers 
survive. 

Mrs.  Adklajdb  Pratt,  wife  of  John  B. 
Pratt,  of  the  Washington  Bureau  of  the 
New  York  Times,  died  at  Washington 
recently  following  a  lengthy  illnes.s. 
She  accompanied  her  husband  when  he 
went  to  South  America  to  meet  Col. 
Roosevelt  after  the  latter’s  return  from 
his  Brazilian  explorations,  and  was  also 
with  her  husband  in  Europe  during  the 
early  days  of  the  war,  accompanying 
him  to  the  battlefront. 

John  N.  Ctbmaniak,  seventy-one 
years  of  age,  editor  of  the  Volksfreund 
of  La  Crosse,  Wis.,  died  at  his  home  In 
that  city  last  week. 

Thomas  B.  Van  Buskirk,  a  veteran 
lola  (Kan.)  newspaper  man,  died  on 
June  16. 

Christian  F.  Berkhemer,  associate 
editor  of  the  Columbus  (Ohio)  Express 
and  We.stbote,  died  last  week  following 
an  operation.  He  came  to  the  United 
States  from  Germany  nearly  a  quar¬ 
ter  of  a  centurj-  ago.  A  widow  and  four 
.sons  survive. 

Arthur  J.  Jeti'rey,  former  business 
manager  of  the  Ottawa  (Ont.)  Citizen 
and  for  the  past  fifteen  years  assistant 
librarian  at  the  Parliament  Buildings, 
died  suddenly  on  June  18,  of  heart  fail- 
lire.  At  another  time  Mr.  Jeffrey  own¬ 
ed  and  published  the  Arnprior  Ciironicle. 
He  Is  survived  by  nine  children,  five 
sons  and  four  daughters. 

Mrs.  Margaret  F.  Hughes,  wife  of 
George  P.  Hughes,  who  for  nearly  a 
quarter  of  a  century  was  publisher  of 
the  Tottenham  (Ont.)  Sentinel,  died  last 
week  in  Toronto. 

Robert  Reis,  noted  advertiser,  manu¬ 
facturer  and  distributer  of  “B.  V.  D." 


underwear,  and  head  of  the  firm  of  Rob¬ 
ert  Reis  &  Co.,  New  York,  died  sudden¬ 
ly  on  June  21,  in  his  seventieth  year. 
Mr.  Reis  was  born  in  Baden,  Germany, 
and  was  brought  to  this  country  by  his 
parents  at  the  age  of  four  years.  At 
an  early  age  he  became  an  underwear 
distributer,  but  it  was  not  until  fifteen 
years  ago  that  his  firm  established  many 
branches  of  the  business. 

Ch.arles  Ely  Johnson,  a  reporter  for 
the  Chicago  Herald  and  Examiner,  died 
last  week.  He  is  survived  by  a  widow 
and  two  brothers,  one  of  whom,  Albert, 
is  a  reporter  for  thft  Chicago  Evening 
Post. 

David  ^V.  WiaisTER,  a  veteran  Western 
new.spaper  man,  died  a  few  days  ago  on 
a  train  en  route  to  his  former  home  in 
Santa  Paula,  Cal.  For  many  years  Mr. 
Webster  edited  a  Santa  Paula  newspa¬ 
per,  and  recently  he  was  editor  of  the 
Beaver  County  (Utah)  News. 

Willia.m  K.  Buckingham,  a  well- 
known  Pennsylvania  newspaper  man, 
died  a  few  days  ago  in  Philadelphia, 
aged  sixty-four  years.  After  graduating 
from  the  Dickinson  Seminary  in  1874, 
Mr.  Buckingham  worked  on  newspapers 
in  Lancaster,  Altoona,  Bedford,  and 
Williamsiiort  before  coming  to  Philadel¬ 
phia.  He  was  connected  with  the  old 
Philadelphia  Evening  News,  and  later 
for  years  on  the  Press.  He  was  a  mem- 
l)er  of  the  Elks  and  the  Pen  and  Pencil 
Club.  One  daughter  and  a  son  survive 
him. 

Charles  C.  Rogers,  formerly  editor  of 
the  St.  Augustine  Eagle,  died  last  week 
in  Galesburg,  Ill. 

Mark  N.  Is.aacson,  father  of  Charles 
D.  Isaacson,  of  the  New  Y’ork  Globe, 
died  on  June  21  in  Brooklyn,  N.  Y., 

Mrs.  Marie  Genevieve  Harner,  wife 
of  William  H.  Harner,  who  is  assistant 
advertising  manager  of  Abraham  & 
i?traus,  Brooklyn,  N.  Y.,  died  on  June 
24,  in  her  thirty-sixth  year. 

Sergeant  R.  L.  Shear.man,  assistant 
editor  of  the  Hardware  World  and  Im¬ 
plement  Record,  San  Francisco,  has  been 
killed  in  service  in  France. 


Texans  Visit  New  York  City 
A.  E.  Clarkson,  business  manager  of 
the  Houston  I’ost,  and  J.  C.  Kidd,  his 
uncle  and  a  memlx'r  of  the  Post  board 
of  directors,  returned  home  this  week 
after  a  trip  through  the  North.  They 
attended  the  convention  of  the  Interna¬ 
tional  Circulation  Managers’  Associa¬ 
tion  in  Washington,  and  after  visiting 
Mr.  Kidd’s  old  home  in  Maryland,  came 
up  to  New  Y’ork  and  spent  four  days 
attending  to  business  and  visiting  old 
friends,  both  of  whom  have  many  here. 
While  Mr.  Clarkson  quite  frequently 
comes  North  on  business,  it  was  Mr. 
Kidd’s  first  visit  to  New  Y’ork  city  since 
1884,  and  he  was  very  much  interested 
in  the  development  of  the  metropolis. 


Hylan  Settles  with  N.  Y.  World 
Mayor  John  F.  Hylan,  having  paid 
counsel  for  the  New  York  World  the 
$2,000  extra  allowance  assessed  against 
him  because  of  his  discontinuance  of  the 
$525,000  libel  actions  Instituted  against 
that  newspaper  in  the  municipal  cam¬ 
paign  last  fall.  Supreme  Court  Justice 
Cropsey  on  June  26  signed  the  order  of 
discontinuance.  Affidavits  submitted  to 
Justice  Cropsey  showed  that  the  $2,000 
extra  allowance  as  well  as  the  court 
costs  had  been  paid  by  the  Mayor. 


Don’t  you  believe  that  opportunity 
knocks  but  once  at  the  door.  She  comes 
around  oftener  than  the  bill  collector. 
Don’t  mistake  one  knocking  for  the 
other. 


MACDONALD  RETURNS 
TO  CHICAGO 


Resigns  as  (General  Manager  of  the 
Washington  Herald  to  Become  Busi¬ 
ness  Manager  of  Hearst's  Chicago 
Herald  and  Examiner. 


Chicago,  June  28. — A.  T.  Macdonald, 
formerly  general  manager  of  the  Wash¬ 
ington  Herald,  has  just  signed  a  con¬ 
tract  with  the  Hearst  newspapers  as 
business  manager  of  the  Herald  and 
Examiner,  of  which  A.  H.  Messing  will 
continue  as  publisher, 

Mr.  Macdonald’s  first  newspaper  train¬ 
ing  was  in  Chicago  on  the  Daily  News 
in  the  days  of  “Gene”  Field  and  George 
.Vde  and  Will  Payne  and  the  McCutch- 
eons.  He  went  to  Denver  in  1892  to  be¬ 
come  night  editor  of  the  Rocky  Moun¬ 
tain  News,  and  later  was  city  editor  of 
the  Denver  Time.s.  Returning  to  Chi¬ 
cago  in  1898,  he  became  telegraph  editor 
of  the  Inter-Ocean.  He  preceded  Bert 
Ix'sten  Taylor  in  producing  the  Chicago 
Journal’s  “Little-of-Everything  Col¬ 
umn,”  one  of  the  first  “column.s”  in  the 
country.  From  Chicago  Mr.  Macdonald 
went  to  New  Y’ork,  joining  the  Munsey 
forces  on  the  Daily  New.s,  and  in  1903 
he  was  made  managing  editor,  remain¬ 
ing  in  that  capacity  until  Mr.  Munsey 
sold  the  property. 

From  New  York  Mr.  Macdonald  went 
to  Louisville  as  managing  editor  of  the 
Louisville  Herald.  He  left  Louisville  in 
1915  to  join  the  Toronto  Daily  News  staff 
as  assistant  general  manager.  In  1916 
he  became  general  manager  of  the  News. 
Early  in  1917  he  joined  the  staff  of  the 
Toronto  Globe  as  day  managing  editor, 
and  last  October  he  became  general 
manager  of  the  Washington  Herald. 


INDICTED  FOR  LIBEL 


N.  Y.  Times  ami  Tribune  Named  in  Mrs. 

Hearst’s  .Vetion. 

Indictments  for  criminal  libel  against 
the  New  Y’ork  Times  and  two  of  its 
editors,  and  against  the  New  York  Tri¬ 
bune  and  two  of  its  editors  have  been 
returned  by  the  additional  grand  jury 
which  has  been  investigating  the  com¬ 
plaint  of  Mrs.  William  Randolph  Hearst, 
who  accu.sed  the  Newspapers  of  publish¬ 
ing  articles  charging  her  with  being  pro- 
German. 

The  indictments  against  the  newspa¬ 
pers  and  the  editors  were  handed  to 
Judge  Rosalsky  in  General  Sessions.  In 
ca.se  of  conviction  the  newspapers  can 
be  fined  $5,000  each.  The  editors  can 
be  sent  to  prison  for  not  less  than  six 
months  nor  more  than  three  years,  or  be 
fined  $1,000  each,  or  both. 

The  New  York  Evening  Mail  was  also 
named  in  the  original  complaint  of  Mrs. 
Hearst,  but  explanations  were  made  by 
that  newspaper  to  the  public  in  a  way 
that  was  satisfactory  to  Mrs.  Hearst  and 
its  publi.shers  were  not  indicted. 

Adolph  S.  Ochs,  proprietor  of  the  New 
Y’ork  Times,  and  Errol  E.  Hart,  assistant 
night  city  editor  of  the  New  York  Tri¬ 
bune,  appeared  voluntarily  before  Judge 
McIntyre  in  General  Se.ssions  on  June  25 
and  were  admitted  to  $1,000  bail,  to  ap¬ 
pear  for  trial. 


JEREMIAH  O’LEARY'S  TRIALS 


Treason  Charges  to  Get  First  Attention 
from  Authorities. 

It  is  probable  that  tho  trial  of  Jere¬ 
miah  O’Leary  on  charges  arising  from 
publications  in  his  paper,  the  Bull,  will 
be  sidetracked  by  the  United  States  au¬ 


thorities  in  order  to  expedite  the  trial  of 
O’Leary  and  others  Indicted  with  him  on 
charges  of  treason.  Jeremiah  O’Leary 
is  a  defendant  in  both  actions. 

As  a  result  of  the  mistrial  declared  in 
the  case  of  John  O’Leary,  on  charges  of 
having  aided  his  brother  to  escape  from 
the  authorities  on  June  24.  the  trial  of 
.Teremiah  for  violation  of  the  Espionage 
act  in  connection  with  the  publication 
of  the  militant  Irish  paper.  Bull,  was  de¬ 
layed  several  weeks,  because  both  cases 
are  being  handled  by  the  same  United 
States  Attorney. 


Invents  Geographic  Study  Game 
Emil  M.  Scholz,  publisher  of  the  New 
York  Evening  Post,  is  a  busy  executive, 
but  he  has  found  time  by  way  of  di¬ 
version  to  invent  an  ingenious  card 
game  for  which  a  patent.  No.  1269320, 
has  just  been  issued  by  the  Patent  Of¬ 
fice,  and  it  will  be  placed  upon  the  mar¬ 
ket  soon.  The  new  game  is  called  Jog — 
doubtless  because  it  is  closely  related  to 
the  geography  of  the  United  States. 
Each  card  in  the  deck  represents  some 
State  in  the  American  Union,  Mexico, 
and  Canada.  The  winner  must  be  able 
to  arrange  the  cards,  similar  to  the 
game  of  Rum  or  Cooncan,  in  such  a  se¬ 
quence  that  those  which  are  in  a  Speci¬ 
fied  relation  to  each  other  represent 
States  or  provinces  which  are  adjacent. 


Information  on  War  Contracts  Needed 

M’ashingto.v,  D.  C.,  June  24. — Exami¬ 
nation  of  correspondence  seized  by  the 
Department  of  Justice  agents  from  of¬ 
fices  of  illegal  contingent-fee  agents 
has  caused  the  Department  of  Justice 
to  make  special  effort.s  to  formulate  a 
new  method  for  supplying  adequate  in¬ 
formation  on  all  Government  needs  to 
manufacturers  and  to  make  the  ser¬ 
vices  of  contract  agents  entirely  un¬ 
necessary. 

In  this  connection  the  navy  system  of 
publishing  periodically  what  it  desires 
to  buy  is  under  close  examination,  and 
some  features  of  this  may  be  extended 
to  the  War  Department. 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC.. 

Advertising  and  Sales  Service. 

1457  Broadway.  New  York. 

FRANK,  ALBERT  &  CO.. 

26-28  Beaver  St..  New  York. 

Tel.  Broad  3831. 

HOWLAND.  H.  S ..  ADV. 

AGENCY,  INC.. 

20  Broad  St.,  New  York. 

TeL  Rector  2573 


P ublish  ers’  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Member  Andlt  Boreas  of  Ctrenlatloae. 
Sworn  Net  Paid  CIrenIntlon  fnr  S 
Month*  Ending  April  1,  1918 

41,267  Daily 

We  (oaraDte*  tho  Urteat  wMt*  borne 
dplirered  eTenlDg  drenlatioa  la  th*  trade 
territory  of  Now  Orleaas. 

To  reach  a  largo  awjorlty  of  tho  trade 
proepeeta  la  the  local  torrltory  tho  auloa 
la  the  logical  and  acoaoaile  aiadlnw. 

Circulation  data  aoat  oa  raqoaat. 

The  8.  C.  BECKWITH  8PB01AI. 

AOBIVOY 

Sol*  Porolga  Baptaaoatatlra* 
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BRYANT  HEADS  NEW 
JERSEY  EDITORS 


State  Association  Plans  to  Bring  Its 
Members  Closer  Together  and  to 
Co-operate  with  the  A.  N.  P.  A. 
and  the  N.  E.  A. 


Catskill,  N.  T.,  June  24. — The  sixty- 
second  annual  meeting  of  the  New  Jer¬ 
sey  Press  Association,  one  of  the  oldest 
State  press  associations  in  the  country, 
was  held  in  the  Catskill  Mountain  House 
from  June  21  to  24.  About  seventy-five 
members  and  guests  were  in  the  party 
and  most  enjoyable  time  was  had  by  all, 
not  withstanding  the  chlliy  weather. 

At  the  regular  business  meeting  of 
the  Association,  held  Saturday  morning, 
the  following  officers  were  elected  for  the 
ensuing  year:  President,  William  B. 
Bryant,  of  the  Paterson  Press-Guardian; 
vice-president,  H.  T.  Hagaman,  Lake 
Wood  Citizen;  secretary,  John  W.  Clift, 
Summit  Herald ;  treasurer,  W.  B.  R.  Ma¬ 
son,  Bound  Brook  Press. 

The  following  were  elected  to  the  exe¬ 
cutive  committee:  Augustus  S.  Crane, 
Elizabeth  Journal;  E.  V,  Savidge,  Hope- 
well  Herald;  J.  Z.  Demarest,  Tenafly 
Record;  E.  A.  Bristor,  Passaic  Herald; 
J,  W.  Naylor,  Allentown  Messenger;  W. 
A.  Sweeney,  Red  Bank  Standard;  W.  L. 
Tushingham,  Camden  Courier. 

Mr.  Worth,  the  advertising  manager 
of  the  Long  Branch  Record,  read  a  very 
interesting  paper  on  “Salesmanship  in 
Advertising,”  and  there  were  interesting 
discussions  on  many  of  the  important 
topics  of  interest  to  publishers. 

The  annual  banquet  was  held  Satur¬ 
day  evening.  The  retiring  president,  W. 
A.  Sweeney,  acting  as  toastmaster,  in¬ 
troduced  Senator  Wells,  of  Bordertown, 
and  W.  B.  Bryant,  the  new  president. 
Senator  Wells  gave  a  splendid  address 
and  Mr.  Bryant  thanked  the.  newspaper 
men  for  their  confidence  and  stated  that 
it  would  be  his  purpose  to  bring  the 
members  of  the  association  closer  to¬ 
gether,  and  to  cooperate  with  the  Amer¬ 
ican  Newspaper  Publishers  Association 
and  National  Editorial  Association. 


VALUABLE  LIBERTY  LOAN  AID 


Over  Million  Lines  of  Free  Space  from 
Missouri  Papers. 

St.  Louis,  June  28.— The  Third  Liberty 
Loan  got  393,762  lines  of  publicity  from 
the  newspapers  of  St.  Louis.  In  addi¬ 
tion,  Missouri  newspapers  gave  1,101,695 
lines  of  news  space. 

These  figures  are  taken  from  the  re¬ 
port  of  the  Press  Bureau  of  the  Liberty 
Loan  Organization  of  the  Eighth  Fed¬ 
eral  Reserve  District.  In  the  district, 
which  includes  Arkansas,  Indiana..  Ken¬ 
tucky,  Tennessee,  and  parts  of  Missouri 
and  nilnois,  4,158,910  lines  of  publicity 
was  the  contribution  of  the  newspapers. 
The  circulation  of  the  newspapers  con¬ 
taining  this  publicity  Is  about  2,558,050 
an  issue.  The  population  of  the  district 
is  put  at  approximately  12,000,000. 

No  class  publications  are  included  in 
the  figures  given. 


ENFORCING  LICENSES 


Chicago  Foreign  Language  Papers  Court 
Trouble  from  Government. 

Chicago,  June  28. — Federal  Agents  In 
Chicago  have  -announced  that  a  cam¬ 
paign  is  on  to  prosecute  foreign  lan¬ 
guage  newspapers  which  fail  to  se¬ 
cure  a  license  or  submit  translations  to 
the  postmaster  in  advance.  Large  daily 
papers,  printed  in  foreign  languages 
may  issue  without  furnishing  advance 
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translations  if  they  are  licensed.  Charles 
F.  Clyne,  United  States  district  at¬ 
torney,  has  announced  that  whether 
a  foreign  language  newspaper  goes  in¬ 
to  the  mails  or  not  it  must  observe  the 
ruling. 

This  is  taken  to  mean  that  newspa¬ 
pers  published  strictly  for  street  sales, 
of  which  there  are  several  in  Chicago, 
or  out-of-mail  distribution,  must  either 
come  under  the  license  system  or  pro¬ 
vide  the  Government  with  complete  and 
accurate  translations  of  matter  which 
goes  into  their  columns. 

One  or  two  papers,  thus  distributed, 
are  reported  as  being  close  to  the  bor¬ 
derline  of  disloyalty  in  some  of  the 
articles  they  have  printed  and  warn¬ 
ings  have  been  sent  them.  The  editor 
of  one  Yiddish  paper  was  “called  in”  and 
questioned  by  Government  officials.  The 
name  of  the  paper  was  not  disclosed. 


GERMAN  PAPERS  IN 
CHICAGO  DISCONTINUE 


Staats-Zeitung  and  Presse  Go  Into 
Hands  of  Receiver — Second  Oldest 
Paper  in  Chicago — Ready  (]ash 
Was  Needed. 


Chicago,  Jime  27.— The  Staats-Zeitung 
and  the  Presse,  German  papers,  failed 
to-day.  They  suspended  publication  at 
once  and  will  go  into  the  hands  of  a 
receiver.  Judge  John  Stelk,  president 
of  the  Illinois  Publishing  Company,  an¬ 
nounced  that  the  papers  were  unable  to 
meet  the  demands  of  Horace  L.  Breind, 
the  controlling  stockholder,  who  asked 
8112,000  for  his  interest,  $5,000  to  be 
paid  in  five  days  and  a  like  amount  in 
twenty-five  days,  and  the  balance  at 
$1,000  a  month. 

Judge  Stelk  called  a  mass- meeting  of 
Americans  of  German  descent  on  Wed¬ 
nesday  night  in  an  effort  to  raise  funds 
to  keep  the  papers  going,  but  only 
$1,187  was  pledged.  It  was  then  an¬ 
nounced  that  the  paiiers  would  continue. 
The  publishers,  however,  changed  their 
minds  in  a  few  hours.  Thus  Illinois 
loses  its  oldest  German  daily  newspaper, 
and,  with  the  exception  of  the  Chicago 
Tribune  and  the  Chicago  Evening 
Journal,  the  first  paper  published  in  the 
State,  having  been  established  in  1848. 

The  troubles  of  the  Staats  began  to 
reach  public  notice  with  the  resigna¬ 
tion  some  months  ago  of  Horace  L. 
Brand,  editor  and  publisher.  No  reason 
was  given  for  his  withdrawal.  At  no 
time  had  the  paper  been  under  Govern¬ 
ment  fire,  the  policy  of  loyalty  set  down 
by  Mr .  Brand  having  been  strictly 
adhered  to  since  the  United  States  de¬ 
clared  war  on  Germany. 

Judge  John  Stelk,  of  the  Municipal 
Court  of  Chicago,  has  guided  the  des¬ 
tinies  of  the  publication,  with  the  as¬ 
sistance  of  Edward  Selbmann,  city 
editor,  since  the  resignation  of  Mr 
Brand. 

“The  Staats-Zeitung  is  not  a  losing 
proposition,”  Judge  Stelk  said,  “and  it 
would  not  require  a  large  sum  to  sub¬ 
sidize  it.  What  was  needed  most  was 
a  ready  cash  balance  for  current  ex¬ 
penses.” 


In  his  application  for  a  receiver,  filed 
in  the  Superior  Court  by  Judge  Stelk, 
president  of  the  company,  he  stated  the 
company’s  liabilities  as  $121,319.  The 
personal  property  of  the  company,  in¬ 
cluding  an  Associated  Press  fran¬ 
chise,  is  estimated  at  $426,605.89. 


The  man  who  cultivates  the  habit  ot 
being  sure  of  himself  rarely  goes  wrong. 


The  Following  Newspapeis  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA 

Blrmlncham  . NBHVS 

Averase  circulation  for  Feb.,  1918,  Daily 
44,600;  Sunday,  60,673.  Printed  2,865,884 
linen  more  advertlaing  than  ita  neareat  com¬ 
petitor  in  1017. 

CALIFORNIA 

Loa  Angeles . EXAMINER 

A.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Qreatest  Home 
DeUvery. 


San  Jose  . MERCURY  HERALD 

Post  Offlce  Statement . 11,434 

Member  of  A.  B.  0. 


GEORGIA 

AtUnta  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN. 
CircuUtion  dally  62,537;  Sunday  105,287. 
The  largest  3c  afternoon  circulation  in 
America.  The  greatest  Sunday  circulation 
in  this  section  of  the  South. 


ILLINOIS 

JoUet  (Circulation  18,100  HERALD-NEWS 

IOWA 


MISSOURI 

St.  Louis  . . POST-DISPATCH 

Daily  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  its  territory  with 
the  beautiful  Rotogravure  Picture  Section 
The  POST-DISPATCH  sells  more  papers  in 
St.  Louis  and  suburbs  every  day  in  the 
year  than  there  are  homes  in  the  city. 
Circulation  for  entire  year  1917; 

Sunday  average . 361.263 

Daily  and  Sunday . Iddl.lOS 

NEW  JERSEY 

Ellzalwth  .  JOURNAL 

Paterson  .  PRESS-CHRONICLE 

Piainfleld . COURIER  NEWS 

NEW  YORK 

Buffalo . COURIER  ft  ENQUIRER 


New  York  City _ IL  PROGRESSO  ITALO- 

AMERICANO. 

New  York  City . DAY 

The  National  Jewish  Daily  that  no  general 
advertiser  should  overlook. 

OHIO 

Youngstown . VINDICATOR 

PENNSYLVANIA 


Des  Moines . SU(X::ESSFUL  FARMING 

More  than  800, 0(M  circulation  guaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Circulations. 


Erie . TIMES 

Wilkes-Barre . TIMES-LEADER 

TENNESSEE 


LOUISIANA 

New  Orleans  . TIMES  PICAYUNE 

MINNESOTA 

Minneapolis  .  TRIBUNE 

Morning  and  Evening. 

MONTANA 

Butte . MINER 

Average  daily,  14,903;  Sunday,  23,676,  for 
6  months  ending  April  1,  1918, 


Nashviile  .  BANNER 

TEXAS 

Houston . CHRONICLE 

The  Chronicle  guarantees  a  circulation  of 
50,000  dully  and  58,000  Sunday. 

VIRGINIA 

Harrisonburg . DAILY  NEWS  RECORD 

Ijargest  circulation  of  any  dally  paper  in  the 
famous  valley  of  Virginia. 

WASHINGTON 

Seattle .  POST  INTELLIGENCER 


ROLL  OF  HONOR 


The  following  publishers  guarantee  circulation 
and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhaustive  investigation: 

ILLINOIS 

Chicago  . .*. _  SKANDINAVEN 

KENTUCKY 

Louisville.  Ky.  .MASONIC  HOME  JOURNAL 
(Semi-Monthly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publica¬ 
tion  in  the  world.  In  excess  of  90,000  copies 
monthly. 


GEORGIA 

Athens  .  BANNER 

A  gilt-edge  subscription — not  a  mere  circula¬ 
tion  claim. 

NEBRASKA 

Lincoln...  (Cir.  128,384) ..  .FREIE  PRESSE 
NEW  YORK 

New  York. .  .BOELLETTINO  DELLA  SERA 
PENNSYLVANIA 

Johnstown . DAILY  DEMOCRAT 


R.J.BIDWELLCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

"*Hear$t’s  Features  Always  Lead" 

Write  for  booklet. 

“Half  Million  Dollar  Feature  Service'* 

The  International  Feature  Service 

729  Savanth  Ava.  New  York,  N.  Y. 
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N.  Y.  STATE  EDITORS  IN 
ANNUAL  CONVENTION 

Valuable  Advkx'  Given  by  Louis  ^'iley, 

Uon  Seitz,  Governor  Whitman,  Dr. 

Williams  and  Others  —  Press 
Must  Fight  Autocracy 

ISy  Wire  to  The  Koitok  and  Pi'Rljshkk. 

KociihiSTEK,  N.  y.,  June  27. — Never  be¬ 
fore  in  the  history  of  the  New  York 
Stat(‘  I’res.s  .X.ssiK-iation  has  more  siff- 
nilicance  attached  to  an  annual  meet- 
inK  of  that  Ixsiy  than  is  evident  on  all 
si<les  at  the  .sixty-fifth  annual  conven¬ 
tion  of  the  newspaper  editors,  pub¬ 
lishers.  and  liu.sine.ss  executives  of  the 
Kmpire  State  now  in  .se.ssion  in  the 
<-ity.  The  fir.st  two  days  of  the 
m«s‘tinif.  ending  with  a  big  banquet  in 
the  ball  room  of  Powers  Hotel  to-night, 
have  Ix'en  crowded  full  of  worthwhile 
talks  and  discus.sions,  mo.st  of  tln?m 
Ix-aring  on  the  war  and  the  relation  of 
the  .\meri<'an  |>ress  to  the  country’s 
war-time  programme.  Th<‘  tremen¬ 
dous  importance  of  their  calling  to  the 
lives  and  destinies  of  the  jx-ople  of  the 
State  an<l  the  nation,  and  the  over¬ 
whelming  n-sponsibilities  which  d<'volve 
upon  them  l>y  ri'ason  of  the  cHsis 
through  which  the  cotmtry  and  the 
worbl  are  now  jiassing. 

.\t  to-night's  ban(iviet  were  four  di.s- 
tinguished  gue.sts  and  speakers  all  of 
whom  thrilled  their  audieni-e  to  the 
utmo.st  and  brought  renewed  encotir- 
agement  from  the  very  innermost  cir¬ 
cles  of  the  State  and  national  centn's 
for  the  all-important  l)U.siness  «)f  win¬ 
ning  the  war.  They  were  f;overnor 
Charles  S.  Whitman,  Kr<>derick  C.  Wal¬ 
cott,  personal  rei>re.sentativc  of  Food 
Commis.«ioner  Hoover;  John  Mit<‘hell, 
tiresident  of  the  New  York  State  Food 
Commission,  and  James  Schermerhorn, 
e<litor  of  the  I>etroit  Time.s.  hlach  liased 
his  aildress  upon  some  particular  j>hase 
of  the  war  as  relating  to  newspap«*r.s. 
Knthusiastic  as  was  the  response  to 
the  (lovemor's  hand.some  tribute  to  the 
press  of  the  State  and  its  incalculable 
si'rvice,  in  the  course  of  which  he  t)iM'n- 
ly  declared  him.self  against  any  and  all 
censorship.  desj)ite  the  abttses  which 
might  seem  to  warrant  it,  it  remained 
for  Mr.  Wolcott  to  deliver  the  most  sig¬ 
nificant  and  vital  mes.sage  of  the  eve¬ 
ning  and  one  which  touched  the  deep¬ 
est  emotions  of  all  present. 

Encouraging  War  Information 

.Much  of  Mr.  Wolcott's  talk  was  in 
the  nature  of  intimate  facts  and  fig- 
i.ix's  concerning  one  of  the  most  im- 
IKirtaiit  pha.s«-s  of  the  c-ountry’s  war  ac- 
tivitie.s — the  distributiem  of  .Vnierica's 
surplus  ami  c<»ns<‘.rved  fo(Ml  su|)ply  to 
me<-t  the  demands  of  our  Kuroix-an  al¬ 
lies — and  was  given  in  the  strictest  con- 
fidenc*-,  and  cannot  lx;  divulgj-d.  He 
gave  a  startlingly  compn-hen.sive  idea 
of  what  is  Ixdng  accomplished  in  that 
i<‘sfXH-t.  and  how  the  I'nited  States,  de¬ 
spite  handi<'aps  of  untold  magnitude 
and  the  fact  that  it  had  already  over- 
ex|x.rted  its  wheat  when  the  distress 

•  ignals  were  hoisted  by  France  and 
England,  has  Ix-en  able  to  .send  lfir>.000,- 
<  <xt  bushels  of  wheat  to  meet  the  de¬ 
mand  over.sea.s. 

•  If  yoti  s»‘e  any  doubting  Thoma.ses 
lii-morn>w,’'  he  said,  "tell  them  to  lx* 
patient  for  the  next  two  or  three 
months,  and  then  even  they  will  be 

•  cnt'ilcnt  that  we  are  going  to  win  this 
-t  niggle,  and  win  it  in  the  right  way.” 

His  encouraging  words  and  veiled  hint 
(  f  reassuring  events  to  come,  were  met 
liy  a  storm  of  applause. 

Chief  interest  in  the  Thursilay  after- 
ntxm  session  of  the  convention  centred 


alxiut  the  address  of  Lxiuis  Wiley,  busl- 
ne.ss  manager  of  the  New  York  Times, 
who  spoke  on  "The  War’s  Effect  on 
the  NewspaiKT,”  and  a  pajx'r  prepared 
by  Don  O.  Seitz,  bu.siness  manager  of 
the  New  York  World,  on  "Newspaper 
Making,”  which  was  read,  in  his  absence 
by  Augu.stin  McNally,  a  World  man 
and  director  of  publicity  for  the  New 
York  State  Foo<l  Cornmi.ssion. 

Congress  Is  Antagonistic 

Mr,  Wiley  decried  the  fact  that  Con- 
gri'ss  .seems  to  be  antagonistic  to  the 
American  press,  saying: 

"There  is  a  great  part  in  this  war 
for  the  newspaiK'r,  and  it  is  filling  that 
part  well.  It  iA  .stamping  out  pro-Cer- 
manism,  .speeding  up  the  war,  made 
pacifism  ashamed,  and  is  putting  new 
values  upon  all  the  ble.s.sings  of  this 
greate.st  of  all  republics.  It  will  .see 
to  it  that  there  is  no  jx'ace,  or  thought 
of  ix>ace,  until  Herman  militarism  is 
iitterly  and  totally  destroyed  without  a 
hoix*  of  reconstruction. 

"Notwith.standing  all  the  newspaix'rs 
have  done  to  support  the  war,  they  ap- 
jx‘ar  to  have  the  antagonism  of  Oon- 
gn*s.s.  There  is  a  ix'rsi.stent  effort  to 
hamper  and  check  them.  There  are 
men  in  our  national  halls  of  legi.slation 
with  minds  .so  small  that  they  jx-rmit 
jealousy  of  the  newspaix»r  press  to  fill 
a  large  part  of  a  mentality  which  should 
lx»  devoted  to  c,irrying  on  the  war.” 

In  that  same  relation  Mr.  Wiley  point¬ 
ed  to  the  "great  danger  of  excessive 
/one  postal  tax  on  newspai>ers,'’  saying 
he  Ixdieved  the  zone  sy.stem  of  po.stal 
charges  will  operate  as  a  stimulant  in 
the  promotion  of  sectionalism  rather 
than  nationalism,  and  that  it  is  incon- 
si.stent  of  Congress  to  hamper  and  re¬ 
strict  the  circulation  of  (k>vernment 
t>ropaganda  through  the  newspapers  by 
imposing  such  burdens.” 

In  his  paper,  Mr.  Seitz  urged  the 
newspaiH-rs.  when  the  exigencies  of 
the  war  are  over,  to  revive  their  old 
Iradition.s,  rea.ss<“rt  their  power  of  criti- 
( ism  and  open  wide  their  searchlights  of 
imblic  oj>inion.  "Criticism  is  dumb  in  the 
face  of  responsibility  .such  as  lies  with 
'he  FresidenI  to-day.  The  Hovernment  is 
functioning,  but  newspapers  are  not.” 

Other  sp<'akers  in  the  afternoon  pro¬ 
gramme  were  Court  land  Smith,  of  the 
.\merican  Press  .\s.sociation ;  Oeorge 
M.atthew  .\dams,  of  the  Adams  Service 
of  New  York,  and  .lerome  Harnum,  of 
the  Syracu.se  Post-Standard. 

The  morning  .se.ssion  was  devoted  al- 
mo.st  exclusively  to  papers  hy  delegate.s, 
most  of  them  editors  or  publishers  of 
country  new.spapers,  among  them  Ix*- 
ing  Wallace  Odell,  of  the  Tarrytow’n 
New.s,  .John  W.  Haker,  of  the  Ithaca 
Journal,  and  F.  A.  Merriam,  of  the  Mt. 
Vernon  Argus. 

Big  Stakes  on  the  War 

The  opening  .s«‘.s.sion  of  the  conven¬ 
tion  on  Wednesday  afternoon  was 
marked  by  a  .sjdendid  addre.ss  by  Dr. 
Talcott  William.s,  director  of  the  Pulit¬ 
zer  School  of  Journalism,  on  "Newspap¬ 
ers  and  the  War.”  Dr.  Williams  as¬ 
serted  that  in  the  war  again.st  autoc¬ 
racy  no  one  has  more  at  stake  than 
the  newspaper  man.  He  said: 

"Without  freedom  we  perish — every 
journali.st  and  every  newspaper  alike. 
No  one  has  a  more  important  duty;  in 
the  war  no  one  a  greater  .stake.  Other 
callings,  lawyer,  doctor,  clergyman, 
banker,  merchant — all  can  continue 
under  an  autocracy.  Not  we.  Take 
away  the  breath  of  lilxirty  and  our  life 
perishes  with  it. 

"Our  dtity  is  twofold.  We  must  un¬ 
derstand  events  better  than  our  readers 
or  we  cannot  Interpret  them.  Our  In¬ 
terpretation  day  by  day  must  preserve 


the  morale  of  the  American  people. 
Discipline  pre.serves  the  morale  of  the 
antiy.  A  free  pre.ss  conducted  with  a 
single  eye  to  the  winning  of  the  war 
jire.serves  the  morale  of  a  people  in 
conflict.” 

The  convention  will  clo.se  Friday 
morning  with  the  annual  memorial  ses¬ 
sion  and  election  of  officers.  The  con¬ 
vention  is  presided  over  by  ITesident 
Frank  E.  Gannett,  of  the  Uochester 
Time.s-Union. 

ZONE  LAW  DECLARED 
UNPATRIOTIC 

Representative  Mondell  .Applauded  by 

Fellow-Congressmen  in  Final  .Attack 
in  House  on  Postal  Measure  - 
Will  Hamper  National  Spirit. 

Wasiiinoton,  June  25. — Declaring  the 
zone  system  on  second-cla.ss  matter, 
which  is  to  go  into  effect  July  1,  to  be 
un-American  and  unpatriotic,  Kepresen- 
tative  .Mondell,  in  the  House,  attacked 
mo.st  vigorou.sly  the  policy  of  putting 
this  increa-sed  rate  into  operation  at  that 
time.  The  llepre.sentative  said: 

"On  July  1  the  zone  rates  as  applied 
to  .second-cla.ss  midi  matter,  unless  Con¬ 
gress  acts  in  the  meantime,  go  into  ef¬ 
fect,  and  I  am  con.straincd  to  agidn  call 
attention  to  the  wholly  indefensible 
chanicter  of  that  legislation. 

".Vt  a  time  when  the  nece.s.sity  of 
blending  the  entire  body  of  American 
citizenship  in  harmonious  unity  of  view 
and  purpo.se  Is  the  one  clear,  incontro¬ 
vertible,  and  outstanding  fact  of  the  sit¬ 
uation  it  is  propo.sed  to  strike  a  mortal 
blow  at  the  agencies  which  more  thiui 
all  el.si'  tend  to  strengthen  and  crystal¬ 
lize  the  national  patriotic  view  and  pur- 
po.se  of  our  ix*ople,  the  newspapers  and 
magazines  of  the  country. 

"It  is  urged  that  these  publications 
should,  at  leigst  in  these  war  time.s,  pay 
larger  sums  for  the  privileges  they  en¬ 
joy.  A.ssuming  for  the  sake  of  argu¬ 
ment  the  force  of  this  contention  the 
zone  plan  I'annot  lie  defended  in  support 
of  it.  for  it  will  provide  the  minimum 
of  increased  revenue  and  produce  the 
maximum  of  confusion,  annoyance,  in¬ 
jury,  and  injustice. 

"The  only  an.swer  made  to  the  conclu- 
.sive  argument  that  a  .system  of  zone 
sub.scriptioii  rates  for  newspapers  and 
magazines  would  be  unworkable,  grossly 
unfair  to  tho.se  far  from  the  centres  of 
publication  and  menacing  to  the  welfare 
of  the  republic,  is  the  kune  and  apolo¬ 
getic  statement  that  the  additional  cost 
to  the  puldishers  of  the  zone  .sy.stem 
would  lx;  met  by  a  general  flat  lncrea.se 
in  .subscription  and  adverti.sing  rates. 

"If  it  is  to  be  a.ssumed  that  the  in- 
crea.sed  costs  of  the  zone  system  are  to 
be  met  and  covered  by  flat  increases  of 
sub.scriptlon  or  adverti.sing  rates,  or 
Ixjth,  that  a.ssumption  now  advanced  by 
the  defenders  of  the  zone  .sy.stem  consti¬ 
tutes  the  .severest  indictment  of  and  the 
mo.st  conclu.sive  argument  against  the 
.sy.stem  that  has  been  advanced.  Why 
burden  publishers  with  the  annoyance, 
vexation,  hazard,  and  certain  loss  of  a 
zone  .sy.stem  if  zone  subscription  rates 
are  not  contemplated  or  anticipated?  A 
comparatively  small  flat  increase  in 
];K>stiil  rates  would  produce  more  reve¬ 
nue  than  the  propo.sed  zone  rate.s.  What 
justification  is  there,  therefore,  for  the 
archaic,  exasrx'rating  zone  rates  if  zone 
charges  are  not  intended  to  follow? 

"The  fact  is  there  is  ab.solutely  no 
sound  or  logical  argument  in  favor  of  a 
zone  system  for  the  transmission  of 
news,  current  opinion,  information,  or 


even  current  advertising.  The  system 
is  un-American,  unpatriotic,  and  its  ten¬ 
dency  will  be  to  increase  the  provincial¬ 
ism  which  is  a  constant  menace  to  free 
institutions  iind  seriously  hamper  the  de¬ 
velopment  of  a  true  national  spirit.” 
[Applause.] 

HUTCHINSON  HEADS 
PRESS  ROTARIANS 

ElTorts  Will  Be  Made  to  Bring  More 

Newspaper  Men  Into  the  Interna¬ 
tional  Association— May  Be  Given 
More  Classihcation 

Kans.as  City,  Mo.,  June  27. — News¬ 
paper  men  of  all  departments,  meeting 
at  their  annual  .sectional  conference  of 
the  annual  convention  of  the  Inter¬ 
national  Rotary  Clubs  in  the  Coates 
House  here  to-day,  adopted  resolutions 
favoring  broader  cla.ssifications  for 
members  of  the  new.spai>er  profes.sion. 
Edward  P.  Critcher,  of  the  Chicago  Her¬ 
ald-Examiner,  was  appointed  chairman 
of  a  committee  which  will  recommend 
to  the  convention  that  further  classifi¬ 
cations  lx;  granted.  The  committee  will 
al.so  communicate  with  all  local  clubs 
urging  them  to  enroll  live  newspaper¬ 
men  whose  membership  in  Rotary  it  is 
Ix^llevod  will  mean  much  for  the  wel¬ 
fare  of  the  organization.  For  an  ex¬ 
tensive  programme  it  is  urged  that 
there  bo  an  extra  classification,  entitled 
pre.ss  correspondents. 

M.  J.  Hutchinson,  publisher,  of  Ed¬ 
monton,  Canada,  was  nominated  chair¬ 
man  of  the  newspaper  section  for  next 
year  and  Frederick  S.  Rrandenburg,  of 
Madison,  Wis.,  vice-chairman.  There 
was  an  informal  discu.s.sion  of  the  Pos¬ 
tal  Zone  law,  btit  no  definite  action  was 
taken.  At  to-day’s  meeting  J.  A.  Cal¬ 
vin,  of  the  Western  Newspaper  TTnlon, 
pre.sided. 

THURLOW  WEED  BARNES  DEAD 

Was  a  Member  of  Noted  Newspaper  and 
Political  Family. 

Thurlow  Weed  Harne.s,  former  news¬ 
paper  man,  writer,  and  politician,  died 
in  New  York  on  June  27.  He  was  a 
grand.son  of  Thurlow  Weed,  one  of  the 
founders  of  the  Republican  party  in 
New  York  State  and  a  brother  of  Wil¬ 
liam  Harnes,  proprietor  of  the  Albany 
Journal  and  former  chairman  of  the  Re¬ 
publican  State  Committee. 

He  was  born  in  Albany,  sixty-four 
years  ago,  a  .son  of  the  late  William 
Harnes  and  Emily  Weed  Barnes,  a 
daughter  of  Thurlow  Weed,  who  for 
many  years  was  editor  of  the  Albany 
Evening  Journal.  Mr.  Barnes  was  grad¬ 
uated  from  Harvard  in  the  class  of  1876, 
and  entered  the  newspaper  field  as  a 
member  of  the  staff  of  his  grandfather’s 
paper.  I’^pon  the  death  of  Mr.  Weed,  in 
1882,  Mr.  Barnes  i)uhli.shed  a  biography 
of  the  famous  politician.  He  then  went 
to  Boston,  where  he  became  a  mem- 
lx>r  of  the  firm  of  Houghton  Mifflin 
Company,  and  in  1892  moved  to  New 
York.  Since  that  time  he  had  devoted 
him.self  to  bu.siness  mostly  in  the  Orient, 
to  politics,  and  to  literary  work. 

Associated  Press  Pensions 

The  board  of  directors  of  the  A8.so- 
t'i.ited  Pre.ss  has  established  a  system 
of  employee.s’  pensions,  disability  and 
death  heneflt.s,  effective ‘July  1,  1918. 
The  organization  has  set  aside  $100,000 
in  Eilx'rty  Bonds  from  its  emergency 
reserve  fund  for  the  plan. 

Melville  E.  Stone,  general  manager 
of  the  A.  P.,  Is  now  in  Europe  on  busi- 
nes.s. 
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GROUND  FOR  ACTION 
FOR  CONSPIRACY 

Disclosure  of  a  Secret  of  a  Person’s  Life 
for  No  Good  Punwse  by  a 
Newspaper  Furnishes  Rea¬ 
son  for  Suit. 

Justice  Erlanger,  In  New  York  on  June 
26,  overruled  a  demurrer  entered  by  the 
Star  Publishing  Company,  publisher  of 
the  New  York  American  and  Evening 
Journal,  to  an  action  to  recover  J100,000, 
started  by  Bardina  Wltteveen  as  a  result 
of  the  alleged  disclosure  of  a  secret, 
which  she  was  led  to  tell  to  Mrs.  Grace 
Humlston  by  this  headline  in  the  Eve¬ 
ning  Journal:  “Girls  in  Trouble  Urged 
to  Confide  in  Mrs.  Humiston — She  Prom¬ 
ises  to  Keep  Stories  Secret." 

Miss  Witteveen  said  she  was  led  by 
the  “promise"  of  secrecy  to  confide  In 
Mrs.  Humlston,  telling  her  in  the  course 
of  the  story  that  she  was  known  to  her 
friends  as  “Dena.”  Subsequently,  she 
•said,  the  story  appeared  in  the  Evening 
Journal,  she  herself  being  designated  as 
“Dena."  This,  she  asserted,  was  “wilful, 
reckless,  and  wanton"  publication  of  a 
privileged  communication  and  held  her 
up  “to  public  .shame,  Infamy,  and  con¬ 
tempt" 

Justice  Erlanger,  in  dlsmi.ssing  the  de¬ 
murrer,  called  attention  to  the  publish¬ 
ed  promise  that  confidence  woiild  not  l)e 


but  the  unlawful  character  of  the  act 
still  remains  unie.ss  the  defamatory  mat¬ 
ter  not  only  was  true,  but  was  publi.shed 
‘with  good  motives  and  justifiable  end.s’ 
(Penal  law.  Sections  1340,  1342). 

“It  Is  upon  this  ground  that  the  com¬ 
plaint  states  a  case,  since  the  .>--ul)ject 
of  the  con.splracy — the  Intended  and  ac¬ 
complished  defaming  of  the  plaintiff  for 
the  defendants’  profit  In  bu.slne.s.s — was 
within  the  inhibition  of  the  Penal  law. 

“Truth  in  the  publication  made  the 
offence  no  less. 

Justice  Erlanger  gave  the  Star  Pub¬ 
lishing  Company  permission  to  file  an 
answer  to  the  complaint  of  Mis.-?  Witte¬ 
veen  within  twenty  days  upon  payment 
of  costs. 

H.  Fi.  First’s  Sons  in  the  Service 

Cincinnati,  O.,  June  28. — Ualph  and 
IJoyd  Fir.st,  .sons  of  Harry  E.  First,  for 
many  years  circulation  manager  of  the 
Cincinnati  Enquirer,  and  now  with  the 
Methodi.st  Book  Concern,  Chicago,  are 
in  the  national  service.  Ralph  is  in 
France  and  Lloyd  Is  at  Camp  Gordon. 
Lloyd  First,  before  Joining  the  color.s, 
had  won  his  spurs  as  a  writer  of  pun¬ 
gent  paragraphs  In  “Brush  Marks,”  the 
hou.se  organ  of  the  Warren  Paint  & 
Color  Co.,  Nashville,  Tcnn.  He  was  ad¬ 
vertising  and  sales  manager  for  this 
concern,  and  a  friend  and  “pal”  of 
James  H.  Alli.son,  the  general  manager 
of  the  Tennes.seean  and  American. 


WASHINGTON  AD  CLUB 
”0PENS  FOR  BUSINESS” 

Rousinfi  First  Meetin);  Gives  Great 
Promise  for  the  Future  Letter 
from  London  Begs  Ad  Men  to 
Urge  America  to  Hurry. 

Washincton,  Juno  27. — Tlie  first 
meeting  of  the  Adverti.sing  Club  of 
Wa.shington  wius  held  Tuesday  at  the 
Commercial  CIul).  Addresses  were  made 
l)y  Carl  Byolr,  a,s.sociate  chairman  of 
the  Committee  on  Puldic  Information, 
and  Herman  Phillipson,  of  the  War 
Savings  Committee. 

“The  Relation  of  the  Committee  on 
Pultlic  Inform.'ition  to  the  Associated 
.Adverti.sing  Clubs  of  the  World”  was 
the  subject  of  .Mr.  Byolr’s  address.  He 
.said  that  when  the  Committee  on  Public 
Information  was  formed  most  people 
lielieved  that  it  would  be  an  agency  of 
repression,  but  that  in  a  year  Mr.  Creel 
has  made  it  one  of  the  greatest  mediums 
of  expres.slon  In  the  hl.story  of  the  Gov¬ 
ernment.  The  Committee  was  con¬ 
fronted  at  the  outset  with  what  In 
reality  was  a  great  advertising  problem, 
he  said. 

From  I.ondon  Charles  G.  Higham, 
representing  an  American  adverti.sing 
agency,  sends  an  urgent  appeal  to  ad¬ 
vertising  men  of  America  to  devote 
their  talents  to  the  speedier  making  and 


Sues  to  Get  City  Official’s  News. 

Buxjvshi'ru,  Pa.,  June  22. — Judge  Har¬ 
man  has  granted  the  petition  of  the 
•Morning  Pre.ss  for  an  alternative  writ  of 
mandamus  i.ssued  to  George  E.  Clemen.s, 
liegister  of  VV’ills  of  Columbia  County. 
The  action  was  taken  liy  tlie  Press  in 
the  interests  of  the  pul)lic  and  in  the 
firm  iK'lief  that  it  might  lead  to  .a  sorry 
.state  of  affairs  were  any  puldic  otficial 
able  to  clamp  the  lid  on  his  office  tliat 
the  puldic  might  not  have  information 
relative  to  the  transaction  of  public  bu.sl- 
ness. 


One  Victim  of  Zone  L«w  .Already 
'fhe  po.stal  zone  law,  which  wifi  go  into 
effect  July  I,  has  .dready  caiused  the 
death  of  one  paper,  according  to  the 
statement  of  its  publi.slier.  ’fhe  Woman’s 
Farm  Journal,  of  St.  IaiuIs,  announces 
that  even  under  war  conditions  it  could 
continue,  hut  that  the  zone  law  makes 
its  exi.stence  iinpossilde. 


Reporter  Writes  Two  Songs.  ^ 
Kansas  Citv,  Mo.,  June  28. — Arthur 
<1.  McKnight,  formerly  a  reporter  for 
the  Journal,  now  at  Gettysburg,  Pa., 
with  tile  tank  corps,  has  written  two 
marcliing  sings  for  tlie  329th  Battalion, 
Light  Tanks,  which  the  lioys  have 
adopt<‘d  with  enthusiasm. 


ahu.sed,  and  said: 

“The  Star  Company,  to  .support  its  de¬ 
murrer,  points  to  the  allegation  that 
matter  published  was  true.  So,  it  argue.s, 
there  was  no  libel,  and  there  being  con¬ 
spiracy  Indicated  other  than  to  llliel,  the 
con.splracy  could  not  be  said  to  have 
been  carried  out.  In  the  absence  of  an 
untrue  publication.  Granting  that  the 
truth  of  the  matter  publl.shed  is  shown 
by  the  complaint,  and  that  the  allega¬ 
tions  which  suggest  untruth — through 
resort  to  certain  Innuendoes — are  not 
supported  by  a  reasonable  meaning  of 
the  words  of  the  article,  the  pleading  Is 
.still  sufficient  In  my  opinion. 

“The  action  Is  not  for  libel.  It  Is  for 
conspiracy,  and  may  be  suppoited  by 
facts  showing  a  combination  by  two  or 
more  persons  to  do  an  unlawful  act, 
which  has  been  accomplished  with  dam¬ 
age  to  the  person  whose  rights  were  in¬ 
vaded.  Here  the  unlawful  act,  as  con¬ 
ceived  by  the  defendants  and  accom¬ 
plished,  was  the  publication  of  defama¬ 
tory  m.atter  concerning  the  plaintiff.  The 
purpo.se  of  the  publication  was  not  to 
be  delicately  taken  as  confined  to  a  pub¬ 
lication  which  might  or  might  not  be 
the  .subject  of  a  civil  suit  for  libel.  The 
truth  of  the  publication  would  be  a  suf¬ 
ficient  defence  to  an  action  of  that  class, 
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“Bobs”  (Joes  Into  (Jreat  (Joiillict 
.San  Fiiancisco,  Cal.,  June  24. — Henry 
Roiiorts,  known  for  many  years  to  read¬ 
ers  of  the  San  Francisco  Chronicle 
sporting  pages  as  “Bobs,"  under  which 
nom  de  plume  he  has  written  of  foot¬ 
ball,  amateur  athletes,  and  who  In  re¬ 
cent  years  has  been  hailed  as  the 
highest  golfing  authority  on  the  Pacific 
Coast,  is  going  over.seas  to  do  his  part 
In  the  great  conflict  that  is  being 
waged. 

Devoy  Faces  Libel  Suit 
Patrick  J.  McNulty,  former  president 
of  the  Ancient  Order  of  Hibernians, 
on  June  25  took  out  a  ,summon.s  against 
John  Devoy,  editor  of  the  Gaelic  Amer¬ 
ican,  of  New  York.  He  charges  Mr. 
Devoy  with  criminal  libel  said  to  be 
contained  In  an  editorial  in  Devoy’s 
paper  on  Oi’tober  20. 

I  IN  LOS  ANGELES 

tlie  power  of  advertising  is 
vested  in  the  circulation  of 
the 


.shipping  of  war  products  to  France. 

Higham  points  out  in  his  letter  that 
advertising  men  arc  of  the  calibre  af¬ 
fecting  progress,  .and  enjoins  them  to 
use  Initiative  and  energy  in  writing 
“ads”  Incorporating  the  necessity,  and 
ways  of  accompli.shlng  the  immediate 
making  and  sending  of  munitlon.s. 

When  you  buy  a  war  .savings  .stamp 
you  add  your  mite  to  the  sum  of  the 
nation’s  might. 


Dealer  Influence 

See  what  we  are  doing  to  push 
advertised  goods.  Write  for  a 
copy  of 

The  Link 

A  business  publication  mailed 
to  Boston  dealers  by  the 

.AlereluindiNing  Service  Depart¬ 
ment  of  the 
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Combined  Advertising  Gain  (or  1917  Over  1916 

1,500,000  Lines 

Combined  Adyertising  Gain  of  1917  Over  1915 

2,500,000  Lines 


APPLICANT  FOR  MEMBERSHIP 

A.B.C. 

It  will  be  as  easy  as  A,  B.  G.  for  you  to 
know  what  paper  to  use  In  Vliginia,  Minn., 
after  the  audit. 

Virginia  Enterprise 

DOUBLE  THR  PAID  CIBCULATION  of 
any  dally  newspaper  published  on  the  Mesa- 
ba  range,  the  richest  Iron  district  In  the 
world,  with  an  assessed  valuation  of 
$210,000,000. 

Roprosontatlve 
ROlIKKT  K.  W.IRD 
225  Fifth  Ave.  5  8,  WshsHh  Ave. 

New  York  Chlcsgo 


The  Home  Newspaper 

In  the  classlfloatlons  of  adrertUlng  which 
have  the  greatest  appeal  to  the  home— de¬ 
partment  atoree,  women's  specialty  shops, 
hoots  and  shoes  and  foodstuffs — The  New  Tork 
Sventng  Mall  showed  a  decided  gain  for 
the  past  month  of  December  over  the  same 
month  for  1016. 

THE  GAIN 

Department  Storee  10.017  lines 

Women's  Specialty  Shops  4. .186  lines 

Foodstuffs  8.041  Unas 

Roots  and  Shoes  1,600  lines 

Tills  siibstantUtes  our  claim  that  the 
advertiser!  more  and  more  are  convloclnc 
themselves  The  Evening  Msll  has  a  greater 
purchasing  power  per  unit,  than  any  other 
New  York  evening  paper  and  that  It  la  a 
home  newspaper. 

The  New  York  Evening  Mail 


HieTimes- Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Repreaentativei 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 
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ADVERTISING  IN  THE 
FUTURE 

(Conrlutlrd  from  page  4) 

No  one  Is  prescribing  the  exact  meth- 
(td  by  which  he  shall  do  this.  It  he  wants 
lo  do  it  by  sending  out  men  or  by  send¬ 
ing  out  matter  through  the  mail  or  by 
sending  his  message  through  the  pages 
of  publicity,  it  is  his  full  privilege  to 
use  the  method  which  he  can  use  to  the 
Is'st  advantage. 

It  Is  not  enough  that  he  should  use 
the  particular  .style  or  form  or  manner 
of  promotion  which  plea.ses  him  he  must 
use  the  means  and  methods  that  will 
produce  the  results. 

No  one  is  going  to  inquire  with  fln- 
nieky  faultflnding  into  une.ssential  de- 
tail.s.  but  every  one  in  effect  will  inquire 
as  to  the  re.sult. 

The  manufacturer  will  be  asked  at 
the  end  of  the  war  if  he  can  still  give 
that  volume  of  employment.  If  he  can¬ 
not  he  will  l>e  a.sked  why. 

F’rohlem  of  Employment. 

The  men  who  are  in  service  offering 
th«-ir  lives  for  the  happine.ss  and  ea.se 
\%liich  you  and  I  at  home  are  enjoying 
will  have  a  perfect  right  to  demand  em- 
pIoym<‘nt  when  they  return.  Should 
they  r»“turn  and  find  a  reduced  and  in¬ 
sufficient  f-mploying  capacity  in  the  fac- 
torie.s,  who  can  ad<-quately  answer  them 
when  they  demand  the  reason  why. 

The  unworthy  manufacturer  w  'll  then 
say,  "I  was  not  able  to  hold  the  market 
against  foreign  competition,  and  there¬ 
fore  lost  my  employing  capacity.”  Do 
you  think  he  will  get  away  with  such  a 
flimsy  answer? 

There  are  a  few  manufacturers  to-day 
who  an-  s-aying  that  the  fJoveminent  will 
provide  for  such  contingencie.s,  that  the 
flovernment  will  project  publie  works 
to  give  employment  to  returnii.g  .sol- 
rliers. 

Is  it  enough  to  .say  that  there  will  be 
tanals  to  dig  and  railroads  to  build? 
Who  is  going  to  pay  for  the.se  canals 
and  these  railroads?  The  Government, 
by  means  of  bond  is.sues?  Who  is  going 
to  pay  the  bond  is.sues?  Then  s^iall  we 
go  on  building  more  canals  and  more 
railroads  and  giving  le.ss  and  less  em¬ 
ployment  to  skilled  hands? 

It  is  sincerely  to  fx;  hoped  that  the 
Government  will  project  canals  and 
roads.  Not  .so  many  railroads  a.s  roads 
for  automobile  truck.s.  Every  improve¬ 
ment  of  transportation  that  f-icilitates 
the  growth  of  national  wealth  .should  be 
encouraged.  It  should  be  paid  for  by 
the  Government,  but  that  would  not  an¬ 
swer  the  que.stion  as  to  an  imp.  bed  in¬ 
dustrial  welfare.  Such  an  employment 
for  the  returned  soldier  is  only  a  make¬ 
shift. 

The  production  of  manufactures  must 
I»e  the  great  and  growing  force  of  our 
national  prosperity.  The  markets  that 
ab.sorb  production  can  be  got  only  by 
.salesmanship. 

In  order  to  compete  with  the  ajiles- 
manship  of  competitors  we  must  employ 

I  )e.s  Moine.s 
KE(;iSTEK 
and 

TKIRU.NE 

(,’irciilatiGn 

[  I.s  Now] 
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the  most  efficient  service  In  salesman¬ 
ship. 

Since  the  co.st  of  the  sale  Is  the  essence 
of  the  transaction,  we  must  employ  the 
mo.st  economical  method  of  bringing 
about  the  sale.  The  lowest  cost  ever  at¬ 
tained  in  the  production  of  sales  over 
the  .spread  of  the  market  is  in  ihe  mod¬ 
ern  u.se  of  advertising. 

This  is  not  a  time  to  be  over-modest 
in  stating  a  fact  which  underlies  the 
future  pro.sperity  of  our  country. 

The  Outstanding  Fact. 

It  is  the  duty  of  tho.se  who  know  ad¬ 
vertising  to  tell  that  fact  to  tho.se  who 
need  to  know  of  Its  power  and  economy. 

The  pro.sperity  of  America  after  the 
war  depends  largely  upon  the  volume  of 
advertising  done  between  now  and  the 
end  of  the  war. 

If  adverti.sing  from  now  on  until  the 
war  terminates  .should  become  restrict¬ 
ed,  our  welfare  after  the  war  will  be 
impaired  to  that  degree. 

If  adverti.sing  increases  from  now  on 
until  the  war  finishes  then  indeed  can 
America  look  forward  to  joys  in  her 
commerce  never  known  before. 

For  any  manufacturer  to  say  that  he 
i.s  stopping  adverti.sing  or  that  he  is 
going  to  .stop  advertising  becau.se  he 
can  no  longer  supply  the  goods  is  for 
him  to  take  a  cowardly  advantage  be¬ 
hind  our  national  necessity.  If  that  man- 
ufa<'tun>r  i.s  growing  fat  with  the  pros- 
ix'rity  he  is  enjoying  to-day  and  with¬ 
holding  advertising  on  the  preiext  that 
he  cannot  now  fill  orders  then  he  is 
guilty  of  a  betrayal  of  a  sacred  t’-u.st. 

The  men  who  know  advertising  will 
not  remain  .silent.  They  will  tell  the 
truth,  out  of  a  sen.se  of  patriotic  duty. 

The  men  who  do  know  adverti.sing 
know  that  the  manufacturer  wno  pleads 
inability  to  fill  more  orders  as  an  ex¬ 
cuse  for  not  adverti.sing  Is  practicing 
profiteering.  He  will  be  letting  the  pros- 
jM'i'ity  of  the  country  suffer  a  betrayal 
at  the  moment  of  our  military  tiiumph. 

His  failure  to  maintain  his  employing 
capacity  after  the  war  will  lie  potential 
trea.son  more  destructive  than  any  ac- 
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tual  treason  that  a  man  so  lacking  in 
moral  courage  could  commit  in  time  of 
war. 

€'his  is  a  time  calling  for  patriotism  in 
industry.  It  must  be  intelligent,  con¬ 
structive  patriotism.  It  must  be  kindly 
and  helpful. 

Many  manufacturers  who  cannot  fill 
orders  are  .still  advertising.  They  are 
not  going  to  lose  money  by  doing  so. 
On  the  contrary  they  are  the  wisest  and 
the  most  far-seeing  and  most  successful 
of  all  our  bu.siness  men.  These  are  the 
men  whose  factories  will  not  .shut  down 
under  the  attack  of  the  after-war  com¬ 
mercial  invasion.  These  are  the  fac¬ 
tories  that  will  continue  to  give  em¬ 
ployment  in  full  capacity.  They  are  the 
factories  that  will  continue  to  give  em¬ 
ployment  in  full  capacity.  They  are 
the  factories  that  will  continue  to  earn 
dividends  for  their  owners  when  the 
doors  of  the  slacker  are  cobwebbed. 

Building  for  the  Future. 

Kverj'  adverti.sement  appearing  to-day 
for  a  manufacturer  who  cannot  fill  or¬ 
ders  because  of  Government  service  or 
liecause  of  Government  requirements  is 
a  mes.sage  of  strength  and  encourage¬ 
ment  and  high  determination.  The 
manufacturer  who  is  doing  his  .share  in 
promotion  while  unable  to  fill  orders 
.should  and  will  be  named  on  the  white 
li.st  of  tho.se  who  have  served  their  coun¬ 
try  .second  only  to  the  man  who  offered 
his  life  for  it  in  the  field  of  battle. 

In  the  democracy,  rejuvenated  and 
purified  by  this  war.  the  nobility  of  ser¬ 
vice  in  his  place  will  stand  out  for  the 
leadership  of  the  nation. 

The  slinking  profiteer  who  permitted 
his  employing  capacity  to  slip  out  of  his 
hands  will  not  be  proud  of  his  profits 
then. 


Happily  for  the  United  States,  the 
number  of  manufacturers  with  courage 
and  fidelity  to  the  country  they  live  in 
is  abundantly  large.  The  number  of 
promotions  of  slackers  is  not  large,  but 
there  should  be  none. 

The  commercial  promotional  force  of 
advertising  needed  for  the  industrial 
welfare  of  the  nation  after  the  war  will 
be  given  to  it  fully  and  freely  now.  The 
educational  force  of  advertising  needed 
to  strengthen  the  reserve  lines  of  the 
industries  of  the  nation  and  the  military 
power  of  the  nation  will  be  given  to  It 
Now  when  it  is  easiest  to  give  out  when 
it  counts  the  most. 

Those  who  halted  for  awhile  are  com¬ 
ing  back — some  of  them  stronger  than 
before. 

It  Is  a  glorious  time  to  be  an  adver 
tiser.  To  be  spreading  the  spirit  of  op¬ 
timism  and  strengthening  the  hand;i  of 
the  government  and  contributing  vitally 
and  enormously  to  the  winning  of  the 
war,  and  protecting  the  after-war  wel¬ 
fare  of  the  nation,  while  at  the  .some 
time  insuring  one’s  own  prosperity  is  to 
be  writing  one’s  name  high  among  the 
de.serving.  It  is  also  to  write  one’s  name 
among  the  wise  and  the  far-seeing. 


Half  A  Million  Gain 
In  Half  A  Year 

In  six  months  of  1918  The  New 
York  Times  published  more  than 
six  and  a  half  million  lines  of  ad¬ 
vertisements,  a  gain  of  over  525,000 
lines  compared  with  the  corres¬ 
ponding  period  of  1917. 

Fraudulent  and  doubtful  advertise¬ 
ments  rejected. 

Average  net  paid  circulation,  daily 
and  Sunday,  exceeds  350,000. 
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Of  all  times  It  Is  the  commercially  op¬ 
portune  time  to  be  fixing  one’s-  trade¬ 
mark  in  public  desire.  With  the  de¬ 
mand  created  at  the  high  price  the  prod¬ 
uct  will  ride  on  handsome  profits  iong 
and  easily. 

With  more  buying  rwjwer  in  the  mar¬ 
ket,  why  shouldn't  there  be  more  ad¬ 
vertising?  There  1j  every  sound  reason 
for  the  proml.se  of  unprecedented  adver- 
ti.sing  volume  and  the  consequent  per¬ 
manence  of  our  pre.sent  unequalled  pios- 
perity. 

The  country  is  awake  to  the  value  of 
advertising  as  it  never  was  before.  It 
is  now  known  as  the  greatest  force  to 
vivify  the  national  .spirit,  to  weld  the 
mind  of  America  more  firmly  in  a  com¬ 
mon  purpose,  and  to  .strengthen  the 
leadership  of  President  Wibson.  Adver¬ 
tising  has  already  attained  to  such  ap¬ 
preciation  as  to  insure  the  efficiency  of 
the  nation,  its  solidarity,  and  .strength, 
to  hold  for  America  the  commercial 
financial  and  political  supremacy  of  the 
world. 


LOGANBERRY  JUICE  ADS 

May  Have  to  Be  Cancelled  on  Account 
of  Freight  Rates. 

Portland,  Ore.,  June  28. — The  exten- 
.sive  adverti.sing  campaign  for  the  sale 
of  loganberry  juice  that  has  been  con¬ 
ducted  in  both  magazines  and  newspa¬ 
pers  during  the  pa.st  three  years  may 
l)e  adversely  affected  by  the  increased 
freight  rates  that  went  into  effect  June 
25.  This  product,  owing  to  peculiar  soil 
and  climatic  requirements  of  the  berry, 
is  made  almost  exclusively  in  the  State 
of  Oregon.  The  freight  schedule  im¬ 
poses  a  25  per  cent.  Increase  both  on 
empty  bottles  westbound  to  Oregon  and 
on  the  fini.shed  product  as  it  is  shipped 
to  the  Eastern  market. 

H.  S.  Gile,  of  Salem,  Ore.,  president 
of  the  largest  producing  company,  is  au¬ 
thority  for  the  statement  that  the  juice 
manufacturers  will  be  unable  to  survive 
this  advance.  They  are  now  trying  to 
have  the  Increase  cancelled,  or  at  least 
modified. 

Already  the  manufacturers  are  con¬ 
templating  a  suspension  of  their  national 
advertising  campaign.  Loganberry  juice 
is  probably  the  most  widely  adverti.sed 
product  of  the  Pacific  Northwest 

The  growth  of  the  Indu.stry,  which  has 
extended  its  market  to  all  parts  of  the 
country  in  the  past  three  years.  Is  one 
of  the  best  examples  of  the  effects  of 
advertising  that  has  been  recorded. 


VOCATIONAL  SCHOOL  ABANDONED 


Red  Cross  Officials  Ask  St.  Louis  Star 
to  Give  Up  Plan. 

St.  Louis,  June  28. — The  St.  T>ouis 
Star,  which  undertook  to  rai.se  $50,000 
in  the  city  for  the  e.stahlishment  hero 
of  a  vocational  schol  for  the  training  of 
crippled  soldiers  and  started  the  cam¬ 
paign  by  contributing  $.",000,  has  aban¬ 
doned  the  undertaking.  This  action  was 
taken  at  the  request  of  Major  George  W. 
Simmons,  manager  of  the  Southwestern 
r)lvi.«ion,  the  American  Red  C.'oss. 

White  he  agreed  with  the  spirit  of  the 
plan,  he  requested  that  any  definite  ef¬ 
fort  to  secure  local  funds  for  .such  an 
in.sMtute  be  deferred  until  such  time  as 
the  Surgeon-General  may  request  the 
Red  Cross  to  place  an  Institute  in  St. 
liouis.  "at  which  time  the  Red  Cross 
would  w'elcome  your  cooperation  and 
the  valuable  aid  which  the  Star  has  al¬ 
ways  been  prompt  to  lend  to  all  patriotic 
projects.” 


Feed  your  mind  upon  self-reliance  and 
watch  success  grow. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion.  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  50  words, 
two  insertions  FREE.  _ 


Southern  Newspaper  Man 

now  engaged  in  New  York  would  like  to 
have  a  number  of  newspai>crs  to  repre- 
.sent  as  adverti.sing  representative  in 
New  York.  Addre.ss  F.  644,  care  of  Edi¬ 
tor  and  Publlslier.  _ _ 

Foreman 

1  would  like  to  receive  the  position  of 
formanizing  a  real  live  daily  paper.  At 
present  have  charge  of  a  seven-day 
paper  but  desire  to  make  change.  Have 
charge  of  l.S  operators,  10  ad  men,  4 
make  up  and  3  proofreader.s,  3  editions 
daily.  Work  carefvilly  systematized. 
Making  the  mails  my  spcciiility.  Write 
full  particulars,  wages,  etc.,  in  first 
letter.  Ad<lress  F.  643,  care  of  Editoi 
and  Publi.sher.  _ 

Business  Manager 

Available  for  position  after  .July  30. 
Husiness  manager  of  daily  in  city  of 
not  le.ss  than  10,000  population.  Pull 
particulars  upon  request.  Address  P. 
648.  care  of  Editor  and  Publisher. 

Advertising  Alan 

Technical  experience  compiling  cata¬ 
logues,  circulars,  layouts,  advertise¬ 
ments,  printing,  engraving  editing  hou.se 
organ.s.  publicity  w'ork.  etc.  Can 
manage  department.  Good  man  for 
large  manufacturer  of  machinery.  Ad¬ 
dress  F.  634,  care  of  Editor  and  Pub¬ 
lisher. 

Advertising  Alanager 

at  pre.sent  employed  on  morning  paper 
wants  change.  100  per  cent,  and  over 
man.  No  time  to  watch  the  clock.  Can 
get  and  hold  business.  Handle  his  own 
specials.  Knows  what  service  is  and 
expects  to  give  it.  Wants  evening  pap¬ 
er.  Thirty-seven  years  of  age.  Mar¬ 
ried  and  takes  care  of  his  family.  Don’t 
worry  about  getting  a  better  man  than 
you  have  at  present.  Address  F.  635, 
care^  of  Editor^  and  Ihihlisher. _ 

Circulation  Manager 

experienced  in  all  branches  of  news¬ 
paper  work.  Over  draft  age.  Live  and 
energetic.  Executive  ability  and  cap¬ 
able  of  assisting  puhlisher.s.  Start  at 
moderate  .salary  if  prospects  warrant 
advancement.  Willing  to  come  for  per- 
.sonal  interview.  Address  F.  636,  care 
of  Editor  and  Publisher. _ 

Circulation  Manager 

IJve  up-to-date  circulation  manager 
35  venrs  old.  wants  position  in  South 
or  Southw'cst.  Fifteen  year.s’  experience. 
Thoroughly  familiar  with  all  circulation 
schemes  and  modern  collection  sy.stems. 
If  you  want  a  producer  address  Box 
568.  Dallas,  Tex. 

^Circulation  ATanager 

with  years  of  experience  can  furnish 
.\merican  and  Canadian  referencc.s. 
Above  draft  age.  Now  employed  as  ad¬ 
vertising  and  circulation  manager.  One 
who  goes  out  after  the  hiisine.ss  .\d- 
dress  F.  632.  care  of  Editor  .vnd  Pub¬ 
li.sher. 

Artist 

piece  work,  pen  and  ink  or  wash.  H’gh 
class.  reasonalde  prices.  Children’s 
hooks,  .story  illustration,  calendar  work, 
cartoonl.st  for  newspapers:  18  vears’ 
experience  in  one  snot.  Address  F.  631, 
care  of  Editor  and  Publisher. 

Manager  or  Assi.stant 

Man  with  experience  in  advertising,  edi¬ 
torial.  and  composing  room.  Will  make 
valuable  man  for  some  busy  executive. 
A  bigger  opportunity  wanted.  Married. 
33  years  old.  now  employed.  Has  held 
executive  iobs  for  nine  years.  If  you 
can  use  this  man  write  for  interview  or 
photo.  Address  F..  641.  care  of  Editor 
and  Publisher. 

City  or  Managing  Editor 

Young  man.  27.  with  family,  now  citv 
editor  in'  13.000  citv.  seeks  position  af¬ 
fording  broader  opportunities.  D^sirps 
managing  editorship  in  city  of  similar 
size  or  citv  editorship  in  2.5.000  to  .50  ooo 
city.  Would  con.sider  other  editorial 
position  with  future.  Salary  $35.  Ex¬ 
perienced  as  citv  and  telegraph  editor 
and  reporter  in  cities  up  to  50.000.  Eight 
years  In  game.  Address  F.,  638.  care  of 
Editor  and  Publi.sher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Alarine  Reporter 

Young  man  with  a  knowledge  of  ships 
and  shipping,  marine  construction  and 
at  the  same  time  an  ability  to  write 
good  English,  will  find  an  opportunity 
worth  while  if  he  will  communicate  with 
the  advertiser.  Experience  in  news 
gathering  is  es.sential.  Above  all  else 
he  must  hav'e  a  liking  for  the  sea  and 
an  amldtion  to  make  a  place  for  him¬ 
self  a.s  marine  reporter.  Address  stat¬ 
ing  age,  education  and  previous  news¬ 
paper  or  m-agazine  experience.  Address 
Box  794.  New  York  city. _ 

Canvasser 

Man  experienced  in  canvassing  farmers 
to  sell  stock.  One  with  newspaper  ex¬ 
perience  preferred.  Salary  and  commis- 
.sion.  ^Xddre.ss  Box  813,  Portland,  Ind. 

News  Editor 

for  a  large  country  weekly  in  north- 
we.stern  Jersey.  Incumbent  about  to 
leave  for  France;  dc.sirable  job  in  every 
way;  only  men  of  high  type  need  apply. 
The  Star.  Washington.  N.  J. 

Desk  Alan 

Permanent  place  for  experienced  desk 
man  in  the  live.st  town  in  the  West. 
Write  giving  experience  and  present 
.salary.  .1.  B.  Doze,  managing  editor, 
the  Wichita  Eagle,  Wichita,  Kans. 

Editorial  Writer 

By  well  established  Republican  daily  in 
city  of  85,000,  assistant  editorial  writer. 
Prosiiects  of  advancement.  Fine  cli¬ 
mate  and  attractive  city.  First  cla.ss 
forceful  non-scnsational  writer  wanted. 
-Address  F.  650,  care  of  Editor  and  Pub¬ 
lisher. 

Circulation  Alanager 

The  leading  newspaper,  in  a  city  of  125,- 
000,  with  largest  circulation  in  field, 
wants  a  real  circulation  manager,  thor¬ 
oughly  experienced,  re.sourceful  and 
tireless,  who  knows  every  angle  of  the 
business,  and  will  go  out  and  get  more 
circulation  in  a  highly  competitive  field, 
and  not  he  content  to  merely  sit  still. 
This  is  no  soft  snap.  Work  will  be 
judged  by  results  only,  not  by  excuses 
or  explanation.s.  No  fake  methods.  The 
wrong  man  will  not  last  and  will  .save 
titne  by  not  apidying.  State  full  de¬ 
tails  in  confidence.  No  man  without  ex¬ 
perience  and  successful  record  in  add¬ 
ing  to,  and  holding  circulation  will  be 
considered.  Permanent  position  at 
good  .salary.  .Address  F.  649,  care  of 
Editor  and  Publisher. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion.  ttvefity  rents  per  line.  Count  six 
words  to  the  line. 


Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  HaveA  Union  Co.,  New 
Haven.  Conn. _ 

Linotype 

Model  No.  1.  Serial  No.  8010.  and  Model 
No.  1.  Serial  No.  8011,  with  1  magazine, 
liners,  ejector  blades,  font  of  matrices 
ffor  each  machine).  Tribune  Printing 
Fo.,  Charleston.  W.  Va. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion.  ten  cents  per  tine,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  toords, 
two  insertions  FREE 

Advertising  Alan 

capable,  aggres.sive  salesman  and  copy 
writer  with  wide  experience  In  other  de¬ 
partments  desires  immediate  connection. 
Age  35.  married.  Address  F.,  642,  care 
of  TOditor  and  Publisher. 

Advertising  Man 

Man  who  can  write,  layout  and  sell  ad¬ 
vertising.  Knows  composing  room  from 
practical  end.  Has  handled  telegraph 
and  general  news  desk.  Aged  33,  mar¬ 
ried.  reliable.  Can  you  use  me?  Addre.ss 
F.  640.  care  of  Editor  and  Publisher. 


Roosevelt  says  that  the  whole  nation 
must  be  organized  as  a  fighting  machine, 
each  individual  sharing  in  some  way  in 
the  common  service.  What  a-s.slprnment 
are  you  covering? 


$50,000  available  for  investment 
in  a  good  newspaper  property  in 
a  live  commercial  city.  Proposi¬ 
tion  R.  B. 

Charles  M.  Palmer 

Newspaper  Properlies 
225  Fifth  Avenue,  New  York 


Sales 

Purchases 
Consolidations 
Appraisals  of 
Newspaper  and 
Magazine 
Properties 

Aubrey  Harwell  Henry  F.  Cannon 

Harwell  &  Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lst  ut  Mtnd  yen  Msmfits  sf  sur  €»U 
orgi  eomieg,  daily  and  Sunday 
paogs  tn  Hack  and  tolars. 

Newspaper  Feature  Service 

M.  KOSNIGSBERG,  Manaser 
j7  wtar  j9Tn  ax.,  Niw  Yobb 

The  True  News 

— FI^T- 

Always-Accurately 

International  News  Service 

World  Bldg.  New  York 


Four  Hoe  Matrix 
Rolling  Machines 

Equipped  for  motor 
drive  and  in  good 
condition. 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jersey 

We  can  increase  your  busineia — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  Qky 
RstabUthti  •  Quaritr  •/  •  CttsAmn 
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MERGENTHALER  AIDS 
MEET  AT  DINNER 


Get-Together  Spirit  Strenftthenef]  anil 

Fmphaiiizeil  a>  F-xerutives  and 
Kronklyn  Heads  of  Departments 
Meet  in  Soeial  liiterrourse. 

In  the  Ket-to>ri'ther  spirit  fharaeteri.s- 
tie  of  the  orKanization.  the  entire  ex- 
tM'iitive  staff  of  the  MeinanthaJer  l^ino- 
type  t’onijiany  and  tlie  department  heads 
of  the  institution  in  the  Hrooklyn 
works,  held  a  dinner  at  the  Knpineer.s' 
Cluh  on  .June  10.  Kvcry  phase  of  the 
i-ompany's  interests  wa.s  represented, 
<‘^u•h  man  presiait  was  an  exjierieneed 
siieeiali.st  in  his  line,  and  all  displayed 
the  i-ameraderie  that  has  lieen  fostered 
until  it  is  an  important  working  factor 
in  the  conduct  of  the  company’s  buai- 
iiess. 

M.  W.  .Moorehou.se,  supi'rintendent  of 
the  Hrooklyn  work.s,  occupied  the  chair 
of  toastma.ster,  presiding:  over  an  as- 
semtdage  of  harmonious  co-workers 
from  amon>;  whom  business  friction  and 
l>ersonal  jealou.sies  is  effectually  exclud¬ 
ed  by  close  per.sonal  acquaintance  out¬ 
side  the  lines  of  office  duties.  To  ef¬ 
fect  this  happy  condition  was  the  rea¬ 
son  for  establishing:  the  cu.stom  of  fre¬ 
quent  social  g:athering:a  among:  the  Mer- 
grc'nthaler  iieople,  and  Is  the  reason  for 
their  continuance,  the  tompany  and  the 
men  them.sidves  findine  that  it  makes 
for  idea.santer  dail.v  nlations  and  a 
higher  degrt'e  of  cocirdination  in  carry¬ 
ing  on  the  affairs  of  the  corporation’s 
interests. 

Philip  T.  IVwlge,  jiresident  of  the  com¬ 
pany,  in  a  brief  address,  paid  a  graceful 
compliment  to  the  skill  and  executive 
ability  of  the  men  who  had  overcome 
all  difficulties  and  turned  apparent  im- 
IK)sslbilities  into  achieved  performances. 
Xorman  Doiige,  general  manager,  who 
returned  recently  from  a  trip  to  Ku- 
rope,  made  an  interesting  and  informa¬ 
tive  speech,  recounting  his  experiences 
abroad,  with  especial  reference  to  the 
satisfactory  manner  in  w'hich  the  lino¬ 
type  .su.stained  Its  reputation  in  foreigpi 
countries  under  the  most  adverse  condi¬ 
tions  of  climate  and  bad  u.sage. 

There  were  a  number  of  other  .speak¬ 
ers,  and  the  evening  concluded  with  a 
grt>neral  discussion,  interspersed  with 
songs  by  the  (’olumbia  Quartet 


N.  Y.  World  Man  “Gassed” 

IJeut.  Joseph  Brady,  of  the  Marines, 
formerly  of  the  editorial  staff  of  the 
New  York  Kvening  World,  has  been 
mu.stard-gaascd  in  France,  according  to 
a  letter  received  by  his  wife  at  her 
home  in  Yonkers.  The  letter  adds  that 
Lieutenant  Brady’s  arms  were  so  badly 
burned  as  to  put  him  temporarily  out 
of  the  front  line,  and  during  his  con¬ 
valescence  he  Is  giving  military  In¬ 
struction  liack  of  the  lines. 


Pennsylvania  Editor  Dead 
Easton,  1*3.,  June  15. — John  Peter 
(’orrell,  owner  and  editor  of  the  Sun¬ 
day  ('all.  Is  dead,  aged  seventy-seven 
years. 


IU.  S.  P.  O.  REPORT 
For  the  period  ending  April  1,  1918 

The  New  Orleans  Item 

Daily . 62,141 

Sunday  . 80,288 

Average  . 64,733 

Foreign  repretentativei 
THB  JOHN  BUDD  COMPACT 
New  Tork  Chtraso  Bt.  tioaU 


The  Editor  8^  Publisher  for  June  29,  1918 


Newspaper  Ads  Help  Seattle 
Seatti-b,  Wash.,  June  27. — There  never 
was  a  time  in  the  hl-story  of  the  United 
States  when  organized  business  can  ac- 
compli.sh  more  through  advertising  than 
now,  declared  Smith  B.  Quayle,  of  CMn- 
olnnati,  formerly  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
in  an  addre.ss  to  the  members  of  the 
Si-attle  Ad  C'lub.  Quayle  complimented 
S<‘attle  on  its  extensive  national  adver¬ 
tising  campaign,  and  said  that  the  news¬ 
paper  space  paid  for  by  patriotic  Seattle 
citizens  in  Ka.stern  publications  has  made 
that  city  one  of  the  most  talked-about 
places  in  the  country. 


New  Paper  Starting  in  Toronto 
Toronto,  June  24. — With  the  Intention 
of  converting  it  into  a  dally  as  soon  as 
circumstances  iiermlt,  the  stralght-llne 
lllierals  are  launching  a  weekly  paper 
here  In  July.  It  will  be  known  as  the 
Canadian  State.sman,  and  will  be  edited 
by  R.  Lind.say  C'rawford,  who  was  for¬ 
merly  an  editorial  writer  on  the  Toronto 
Glolie,  but  severed  his  connection  with 
that  paper  after  the  last  general  election. 
It  is  under.stood  the  paper  will  be  mod¬ 
elled  .somewhat  on  the  lines  of  the  Lon¬ 
don  Nation,  and  will  support  the  Oppo- 
.sition  party  in  Parliament. 


New  Morning  Paper  in  Casper 
Casper,  Wyo.,  June  28. — C'asper  now 
has  a  morning  dally  newspaper  in  the 
Ikiily  Pros.s,  which  started  .some  years 
ago  as  an  evening  paper.  In  making 
the  change,  the  Press  announces  as  its 
reason  that  all  the  important  happen¬ 
ings  in  the  world’s  news  now  comes 
over  the  wires  at  night,  and  in  order  to 
bo  right  up  to  the  minute  it  is  nece.ssary 
that  the  newspaper  i.ssue  a  morning 
edition ;  otherwise  its  readers  are  com¬ 
pelled  to  wait  from  twelve  to  eighteen 
hours  after  the  great  happening  to  be 
Informed. 


Must  State  Facts  in  Advertising 

Washington,  D.  C.,  June  22. — The 
Metro  Typewriter  Company,  of  Brook¬ 
lyn,  N.  Y.,  the  trade  name  under  which 
W.  H.  Beard.sley  conducts  business,  has 
been  formally  ordered  by  the  Federal 
Trade  Commission  to  de.sist  from  offer¬ 
ing  second-hand  or  rebuilt  typewriters 
for  .sale  as  new  machines.  The  Com- 
mis.sion  has  ordered  that  the  company 
mu.st  state  definitely  In  its  advertising 
matter  whether  the  machines  offered 
for  sale  are  actually  new  or  rebuilt. 
Counsel  for  the  typewriter  company  ad¬ 
mitted  the  charges  were  true  and  hear¬ 
ing  of  the  complaint  wa.s  not  necessary. 


Ad  Man  Missing  in  Action 
Phii.ai)HL,phia,  Pa.,  June  22. — IJeut. 
Raymond  C.  Burky,  an  advertising  man 
of  this  city,  reported  mi.s.sing  In  action 
ticn  in  the  latest  casualty  li.st.  Lieut. 
Burky  was  connected  with  N.  W.  Ayer 
&  Son,  advertising  agents,  for  several 
years,  and  recently  was  with  the  adver¬ 
tising  department  of  the  Curtis  Pub¬ 
lishing  Company.  He  enlisted  in  the 
Flying  Corps  a  few  weeks  after  the 
United  States  entered  the  war. 


Veteran  New  Yorker  Dead 
Grant  B.  Rossman,  formerly  con¬ 
nected  with  the  New  York  Herald,  the 
Tribune,  and  the  Wall  Street  Journal, 
died  on  June  19  at  Fore.st  Hills,  N.  Y. 
At  the  time  of  his  de.ath  he  was  em¬ 
ployed  by  Standard  Statistics. 


New  Daily  for  Staten  Island 
The  Staten  Island  (N.  Y.)  Advance 
ha.s  advanced  from  a  weekly  to  a  two- 
cent  daily  paper.  Edward  H.  Johnson 
is  the  publisher. 


Lynn  (Mass.)  Telegram 


Gets  Special  Correspondent  Permit 
Toronto,  Ont.,  June  26.  —  E.  Percy 
Noel,  war  corre.spondent  of  the  Toronto 
Star  and  Chicago  News,  who  has  been 
reporting  war  activities  on  the  French 
and  American  fronts  and  In  Paris,  has 
been  granted  credentials  by  the  British 
Government  as  permanent  representa¬ 
tive  of  those  newspapers  at  British  Great 
Headquarters  in  France. 


Buffalo  News 

EDWARD  H.  BUTLER 

Uitor  aad  PnkUahar 

“IT**  aaly  BufaU  sakinpapar  diat  mm- 
Mrt  ill  advertiiiug  eolumai.  Maav  af 
•ur  advarliien  um  ear  eeluauii  nclaMro- 
ly.  The  ebevt  ii  ea«  of  the  aeay  ree- 
MMi  tvky.” 

MEMBER  A.  B.  C 
Fergifm  Adoertiging  Kefreeeniottvet 
KELLY-SMITH  COMPANY 
too  Fifth  Avmui  Ljrttea  BaUdlaB 

NEW  YORK  CHICAGO 


Canadian  Press  CUppings 

The  problem  of  corerlng  the  OeDadtoa 
Field  ie  eniwered  bj  obuinlng  Uie  eerrlce 
of 

The  Dominion  Press 
Clipping  Agency 

wbicb  flree  tbo  ellpplngs  on  aU  mattere  of 
Interest  to  joo,  printed  la  orar  S5  per  cent, 
of  tbe  new^apera  and  pobllratlone  of 
CANADA. 

We  cover  erery  foot  of  Canada  aad  Netr- 
fonndland  at  onr  haad  offtca. 

74-74  CHTJBCH  BT..  TOBONTO,  CAN. 

Prtca  of  aerrlca,  ragnlar  preaa  clipping 
rataa— apaclal  mtaa  and  diaconnta  to  Trade 
and  Newtpapara. 


Lynn’s  Best  Buy 
Over  9000  Daily 

(Member  A.  B.  C.) 

Reaches  the  great  middle  class. 
Has  excellent,  service  department, 
available  to  advertisers. 


PUBLISHERS’ 
SERVICE  BUREAU 

invites  editors,  publishers,  motion 
picture  producers,  and  syndicates  to 
write  stating  kind  and  length  of 
MSS.  desired.  We  have  a  variety  of 
literary  material  suited  to  news¬ 
papers,  magazines  and  motion  picture 
production.  We  will  be  pleased  to 
submit  MSS.  for  examination.  Ad¬ 
dress  Publishers’  Service  Bureau, 
Dept.  K,  Washington,  D.  C. 


Hemstreet’s 

PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


WEDDING  BELLS 

R.  a.  Jones,  publisher  of  the  Ashe¬ 
ville  (N.  C.)  Citizen,  and  May  Beverly 
Bernard  were  married  on  June  26  at 
the  home  of  the  bride’s  mother,  Mrs. 
Benjamin  F.  Bernard,  in  Asheville. 
Among  the  presents  for  the  occasion 
wa.s  a  handsome  combination  tea  and 
coffee  service  from  the  officers  and 
members  of  the  Southern  Newspaper 
Publishers  A-ssociatlon’s  executive  com¬ 
mittee.  Mr.  Jones  is  a  former  presi¬ 
dent  of  the  S.  N.  P.  A. 

Mi.ss  Florence  Jane  McKinney, 
daughter  of  J.  P.  McKinney,  the  well- 
known  publi.shers’  repre.sentative,  was 
married  on  June  26  to  Lieut.  J.  A. 
('ahill,  Jr.,  at  St.  Patrick’s  Cathedral,  in 
New  York. 

William  M.  Strong,  night  police  local 
man  for  the  Providence  (R.I.)  Journal, 
and  Mi.ss  Lillian  G.  Garnett,  of  Provi¬ 
dence,  were  married  in  that  city  on  June 
1.  “Bill,”  as  he  is  well-known  to  a  large 
number  of  newspaper  men  in  New  Eng¬ 
land,  went  to  the  Journal  in  1912  from 
the  Boston  Post,  where  he  was  a  re¬ 
porter  for.  five  years. 


Back  again! 
Hop’s 

NOOZIE 

— and  our  little 
Weather  Kid  is 
better  than  ever 
yi  and  1  col. 
sizes. 

The  Internationil 
Syndicate 
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BALTIMORE.  MD. 
Ert’d  18M 


The  McClure  Newspaper  Syndicate 

Feature  Inducle 

Dally  (kimica.  Four-color  Comic  Mata  and 
Supplementa,  Fashion  and  Houtebold  Ser- 
Tlcea,  War,  Detective  and  General  Fiction 
Serials,  Dally  Short  Storiea,  Children'i  Bed¬ 
time  Stories, 

and  Numeroua  Timely  Star  Featwet  Such  aa 
Brand  Whitlock'a  Story  of  Belgium,  Balder- 
nton’a  War  Articles,  “With  Our  Boys  In 
France,"  by  Henry  J.  Allen,  and  a  Timely 
Weekly  Humor  Series  by  John  Kendrick 
Bangs. 

Send  tor  Our  Lift  of  Servloeg  and  Price 
For  Your  Territory, 

The  McClure  Newspaper  Syntficate 
120  West  S2nd  Street.  New  Tork  Qty 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 
Preaident 
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has  always  been  a  big  factor  in 
the  successful  exploiting  of  good 
merchandise. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK 

Real  Estate  Trust  Building,  Philadelphii 
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NewYorh— The  Empire  State 


First  in  population - 

First  in  wealth 
First  in  manufacture 
First  in  use  of  merchandise 
Second  in  dairy  products 
Eighth  in  agricultural  output 
9,687,744  people,  47,620  square  miles 
8,434  miles  of  steam  railways 
More  automobiles  than  any  other  state 
More  rich  people  than  any  other  state 
More  wage-earners  than  any  other  state 
More  street  cars  than  any  other  state 
More  homes  than  any  other  state 
More  hotels  than  any  other  state 


Hi 


M:  <S 


In  looking  over  the  field  for  a  market,  New  York  as  a  state  offers  a  bigger,  better  chance  to 
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New  York  Sun  (M) . i 

New  York  Sun  (S) . t  121,639 

New  York  Telegram  (E) . 204,622 

New  York  Telegram  (S) . 204,622 

New  York  Times  (M) . 352.794 

New  York  Times  (S) . 352,794 

New  York  World  (E) . 367,101 

New  York  World  (M) . 340,074 

New  York  World  (S) . 501,724 

Brooklyn  Daily  Eagle  (E) .  46,525 

Brooklyn  Daily  Eagle  (S) .  70,000 

Brooklyn  Standard-Union  (E) .  65,109 

Brooklyn  Standard-Union  (S) .  75,507 

Poughkeepsie  Eagle-News  (M) .  5,480 

Rochester  Times-Union  (E) .  66,249 

Rochester  Herald  (M) .  35,782 

Rome  Sentinel  (E) .  5,384 

Schenectady  Union-Star  (E) .  17,068 

Syracuse  Journal  (E) .  43,132 

Troy  Record  (M&E) .  23,851 

Watertown  Standard  (E) .  12,143 

Yonkers  Daily  News  (E) .  3,028 

Government  statements  April  1st,  1918. 

Total  Circulation  6,185,452. 

10,000  Line  Rate  8.61574. 

2,500  Line  Rate  9.25984. 
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“TRUTH” 

The  watchword  of  tlie  Associated  Advertising;  Clubs  of  the  World  is  more  than  a 
mere  attribute;  it  is  a  fundamental  principle  which  too  few  of  us  understand. 


Is  exemplified  by  the  Rreat  basic  principles  in  the  fipfht 
Civilization  is  making  against  the  lust  and  perfidy  of  the  Hun. 


“TRUTH” 

“TRUTH” 

“TRUTH” 

“TRUTH” 

T  the  keynote  of  all  advertising  success,  both  regarding  the 

JL  X  X  X  quality  of  goods  and  the  representations  made  concerning  them. 

“TRUTH 


Will  not  be  in  us  until  we  appreciate  that  it  is  the  duty  of  every 
one  of  us  in  the  present  world  emergency  to  give  and  work  for 
the  simple  purpose  of  winning  the  war. 


Shines  gloriously  high  in  the  sky  above  small,  filthy  and  selfish 
purposes,  political,  commercial  or  otherwise,  and  will  prevail. 


Is  the  keynote  of  all  enduring  worth-while  endeavor.  Cheap 
bombast  and  fraudulent  practices  may  produce  a  flash,  but  not 
a  permanent  in.stitutional  light  that  .shines  on  brighter  and 
brighter  as  time  goes  by- 


Is  the  cornerstone  of  newspaper  success,  both  regarding  its  cir¬ 
culation  and  the  winning  of  and  maintenance  of  that  clegree  of 
community  appreciation  which  alone  earns  for  it  the  confidence 
of  a  large  enough  cjuantity  of  readers  to  make  it  a  power. 


'riu*  New  York  Globe,  America's  oldest  daily  newsj)aper,  founded  in  179d,  and  now 
in  its  j!;reatest  vij;or  and  strenj>:tb,  has  launched  a  new  campaij;n  for  “Truth,”  which 
shouhi  interest  every  maker  of  reputable  and  dependable  merchandise. 

The  New  York  Globe,  throuj»;h  its  new  department  “The  7>uth  About  iVIerchandise,” 
by  Sara  Swain  Adams,  is  encouraj»;in<i;  the  consumer  to  know  the  Truth  about  Mer¬ 
chandise,  and  to  encourast*  the  manufacturer  to  tell  the  truth  about  his  merchandise. 

Just  as  the  Associated  Advertising  Clubs  of  the  World  have  stood  behind  TRUTH  in 
ADVERTISING,  so  The  Globe  is  standing  behind  the  movement  to  foster  and  de¬ 
velop  a  j!;reat  public  sentiment  for  THE  TRUTH  ABOUT  MERCHANDISE.  Truth¬ 
ful  Advertising;  is  impossible  until  the  Truth  is  told  about  Merchandise,  for  advertis¬ 
ing;  men  are  not  necessarily  merchandise  men  and  they  have  to  accept  statements  about 
the  technicalities  of  merchandise  from  the  men  who  stand  in  the  pfisition  of  Informed 
Merchants.  Thus  the  most  conscientious  advertisers  nuR-ht  publish  an  un-truth 
throuj;h  the  misrepresentation  of  producer  or  distributor. 

TRUTHEUL  ADVERTISING  is  a  loj;ical  sequence  to  TRUTHFUL  MERCHANDISE. 


Member 
A.  B.  C. 


THE  NEW  YORK  GLOBE 

Jason  Rogers,  Publisher. 


Member 
A.  B.  C. 


Note: — The  Globe  will  be  j;lad  to  send  proofs  of  “The  Truth  About  Merchandise” 
series  to  date  to  anyone  on  receipt  of  10  cents  in  stamps  to  pay  for  i)ostaj;e  and 
packinj;. 


